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P. G. Diploma in Advertising and Public Relation 

 foKkiu vkSj tulaidZ % ,d ifjp;        

 

ijh{kkFkhZ gsrq funsZ’k % 
[k.M v & vfr y?kqmRRkjh; iz'u ¼1 ls 8½ dqy 08 iz'u gS] lHkh iz'u vfuok;ZA izfr iz'u 0-5 vad          

mŸkj 'kCn lhek 1&2 'kCn ;k ,d okD;A

[k.M c &  vfr y?kqmRRkjh; iz'u ¼9 ls 14½ dqy 06 iz'u gS ftlesa ls dksbZ 04 iz'u gy djsaA izfr 
iz'u 01 vad dk  gksxkA mŸkj 'kCn lhek 75 ;k vk/kk istA

[k.M l & y?kqmÙkjh; iz'u ¼15 ls 18½ dqy 04 iz'u gS ftlesa ls dksbZ 03 iz'u gy djsaA izfr iz'u 02 
vad dk gksxkA mŸkj 'kCn lhek 150 ;k ,d istA

[k.M n & v)Z nh?kZ mRrjh; iz'u ¼19 ls 22½ dqy 04 iz'u gS ftlesa ls dksbZ 02 iz'u gy djsaA izfr 
iz'u 04 vad dk gksxkA 'kCn lhek 300 ;k nks istA 

[k.M bZ &  nh?kZ mRrjh; iz'u ¼23 ls 24½ dqy 02 iz'u gS ftlesa ls dksbZ 01 iz'u gy djsaA izfr iz'u  
08 vad dk gksxkA mŸkj dh 'kCn lhek 600&750 ;k 4&5 istA 

[k.M&v 
(Section—A) 

1- Hkkjr eas ABC dh ‘kq#vkr dc gqbZ Fkh \ 
ABC was started in India in the year ................. . 

2- ^ge gSa u* fdl cSad dh iap ykbu gS \ 

‘Hum hain na’ is the punch line of ............. bank. 

3- DAGMAR dk iwjk uke crkb,A  
Write the full form of DAGMAR. 

4- O;kikj vkSj mRikn dh fcØh dks c<+kok nsus dk lcls iqjkuk :i gS -----------------------A 

............... is the oldest forms of promoting the business and the sale of the product.  

5- LdkbZ jkbfVax baVjusV --------------------- dk ,d rjhdk gSA  

Sky writing is the form of internet .................. . 

6- izksMDV] izkbl] Iysl vkSj --------------------- foi.ku ds pkj P’s gSaA 



  

Product, price, place and ................. are the four P’s of marketing.  

7- ^foKkiu* ‘kCn dk izFke iz;ksx fdl o”kZ esa gqvk Fkk \ 

When was first the used term ‘Advertising’ ? 

8- 1622 eas fdl v[kckj esa igyk foKkiu izdkf’kr gqvk Fkk \ 
In the year 1622 in which newspaper first advertisement was published ? 

[k.M&c 
(Section—B) 

9- ^foØsrk* ‘kCn dks ifjHkkf”kr dhft,A  

Define the term ‘Vendor’. 

10- LVkpZ QkWewZyk D;k gS \ 
What is Starch Formula ? 

11- lgHkkxh foKkiu ,tsafl;ksa ls vki D;k le>rs gSa \ 
What do you mean by Interactive Ad agencies ? 

12- ^izsl fjyht* D;k gS \ 
What is ‘press release’ ? 

13- ,d ys[k ls U;wt LVksjh fdl izdkj fHkUu gksrh gS \ 
How are articles different from news stories ? 

14- ^fLopcSd* ‘kCn dks le>kb,A  

Explain the term ‘switchback’.  

[k.M&l 
(Section—C) 

15- fofHkUu izdkj dh foKkiu ,tsafl;ksa dks crkb,A  
Discuss the different types of Ad agencies.  

16- ,d foKkiu ,tsalh ds laxBukRed <k¡ps dh ppkZ dhft,A  
Discuss the organisational structure of an advertising agency.  

17- tulaidZ ds fofHkUu izdkj crkb,A  
Explain various types of public relations.  

18- foKkiu rFkk tulaidZ ds varj dks Li”V dhft,A  
Clarify the difference between Advertising and Public Relations.  

[k.M&n 



  

(Section—D) 

19- foKkiunkrkvksa }kjk mi;ksx fd, tkus okys fofHkUu izdkj ds fiazV ehfM;k dk mYys[k dhft,A  
Mention the various types of print media used by advertisers.  

20- foKkiu vfHk;ku ds fofHkUu pj.k D;k gSa \ 
What are the different phases of advertising campaign ? 

21- tulaidZ ds fy, ehfM;k laca/k dk egRo crkb,A  
Describe the importance of media relation of public relations. 

22- foKkiu ds ek/;e ds vk/kkj ij ge fdl rjg foKkiu dks oxhZdr̀ dj ldrs gSa \ 
How can we classify advertising on the basis of the medium used for advertising ? 

[k.M&b 
(Section—E) 

23- Hkkjr tSls fodkl’khy ns’k esa tulaidZ dh egRowi.kZ Hkwfedk gSA ppkZ dhft,A  
Public relations has an important role to play in developing country like India. Discuss.  

24- O;kolkf;d m|eksa ds fy, foKkiu vfHk;ku cukus ds fy, dkSu&ls dkjd ftEesnkj gSa \ foLrkj ls 
le>kb,A  
What are the factors responsible for making an Ad campaigns for business enterprises ? 
Elaborate. 
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 tulEidZ ds fl)kUr vkSj mís’;        

 

ijh{kkFkhZ gsrq funsZ’k % 
[k.M v & vfr y?kqmRRkjh; iz'u ¼1 ls 8½ dqy 08 iz'u gS] lHkh iz'u vfuok;ZA izfr iz'u 0-5 vad          

mŸkj 'kCn lhek 1&2 'kCn ;k ,d okD;A

[k.M c &  vfr y?kqmRRkjh; iz'u ¼9 ls 14½ dqy 06 iz'u gS ftlesa ls dksbZ 04 iz'u gy djsaA izfr 
iz'u 01 vad dk  gksxkA mŸkj 'kCn lhek 75 ;k vk/kk istA

[k.M l & y?kqmÙkjh; iz'u ¼15 ls 18½ dqy 04 iz'u gS ftlesa ls dksbZ 03 iz'u gy djsaA izfr iz'u 02 
vad dk gksxkA mŸkj 'kCn lhek 150 ;k ,d istA

[k.M n & v)Z nh?kZ mRrjh; iz'u ¼19 ls 22½ dqy 04 iz'u gS ftlesa ls dksbZ 02 iz'u gy djsaA izfr 
iz'u 04 vad dk gksxkA 'kCn lhek 300 ;k nks istA 

[k.M bZ &  nh?kZ mRrjh; iz'u ¼23 ls 24½ dqy 02 iz'u gS ftlesa ls dksbZ 01 iz'u gy djsaA izfr iz'u  
08 vad dk gksxkA mŸkj dh 'kCn lhek 600&750 ;k 4&5 istA 

 

[k.M&v 
(Section—A) 

1- tulaidZ daiuh ds ,d --------------------- mRiUu djus ds fy, dkWiksZjsV lapkj }kjk rS;kj ckgjh lapkj dk 
mi;ksx djrk gSA  

¼v½ fLFkj Nfo 

¼c½ ldkjkRed Nfo 

¼l½ udkjkRed Nfo 

¼n½ eksckby Nfo 
Public relations use the external communications prepared by corporate communications to 
generate a ................. of the company. 

(a) static image 

(b) positive image 

(c) negative image 

(d) mobile image 



  

2- --------------------- ifCyd fjys’ku izSfDV’kulZ dh vksj ls turk dks izHkkfor djus dk ,d tkucw>dj fd;k 
x;k iz;kl gSA 

¼v½ izpkj djuk 

¼c½ izpkj 

¼l½ Nù ?kVuk 

¼n½ izksRlkgu 
......................... is a deliberate attempt on the part of public relations practitioners to 
influence the public.  

(a) Propaganda 

(b) Publicity  

(c) Pseudo events 

(d) Persuasion  

3- ladV izca/ku dk igyk fu;e gS % 

¼v½ ckrphr djuk 

¼c½ fNikuk 

¼l½ udkjuk 

¼n½ euk djuk 
The first rule of crisis management is to : 

(a) communicate  

(b) hide 

(c) negate 

(d) deny 

4- fdlh eqís ds izfr iwokZxzg cukus ;k cnyus esa lapkj dk dkSu&lk :i lcls izHkkoh gS \ 

¼v½ ikjLifjd 

¼c½ ehfM;k 

¼l½ lewg 

¼n½ turk 
Which form of communication is most effective in forming or changing predispositions 
toward an issue ? 

(a) Interpersonal  

(b) Media 

(c) Group 



  

(d) Public 

5- dkSu&lk {ks= tulaidZ mHkjrs eqíksa vkSj ,d laxBu ij muds laHkkfor izHkko ds lkFk u`R; djrk gS \ 

¼v½ turk dh jk; 

¼c½ eqís izca/ku 

¼l½ lkoZtfud ekeyksa  

¼n½ i{k tqVko 
Which area of public relations deals with emerging issues and their potential impact on an 
organization ? 

(a) Public opinion 

(b) Issues management 

(c) Public affairs  

(d) Lobbying  

6- ifCyd fjys’ku ds {ks= eas DykbaV&QeZ fjys’kuf’ki ds fy, lcls vke [krjk D;k gS \ 

¼v½ ykxr ds ckjs eas xzkgdksa ds iz’u 

¼c½ ckgjh lykg dk fojks/k 

¼l½ O;fDrRo la?k”kZ 

¼n½ xzkgd dh vuwBh leL;kvksa dh lrgh le> 
In the public relation field what is the most common threat to a client-firm relationship ? 

(a) Client’s questions about assets 

(b) Resistance to outside advice 

(c) Personality conflicts  

(d) Superficial grasp of the client’s unique problems 

7- ,d QeZ ds tulaidZ fLFkfr fo’ys”k.k ds ßvkarfjd dkjdÞ Hkkx eas vDlj ‘kkfey gksrk gS % 

¼v½ ,d lapkj ys[kk ijh{kk  

¼c½ j.kuhfrd lq>ko 

¼l½ leqnk; Qksdl lewg 

¼n½ ehfM;k laidks± dh ,d lwph 
The internal factors portion of a firm’s public relations situation analysis often includes : 

(a) a communication audit 

(b) stratergic suggestions  

(c) community focus groups  

(d) a listing of media contracts 



  

8- ---------------------------------- ,d e/;LFk lzksr ds ek/;e ls lans’k dk ledkfyd laoknkRed] okLrfod le; dk 
vknku& iznku gSA  

¼v½ bZ&esy 

¼c½ lks’ky usVofd±x lkbV~l 

¼l½ CykWx 

¼n½ vkWuykbu ckrphr 
.................. is the synchronous, interactive, real time exchange of message via mediated 
source.  

(a) E-mail 

(b) Social networking sites 

(c) Blogs 

(d) Online chat 

[k.M&c 
(Section—B) 

9- os dkSu&ls xq.k gSa ftu ij tulEidZ dk Hkfo”; fuHkZj djrk gS \ 

What are the qualities on which the future of PR depends on ? 

10- tulEidZ vkSj ekdsZfVax eas D;k varj gS \ 
What is the difference between PR and Marketing ? 

11- ladV ls vki D;k le>rs gSa \ 
What do you mean by Crisis ? 

12- Nfo vkSj igpku ls vkidk D;k rkRi;Z gS \ 
What do you mean by Image and Identity ? 

13- dkWiksZjsV foKkiu ds mís’; D;k gSa \ 
What are the objectives of Corporate Advertising ? 

14- ehfM;k laca/k ds ik¡p F’s D;k gSa \ 
What are the five F’s of media relation ? 

[k.M&l 
(Section—C) 

15- tulEidZ ls vki D;k le>rs gSa \ 
What do you understand by PR ? 



  

16- best ekLVlZ ls vki D;k le>rs gSa \ 
What do you understand by Image Masters ? 

17- foŸkh; izca/ku ds pkj cqfu;knh mís’; D;k gSa \ 
What are the four basic objectives of financial management ? 

18- yksxks dk D;k egRo gS \ 
What is the importance of Logo ? 

[k.M&n 
(Section—D) 

19- tulEidZ ds fofHkUu :i vkSj izd`fr D;k gSa \ 
What are the various forms and nature of PR ? 

20- ekdsZfVax eas tulEidZ dh D;k Hkwfedk gS \ 
What is the role of PR in marketing ? 

21- izsl fdV ds vanj D;k tkuk pkfg, \ 
What should go inside a press kit ? 

22- Hkkjrh; izsl ifj”kn~ ds dk;Z D;k gSa \ 
What are the function of Press Council of India ? 

[k.M&b 
(Section—E) 

23- foŸkh; foKkiu esa tulEidZ dh Hkwfedk dh O;k[;k dhft,A  
Explain the role of PR in financial advertising. 

24- tulEidZ dh izfØ;k esa dkSu&ls xq.k ‘kkfey gSa \ 

What are the attributes involved in the process of PR ? 
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 foKkiu esa czk.M izca/ku vkSj j.kuhfr        

 

ijh{kkFkhZ gsrq funsZ’k % 
[k.M v & vfr y?kqmRRkjh; iz'u ¼1 ls 8½ dqy 08 iz'u gS] lHkh iz'u vfuok;ZA izfr iz'u 0-5 vad          

mŸkj 'kCn lhek 1&2 'kCn ;k ,d okD;A

[k.M c &  vfr y?kqmRRkjh; iz'u ¼9 ls 14½ dqy 06 iz'u gS ftlesa ls dksbZ 04 iz'u gy djsaA izfr 
iz'u 01 vad dk  gksxkA mŸkj 'kCn lhek 75 ;k vk/kk istA

[k.M l & y?kqmÙkjh; iz'u ¼15 ls 18½ dqy 04 iz'u gS ftlesa ls dksbZ 03 iz'u gy djsaA izfr iz'u 02 
vad dk gksxkA mŸkj 'kCn lhek 150 ;k ,d istA

[k.M n & v)Z nh?kZ mRrjh; iz'u ¼ 19 ls 22½ dqy 04 iz'u gS ftlesa ls dksbZ 02 iz'u gy djsaA izfr 
iz'u 04 vad dk gksxkA 'kCn lhek 300 ;k nks istA 

[k.M bZ &  nh?kZ mRrjh; iz'u ¼23 ls 24½ dqy 02 iz'u gS ftlesa ls dksbZ 01 iz'u gy djsaA izfr iz'u  
08 vad dk gksxkA mŸkj dh 'kCn lhek 600&750 ;k 4&5 istA 

[k.M&v 

(Section—A) 

1- ^yksxks* D;k gS \ 

What is ‘Logo’ ? 

2- dkQjj czkaM ds --------------------- dsfUnzr ǹf”Vdks.k ij cy nsrs gSaA 

Kapferer has emphasized the brand focused view of ................... . 

3- fdlus j.kuhfr vlQyrk dk Li”Vhdj.k fn;k gS \ 

Who has given an explanation for strategic failure ? 

4- czkaM eas ^iqjkuk gksus* ls D;k rkRi;Z gS \ 

What is ageing in brand ? 



  

5- lh- ch- ch- bZ- dk iwjk vFkZ fyf[k,A  

Write the full form of CBBE. 

6- czkaM xBca/ku ls vki D;k le>rs gSa \ 

What do you understand by Brand Alliance ?  

7- czkaM bfDoVh D;k gS \ 

What is Brand Equity ? 

8- M~;wikaUV }kjk fdl mRikn dks pkyw fd;k x;k \ 

Dupont introduce a product called .................... . 

[k.M&c 

(Section—B) 

9- gsfjVst czkaM D;k gS \ 

What is heritage brand ? 

10- czkaM dh igpku ds dkjdksa dks crkb,A  

Write the component of brand identity.  

11- czkaM foLrkj dks ifjHkkf”kr dhft,A  

Define the brand extension.  

12- cSuj foKkiu ds ckjs eas crkb,A  

Tell about the banner advertisement.  

13- czkaM Hkze ls D;k rkRi;Z gS \ 

What is the meaning of brand confusion ? 

14- lanHkZ lewg vihy D;k gS \ 

What is reference group appeal ? 



  

[k.M&l 

(Section—C) 

15- dkWiksZjsV Nfo ij izdk’k Mkfy,A  

Highlight the corporate image.  

16- czkaM dh lQyrk ds dkjdksa dks crkb,A  

Tell the factors on which the success of a brand depends.  

17- vlaxfr@erHksn ds dkj.kksa dks fyf[k,A  

Write the causes of dissonance.  

18- czkaM Ýsapkbftax dh O;k[;k dhft,A  

Describe about the brand franchising.  

[k.M&n 

(Section—D) 

19- czkaM ilZukfyVh D;k gS \ 

What is Brand Personality ? 

20- czkaM fufeZr djus eas lgk;d rRoksa dh ppkZ dhft,A  

Discuss the factors that help form a brand.  

21- baVjusV czkafMax eas fdl izdkj egRoiw.kZ gS \ 

How does the internet support branding ? 

22- miHkksDrk foi.ku vkSj O;olk;&ls&O;olk; foi.ku ds varj ij izdk’k Mkfy,A  

Highlight the difference between consumer marketing and business-to-business marketing.  

[k.M&b 

(Section—E) 

23- czkafMax eas U;w ehfM;k dh Hkwfedk dks Li”V dhft,A  

Elucidate on the role of new media in branding.   



  

24- czkafMax ds fofHkUu izdkj dh O;k[;k dhft,A  

Explain about the different types of branding.  
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 j.kuhfrd tulEidZ ,oa izcU/ku        

 

ijh{kkFkhZ gsrq funsZ’k % 
[k.M v & vfr y?kqmRRkjh; iz'u ¼1 ls 8½ dqy 08 iz'u gS] lHkh iz'u vfuok;ZA izfr iz'u 0-5 vad          

mŸkj 'kCn lhek 1&2 'kCn ;k ,d okD;A
[k.M c &  vfr y?kqmRRkjh; iz'u ¼9 ls 14½ dqy 06 iz'u gS ftlesa ls dksbZ 04 iz'u gy djsaA izfr 

iz'u 01 vad dk  gksxkA mŸkj 'kCn lhek 75 ;k vk/kk istA
[k.M l & y?kqmÙkjh; iz'u ¼15 ls 18½ dqy 04 iz'u gS ftlesa ls dksbZ 03 iz'u gy djsaA izfr iz'u 02 

vad dk gksxkA mŸkj 'kCn lhek 150 ;k ,d istA
[k.M n & v)Z nh?kZ mRrjh; iz'u ¼ 19 ls 22½ dqy 04 iz'u gS ftlesa ls dksbZ 02 iz'u gy djsaA izfr 

iz'u 04 vad dk gksxkA 'kCn lhek 300 ;k nks istA 
[k.M bZ &  nh?kZ mRrjh; iz'u ¼23 ls 24½ dqy 02 iz'u gS ftlesa ls dksbZ 01 iz'u gy djsaA izfr iz'u  

08 vad dk gksxkA mŸkj dh 'kCn lhek 600&750 ;k 4&5 istA 
 

[k.M&v 
(Section—A) 

1- MsVk os;jgkmflax D;k gS \ 
What is Data Warehousing ? 

2- fjys’kuf’ki ekdsZfVax dh rhu ewyHkwr vko’;drk,¡ gSa -----------------] ----------------- ,oa -----------------A 

The three fundamental requirements of relationship marketing are ............ ,..............  and 
............ . 

3- vkbZ- Mh- vkbZ- lh- ÝseodZ dk vFkZ gS -----------------------A 

IDIC framework stands for .................. . 

4- ds- okbZ- lh- D;k gS \ 

What is KYC ? 

5- ml fl)kUr dk uke crkb, tks dgrk gS fd 80% ykHk dk izfrfuf/kRo 20% xzkgdksa }kjk fd;k 

tkrk gS vkSj 80% eas ls uhps 20% de ykHk ;k ykHkghu xzkgd gksaxsA 



  

Name the principle that says that 80% of profit is represented by 20% of customers and the 

bottom 20% out of the 80% will be low profit of unprofitable customers.  

6- ekdsZfVax ds pkj P’s D;k gSa \ 

What are four P’s of Marketing ? 

7- lh- vkj- ,e- xfrfof/k;ksa ds izdkj D;k gSa \ 

What are the types of CRM activities ? 

8- xzkgd dks ;g eglwl djkuk fd muds ikl i;kZIr Kku dh deh gS] xzkgd ds lkFk O;ogkj djus dk 

,d vPNk rjhdk gSA     ¼lR;@vlR;½ 

Making the customer feel they lack adequate knowledge is a good way to deal with 

customer.    (True/False) 

[k.M&c 

(Section—B) 

9- fjys’kuf’ki ekds±fVax D;k gS \ 

What is Relationship Marketing ? 

10- MkVk ekbfuax ij ,d laf{kIr fVIi.kh fyf[k,A  

Write a short note on Data Mining.  

11- CRM eas izkslsl fMtkbu D;k gS \ 

What is process design in CRM ? 

12- ekuo lalk/ku izca/ku ij ,d laf{kIr fVIi.kh fyf[k,A  

Write a short note on Human Resources Management.  

13- ,d [kjhnkj vkSj ,d xzkgd ds chp varj ij ppkZ dhft,A  

Discuss the difference between a buyer and a customer.  

14- lanHkZ lewg vihy D;k gS \ 



  

What is reference group appeal ? 

[k.M&l 

(Section—C) 

15- oQknkjh dh lh<+h dh vo/kkj.kk dh mi;qDr mnkgj.kksa ds lkFk ppkZ dhft,A  

Discuss with suitable examples the concept of ladder of loyalty.  

16- lh- vkj- ,e- j.kuhfr ds lQy dk;kZUo;u ds fy, fofHkUu pj.kksa ij ,d laf{kIr fucU/k fyf[k,A  

Write a short essay on various steps for successful implementation of CRM strategy.  

17- xzkgd izfr/kkj.k j.kuhfr;ksa ij ,d laf{kIr fucU/k fyf[k,A  

Write a short essay on customer retention strategies.  

18- chek daifu;ksa }kjk vius y{;ksa dks izkIr djus ds fy, mi;ksx fd, tkus okys ek/;eksa dh ppkZ 

dhft,A  

Discuss the channels used by insurance companies for achieving their goals.  

[k.M&n 

(Section—D) 

19- ,d laxBu }kjk xzkgdksa dks [kksnus ds ihNs dh foLrr̀ lsok laca/kh dkj.kksa dk o.kZu dhft,A  

Elaborate service related reasons for losing customers by an organisation. 

20- xzkgdksa ds lkFk dSls O;ogkj u djsa] bl ij fuca/k fyf[k,A  

Write an essay on how not to deal with customers. 

21- fMyhojh ds ewy {ks= dh ppkZ dhft, ftleas ,d daiuh dks /;ku dsafnzr djuk pkfg,A  

Discuss the basic area of delivery in which a company should focus.  

22- lg;ksxh lh- vkj- ,e- D;k gS \ ppkZ dhft, fd foŸkh; lsok iznkrk bldk mi;ksx dSls dj jgs gSaA 

What is Collaborative CRM ? Discuss how financial service providers are using this. 



  

[k.M&b 

(Section—E) 

23- daifu;ksa }kjk CRM dks viukus ds ihNs dh izsj.kkvksa vkSj blds ykHkksa ij ,d fuca/k fyf[k,A  

Write an essay on the motivations behind companies adoption of CRM and the benefits of it.  

24- fofHkUu xzkgd laca/k izca/ku ds ckjs eas foLrkj ls ppkZ dhft, fd ;g fdlh daiuh ds O;olk; dks 

dSls izHkkfor djrk gSA 

Discuss in details about various customer relationship management and how it affects the 

business of a company.  
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 CORPORATE COMMUNICATION        

 

ijh{kkFkhZ gsrq funsZ’k % 
[k.M v & vfr y?kqmRRkjh; iz'u ¼1 ls 8½ dqy 08 iz'u gS] lHkh iz'u vfuok;ZA izfr iz'u 0-5 vad          

mŸkj 'kCn lhek 1&2 'kCn ;k ,d okD;A

[k.M c &  vfr y?kqmRRkjh; iz'u ¼9 ls 14½ dqy 06 iz'u gS ftlesa ls dksbZ 04 iz'u gy djsaA izfr 
iz'u 01 vad dk  gksxkA mŸkj 'kCn lhek 75 ;k vk/kk istA

[k.M l & y?kqmÙkjh; iz'u ¼15 ls 18½ dqy 04 iz'u gS ftlesa ls dksbZ 03 iz'u gy djsaA izfr iz'u 02 
vad dk gksxkA mŸkj 'kCn lhek 150 ;k ,d istA

[k.M n & v)Z nh?kZ mRrjh; iz'u ¼19 ls 22½ dqy 04 iz'u gS ftlesa ls dksbZ 02 iz'u gy djsaA izfr 
iz'u 04 vad dk gksxkA 'kCn lhek 300 ;k nks istA 

[k.M bZ &  nh?kZ mRrjh; iz'u ¼23 ls 24½ dqy 02 iz'u gS ftlesa ls dksbZ 01 iz'u gy djsaA izfr iz'u  
08 vad dk gksxkA mŸkj dh 'kCn lhek 600&750 ;k 4&5 istA 

[k.M&v 
(Section—A) 

1- lapkj ds 4 S’s gSa ---------------------A 

4S’s of communication are ................. . 

2- var%oS;fDrd lapkj dk vFkZ gS ---------------------A  

Interpersonal communication means ................ . 

3- izfriqf”V D;k gS \ 

What is Feedback ? 

4- Lojeku ¼fip½ dks ifjHkkf”kr dhft,A  

Write the definition of Pitch.  

5- ^gSifVDl* dk D;k rkRi;Z gS \ 

What is the meaning of ‘Haptics’ ? 

6- izn’kZudkjh Hkk”k.k ls vki D;k le>rs gSa \ 



  

What do you mean by Demonstrative Speech ? 

7- varjQyd dk eryc ------------------------ gSA 

The meaning of interface is ............... . 

8- ^/ofu foKku* D;k gS \ 

What is ‘Phonology’ ? 

[k.M&c 

(Section—B) 

9- vkSipkfjd lapkj D;k gS \ 

What is Formal Communication ? 

10- ßgkL; ,d ‘kfDr’kkyh izca/ku dk midj.k gSAÞ dSls \ 

“Humour is a powerful management tool.” How ? 

11- fpfdRlh; Jo.k D;k gS \ 

What is therapeutic listening ? 

12- oSpkfjd dkS’ky ls vki D;k le>rs gSa \ 

What do you mean by conceptual skill ? 

13- lok±xlerk D;k gS \ 

What is congruence ? 

14- f’kdk;r lk{kkRdkj ds ckjs eas fyf[k,A 

Write about the grievance interview. 

[k.M&l 

(Section—C) 

15- lapkj ds rhu izeq[k fl)kUr D;k gSa \ 

What are the three cardinal principles of communication ? 

16- ‘kkjhfjd Hkk”kk ls vki D;k le>rs gSa \ 

What do you understand by Body Language ? 

17- Hkk”k.k ‘kSyh dh ppkZ dhft,A  

Discuss the styles of speech. 



  

18- cSBd dh fo’ks”krk,¡ fyf[k,A 

What are the characteristics of meetings ? 

[k.M&n 

(Section—D) 

19- lapkj ds 7lh*s dks crkb,A 

Tell the 7C’s of communication.  

20- izHkkoh Jo.k dh ck/kkvksa dks fyf[k,A 

Write the barriers of effective listening.  

21- pkj izeq[k Hkko&Hkafxekvksa ¼gko&Hkko½ dh ppkZ dhft,A  

Discuss the four types of gesticulations.  

22- vkokt dh Li”Vrk dks izHkkfor djus okys dkjdksa dk o.kZu dhft,A  

Explain the factors that influence voice clarity.  

[k.M&b 

(Section—E) 

23- O;kolkf;d lapkj ds fodkl dh O;k[;k dhft,A 

Elaborate the evolution of Business Communication.  

24- ßlekt dk fodkl lapkj ij fuHkZj djrk gSAÞ lksnkgj.k le>kb,A  

“Development of society depends upon communication.” Explain with example.  

 

 

  

 
 

 

 



  

G–396 

(Assignment Work)

P. G. Diploma in Advertising and Public Relation 

        

 

ijh{kkFkhZ gsrq funsZ’k % 
[k.M v & vfr y?kqmRRkjh; iz'u ¼1 ls 8½ dqy 08 iz'u gS] lHkh iz'u vfuok;ZA izfr iz'u 0-5 vad          

mŸkj 'kCn lhek 1&2 'kCn ;k ,d okD;A

[k.M c &  vfr y?kqmRRkjh; iz'u ¼9 ls 14½ dqy 06 iz'u gS ftlesa ls dksbZ 04 iz'u gy djsaA izfr 
iz'u 01 vad dk  gksxkA mŸkj 'kCn lhek 75 ;k vk/kk istA

[k.M l & y?kqmÙkjh; iz'u ¼15 ls 18½ dqy 04 iz'u gS ftlesa ls dksbZ 03 iz'u gy djsaA izfr iz'u 02 
vad dk gksxkA mŸkj 'kCn lhek 150 ;k ,d istA

[k.M n & v)Z nh?kZ mRrjh; iz'u ¼19 ls 22½ dqy 04 iz'u gS ftlesa ls dksbZ 02 iz'u gy djsaA izfr 
iz'u 04 vad dk gksxkA 'kCn lhek 300 ;k nks istA 

[k.M bZ &  nh?kZ mRrjh; iz'u ¼23 ls 24½ dqy 02 iz'u gS ftlesa ls dksbZ 01 iz'u gy djsaA izfr iz'u  
08 vad dk gksxkA mŸkj dh 'kCn lhek 600&750 ;k 4&5 istA 

 

[k.M&v 
(Section—A) 

1- izsl fjyht] LikWUljf’ki] Lis’ky bosaV vkSj oscist ------------------ vax gSaA 

(i) Mk;jsDV ekdsZfVax 

(ii) foKkiu 

(iii) lsYl izkseks’ku 

(iv) ifCyd fjys’kal 
Press releases, sponsorship, special events and webpage are parts of .................. . 

(i) Direct Marketing 

(ii) Advertising  

(iii) Sales Promotion  

(iv) Public Relations 

2- buesa ls dkSu&lk ih- vkj- foHkkx dk dk;Z ugha gS \ 



  

(i) lsfyax 

(ii) izksMDV dk izpkj 

(iii) ykch djuk 

(iv) dkWiksZjsV dE;qfuds’ku 
Which of the following is not a function PR department ? 

(i) Selling 

(ii) Product Publicity  

(iii) Lobbying 

(iv) Corporate Communication 

3- lh- vkj- ,e- full :i gS % 

(i) dLVej fjys’kuf’ki eSusteasV 

(ii) daiuh fjlkslZ ekdsZfVax 

(iii) daT;wej jhfpax ekdsZfVax 

(iv) dLVej fjys’kuf’ki ekdsZfVax 
CRM is full form of : 

(i) Customer Relationship Management 

(ii) Company Resource Marketing 

(iii) Consumer Reaching Marketing 

(iv) Customer Relationship Marketing 

4- ---------------------- daiuh dh vPNh Nfo cukus eas lgk;d gSaA 

(i) izpkj 

(ii) izksisxSaMk 

(iii) lapkj 

(iv) tulaidZ 
................. help in building a good image of the company. 

(i) Publicity 

(ii) Propaganda 

(iii) Communication 

(iv) Public Relations 

5- vkbZ- ih- vkj- ,- dk iw.kZ :i D;k gS \ 
What is full form of IPRA ? 



  

6- dkWiksZjsV tulaidZ -------------------- dh Nfo vkSj igpku dks izkstsDV djuk pkgrk gSA  

(i) laLFkku 

(ii) dLVej ¼xzkgd½ 

(iii) turk 

(iv) bueas ls dksbZ ugha  
Corporate public relations seek to project the image and identity of ............... . 

(i) Organization 

(ii) Customers  

(iii) Public 

(iv) None of these 

7- --------------------- izca/kdh; xfrfof/k;ksa dk vfHkUu vax gS tSls ;kstuk] leUo; vkSj ijke’kZA 

(i) tulapkj 

(ii) O;kolkf;d lEidZ 

(iii) dkWiksZjsV lapkj 

(iv) fØfVdy lapkj 
................... is integral to ‘managerial’ activities such as planning, coordinating and 
counselling.  

(i) Mass Communication 

(ii) Business Communication 

(iii) Corporate Communication 

(iv) Critical Communication 

8- tulaidZ ,d --------------------- lapkj usVodZ ds :i eas folftZr gks x;k gSA  

(i) jk”Vªh; 

(ii) oSf’od 

(iii) eYVhus’kuy 

(iv) buesa ls dksbZ ugha  
Public relations have emerged as a .................. communication network.  

(i) National 

(ii) Global 

(iii) Multinational  

(iv) None of these 



  

[k.M&c 
(Section—B) 

9- ‘kksj D;k gS \ 
What is noise ? 

10- fo’oluh;rk D;k gS \ 
What is Credibility ? 

11- xzkgd ‘ks;j n`f”Vdks.k D;k gS \ 
What is customer share approach ? 

12- xzkgd j.kuhfr fxzM D;k gS \ 
What is customer strategy grid ? 

13- xq.koŸkk ls vki D;k le>rs gSa \ 
What do you understand by ‘quality’ ? 

14- ekdsZfVax Vwy ds :i eas CykWfxax ij laf{kIr fVIi.kh fyf[k,A  
Write a short note on blogging as a marketing tool. 

[k.M&l 
(Section—C) 

15- ekdsZfVax Vwy ds :i esa bosaV eSustesaV ds ,d uqdlku dk mYys[k dhft,A  
Mention one disadvantage of event management as a marketing tool.  

16- jpukRedrk ij rhu fopkj D;k gSa \ 
What are the three views on creativity ? 

17- ,sls dkSu&ls nks rjhds gSa ftuls lh- vkj- ,e- xzkgd laca/kksa dks csgrj cukrs gaS \ 

What are the two ways in which CRM improves customer relationship ?  

18- okrkZ ls vki D;k le>rs gSa \ 
What do you understand by ‘Negotiation’ ? 

[k.M&n 
(Section—D) 

19- foi.ku ds fy, vko’;d miHkksDrk O;ogkj dh ewyHkwr le> D;k gS \ 
Why is fundamental understanding of consumer behaviour essential to marketing ? 

20- ehfM;k fu;sktu ds pkj pj.k D;k gSa \ 
What are the four steps in media planning ? 



  

21- xzkgd ewY; izca/ku j.kuhfr ds pj.k D;k gSa \ 
What are the stages of customer value management strategy ? 

22- vuqdwfyr mRikn D;k gSa \ 
What are customized products ? 

[k.M&b 
(Section—E) 

23- xzkgd vkSj fuxeksa ds chp laca/kksa eas ifjorZu ij ,d foLrr̀ uksV fyf[k,A 
Write a detailed note on the change in relationship between customers and corporations.  

24- ehfM;k fu;kstu xfrfof/k;ksa ds egRo ij ppkZ dhft,A  
Discuss the importance media planning activities. 

 

 

 

 

 

 

 

 
 

 

 
 

 

 


