
  

G-361 

(Assignment Work)

P. G. Diploma in Marketing Management 
 SERVICE MARKETING    

ijh{kkFkhZ gsrq funsZ’k % 
[k.M v & vfr y?kqmRRkjh; iz'u ¼1 ls 8½ dqy 08 iz'u gS] lHkh iz'u vfuok;ZA izfr iz'u 0-5 vad 

mŸkj 'kCn lhek 1&2 'kCn ;k ,d okD;A

[k.M c &  vfr y?kqmRRkjh; iz'u ¼9 ls 14½ dqy 06 iz'u gS ftlesa ls dksbZ 04 iz'u gy djsaA izfr 
iz'u 01 vad dk  gksxkA mŸkj 'kCn lhek 75 ;k vk/kk istA 

[k.M l & y?kqmÙkjh; iz'u ¼15 ls 18½ dqy 04 iz'u gS ftlesa ls dksbZ 03 iz'u gy djsaA izfr iz'u 02    
vad dk gksxkA mŸkj 'kCn lhek 150 ;k ,d istA

[k.M n &  v)Z nh?kZ mRrjh; iz'u ¼19 ls 22½ dqy 04 iz'u gS ftlesa ls dksbZ 02 iz'u gy djsaA izfr 
iz'u 04 vad dk gksxkA 'kCn lhek 300 ;k nks istA 

[k.M bZ &  nh?kZ mRrjh; iz'u ¼23 ls 24½ dqy 02 iz'u gS ftlesa ls dksbZ 01 iz'u gy djsaA izfr iz'u  
08 vad dk gksxkA mŸkj dh 'kCn lhek 600&750 ;k 4&5 istA 

[k.M&v 
(Section—A) 

1- czkWMcSaM izko/kku lsok m|ksx dk ,d mnkgj.k gSA       
 ¼lR;@vlR;½ 

Broadband provision in an example of a service industry.    
 (True/False) 

2- dkj chek vkSj vkbZVh ijke’kZ mRikn gSaA ¼lR;@vlR;½ 
Car insurance and IT consultancy are products. 

(True/False) 

3- lsokvksa dk fdlh ns’k dh vFkZO;oLFkk esa ;ksxnku ugha gksrk gS D;ksafd muds ifj.kkeLo:i /ku esa dksbZ 

‘kq) o`f) ugha gksrh gSA   ¼lR;@vlR;½ 

Services do not contribute to a country’s economy as they do not result in any net increases 

in wealth. 

(True/False) 

4- vodk’k ds le; esa òf) lsok m|ksxksa ds fodkl ds dkj.kksa esa ls ,d gSA  ¼lR;@vlR;½ 



  

Increases in leisure time are one of the reasons behind the growth of service industries. 

 (True/False) 

5- mRiknksa dks ;k rks lkeku ;k lsokvksa ds :i esa oxhZdr̀ fd;k tk ldrk gSA cgqr de esa nksuksa ds 

egRoiw.kZ rRo gksrs gSaA 

      ¼lR;@vlR;½ 

Products can be categorised as either goods or services. Very few have significant elements 

of both.         (True/False) 

6- foi.ku ßfoKkuÞ ls vf/kd ßdykÞ gSA ¼lR;@vlR;½ 

Marketing is more “Art” than ‘Science”. (True/False) 

7- foi.ku ekuo vkSj lkekftd vko’;drkvksa dh igpku djus vkSj mUgsa iwjk djus ds ckjs esa gSA

 ¼lR;@vlR;½ 

Marketing is about identifying and meeting human and social needs.    

 (True/False) 

8- ekdsZfVax ds pkj P’s gSa % mRiknu] ewY;] LFkku vkSj izpkjA     ¼lR;@vlR;½ 

The four P’s of marketing are : production, price, place, and promotion. (True/False) 

[k.M&c 

(Section—B) 

9- foi.ku izca/ku dks ifjHkkf”kr dhft,A 

Define marketing management. 

10- lsok dks ifjHkkf”kr dhft,A 

Define service. 

11- miHkksDrk dks ifjHkkf”kr dhft,A 

Define consumer. 

12- miHkksDrk dY;k.k dks ifjHkkf”kr dhft,A 

Define consumer welfare. 

13- lsok laLd`fr dks ifjHkkf”kr dhft,A 

Define service culture. 



  

14- foi.ku lwpuk iz.kkyh D;k gS \ 

What is marketing information system ? 

[k.M&l 

(Section—C) 

15- foi.ku dh izd`fr vkSj dk;Z{ks= dh foospuk dhft,A 

Discuss the nature and scope of marketing. 

16- 7’s ds lajpuk ds fofHkUu rRoksa ij ppkZ dhft,A 

Discuss the various elements of 7’s framework. 

17- foi.ku izca/ku ds eqíksa dk o.kZu dhft,A 

Describe the issues of marketing management. 

18- lsok inkséfr ij ,d O;k[;kRed fVIi.kh fyf[k,A 

Write an explanatory note on service promotion. 

[k.M&n 

(Section—D) 

19- foi.ku leL;kvksa dks foLrkj ls le>kb,A 

Explain marketing problems in detail. 

20- foi.ku vuqla/kku dh izd`fr vkSj {ks= dh ppkZ dhft,A 

Discuss nature and area of marketing research. 

21- lsok foi.ku ds egRo dh ppkZ dhft,A 

Discuss the importance of service marketing. 

22- lsok foi.ku ds fofHkUu dkj.k D;k gSa \ 

What are the various reasons for service marketing ? 

[k.M&b 

(Section—E) 

23- foi.ku fopkjksa ds fofHkUu n`f”Vdks.kksa dk o.kZu dhft,A 



  

Describe the various approaches to marketing thoughts. 

24- lsokvksa ds lHkh oxhZdj.kksa dk o.kZu dhft,A 

Describe all the classification of services. 

 
 
 
 
 
 
 
 
 
 
 
 
 

 

 
 

 



  

G-362 

(Assignment Work)

P. G. Diploma in Marketing Management 
 PRODUCTION AND MATERIAL MANAGEMENT  

ijh{kkFkhZ gsrq funsZ’k % 
[k.M v & vfr y?kqmRRkjh; iz'u ¼1 ls 8½ dqy 08 iz'u gS] lHkh iz'u vfuok;ZA izfr iz'u 0-5 vad 

mŸkj 'kCn lhek 1&2 'kCn ;k ,d okD;A

[k.M c &  vfr y?kqmRRkjh; iz'u ¼9 ls 14½ dqy 06 iz'u gS ftlesa ls dksbZ 04 iz'u gy djsaA izfr 
iz'u 01 vad dk  gksxkA mŸkj 'kCn lhek 75 ;k vk/kk istA 

[k.M l & y?kqmÙkjh; iz'u ¼15 ls 18½ dqy 04 iz'u gS ftlesa ls dksbZ 03 iz'u gy djsaA izfr iz'u 02    
vad dk gksxkA mŸkj 'kCn lhek 150 ;k ,d istA

[k.M n &  v)Z nh?kZ mRrjh; iz'u ¼19 ls 22½ dqy 04 iz'u gS ftlesa ls dksbZ 02 iz'u gy djsaA izfr 
iz'u 04 vad dk gksxkA 'kCn lhek 300 ;k nks istA 

[k.M bZ &  nh?kZ mRrjh; iz'u ¼23 ls 24½ dqy 02 iz'u gS ftlesa ls dksbZ 01 iz'u gy djsaA izfr iz'u  
08 vad dk gksxkA mŸkj dh 'kCn lhek 600&750 ;k 4&5 istA 

 

 

[k.M&v 
(Section—A) 

1- mRiknu izcU/k dks fdl :i esa tkuk tkrk gS \ 

¼v½ fofu;ksx izcU/k 

¼c½ foi.ku izcU/k 

¼l½ vfHkfuekZ.k izcU/k 

¼n½ mi;qZDr lHkh 

Production Management is known as : 

(a) Investment Management 

(b) Marketing Management 

(c) Built Management 

(d) All of the above 



  

2- mRiknu izcU/k dk izFke dk;Z dkSu&lk gS \ 

¼v½ izs”k.k 

¼c½ vuqlwph;u 

¼l½ fu;kstu 

¼n½ ekxZ fu/kkZj.k 

Which is the first function of production management ? 

(a) Consignment 

(b) Scheduling 

(c) Planning 

(d) Routing 

3- buesa ls dkSu mRiknu izca/k ds ik¡p ^,e* esa ‘kkfey gS \ 

¼v½ foi.ku 

¼c½ fof/k 

¼l½ lkekxzh 

¼n½ cktkj 

Which is include in Five ‘M’ of production management ? 

(a) Marketing 

(b) Method 

(c) Materials 

(d) Market 

4- vkS|ksfxd LFkkuh;dj.k ds oSKkfud fl)kUr dk izfriknu loZizFke fdlus fd;k \ 

¼v½ vYÝsM oscj 

¼c½ ek’kZy 

¼l½ ,Me fLeFk 

¼n½ ts- ,l- fey 

Who first proposed the scientific principle of Industrial localization ? 

(a) Alfred Weber 



  

(b) Marshall 

(c) Adam Smith 

(d) J. S. Mill 

5- lkekxzh fu;kstu dks izHkkfor djus okyk cká ?kVd bueas ls dkSu&lk gS \ 

¼v½ miyC/k izkS|ksfxdh 

¼c½ laLFkk dk mís’; 

¼l½ miyC/k dk;Z’khy iw¡th 

¼n½ vUrjkZ”Vªh; cktkj 

Which one of these external factor that affect material management ? 

(a) Available Technology 

(b) Orgaizational Objective 

(c) Available Working Capital  

(d) International Market 

6- lkexzh izcU/ku dks izHkkfor djus okyk vkarfjd ?kVd dkSu&lk gS \ 

¼v½ vUrjkZ”Vªh; cktkj 

¼c½ O;kikj pØ 

¼l½ vkS|ksfxd fookn 

¼n½ laLFkk dk mís’; 

Which one is the internal factor that affect material management ? 

(a) International market 

(b) Business cycle 

(c) Industrial dispute 

(d) Organisational objective 

7- fuEufyf[kr esa ls dkSu&lh volj ykxr ugha gS \ 

¼v½ ewY; ifjorZu 



  

¼c½ kl 

¼l½ dj Hkkj 

¼n½ chek 

In the following which one is not opportunity cost ? 

(a) Change of price 

(b) Depreciation 

(c) Tax avoid 

(d) Insurance 

8- tgk¡ Ø; izcU/kd fujk’kkoknh vkSj vlkglh gks ogha vfuf’prrk dh n’kk esa ----------------A 

¼v½ eSDlhesDl 

¼c½ i’pkrki 

¼l½ vuqdwyrerk 

¼n½ feuheSDl 

Where the purchase manager is pessimistic and indecisive, in the event of uncertainty 

............. . 

(a) Maximax 

(b) Regreat 

(c) Adaptability 

(d) Minimax 

[k.M&c 

(Section—B) 

9- lktsZ.V ¶yksjsUl ds vkS|ksfxd LFkkuh;dj.k ds fl)kUr dks crkb,A 

Explain the principle of Industrial Localization given by Sargent Florence. 

10- mRiknu izcU/k dk vFkZ crkb,A 

Explain the meaning of production management. 

11- lkekxzh izca/k dh ,dhdr̀ fopkj/kkjk ds mís’; fyf[k,A 

Write the objectives of integrated ideology of material management. 

12- lkexzh izcU/k dh ifjHkk”kk nhft,A 



  

Define material management. 

13- lkekxzh gLFku ds fl)kUr fyf[k,A 

Write the principles of material handling. 

14- Ø;&foØ; ds rRo fyf[k,A 

Write the elements of purchases and sale. 

[k.M&l 

(Section—C) 

15- iSdsftax ds dk;Z crkb,A 

Explain the functions of packaging. 

16- vif’k”V izcU/k ij ,d ys[k fyf[k,A 

Write a short note on waste management. 

17- izekihdj.k D;k gS \ blds egRo dh O;k[;k dhft,A 

What is Standardisation ? Describe its importance. 

18- laa;a= vfHkU;kl ds fl)kUrksa dk o.kZu dhft,A 

Describe the principles of Plant layout. 

[k.M&n 

(Section—D) 

19- mRiknu izca/k ds dk;Z crkb,A 

Explain the functions of production management. 

20- la;a= vfHkU;kl dh izeq[k ;kstukvksa dk o.kZu dhft,A 

Describe the main planning for plant layout. 

21- ,d mŸke iSdsftax dh fo’ks”krk,¡ crkb,A 

Explain the characteristics of a good packaging.  

22- Ø; izfØ;k dk egRo crkb,A Øsrk&foØsrk lEcU/kksa dks Li”V dhft,A 

Explain the importance of the purchase process. Explain buyer-seller relationship. 



  

[k.M&b 

(Section—E) 

23- fuEufyf[kr ij laf{kIr fVIif.k;k¡ fyf[k, % 

¼v½ vPNs mRiknu izcU/k ds ykHk 

¼c½ mRiknu iz.kkfy;ksa ds izdkj 

Write short notes on the following : 

(a) Benefits of good production management 

(b) Types of production systems 

24- lkexzh izcU/ku ds mís’;] egRo ,oa oxhZdj.k dks le>kb,A 

Describe the objectives, importance and classification of material management. 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 
 

 



  

G-363 

(Assignment Work)

P. G. Diploma in Marketing Management 
 CONSUMER BEHAVIOUR AND  

             ADVERTISING MANAGEMENT  

ijh{kkFkhZ gsrq funsZ’k % 
[k.M v & vfr y?kqmRRkjh; iz'u ¼1 ls 8½ dqy 08 iz'u gS] lHkh iz'u vfuok;ZA izfr iz'u 0-5 vad 

mŸkj 'kCn lhek 1&2 'kCn ;k ,d okD;A

[k.M c &  vfr y?kqmRRkjh; iz'u ¼9 ls 14½ dqy 06 iz'u gS ftlesa ls dksbZ 04 iz'u gy djsaA izfr 
iz'u 01 vad dk  gksxkA mŸkj 'kCn lhek 75 ;k vk/kk istA 

[k.M l & y?kqmÙkjh; iz'u ¼15 ls 18½ dqy 04 iz'u gS ftlesa ls dksbZ 03 iz'u gy djsaA izfr iz'u 02    
vad dk gksxkA mŸkj 'kCn lhek 150 ;k ,d istA

[k.M n &  v)Z nh?kZ mRrjh; iz'u ¼19 ls 22½ dqy 04 iz'u gS ftlesa ls dksbZ 02 iz'u gy djsaA izfr 
iz'u 04 vad dk gksxkA 'kCn lhek 300 ;k nks istA 

[k.M bZ &  nh?kZ mRrjh; iz'u ¼23 ls 24½ dqy 02 iz'u gS ftlesa ls dksbZ 01 iz'u gy djsaA izfr iz'u  
08 vad dk gksxkA mŸkj dh 'kCn lhek 600&750 ;k 4&5 istA 

[k.M&v 
(Section—A) 

1- [kjhn izfØ;k rc ‘kq: gksrh gS] tc [kjhnkj ,d -------------------------- dks igpkurk gSA 
The buying process starts, when the buyer recognizes a ............... . 

2- ;fn izn’kZu miHkksDrk dh vis{krkvksa dks iwjk djrk gS] rks miHkksDrk -------------------------- gSA 
If performance meets consumer’s expectations the consumer is .................. . 

3- miHkksDrk fu.kZ; ysus ds ewy ekWMy esa igyk pj.k ------------------------- gSA 
First stage in the basic model of consumer decision- making is .................. . 

4- fcØh lao/kZu ,d vkorhZ xfrfof/k gSA ¼lR;@vlR;½ 
Sales promotion is a recurring activity. (True/False) 

5- ekrk&firk vius cPpksa ds fy, f[kykSus ;k migkj [kjhnrs gaSA bl vf/kfu;e dks [kjhn izfØ;k esa --------------

-------------- ekuk tkrk gSA 
Parents buy toys or gifts for their children. This Act is considered as ................ in the buying 
process. 



  

6- miHkksDrk dks fdlh mRikn ds [kjhn ewY; dk ,d fgLlk okil djus dk izLrko iznku djuk -----------------------

---- ds :i esa tkuk tkrk gSA 

Providing offer to refund a part of the purchase price of any product to consumer is known 
as ................ . 

7- ekdsZfVax ewy :i ls fcØh vkSj foKkiu gSA ¼lR;@vlR;½ 

Marketing is basically selling and advertising.  (True/False) 

8- foi.ku xfrfof/k;k¡ laHkkfor xzkgd vko’;drkvksa ds lkFk ‘kq: gksuh pkfg, u fd mRiknu izfØ;k lsA
 ¼lR;@vlR;½ 

Marketing activities should begin with potential customer needs, not with the production 
process.         (True/False) 

[k.M&c 
(Section—B) 

9- miHkksDrk vfHkizsj.kk ‘kCn dh O;k[;k dhft,A 

Explain the term consumer motivation. 

10- foKkiu laLFkk dk D;k vFkZ gS \ 

What is the meaning of Advertising Agency ? 

11- fcØh lao/kZu dks ifjHkkf”kr dhft,A 

Define sales promotion. 

12- czkf.Max D;k gS \ 

What is Branding ? 

13- mRikn ;kstuk D;k gS \ 
What is Product Planning ? 

14- yscy dks ifjHkkf”kr dhft,A 
Define Label. 

[k.M&l 
(Section—C) 

15- foKkiu ij O;; dh tkus okyh jkf’k ds fu/kkZj.k dh fof/k;ksa ij izdk’k Mkfy,A 
Throw light on the methods of determining the amount to be spent on advertising. 

16- fcØh lao/kZu dk egRo vkSj mís’; D;k gSa \ 
What are the importance and objectives of Sales Promotion ? 

17- mRikn feJ.k esa ifjorZu dks izHkkfor djus okys dkjd dkSu&ls gSa \ 



  

What are the factors affecting the changes in Product Mix ? 

18- fu;ksftr vizpyu ds vkSfpR; ij izdk’k Mkfy,A 
Throw light on the rational for planned obsolescence. 

[k.M&n 
(Section—D) 

19- ^foKkiu* ‘kCn dks ifjHkkf”kr dhft, vkSj foKkiu esa iz;qDr lk/kuksa vFkok ek/;eksa dk foLrr̀ fooj.k 
fyf[k;sA 
Define the term ‘Advertisement’ and write a detailed description of the means or mediums 
used in advertising. 

20- miHkksDrk euksfoKku D;k gS \ euksfoKku ds vk/kkj ij fofHkUu izdkj dh oLrqvksa dh O;k[;k dhft,A 
What is Consumer Psychology ? Explain different types of goods on the basis of 
Psychology. 

21- mRikn thou pØ dh vo/kkj.kk D;k gS \ mRikn thou pØ dks izHkkfor djus okys fofHkUu dkjdksa 
dh O;k[;k dhft,A 
What is the concept of product life cycle ? Explain different factors that affect the product 
life cycle. 

22- ,d vPNk czkaM fu/kkZfjr djus ds rjhds D;k gSa \ ,d vPNs czkaM dh fo’ks”krk,¡ Hkh fyf[k,A 
What are the ways of determining a good brand ? Also write the characteristics of a good 
brand. 

[k.M&b 
(Section—E) 

23- izsjd vuqla/kku ij ,d fVIi.kh nhft,A izsjd ‘kks/k dh fof/k;ksa ds ckjs esa Hkh fyf[k,A 
Give a note on motivational research. Also write about the methods of motivational 
research. 

24- ^mRikn* ‘kCn dks ifjHkkf”kr dhft,A mudk oxhZdj.k dhft,A mRikn dk egRo D;k gS \ 
Define the term ‘Product’. Classify them. What is the importance of product ? 

 

 
 
 
 
 
 
 

 

 
 

 



  

G-364 

(Assignment Work)

P. G. Diploma in Marketing Management 
 MARKETING RESEARCH AND SALES MANAGEMENT  

ijh{kkFkhZ gsrq funsZ’k % 
[k.M v & vfr y?kqmRRkjh; iz'u ¼1 ls 8½ dqy 08 iz'u gS] lHkh iz'u vfuok;ZA izfr iz'u 0-5 vad 

mŸkj 'kCn lhek 1&2 'kCn ;k ,d okD;A

[k.M c &  vfr y?kqmRRkjh; iz'u ¼9 ls 14½ dqy 06 iz'u gS ftlesa ls dksbZ 04 iz'u gy djsaA izfr 
iz'u 01 vad dk  gksxkA mŸkj 'kCn lhek 75 ;k vk/kk istA 

[k.M l & y?kqmÙkjh; iz'u ¼15 ls 18½ dqy 04 iz'u gS ftlesa ls dksbZ 03 iz'u gy djsaA izfr iz'u 02    
vad dk gksxkA mŸkj 'kCn lhek 150 ;k ,d istA

[k.M n &  v)Z nh?kZ mRrjh; iz'u ¼19 ls 22½ dqy 04 iz'u gS ftlesa ls dksbZ 02 iz'u gy djsaA izfr 
iz'u 04 vad dk gksxkA 'kCn lhek 300 ;k nks istA 

[k.M bZ &  nh?kZ mRrjh; iz'u ¼23 ls 24½ dqy 02 iz'u gS ftlesa ls dksbZ 01 iz'u gy djsaA izfr iz'u  
08 vad dk gksxkA mŸkj dh 'kCn lhek 600&750 ;k 4&5 istA 

[k.M&v 
(Section—A) 

1- foi.ku vuqla/kku MsVk vkSj fu”d”kks± dh O;ofLFkr fMtkbu] laxzg] fo’ys”k.k vkSj fjiksfV±x gSA

 ¼lR;@vlR;½ 

Marketing research is the systematic design, collection, analysis and reporting of data and 

findings.          (True/False) 

2- cktkj fgLlsnkjh dks rhu rjhdksa ls ekik tk ldrk gS % lexz cktkj fgLlsnkjh( lsok dh cktkj 

fgLlsnkjh( vkSj lkis{k cktkj fgLlsnkjhA ¼lR;@vlR;½ 

Market share can be measured in three ways : overall market share; served market share; and 

relative market share.      (True/False) 

3- nks lEHkkfor mŸkjksa okyk iz’u ,d [kqyk iz’u gksxkA    ¼lR;@vlR;½ 

A question with two possible answers would be an open question. (True/False) 



  

4- xq.kkRed ‘kks/k rduhd vis{kkdr̀ vlajfpr ekiu n`f”Vdks.k gSa tks laHkkfor ifj.kkeksa dh ,d Ük`a[kyk 

dh vuqefr nsrs gSaA     ¼lR;@vlR;½ 

Qualitative research techniques are relatively unstructured measurement approaches that 

permit a range of possible results.     (True/False) 

5- nks izdkj ds MsVk ftudk mi;ksx foi.ku vuqla/kku v/;;u ds fy, fd;k tk ldrk gS] os gSa eksMy 

vkSj fceksMy MsVkA      ¼lR;@vlR;½ 

Two types of data that can be used form marketing research study are modal and bimodal 

data.         (True/False)  

6- j.kuhfrd@lykgdkj fcØh ekWMy ds ik¡p j.kuhfrd pj.k fcØh izfØ;k ds fy, ,d foØsrk rS;kj 

djsxkA       ¼lR;@vlR;½ 

The five strategic steps of the strategic/consultative selling model will prepare salesperson 

for the selling process.     (True/False)  

7- ,d iqf”Vdj.k iz’u ,d foØsrk dks [kjhnkj dks izfrc)rk vkSj dkjZokbZ esa ys tkus esa enn djus ds 

fy, fMtkbu fd;k x;k gSA   ¼lR;@vlR;½ 

A confirmation question is designed to help a salesperson move the buyer to the 

commitment and action.      (True/False) 

8- ysu&nsu laca/kh fcØh rc ykxw gksrh gS tc fdlh foØsrk ds ikl lhfer mRikn dh is’kd’k gksrh gS 

vkSj og vis{kkdr̀ fyf[kr fcØh izLrqfr dk mi;ksx djrk gSA ¼lR;@vlR;½ 

Transactional selling is applicable when a salesperson has a limited product offering and 

uses a relatively scripted sales presentation.    (True/False) 

[k.M&c 

(Section—B) 

9- foi.ku vuqla/kku D;k gS \ 

What is marketing research ? 

10- fcØh izca/ku dks ifjHkkf”kr dhft,A 

Define sales management. 

11- foi.ku ;kstuk dks ifjHkkf”kr dhft,A 



  

Define marketing planning.  

12- fcØh {ks= dks ifjHkkf”kr dhft,A 

Define sales territory. 

13- fcØh dksVk dks ifjHkkf”kr dhft,A 

Define sales quota. 

14- fcØh fjdkWMZ D;k gS \ 

What is Sales Record ? 

[k.M&l 

(Section—C) 

15- foi.ku vuqla/kku ds fofHkUu izdkjksa dh O;k[;k dhft,A 

Explain the different types of marketing research. 

16- fcØh laxBu ds egRo ij ppkZ dhft,A 

Discuss the importance of sales organization. 

17- fcØh ikfjJfed ds fy, ftEesnkj dkjdksa ij ppkZ dhft,A 

Discuss the factors responsible for sales remuneration.  

18- foi.ku ;kstuk ds egRo dh ppkZ dhft,A 

Discuss the significance of marketing planning. 

[k.M&n 

(Section—D) 

19- foi.ku leL;kvksa dks foLrkj ls le>kb,A 

Explain marketing problems in detail. 

20- fcØh dfeZ;ksa ds ikfjJfed ds fofHkUu rjhdksa ij ppkZ dhft,A 

Discuss the various methods of sales personnel remuneration. 

21- [kqnjk foi.ku ds egRo dh ppkZ dhft,A 

Discuss the importance of retail marketing. 



  

22- fcØh {ks= dk izHkkfor djus okys dkjd D;k gSa \ 

What are the factors affecting sales territory ? 

[k.M&b 

(Section—E) 

23- foi.ku vuqla/kku fjiksVZ D;k gS vkSj bls dSls rS;kj fd;k tkrk gS \ mi;qDRk mnkgj.k ds lkFk vius 

mŸkj dk leFkZu dhft,A 

What is marketing research report and how is it prepared ? Support your answer with 

suitable example. 

24- forj.k pSuy dks ifjHkkf”kr dhft,A forj.k pSuy ds fofHkUu dk;ks± ij ppkZ dhft,A 

Define distribution channel. Discuss the various functions of distribution channel. 

 

 

 

 
 
 

 

 
 

 



  

G-365 

(Assignment Work)

P. G. Diploma in Marketing Management 
 INTERNATIONAL MARKETING    

ijh{kkFkhZ gsrq funsZ’k % 
[k.M v & vfr y?kqmRRkjh; iz'u ¼1 ls 8½ dqy 08 iz'u gS] lHkh iz'u vfuok;ZA izfr iz'u 0-5 vad 

mŸkj 'kCn lhek 1&2 'kCn ;k ,d okD;A

[k.M c &  vfr y?kqmRRkjh; iz'u ¼9 ls 14½ dqy 06 iz'u gS ftlesa ls dksbZ 04 iz'u gy djsaA izfr 
iz'u 01 vad dk  gksxkA mŸkj 'kCn lhek 75 ;k vk/kk istA 

[k.M l & y?kqmÙkjh; iz'u ¼15 ls 18½ dqy 04 iz'u gS ftlesa ls dksbZ 03 iz'u gy djsaA izfr iz'u 02    
vad dk gksxkA mŸkj 'kCn lhek 150 ;k ,d istA

[k.M n &  v)Z nh?kZ mRrjh; iz'u ¼19 ls 22½ dqy 04 iz'u gS ftlesa ls dksbZ 02 iz'u gy djsaA izfr 
iz'u 04 vad dk gksxkA 'kCn lhek 300 ;k nks istA 

[k.M bZ &  nh?kZ mRrjh; iz'u ¼23 ls 24½ dqy 02 iz'u gS ftlesa ls dksbZ 01 iz'u gy djsaA izfr iz'u  
08 vad dk gksxkA mŸkj dh 'kCn lhek 600&750 ;k 4&5 istA 

[k.M&v 
(Section—A) 

1- --------------------- ykxr dk fl)kUr ykxrksa dh fofHkUurk dh /kkj.kk ij vk/kkfjr gSA 
The theory of ................. is based on the concept of variation of costs. 

2- fons’kh O;kikj fof’k”Vhdj.k ls Je vkSj iw¡th esa xq.kkRed lq/kkj gksrk gSA  ¼lR;@vlR;½ 
Foreion trade specialization leads to qualitative improvement in labour and capital.
 (True/False)    

3- var{kZs=h; O;kikj dk fl)kUr fdlus izfrikfnr fd;k gS \   
Who propounded the theory of interregional trade ? 

4- ns’k esa vUrjkZ”Vªh; O;kikj lEo)Zu djus rFkk foŸkh; O;oLFkk djus ds fy, ------------------------ cSad dh LFkkiuk 
dh xbZ gSA 
.............. bank has been established to promote international trade and move financial 
arrangements in the country. 

5- Hkkjr dh izkjfEHkd uhfr dsoy vko’;d oLrqvksa dks gh vk;kr djuk FkkA ¼lR;@vlR;½ 
India’s initial foreign policy was to input only essential commodities.  (True/False) 



  

6- --------------------- dks oLrq fu;kstu ds rRo :i ls tkuk tkrk gSA 
............ is regarded as an element of product planning. 

7- dher fu/kkZj.k gsrq ,d fof/k crkb,A 
Name a technique of price fixation. 

8- mís’;ksa ds vk/kkj ij iz’kqYd fdrus izdkj ds gksrs gSa \ 
On the basis of objective how many types of tariffs are there ? 

[k.M&c 
(Section—B) 

9- foŸkh; lalk/ku ls D;k vk’k; gS \ 
What is meant by financial resources ? 

10- fu;kZr foKkiu fdls dgrs gSa \ 
What is export advertisement ? 

11- Hkqxrku ‘ks”k dks ifjHkkf”kr dhft,A 
Define Balance of Payment. 

12- vYidkyhu fofu;ksx ls vki D;k le>rs gSa \ 
What do you understand by short-term investment ? 

13- oLrq fu;kstu dh vko’;drk dks Li”V dhft,A 
Explain the need of product planning. 

14- Mkd foKkiu ls vki D;k le>rs gSa \ 
What do you understand by Postal Advertisement ? 

[k.M&l 
(Section—C) 

15- vk/kqfud varjkZ”Vªh; esyk ,oa izn’kZfu;ksa ds mís’; Li”V dhft,A 
Explain the purpose of modern international fair and exhibition. 

16- cgqjk”Vªh; fuxe ij laf{kIr fVIIk.kh fyf[k,A 
Write a short note on Multinational Corporation. 

17- rqyukRed ykxr fl)kUr dh O;k[;k dhft,A 
Describe the comparative cost theory. 

18- pkyw [kkrk vkSj iw¡th [kkrk ds oxhZdj.k ds egRo ij izdk’k Mkfy,A 
State the importance of classification of current and capital account. 

 



  

[k.M&n 
(Section—D) 

19- vUrjkZ”Vªh; O;kikj ds ykHk] gkfu rFkk izHkko ij foLr`r O;k[;k dhft,A 
Explain in detail the advantages, disadvantages and effects of international trade.  

20- Hkqxrku ‘ks”k dh lajpuk dks le>kb,A 
Explain structure of balance of payment. 

21- Hkkjr esa fons’k O;kikj uhfr dh fofHkUu voLFkkvksa ij izdk’k Mkfy,A 
Throw light on the various stages of foreign trade policy in India. 

22- esys ,oa izn’kZfu;ksa esa dh tkus okyh rS;kfj;ksa dks vius ‘kCnksa esa le>kb,A 
Explain in your own words the preparations for fairs and exhibitions.  

[k.M&b 
(Section—E) 

23- iz’kqYd D;k gS \ iz’kqYd dh rhu Js.kh D;k gSa \ buds Hksnksa dh O;k[;k dhft,A 
What is tariff ? What are three categories of tariffs ? Explain the types of tariffs. 

24- Hkkjr esa fu;kZr izksRlkgu ds iz;klksa ij ppkZ djrs gq, vk;kr&fu;kZr uhfr ij izdk’k Mkfy,A 

Discuss on efforts of export promotion in India while explaining export and import policy. 

 
 
  

 
 

 


