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fawa — SERVICE MARKETING US-—UF: Yo
quTid : 30 gAdq ScdIvi b 12

Tre— arefl yds @vs @ e &I &4 @ UedR Ul &I ad B |
qremll &g e

Gus I — AT TSR U (1 ¥ 8) el 08 ULH &, Wl U IfaR | Uiy UeH 05 3
IR eq AT 1—2 I IT TP a1 |

Gus g — I THITRIT U (9 W 14) Rl 06 U & [OFH ¥ DS 04 U 8A X | U
T 01 OiF BT ENTT| SR W WA 75 AT e A |

YU | — AYSTRIY U (15 I 18) A 04 U 2 794 W PIS 03 U 8 B | Uld U 02
3 DT BT | SR g HAT 150 AT Teb U |

GUS T — IF <Y Sl U (19 ¥ 22) BT 04 U © fORTH 9§ DS 02 YA TA BN | R
U3 04 i BT BNIT| e AT 300 IT &I U |

GUs § — QY S U (23 ¥ 24) R 02 U & OTHH F Bl 01 U A BN | U U
08 3[BT BNIT| SR BT eq ATAT 600—750 AT 4—5 U |

Yug—3
(Section—A)

1. siede UaUM WdT ST BT Th IS 2 |
(A< / 37y

Broadband provision in an example of a service industry.
(True/False)

2. PR 41 3R M WY SE &1 (A /)
Car insurance and IT consultancy are products.
(True/False)

3. HarRl @ fodl <9 @ Afgae § ITeM TRl BT § R{ifh S GRUTRGRY €9 § Dlg
Ig gfg T Bril 2| (e / 3rrca)

Services do not contribute to a country’s economy as they do not result in any net increases

in wealth.

(True/False)

4, IAGE & GHI | g AT IEF & fIH B FROT A W U 2 (1 / 3ric)



10.

1.

12.

13.

Increases in leisure time are one of the reasons behind the growth of service industries.

(True/False)
SRT & A1 A FHE A @Rl & wY H TG G O 6 7| 980 A aAl B
weyut a2 E |

GRVAKR)

Products can be categorised as either goods or services. Very few have significant elements

of both. (True/False)
fagoe “fsm” & e “Gen” | (Fea / 31c)
Marketing is more “Art” than ‘Science”. (True/False)

fquo AMa SR AFINIe MaRHaRl & UgdE FRd 3R S [ X & IR H g

GRVAKR)
Marketing is about identifying and meeting human and social needs.

(True/False)
AT & IR P’s © © ScUIed, Jod, WM 3R YaR | (A / 31
The four P’s of marketing are : production, price, place, and promotion. (True/False)

Yleg—q
(Section—B)
forT e @1 R Bifog |
Define marketing management.

&l B URATT HIFTY |

Define service.

UG BT IR BT |

Define consumer.

ST HedToT BT YRITT BIfTT |

Define consumer welfare.

ST ¥R @1 R AR

Define service culture.




14.

15.

16.

17.

18.

19.

20.

21.

22.

23.

foTure <@ yomen @ © ?
What is marketing information system ?
Yrg—yg
(Section—C)
R 1 ot ok aTieE @) e @R

Discuss the nature and scope of marketing.

7’s & WA & A Il R T B |
Discuss the various elements of 7°s framework.
fOuor v & R @7 9uie ATy |

Describe the issues of marketing management.

HaT TeEfd W U6 ARATHS feuol foaRav |

Write an explanatory note on service promotion.
Yls—q
(Section—D)
foor sl @l favdR o FHES |

Explain marketing problems in detail.

U SrHu™ @1 UG SR &5 @1 bt BT |
Discuss nature and area of marketing research.

g1 fqUu & qgd @I @@l DI |

Discuss the importance of service marketing.

Ja1 fagoe & faf R & € ?

What are the various reasons for service marketing ?
Ylg—g
(Section—E)

fomor faart & faft=T gRea™ @1 9o BIfvg |



Describe the various approaches to marketing thoughts.

24. Jaratt &l geffevon 1 g SR |

Describe all the classification of services.

(e e h

1. ¥ deq o @ wR 9 faeer ScaxgfRaer fiAie 31 o@a@ 2023 @ wdft@
LTI D H o B | 9 PR W—awfdfEad g9 A1fdy | R & gRT foran A,
BIcieId a1 §&e &I o faueET sgfaa |reE &1 93T |44 S|

2. 8 ¥ o dwe Bg I Hefia grasl &1 WY ST R wad 2 |

3. 9ATd 99ET F AT o[ 2022—23F1 AGIdd I U9 &I €@HY G S Jarg—A
2022—23S4T & BT |

4. ¥ o & Yeuied ¥ B R fHU WY e ud owd, fawa @ e den
dEd § Hifrddl B STER -1 SR SHE eI |dEd WR 3Aftrbad 60 gfoera
(18 &iw ) faar wmEwm, favg—axg @ ar=n & fav ftrean 20 gfoerst (6 3id) de
gorois, difaes—ara ysfRfa 9 w afreaw 20 gfiea (6 3id) 9 &1 9ad 2 |

\\ 39 UBR Yo 100 Uferd (30 3i®) &1 fFqTe @ | /
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fas — PRODUCTION AND MATERIAL MANAGEMENT geI—u3: fgdi
qoTi® : 30 =AaH Scdivni®: 12

die— el g gve @ del & 49 9 ugh} Ul Bl g B |
qemedt 3 e

GUg 3 — I AYSTRI U (1 W 8) HA 08 ULH ©, FWl U AMER | UlT U 05 b
IR e G 1—2 g AT U 1 |

YU § — AN THITRIA U (9 W 14) B 06 YA © [O1GH H PIS 04 U BT dN | UM
T3 01 i BT BNIT| SR Aeq AT 75 AT 3MET YT |

YU | — AYSTRIY U (15 I 18) A 04 U 2 5794 W BIS 03 U 8 B | Ul U 02
3 BT BT | SR e AT 150 IT Th U |

YU T — 3AF A" Sl U (19 ¥ 22) FHf 04 U 7 OTEH | PIS 02 U B ¥ | U
U 04 3 HI BRI | & AT 300 AT &I U |

WGus § — QY I U (23 ¥ 24) B 02 U & OTEH ¥ BIg 01 U B B | U U™
08 3 BT BRIT| IR HI & AT 600—750 AT 4—5 U |

GUg—3
(Section—A)
1. SdTed Ua Bl fbd T H W7 o & ?

Production Management is known as :
(a) Investment Management

(b) Marketing Management

(c) Built Management

(d) All of the above



2.

TG Uawe HT YU B DF-91 & 7
(a1) vor

(@) orgRa

@) framm

(]) wFf fquRor

Which is the first function of production management ?
(a) Consignment

(b) Scheduling

(¢) Planning

(d) Routing

s ¥ B SIed Ydy & U vH H e § ?

(@) famom

(@ fafy

() remi

(€) R

Which is include in Five ‘M’ of production management ?
(a) Marketing

(b) Method

(c) Materials

(d) Market

3NENTh ARG & d=vd RIgid &1 yfaured dayem e faar ?

Who first proposed the scientific principle of Industrial localization ?

(a) Alfred Weber



(b) Marshall
(c) Adam Smith
(d) J.S.Mill

5. MY RIS @1 Y1fdd R dlell 918l 8 574 4 BI-41 § ?
(31) Suerer Hrenfirar
(@) AT BT S
(@) Sud™ HRE Uil
() SRS AR

Which one of these external factor that affect material management ?

(a) Available Technology
(b) Orgaizational Objective
(c) Available Working Capital

(d) International Market

6. AT YS Bl YHIfdd B dTell 3TdRe Heh - & ?

Which one is the internal factor that affect material management ?
(a) International market

(b) Business cycle

(c¢) Industrial dispute

(d) Organisational objective

7. fAeforRad # | SF-1 S1adR o g § ?
(@) o7 gRad




@ Q=

(}) PR IR

(@)

In the following which one is not opportunity cost ?
(a) Change of price

(b) Depreciation

(c) Tax avoid

(d) Insurance

8. TRl Y YaHe [RIIATE! SR SFATER! 8 g8l SAfIi¥ercen ol a¥m §
() ARime
() e
() STt
(c) fAefier

Where the purchase manager is pessimistic and indecisive, in the event of uncertainty

(a) Maximax
(b) Regreat
(c) Adaptability
(d) Minimax
Yug—q
(Section—B)
9. WNIVC FAN & e RIMREIGRY & g I gargy |

Explain the principle of Industrial Localization given by Sargent Florence.

10. TS U= BT 3Ff g8V |

Explain the meaning of production management.

11. AT U6 &1 Tolad faRURNT & 3eed foRay |

Write the objectives of integrated ideology of material management.

12. A g BT gRYTET T |



13.

14.

15.

16.

17.

18.

19.

20.

21.

22.

Define material management.

TRt gved & figrd folau |

Write the principles of material handling.
$9-fay & T forRay |
Write the elements of purchases and sale.
Yurs—4d
(Section—C)
USRI & $1 18y |
Explain the functions of packaging.

IR YT WX U oikg foIRav |

Write a short note on waste management.

TATHANT T 2 ? S T8 $I ARAT BT |

What is Standardisation ? Describe its importance.
WA A & Rigral @1 auie Bifog |

Describe the principles of Plant layout.

Yls—q
(Section—D)
SR Jee & B gy |
Explain the functions of production management.
A I B TG AT BT quie Iy |
Describe the main planning for plant layout.
UF I YDRfT f faRreand aamsy |

Explain the characteristics of a good packaging.

5 YT BT Heed ISV | hal-fashdl T Bl W DIV |

Explain the importance of the purchase process. Explain buyer-seller relationship.



Gle—g
(Section—E)
23. fymfoRed w dfera fewfort fofRaw
(3) TS IAEA U T oM
(@) ScTET UUMferdl & UHR

Write short notes on the following :
(a) Benefits of good production management

(b) Types of production systems

24, TN TS B S, HET UG JTHROT Dl THIMSY |

Describe the objectives, importance and classification of material management.

[ neern e N

1. 9 deq e @ R 9 fagar ScaryRaer faaies 31 Sl 202309 Hefda
AT d A o B | 9 F W—swfafad g1 Aifdy| R @& gR1 forar A,
Biciadl a1 ge &1 3681 e faa |ree &1 9aiT |44 SR |

2. 8 ¥ o @ Bg I Wefia grasl &1 WY ST R wad 2 |

3. GATd W&l 99 JeAE—oT 2022—23F1 AGIad 9T 99 &1 @WHY A R JaAg—[
2022239191 & TR

4. W o > YNIEd H B gRI Y WU emda ud e, fawa @ @ qen
dEd § Hifrddl B STER -1 SR SH eI JdEd WR it 60 gfoera
(18 3w ) fear <@, fawg—axg @ @a=n & fag sifredaw 20 gfem™ (6 3i®) o
gora®, Aifas—ara yslRfa g9 w= Afreaa 20 gfiera (6 3i®) 9 8 9@d @ |

\ 39 UBR o 100 URrerd (30 3id) &1 fA9Te @ | /
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fdg — CONSUMER BEHAVIOUR AND

ADVERTISING MANAGEMENT -3 g
t[\uﬁa; - 30 ~g-AdH ScdlvTid: 12
Me— gaerell gd® @vs @ Mol @ &I @ UgHY Ul ® & B |
odiemeft ¥ e -

Gus I — AT AYSTRIT U (1 ¥ 8) el 08 UH ©, W U AGR | ufd Uyvd 05 3
IR g AT 1—2 Teq IT Ueb 1 |

Gus g — Iffd TYITNIY U (9 W 14) Rl 06 U & A7 ¥ DIg 04 UL 8 B | Ul
U 01 3fp BT BN | SN eg AT 75 IT SMET U |

GUS ¥ — TYITNII U (15 ¥ 18) Pl 04 YA © T I Blg 03 U 8 BN | Ul e 02
3h BT BT | SN eg WA 150 IT Uh U |

GUS T — IF <Y Sl U (19 ¥ 22) BT 04 U © fORTH 9§ DS 02 YA TA BN | U
U3 04 i BT BNIT| e AT 300 IT &I U |

GUS § — QY Ig U (23 W 24) Ht 02 U & OTEH H DIS 01 U & By | URT geA
08 3[BT BNIT| SR BT eq ATAT 600—750 AT 4—5 U |

Gus—3]
(Section—A)
1. TR UfHaT 79 IE B 2, 9 WNER Th PT TEIHT & |

The buying process starts, when the buyer recognizes a ............... .

2. I YSRIM ST BT AL BT T HAT 8, Al SYHIG] g

If performance meets consumer’s expectations the consumer is .................. .

3. SUHIG MR oF @ ol Aed # gl Rl g
First stage in the basic model of consumer decision- making is .................. .

4. fagl <o va amad wfdfafer GRYESR)
Sales promotion is a recurring activity.  (True/False)

5. HAII-fUaT 30 g=al @ forg el a1 IUER WRISd 2 | 39 ffgw & @¥ig ufshar §
.............. AT T

Parents buy toys or gifts for their children. This Act is considered as ................ in the buying
process.




10.

1.

12.

13.

14.

15.

16.

17.

ST Bl [l Q& TRIT od BT U [owdl 9198 B Gl YR UG bRl
% HU A S A E

Providing offer to refund a part of the purchase price of any product to consumer is known
S e

AT el wU ¥ 951 &R fOee 51 (9 / 3rcd)

Marketing is basically selling and advertising. (True/False)

fagor wTfafaferRl waIfd ITes smawgamdrell & 61 Y% el aifey 7 & Sae ufsar 9|
SRVENR)

Marketing activities should begin with potential customer needs, not with the production
process. (True/False)

Yrs—q
(Section—B)

SUITTRIT TRV Ieg o1 ARAT BIFTU |

Explain the term consumer motivation.

faeimosT wverm &1 w7 31k § ?

What is the meaning of Advertising Agency ?

fasp1 Hae BT TRATT HIFTT |

Define sales promotion.
SIS R & ?
What is Branding ?
e IS T 8 7
What is Product Planning ?
ofgel BT IR BT |
Define Label.
Yrls—Yd

(Section—C)

OO W @ @1 W arell IR @ R &) Al Wy <oy |

Throw light on the methods of determining the amount to be spent on advertising.

f3pT HaeH BT 7T IR IeT AT 8 ?

What are the importance and objectives of Sales Promotion ?

e for § uRads @ yWIfdd B aTed BRe BIH-9 § 2




18.

19.

20.

21.

22.

23.

24.

What are the factors affecting the changes in Product Mix ?

T 3raer & 3N W TebreT Siferv |

Throw light on the rational for planned obsolescence.
Yres—q
(Section—D)
T’ e I GRYING BN 3R e  ygee el sierar Jegdl o fawga faavo
fefa |

Define the term ‘Advertisement’ and write a detailed description of the means or mediums
used in advertising.

SYHIFT FAINISE R 8 7 FAA b 3R W A JbR S wail o1 AT iy |

What is Consumer Psychology ? Explain different types of goods on the basis of
Psychology.

IS I Tsh bl TR 9T & ? SIS Siigd dsh bl JuIfdd dxd Tl fafi=T dRepl

B IR BT |

What is the concept of product life cycle ? Explain different factors that affect the product
life cycle.

TS 30T i MUIRT v @ Nie &7 8 ? U 3 gi &l fa9mant f forRkav |

What are the ways of determining a good brand ? Also write the characteristics of a good
brand.

Gle—g
(Section—E)
W& A W Yo fewell AT | ke iy 1 At & ar J o feria |

Give a note on motivational research. Also write about the methods of motivational
research.

‘IS TS Bl IRITRT BIFTT | SBT TIARIT BT | SIS HT Hecd T & ?

Define the term ‘Product’. Classify them. What is the importance of product ?

gwﬁ‘c‘fﬂ —

~

. W dEd e @1 'R 4 foger ScaxgRaer fiAie 31 SMEd 2023d@ wefta
AFIT 7 W O WX | G HR W—swidRad 91 A1fev | g @ R feran =,
wiciadl a1 (&e & fewd e sfaa |req &1 93T |44 SR |

2. BE WA S AW B I GalHd gEBl &1 W SUINT HR D o |

TATd GET G99 JAS—o[d 2022—23PT AGIHfa®d 9T 13 &1 WHU 94 1 qaArEg—o[+
2022—235H4T & BT

¥ o @ YeAidd 9 B gRT fHY WY egdq U9 owe, fawa &) s aon
d9q ¥ #Hifdedr $ AR T9R—T AR 399 JeWIT @ U 3Aferean 6o ufowa
(18 & ) faar wmawm, favg—avxg & ar=n & fav frean 20 gfoerst (6 3i®) de
gora®, Aifas—ara yslRfa g9 W) Aftredad 20 gfaea (6 3id) 9« 8 9@d @ |
9 UPR o 100 YRrera (30 3i®) &1 fA9re @ | /
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fa¥a — MARKETING RESEARCH AND SALES MANAGEMENT ye—ua: aqef
quTie : 30 FAdH Ichoridb: 12

Tre— arefl yds @vs @ eI &I &4 @ UedR Ul &I ad B |
qremll &g e

Gus I — AT TSR U (1 ¥ 8) HeT 08 UTH &, Wl U IfaR | Uiy UeH 05 b
IR e AT 1—2 I IT TP a1 |

YU § — AN THITRIA UL (9 W 14) B 06 YA © [O1GH H PIS 04 U B BN | UM
U 01 3 I BN | SR e AMT 75 IT AT U |

GUS ¥ — TSR T (15 ¥ 18) FHol 04 YA © 79 ¥ BIg 03 U 8 BN | URT U 02
3 BT BEIT| SR eq AT 150 IT Th U |

GUS T — IfF <Y S U (19 ¥ 22) Bl 04 U © fORTH 9§ DS 02 YA TA BN | U
U3 04 i BT BNIT| e AT 300 IT &I U |

GUS § — QY Ig U (23 W 24) Ht 02 U & OTEH H DIS 01 U & By | URT TeA
08 3 T BNIT| SR BT Ieq ATAT 600—750 AT 4—5 U |

GUg—a
(Section—A)
1. faum o ST ok fspnt @l waed feomgd, Wue, fawemw ok Rafér g

GRVAKR)

Marketing research is the systematic design, collection, analysis and reporting of data and

findings. (True/False)

2. VIR fERIER @ 9 TXidl F 7T S Ihdl 8 ¢ 999 IR RN, ¥ & 9o
fERIER; 3R Ave ok BRER | (W /39)

Market share can be measured in three ways : overall market share; served market share; and

relative market share. (True/False)
3. T GRIAT STRI dTell Y% U el Y BT | (Fg / 3rdc)

A question with two possible answers would be an open question. (True/False)



10.

1.

TUTAG A T Serdd SRRIUT Ao gftearor € & \vifad gRoml & U6 el
@ AR od € (F / 37c)

Qualitative research techniques are relatively unstructured measurement approaches that

permit a range of possible results. (True/False)

3 UBR B STl odT ST [AUoe Hu™ 3fegad & foiy far o 9o g, 9§ Aied
3R faAed S| (1 / 3c)

Two types of data that can be used form marketing research study are modal and bimodal

data. (True/False)
IS / TARDR 9eb! Tied & Ul I0MHIfaed ax0T 9! ufshar & foru te fasar IR
BT | (T / 3r9c)

The five strategic steps of the strategic/consultative selling model will prepare salesperson

for the selling process. (True/False)

Udh JREHl Yo Ud faddl $ TRIGR &I IRdGdl IR BRAg H§ of I H 788 a9 @
fory festme foam mar B | (A< /31

A confirmation question is designed to help a salesperson move the buyer to the

commitment and action. (True/False)

3R 98 Jfuerred foad dspl URfa &1 ST &Rl & | (g / rae)

Transactional selling is applicable when a salesperson has a limited product offering and

uses a relatively scripted sales presentation. (True/False)
Yles—q
(Section—B)
foror Srgeem R 7 ?
What is marketing research ?
fsr yaer w1 oRRT AT |
Define sales management.

faqur IrerT T uRIRE I |



12.

13.

14.

15.

16.

17.

18.

19.

20.

21.

Define marketing planning.

fasp1 &3 1 aRHTYT BIfeTT |

Define sales territory.

fasp1 et BT gRWTT BT |

Define sales quota.
fasp1 Repfe @M 8 ?
What is Sales Record ?
Yurs—4d
(Section—C)

fqqur ST & fAfT JaRI @1 AR S |

Explain the different types of marketing research.

f3p! TTed & W@ W Tdl BT |

Discuss the importance of sales organization.

fgepr RS & oIy TR dRe! R ==t S|

Discuss the factors responsible for sales remuneration.

fquorT Ao T & He@ @ g9l B

Discuss the significance of marketing planning.
Ylg—g
(Section—D)
oo Tl @l fORdR & |HEsy |

Explain marketing problems in detail.

[t Bl & uRsife & a1 Te! W @l S |

Discuss the various methods of sales personnel remuneration.

a1 fAUvF & Hec BI =@l DI |

Discuss the importance of retail marketing.



22. fagt & @1 wIfad o= aTel IR AT § 2
What are the factors affecting sales territory ?
Gre—z
(Section—E)
23, faUur SFERE RUIE 7 8 3R $9 $¥ TIR A7 ST & ? Iugad SaTe’v & | S
SR G G BIRTY|

What is marketing research report and how is it prepared ? Support your answer with

suitable example.

24, TITROT =Tel BT GRATIYE BT | FIeROT =el & fAf=T il W =il Difery |

Define distribution channel. Discuss the various functions of distribution channel.

(v h

1. 999 dEd e @ B 4 fawer ScargRaer fiaie 31 99adt 20230@ wdft@
IAIT Dw A oWl B | G SR W—ewafafEd g9 91f?y | R @ gRT foran
wiciadl a1 (e ST 3681 e faa |ree &1 g3 |44 SR |

2. B 949 1 d@q ¥q I "afia gwasl &1 Hf SuIhT aR wad 2 |

3. 9ATd 98T 93 JATS—[7 2022—23FT AFifdd 9 U9 &I WHY G SR JaAS—[A
202223911 & BT

4. T o & Yoried A B §RT 6 MU emdq ud oA, fawa @ @ qen
a9 ¥ #Hifdddr ol AR I9R—T SR—¥T| $9E WIS a9 U 3Mferedd 60 yfaea
(18 3w ) fear wim@w, fwg—avg & @@= o fay ffrean 20 gfiem™ (6 &i®) don
Jortais, difas—ara ysRfa 89 w «if¥eaq 20 gfaera (6 3i®) 9t 81 9ad B |

\ 39 UBR o 100 YRrera (30 3i®) &1 fAqre= = | /
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fasa — INTERNATIONAL MARKETING YT g gad
quTie : 30 FAdH Ichoridb: 12

Tie— uderell yds wvs & Mol @I A W Yed] YTl B gl BN |
qremll &g e

Gus I — AT TSR U (1 ¥ 8) HeT 08 UTH &, Wl U IfaR | Uiy UeH 05 b
IR e AT 1—2 I IT TP a1 |

YU § — AN THITRIA UL (9 W 14) B 06 YA © [O1GH H PIS 04 U B BN | UM
U 01 3 BT BRI | SR TTeq AMT 75 AT 37T U |

GUS ¥ — TSR T (15 ¥ 18) FHol 04 YA © 79 ¥ BIg 03 U 8 BN | URT U 02
3 BT BEIT| SR eq AT 150 IT Th U |

GUS T — IfF <Y S U (19 ¥ 22) Bl 04 U © fORTH 9§ DS 02 YA TA BN | U
U3 04 i BT BNIT| e AT 300 IT &I U |

GUS § — QY Ig U (23 W 24) Ht 02 U & OTEH H DIS 01 U & By | URT TeA
08 3 T BNIT| SR BT Ieq ATAT 600—750 AT 4—5 U |

Wig—3]
(Section—A)
1. AT BT g arTat @ fAf=Tar @) gRom %R el 2 |

The theory of ................. is based on the concept of variation of costs.

2. facel @R fIREHRY 9 3/ SR Sl o T[UTeAd GUR B & | GRVASKRY)

Foreion trade specialization leads to qualitative improvement in labour and capital.
(True/False)

3. 3fdeH AR &1 Rigrd foas wfoafed faar & 2

Who propounded the theory of interregional trade ?

4. TI Y IRNIKN AR TG B a1 ol &g axa & fog oo & @Y v
CAKIER S

.............. bank has been established to promote international trade and move financial
arrangements in the country.

5. WRA & YRS i Sl Aaed T3l Bl & I ol AT | (T / 39)

India’s initial foreign policy was to input only essential commodities. (True/False)




10.

1.

12.

13.

14.

15.

16.

17.

18.

..................... P R RIS & Td ©Y § ST STl & |

............ is regarded as an element of product planning.

B ERT 2] U6 Yy Iasy |

Name a technique of price fixation.

S B MR W TYed fhee YHR & 21 ¢ 2
On the basis of objective how many types of tariffs are there ?
Yrs—q
(Section—B)

foxfiT amE & @7 ey § P

What is meant by financial resources ?

fafa fasmoe fod ded € 7

What is export advertisement ?

A 99 G IR DI |

Define Balance of Payment.

DT fAfSRT & o & Twed g 7

What do you understand by short-term investment ?

a¥] G @) SavEdar B W B |

Explain the need of product planning.

T IS & 3y 7w g ?
What do you understand by Postal Advertisement ?
Yrs—4
(Section—C)
D SR Fef Td yeeifal & W W B |
Explain the purpose of modern international fair and exhibition.
TR T W e feut ol |

Write a short note on Multinational Corporation.

qorIcad AT RIgT= &l @A DI |

Describe the comparative cost theory.

ITe] @I 3R Yol @l & TR & Hged R YT Sifery |

State the importance of classification of current and capital account.



Gues—q
(Section—D)
19, SIRRISI AR & M, B T Y41G W fIRId e $ifog |

Explain in detail the advantages, disadvantages and effects of international trade.

20, A WY DI FREAT Bl TN |

Explain structure of balance of payment.

21, YR ¥ fIey R AT o fafa=T sravermsii W g siferv |

Throw light on the various stages of foreign trade policy in India.
22, el U4 UGUTAl § @I S aTell JATNal &l 379 Il H |Hssy |
Explain in your own words the preparations for fairs and exhibitions.
Gle—g
(Section—E)
23. Uged AT & ? UYed Dl di A0 T8 ? §7d Hal Bl AR HIfTY |

What is tariff ? What are three categories of tariffs ? Explain the types of tariffs.

24, RA H AT AIcATET & W6l W ==l ¥ gU SMATA-Faid Ad TR e Sifefg |

Discuss on efforts of export promotion in India while explaining export and import policy.

(v e h
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4. T o & Yoried A B §RT U MU A ud oA, fawa @ @rmnm qen
dEd # HAifdddl B AR IR—T SR SHH eI oEd WX S(ferebad 60 gfrerd
(18 s ) faar <@, favg—avxg @ @ar=n & fay sifreawn 20 yfem (6 3i®) T
oA, difas—dra yslRfa g9 @R aftreaq 20 gfaera (6 3id) 9 8 9&d @ |

\ $H UBR o 100 YRrera (30 3i®) &1 fAqre= = | /




