G-391
ufdsd gaverd i (Ya<) fazafdenea s<iame, faemayR
A B1I (Assignment Work) €3 — S[ells—S[d 2022—23
P. G. Diploma in Advertising and Public Relation

fasg— fIgoe IR S9U® : T6 IRe™ PES LR DL
quTid : 30 AqH S IvTib: 12

Aie:— gdareff gde @ve @ el & 2aF 9 ugd} 9Tl Bl Fd BN |
qerRdt 5 e

Yus I — T AYSTRIT U (1 ¥ 8) HeT 08 YA ©, Wl U AGRI | ufd yvH 05 3
IR e AT 1—2 T AT Teb T |

Yus g — Ifd TYITNIY U (9 W 14) Rl 06 U & T9H ¥ DIg 04 UL 8 B | Ul
Teq 01 3 PHI BRI | IR G AMT 75 AT 37T UST |

GUS ¥ — TYITNIY U (15 ¥ 18) Pl 04 U © T I Blg 03 U 8 BN | Ul e 02
3 BT BNIT| IR e AT 150 IT U U |

WU T — 3g AH SR U (19 | 22) FHA 04 UH ¥ RrAH A g 02 U gA Y | U
U 04 3 BT BNIT| Teg HMT 300 IT & U |

GUS § — QY Ig U (23 W 24) R 02 U & OTEH H DIS 01 U & By | URT TeA
08 3fd BT BNIT| STR P g AT 600—750 AT 4—5 UST |

Yug—
(Section—A)
1. ¥Rd H ABC & gO3MTd &9 gg AT ?
ABC was started in India in the year ................. .
2. ‘G E T et 9 DI UE g & °

‘Hum hain na’ is the punch line of ............. bank.

3. DAGMAR @I T ¥ ddlgV |
Write the full form of DAGMAR.

4. Wgﬁqg—mzﬁﬁaﬁaﬁwﬁmmwwg ....................... |

............... is the oldest forms of promoting the business and the sale of the product.

Sky writing is the form of internet .................. .

6. UrSde, WIsH, ©iF SR fuoE & IR P’s & |




10.

1.

12.

13.

14.

15.

16.

17.

18.

Product, price, place and ................. are the four P’s of marketing.
IO’ W T WM YANT T ay H garr o ?
When was first the used term ‘Advertising” ?

1622 H fohd SRIER # UgeT Ao UahTRIq gam o ?
In the year 1622 in which newspaper first advertisement was published ?
Yles—q
(Section—B)
“fasper e Dl gRATYT HIfTY |

Define the term ‘Vendor’.
A B @8 ?
What is Starch Formula ?

TR o ToiRial & ST 1 9w § 2

What do you mean by Interactive Ad agencies ?
9 Refrer’ o7 8 ?
What is ‘press release’ ?

U6 o W o TR e yaR =T gl 8 °

How are articles different from news stories ?
e’ e 1 FHASY |
Explain the term ‘switchback’.
Yrls—Yy
(Section—C)
faffr 1 SR @1 fasio TRl @1 gy |

Discuss the different types of Ad agencies.

U IS0 goiell & e efd @ Fat B |
Discuss the organisational structure of an advertising agency.
SIS & AR TR garey |

Explain various types of public relations.

fISTo T SFRUS & SR Bl W DI |

Clarify the difference between Advertising and Public Relations.
Yls—q



(Section—D)
19. fogTUeIdRl gRT STINT fby O aTdt fIff gaR & fiie Hifear &1 Seo@ HIRT |

Mention the various types of print media used by advertisers.

20. fasimoe S & fafeT oRor @m § 2

What are the different phases of advertising campaign ?

21. OUS & foru HIfSAT ey b1 A8 9d1sU |

Describe the importance of media relation of public relations.

22, fIU & AEZH & SMER TR &9 59 TRE e &l Fiied &R Fad © °

How can we classify advertising on the basis of the medium used for advertising ?
Ylg—yg
(Section—E)

23, RT SN fIprreid < # SFEUS B FecqUel qHdT € | g9t B |

Public relations has an important role to play in developing country like India. Discuss.

24, ARG STH b forv fasmue A 999 & folt dH-¥ dRe WeR € ? fawr 9
HEATSU |

What are the factors responsible for making an Ad campaigns for business enterprises ?
Elaborate.

(e e - h

1. ¥ deqd o & R 49 fagar SagfRaer A1® 31 a8 2023 9@ Hefda
AFAT 7 H Wl N | G HR W—sfafEad B4 A1t | g @ gRI forar T,
wiciadl a1 (&e &1 few @ e sgfaa |req &1 93T |44 SR |

2. B 99 o d@d vq I "afia gwasl &1 A SuAT IR wad 2|

3. 9AId UEl 93 Jars—[d 2022—23 T AGIAS I 03 &1 @6y G 1 Jars—<A
2022—23 ¥ & @IATI

4. i o @ Yoaied A BE R Y Y Jemda 9 oed, fawa @ @ qen
d9q ¥ #Hifdddr $ AR T9R—T AR 399 JeWIT @ U 3Aferean 6o yfowa
(18 &iw ) fear @@, favg—avg &1 @ o fay sffrean 20 gfoe™ (6 sid) don
gora®, Aifas—ara yslRfa g9 w= Afresad 20 gfiera (6 3i®) 9 8 9@d @ |

\\ 39 UHR o 100 Yfaerd (30 3A®) &I fAqTe @M /
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fava— Ve @ Rigra ol Sew g fgd
quTid : 30 AqH S IvTib: 12

die:— gdareff gde @ve @ el & 2aF 9 ugd} 9Tl Bl wd BN |
qerRdt 5 e

Yus I — T AYSTRIT U (1 ¥ 8) HeT 08 YA ©, Wl U AGRI | ufd yvH 05 3
IR e AT 1—2 T AT Teb T |

Yus g — Ifd TYITNIY U (9 W 14) Rl 06 U & T9H ¥ DIg 04 UL 8 B | Ul
Teq 01 3 PHI BRI | IR G AMT 75 AT 37T UST |

GUS ¥ — TYITNIY U (15 ¥ 18) Pl 04 U © T I Blg 03 U 8 BN | Ul e 02
3 BT BNIT| IR e AT 150 IT U U |

WU T — 3g AH SR U (19 | 22) FHA 04 UH ¥ RrAH A g 02 U gA Y | U
U 04 3 BT BNIT| Teg HMT 300 IT & U |

GUS § — QY Ig U (23 W 24) R 02 U & OTEH H DIS 01 U & By | URT TeA
08 3fd BT BNIT| STR P g AT 600—750 AT 4—5 UST |

Yug—3
(Section—A)

1. WI9IP BU B TH IO B B folU PlURe FIR gRT TR 984 FaR &1

(8) derEa Bfd
Public relations use the external communications prepared by corporate communications to
generate a ................. of the company.

(a) static image
(b) positive image
(c) negative image

(d) mobile image



--------------------- ofee Roert AT @ R T @ FIRG T BT A
T YO % |
(81) UAR PRl

......................... is a deliberate attempt on the part of public relations practitioners to
influence the public.

(a) Propaganda
(b) Publicity
(c) Pseudo events

(d) Persuasion

e JEEE o1 Tgal W g

(@) 9 B

(@ fourm

(¥) THRAT

(@) & B

The first rule of crisis management is to :
(a) communicate

(b) hide

(c) negate

(d) deny

fordfl 98 & UR Yaig 99 A7 §8el § HAR BT DH-A1 WY Feq AT 7 7
(@) uRERS

(@) s

(w) W

(&) S

Which form of communication is most effective in forming or changing predispositions

toward an issue ?
(a) Interpersonal
(b) Media

(c) Group



(d) Public
5. DIF-9T &F SIS SR Tl AR UF WG W ITd GHINT TG & S T IR © 2
(31) S @l

(@ e g
(@) rdoife A
(%) U Sera

Which area of public relations deals with emerging issues and their potential impact on an
organization ?
(a) Public opinion
(b) Issues management
(c) Public affairs
(d) Lobbying
6. Ulcad RolRM & &3 § Fellge-BH RelRMRMY & foly Fa 37 TRl RIT § 7
(@) NG @ IR H TRDI B YA
(@) 9 FAR I fRE
@) =fada wey
(3) UTES B ST AHES DI FTEl A

In the public relation field what is the most common threat to a client-firm relationship ?

(a) Client’s questions about assets
(b) Resistance to outside advice
(c) Personality conflicts

(d) Superficial grasp of the client’s unique problems
7. TS BH & aaus RfT e & “AiaRe $Ra” 9T # ofawR wfiel i B -
(@) TP AR oEr TR
@) wHkE g
(@) T P W
() fear dua! & TE gA
The internal factors portion of a firm’s public relations situation analysis often includes :
(a) acommunication audit
(b) stratergic suggestions

(c) community focus groups

(d) alisting of media contracts



10.

1.

12.

13.

14.

15.

""""" Teh HERe] I & WegH 9 o3 BT AN GaTeIcid, dRddd THg Bl

AR Y& 7 |

@) $-ua

@) ?ﬂ‘ﬂ?{ Acafd T ATECH
(@)

SREIECIESKINEIN

.................. is the synchronous, interactive, real time exchange of message via mediated

(b) Social networking sites
(c) Blogs
(d) Online chat
Yles—q
(Section—B)
J DN O N W TS F HA R e g ?
What are the qualities on which the future of PR depends on ?
SRS 3R AT § R/ SR § ?
What is the difference between PR and Marketing ?
HHC W AT T TN © 2

What do you mean by Crisis ?
B 3R T 3§ AUHT R a8 2

What do you mean by Image and Identity ?
PRSI & Iz @ g ?
What are the objectives of Corporate Advertising ?
Hifear Hey @ ufd Pos @1 § ?
What are the five F’s of media relation ?
Yrs—¥
(Section—C)

SRS Y 9T s © P

What do you understand by PR ?



16.

17.

18.

19.

20.

21.

22.

23.

24.

A AR W AT T THe 8 ?

What do you understand by Image Masters ?
forfT yee & IR g Seed &/ g
What are the four basic objectives of financial management ?
AN &1 T H8wd © ?
What is the importance of Logo ?
Yls—q
(Section—D)

e @ I w9 SR Tafa @ g 2

What are the various forms and nature of PR ?

ABT H SIS B /&7 fHe 7 ?

What is the role of PR in marketing ?

U9 e & 3feR @1 W ARy ?

What should go inside a press kit ?

aRd e RYE & @R @ E 2

What are the function of Press Council of India ?
Gres—g

(Section—E)

forrr faemoe # SIS @ fAET B e B |

Explain the role of PR in financial advertising.

SRS B 9fhaT § HH-9 o e € ?

What are the attributes involved in the process of PR ?

@Wﬁ‘c‘fﬂ —

A dEd af Bl o) 9 fawax IaxyfRaer feais 31 oad 2023 @ wdft@
AT d= A o B | 9 F W—gwfafad g1 Aifdy| g & gR1 forar

1.

Biciadl a1 g&e &1 3601 e sfaa |req &1 9aiT |41 SR |
B G4 &R d@A Bg 39 Gahid gxal &1 H STIIT IR FHd 2 |

~

AT TO&AT G AT —oT 2022—23 $I GG U 99 BT WHY G S Fag—<7

2022—23 ST B 2T |

¥ o @ Yeaidd 9 B gRT fHY WY eddq ¢d owe, fawa &) s aon
d@d A #Afaddr $ AMER TR TR | $89 AT dEd W) Aftredad 60 gfera
(18 3w ) fear <@, fawg—axg @ a=n & fag sif&reaw 20 gyfem™ (6 3i®) T
gora®, Aifas—ara yslRfa g9 W) Aftresaq 20 gfaea (6 3id) 9« 8 9@d = |

39 UBR Yo 100 Ufrerd (30 3i®) &1 fFqTe @ |

/
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fasra— fasmus 4 1vs yeed iR oI IS g
qurid : 30 AqH S IvTi b 12

dre— gdaefl yde gve & fAdel & A 9 ugH} 9Tl bl v BN |
qerRdt 5 e

Gus I — AT AYSTRIT U (1 ¥ 8) HeT 08 YA ©, Wl U GRS | ufd yvH 05 b
IR e AT 1—2 T AT Teb T |

Gus g — Ifd TYITNIY U (9 W 14) Rl 06 U & 97 ¥ DIg 04 UL 8 B | Ul
U 01 3fc BT BRI | IR e HMT 75 T AT U |

GUS ¥ — TYITNII U (15 ¥ 18) Pl 04 YA © T I Blg 03 U 8 BN | Ul e 02
3 BT BNIT | IR e AT 150 AT U U |

GUS T — 3F Q" Sk U (19 ¥ 22) Gl 04 U © fORTH 9§ DS 02 YA A B | UM
U 04 3 BT BNIT| Teq HMHT 300 IT & U |

GUS § — QY Ig U (23 W 24) Ht 02 U & TEH H DIS 01 U & By | URT TeA
08 3fd BT BIIT| STR BT g AT 600—750 AT 4—5 UST |

Yug—I
(Section—A)
1. ‘MY T g ?

What is ‘Logo’ ?

Kapferer has emphasized the brand focused view of ................... .
3. fooa O SRIG e &1 TIaRY faam § ?

Who has given an explanation for strategic failure ?
4 FTS G B W o R 2

What is ageing in brand ?



o

10.

1.

12.

13.

14.

A @ e g

Write the full form of CBBE.

S ToEET W MY FT G © 7

What do you understand by Brand Alliance ?

sis gfdact @ g ?

What is Brand Equity ?

YU gRI e IeuTe &1 @], fovar mm ?

Dupont introduce a product called .................... .
Yreg—q

(Section—B)

RS s T 8 ?

What is heritage brand ?

g B UgAH b HRDI BT ISV |

Write the component of brand identity.

EISRERINEARNRCHENECAIEI

Define the brand extension.

SR faguT & IR ¥ 9Ty |

Tell about the banner advertisement.

1S g9 9 R T © ?

What is the meaning of brand confusion ?
HeH TR U R B ?

What is reference group appeal ?



15

16.

17.

18.

19.

20.

21.

22.

23.

Yrs—Yg
(Section—C)

BlARe BT W Fbrar SIfery |

Highlight the corporate image.

g B Aholdl b HRBI BT g8V |

Tell the factors on which the success of a brand depends.

I/ Ha¥E & RO Bl forRav |
Write the causes of dissonance.
g€ BRI B T BT |
Describe about the brand franchising.
Yls—q
(Section—D)
g€ TRIferc! a1 § ?
What is Brand Personality ?

gic AT o & TS dw@l @ Tar BIf |

Discuss the factors that help form a brand.
geve qifeT ¥ ot yaR wewyf § °

How does the internet support branding ?

SYTET AU 3R IIIRI-T-FdaR fIuoE & 3fdR W) YabreT Siferv |

Highlight the difference between consumer marketing and business-to-business marketing.

Gle—g
(Section—E)
iR 3 = AT & i B e A

Elucidate on the role of new media in branding.



24, FIfST & AN~ YBR B ARAT BT |

Explain about the different types of branding.

(e e h

1. 9 dE@T o @1 wR 49 fa@ey SaxyRaer e 31 S99 2023 d@ Hefda
LTI D A oW B | A R W—awafdfEad g9 913y | §ER @ gRT foran
BIcieId a1 g&e &I o faueT sgfaa |req &1 93T |44 S|

2. 8 ¥ o dwe Bg I Wfia Al &1 WY ST R wad 2 |

3. GATd TOAT 99 JaAE—oT 2022—23 &1 AGifdd U 939 &1 Wwy 94 S Jag—[+
2022—23 ST & RITI

4. ¥ o & Yeuied ¥ BF R fHU WY JewE Ud owd, fawa @ @ qen
dEd § Hifrddl S ATER FR—T SR SHY AT dEd WR 3Aftraad 60 gfera
(18 3w ) fear <@, fAwg—axg @ @a=n & fag sifreaw 20 gfem™ (6 3id) e
gora®, Aifas—ara yslRfa g9 4= Afreaa 20 gfoera (6 3i®) 9 8 9@d © |

\\ 39 UBR o 100 URerd (30 3id) &1 fA9Te @ | /
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fawa— e TT99s U9 Je=e go: aqef
t[\uﬁa; - 30 ~g-AdH Scdlorid: 10

AMe— gareff yde gvs @ fAd @ a9 @ ygd} YTl Bl B B |
qemedt 3 e

GUg 3f — I AYSTRII U (1 W 8) A 08 ULH ©, Wl UL AMER | UlT U 05 b
IR g AT 1—2 ¥ IT Uph qTe |

Yus g — Ifd TYITNIY U (9 W 14) Rl 06 U & T9H ¥ DIg 04 UL 8 B | Ul
U3 01 3 &1 BT | SR g AT 75 AT AT U |

GUS ¥ — TYITNIY U (15 ¥ 18) Pl 04 YA © T I Blg 03 U 8 BN | Ul e 02
i BT BRI | SR Ieq AMT 150 AT TH U |

WGUS T — 3F Q1Y S U (19 ¥ 22) Bl 04 UL © [O9H F DIS 02 ULH BA B | UM
U 04 3 BT BNIT| Teq HMHT 300 IT & U |

WGus § — QY I U (23 ¥ 24) B 02 U & OTEH ¥ PIg 01 U & By | UlA UeA
08 3 BT BNIT| SR P e AT 600—750 IT 4—5 U |

Yus—3
(Section—A)

1. ST PRESNIT F/1 8 ?

What is Data Warehousing ?

2' ﬁs ﬁ éﬁ aﬁaﬂ%ﬂﬁmw% ................. I _Qa_ ................. |

The three fundamental requirements of relationship marketing are ............ ,oeeeueenee. and

IDIC framework stands for .................. .

4, .98 AL AT T ?

What is KYC ?

5. 39 fIgrT & M 918V o dedl & fb 80% oM & Ufiffda 20% Uedl g1 fdar
ST & 3R 80% # ¥ A& 20% BF o IT IR UTed Bl |




10.

1.

12.

13.

14.

Name the principle that says that 80% of profit is represented by 20% of customers and the
bottom 20% out of the 80% will be low profit of unprofitable customers.

AT & IR P’s AT © °
What are four P’s of Marketing ?
. AR, T, TR & yeR @ g 2

What are the types of CRM activities ?

UTEd B IS HEqH BRI [ S0 U TA S B FHI 8, YED & A1 JagR A I

U 35T TP ¢ | (a7 / 3c)
Making the customer feel they lack adequate knowledge is a good way to deal with
customer. (True/False)

Yug—q

(Section—B)
RefeMRIg HrebfeT @ g ?
What is Relationship Marketing ?
STeT AT W ve W feweft fakay |
Write a short note on Data Mining.
CRM # Ui fewirgs @ g ?
What is process design in CRM ?

A9d G UdeE R U dferd fewofy forlRgu |

Write a short note on Human Resources Management.
Td GYGR 3R U@ Ied & 419 3R W g9l I |
Discuss the difference between a buyer and a customer.

HeH TR U R B ?



15.

16.

17.

18.

19.

20.

21.

22.

What is reference group appeal ?
Yris—Y
(Section—C)
THTER BT AIGT DI SRRV BT SUYA SISV & A1 =4l BIfor |

Discuss with suitable examples the concept of ladder of loyalty.

Al IR, T, WHIfT & 9B BRI & forv fafi=T =R R Ue wfera e foRau |

Write a short essay on various steps for successful implementation of CRM strategy.
e YR IR R U | e R |
Write a short essay on customer retention strategies.
4T BT GRT AU T B UK B b (ofY IWAN fBY G arel Al @l g
HINTY |
Discuss the channels used by insurance companies for achieving their goals.
Yls—q
(Section—D)

U TS gRI Y& &I Wiad & G &1 [GKJd a1 Gaeil SRl &1 quie I |

Elaborate service related reasons for losing customers by an organisation.
UEH S AT DY JGER A I, §9 W ey ey |

Write an essay on how not to deal with customers.

el & qat & @ =9l BN fFH Ta SUN @I e Sfad v ey |
Discuss the basic area of delivery in which a company should focus.

Tt . 3R, v, @7 B ? Tl ST e foia Wt gerar ST SuT Y i I8

What is Collaborative CRM ? Discuss how financial service providers are using this.



Yug—g
(Section—E)

23. UM §RT CRM &I AU & U6 S IO IR §06 oMl W o ey foriay |

Write an essay on the motivations behind companies adoption of CRM and the benefits of it.

24, AT Ue® Fey YeuE @ 9R § faWR ¥ Tal difvie fd I8 50 U & Fadr @
S IR Beer ¢ |

Discuss in details about various customer relationship management and how it affects the

business of a company.

(e e h

1. ¥ dE o & R 9 foger SaxgRaer fiaie 31 Sad 2023 9@ Gefta
AT d= A o B | 9 F W—swfafad g1 Aifiy) R & gR1 forar
Biciadl a1 g&e &1 3681 e faa |reE &1 gai |41 SR |

2. B 949 o d@d vq I "afia gwasl &1 H SuAT IR 9ad 2|

3. 9AId UEl 93 s —[A 2022—23 T AGIAS I 03 &1 €@HY G A JaArs—<[A
2022—23 ST & @IATI

4. W o & YiEd H B §RI f6U Y eadq td ded, fwa @ @ qen
o ¥ Hifdedr &l AR IR—T SR 399 WY d@T U 3Aferead 60 yfwa
(18 & ) faar wrEwm, favg—avxg & &= & fav frean 20 gfoerst (6 3id) de
gora®, Aifas—ara yslRfa g9 w= Afread 20 gfiera (6 3i®) 9 8 9@d @ |

\\ 39 UBR o 100 Ufaerd (30 3i®) &1 fIqTe @ | /
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fas—I— CORPORATE COMMUNICATION g3y 99H
t[\vrfa; - 30 ~g-AdH Scdlorid: 12

die:— gdereff yde wve @ AN & «aH @ ugHY YTl bl ' BN |
qierell &g e

Yus I — T AYSTRIT U (1 ¥ 8) HeT 08 YA ©, Wl U AGRI | ufd yvH 05 3
IR e AT 1—2 T AT Teb T |

Yus g — Ifd TYITNIY U (9 W 14) Rl 06 U & T9H ¥ DIg 04 UL 8 B | Ul
Teq 01 3 PHI BRI | IR G AMT 75 AT 37T UST |

GUS ¥ — TYITNIY U (15 ¥ 18) Pl 04 U © T I Blg 03 U 8 BN | Ul e 02
Jih BT BT | SR g WHET 150 IT Th U] |

WU T — 3g AH SR U (19 | 22) FHA 04 UH ¥ RrAH A g 02 U gA Y | U
U 04 3fdh BT BNIT| Teg HMT 300 IT & U |

GUS § — QY Ig U (23 W 24) R 02 U & OTEH H DIS 01 U & By | URT TeA
08 3fh BT BRIT| SR Pl g JMHT 600—750 TT 4—5 U |

Yug—H
(Section—A)

1' . EB_4S,S§_ ..................... |

4S’s of communication are ................. )

2. Jadafdae WaR dr g |

Interpersonal communication means ................ .

3. gfagfe @ & ?

What is Feedback ?

4. WA (=) @1 oRaifdd @i |
Write the definition of Pitch.

5. ‘guicad BT a1 dud &
What is the meaning of ‘Haptics’ ?

6. USIFHNI UTEUT I AT FIT U © ?



10.

1.

12.

13.

14.

15.

16.

17.

What do you mean by Demonstrative Speech ?

AR FT A gl
The meaning of interface is ............... .
‘egfe g @ g ?
What is ‘Phonology’ ?
Yrs—q
(Section—B)
g HaR R 7 ?
What is Formal Communication ?

“TRY U YAl Jaer bl SUYBNT 2 |” b ?

“Humour is a powerful management tool.” How ?

fofereiia s1qor /T 8 ?

What is therapeutic listening ?

FRE DIl I 3T R FIIA & ?

What do you mean by conceptual skill ?
AT @ g 7
What is congruence ?

RrprId AedR & IR H Ry |

Write about the grievance interview.

Yrs—¥
(Section—C)
IR & 9y Rigrd @ g ?

What are the three cardinal principles of communication ?

RN IET Y a1 erd @ 2
What do you understand by Body Language ?

wTor el B T BN |

Discuss the styles of speech.



18. 9o 3! faRivant faRay |
What are the characteristics of meetings ?
Yls—q
(Section—D)
19. FAR & 74’s P FA37 |

Tell the 7C’s of communication.

20. TWTdl #1qUT 7 STl BT forRgu |

Write the barriers of effective listening.
21, IR YT WG-9RAsH (319-H1d) B 2@l iy |
Discuss the four types of gesticulations.

22. 37TANST B W] Bl YIITId B dTel BRI BT g DT |

Explain the factors that influence voice clarity.
Gre—yg
(Section—E)
23, YD HAR & fIHTd 1 ARAT BT |

Elaborate the evolution of Business Communication.

24. “TATS BT fdprg FaR W R ovar 217 HIeexv 9usisy |

“Development of society depends upon communication.” Explain with example.

(v e h

1. ¥ dEd e @ R ¥ faeey ScaxgRaer e 31 S99 2023 9@ d&fa
AT s A o B | G HR w—swfafEaa g1 9y | g @ gR1 forar &,
BIcieId A1 g&e &1 o fauen sgfaa |req &1 93T 441 S |

2. 8 ¥ o e ?g o Wefia grasl &1 WY SuAT R wad 2

3. GAId 94T 99 JeAE—S[7 2022—23 BT Agifad 9e 039 &1 @Wod G4 S g —[+
202223 SHT & W@IT|

4. R o @& Yeaied ¥ BF NI fHU MY IewAe wd owe, fawg @ wrem e
dEd # HAifdddl B AR IAR—T SR SHH eI oEd WX 3ferebad 60 gfrerd
(18 3w ) fear wmawm, favg—axg @ @ar=n & fag sfereaw 20 yfem™ (6 3i®) e
oA, difas—da yslRfa g9 @) afrean 20 yfiera (6 3i®) 9 8 9ad B |

\ 39 UBR o 100 YRrera (30 3i®) &1 fAqre= = | /




G-396
ufdsd gaverd i (Ya<) fazafdenea s<iame, faemayR
A BT (Assignment Work) €3 — S[ells—S[d 2022—23
P. G. Diploma in Advertising and Public Relation

faya—fasmue vd S US © SUBT Y3Uyd: §H
t[\vrfa; - 30 ~g-AdH Gt_dluli-a?: 12

Aic— gdereff yde e @ AT & A d ugH YTl Bl B BN |
qerRdt 5 e

Yus I — T AYSTRIT U (1 ¥ 8) HeT 08 YA ©, Wl U AGRI | ufd yvH 05 3
IR e AT 1—2 T AT Teb T |

Yus g — Ifd TYITNIY U (9 W 14) Rl 06 U & T9H ¥ DIg 04 UL 8 B | Ul
Teq 01 3 PHI BRI | IR G AMT 75 AT 37T UST |

GUS ¥ — TYITNIY U (15 ¥ 18) Pl 04 U © T I Blg 03 U 8 BN | Ul e 02
3f BT BT | SR Ieq AT 150 AT UH U |

WU T — 3g AH SR U (19 | 22) FHA 04 UH ¥ RrAH A g 02 U gA Y | U
U 04 3fdh BT BNIT| Teg HMT 300 IT & U |

Gus § — 4 IT U (23 ¥ 24) Bl 02 U 7 OTHH ¥ DIS 01 U 8 B | Uld U
08 3[ BT BNIT| SR BT eq ATAT 600—750 AT 4—5 U |

Yug—H
(Section—A)

Press releases, sponsorship, special events and webpage are parts of .................. .
(i) Direct Marketing

(i1) Advertising

(ii1) Sales Promotion

(iv) Public Relations

2. T ¥ BH-91 0. IR fourT &1 Rt T 2 ?



3.

() Sfefr

(i) WSde BT AR

(iii) el &R

(iv) BIURE BRI
Which of the following is not a function PR department ?
(1) Selling

(i1)) Product Publicity

(iii) Lobbying

(iv) Corporate Communication
A AR T, full ¥ B :

(i) B ReERMY F e
(i) DI REART ATfeT

(iii) PR AT ATDBICT

(iv) BeiR ReHRm wmfeT
CRM is full form of:

(1) Customer Relationship Management

(i1)) Company Resource Marketing
(iii) Consumer Reaching Marketing

(iv) Customer Relationship Marketing

...................... N S 5
(i) UdR
(i) e

................. help in building a good image of the company.
(i) Publicity

(i) Propaganda

(i11)) Communication

(iv) Public Relations

amg. i, R, T T gof ®y @7 g ?
What is full form of IPRA ?



6. HIUNC STTHUD 3! Bl IR YgAM I Ylolge BT a1edl & |
(i) WvN
(i) PR (TT5P)
(i) ST
(iv) T & I T
Corporate public relations seek to project the image and identity of ............... .
(i) Organization
(i1)) Customers
(iii) Public
(iv) None of these

7. yaehIg AR &1 =T ST & O Ao, §9ad 3R WY |
(i) STEAR
(i) ARG JUD
(iii) PIANT HAR
(iv) fplcopd FaR
................... is integral to ‘managerial’ activities such as planning, coordinating and
counselling.
(i) Mass Communication
(i1)) Business Communication
(ii1)) Corporate Communication

(iv) Critical Communication

(i) T

(i) IRT®

(i) FeceMa

(iv) ¥ ¥ P Tl

Public relations have emerged as a .................. communication network.
(1) National

(i) Global

(i11)) Multinational

(iv) None of these



10.

1.

12.

13.

14.

15.

16.

17.

18.

19.

20.

Yreg—q
(Section—B)
AR HT§ ?
What is noise ?
e & & ?
What is Credibility ?
UTEdh WK 3EHIT R © ?

What is customer share approach ?

ed I0HIf e /& ?

What is customer strategy grid ?
U ¥ Y T I & 7
What do you understand by ‘quality’ ?
BT T & ®U H & ) e feurf Ry |
Write a short note on blogging as a marketing tool.
Yrs—4d

(Section—C)

AT T & WU H gdc HAOHC & Tdh JHA BT Ioeld DI |

Mention one disadvantage of event management as a marketing tool.

YA W dF foaR @7 g ?

What are the three views on creativity ?

W BH-9 & N & o AL IR, 1. U8d Feul @f 9gay a91d & 2

What are the two ways in which CRM improves customer relationship ?

arat W Y FAT W © ?
What do you understand by ‘Negotiation’ ?
Ylg—g
(Section—D)
o & fog SfTawye IUHIERTT aeR &I Jorfd G9! &1 & ?

Why is fundamental understanding of consumer behaviour essential to marketing ?

Hfear RIS @ IR TR @7 8 ?

What are the four steps in media planning ?



21.

22.

23.

24.

TEd Aed Yae ORI & R0 7 € ?

What are the stages of customer value management strategy ?

S RCARNIRRCAC OIS
What are customized products ?
Gle—g
(Section—E)
ITEd AR Al & d weel § uRadd W U fawgd Aie falau |
Write a detailed note on the change in relationship between customers and corporations.

Afear e fafafed & A8 W g=t PIfo |

Discuss the importance media planning activities.

gwﬁ‘c‘fﬂ —

A dEd af Bl a) 9 faway IaxyRaer faaies 31 oad 2023 @ wdft@
AT s A o W | 9 F w—swfafEd g4 a9y | g @ gR1 foar &,

1.

Biciadl a1 g&e &1 3681 e faa |reE &1 g>aiT |41 SR |
B A B @ Bg 3 Gafid gEial &1 dl STIIT SR Ahd 2 |

~

AT TO&AT G JATS—oT 2022—23 $I GG U 99 BT WHY A S Fag—<7

2022—23 T B BT |

¥ o1 @ YoAaidd 9 B gRT fHY WY eddq U9 owe, fawa &) s aon
d@q ¥ Hifdddr &1 MUR 99T ST 399 AeAT @ WR 3AfSread 6o gfoera
(18 3w ) fear <@, fAwg—axg @ @a=n & fag sifreaw 20 gfem™ (6 3id) e
gora®, Aifas—ara yslRfa g9 w= Afread 20 gfiera (6 3i®) 9 8 9@d @ |

39 UBR o 100 Ufaerd (30 3i®) &1 fIqTe @ |

/




