
  

H-321 

(Assignment Work)

P. G. Diploma in Marketing Management 
 SERVICE MARKETING    

ijh{kkFkhZ gsrq funsZ’k % 

[k.M v & vfr y?kqmRRkjh; iz'u ¼1 ls 8½ dqy 08 iz'u gS] lHkh iz'u vfuok;ZA izfr iz'u 0-5 vad          
mŸkj 'kCn lhek 1&2 'kCn ;k ,d okD;A

[k.M c &  vfr y?kqmRRkjh; iz'u ¼9 ls 14½ dqy 06 iz'u gS ftlesa ls dksbZ 04 iz'u gy djsaA izfr 
iz'u 01 vad dk  gksxkA mŸkj 'kCn lhek 75 ;k vk/kk istA 

[k.M l & y?kqmÙkjh; iz'u ¼15 ls 18½ dqy 04 iz'u gS ftlesa ls dksbZ 03 iz'u gy djsaA izfr iz'u 02 
vad dk gksxkA mŸkj 'kCn lhek 150 ;k ,d istA 

[k.M n & v)Z nh?kZ mRrjh; iz'u ¼19 ls 22½ dqy 04 iz'u gS ftlesa ls dksbZ 02 iz'u gy djsaA izfr 
iz'u 04 vad dk gksxkA 'kCn lhek 300 ;k nks istA 

[k.M bZ &  nh?kZ mRrjh; iz'u ¼23 ls 24½ dqy 02 iz'u gS ftlesa ls dksbZ 01 iz'u gy djsaA izfr iz'u  
08 vad dk gksxkA mŸkj dh 'kCn lhek 600&750 ;k 4&5 istA 

l=h; dk;Z&1 

(Assignment - 1) 

[k.M&v 
(Section—A) 

1- lkeku cukuk ;k lsokvksa dk izn’kZu djuk foi.ku dgykrk gSA    ¼lgh@xyr½ 
Making goods or performing services is called marketing.   (True/False) 

2- foi.ku dk;Z mRikndksa] miHkksDrkvksa vkSj fofHkUu izdkj ds foi.ku fo’ks”kKksa }kjk fd, tkrs gSaA
 ¼lgh@xyr½ 
Marketing functions are performed by producers, consumers and a variety of marketing 
specialists.        (True/False) 

3- foi.ku esa] ;g izca/ku dk n`f”Vdks.k gS tks ek;us j[krk Gs] xzkgd dk ughaA ¼lgh@xyr½ 
In marketing, it is the manager’s viewpoint that matters, not the customers. (True/False) 



  

4- ml QeZ esa dksbZ dk;kZRed foHkkx ugha gS] ftlus foi.ku vo/kkj.kk dks viuk;k gSA ¼lgh@xyr½ 
There are no functional departments in a firm that has adopted the marketing concept. 
 (True/False) 

5- D;ksafd os ykHk dekus dh dksf’k’k ugha djrs gSa] blfy, xSj&ykHkdkjh laxBuksa ds fy, foi.ku 
vo/kkj.kk cgqr mi;ksxh ugha gSA ¼lgh@xyr½ 
Because they don’t try to earn a profit, the marketing concept is not very useful for nonprofit 
organizations.   (True/False) 

6- f’k{kk vewrZ lsokvksa dk ,d mnkgj.k gSA ¼lgh@xyr½ 
Education is an example of intangible services.    (True/False) 

7- vfuok;Z :i ls ,d gh lsok ds fy, xzkgdksa ls vyx&vyx dher olwyuk ewY; HksnHkko dgykrk gSA
 ¼lgh@xyr½ 
Charging customers different prices for essentially the same service is called price 
discrimination. (True/False) 

8- lsokvksa ds fy, foLrkfjr foi.ku feJ.k ds fgLls ds :i esa dher dks vke&rkSj ij Lohdkj ugha fd;k 
tkrk gSA       ¼lgh@xyr½ 
Price is not generally accepted as being part of the extended marketing mix for services.
 (True/False) 

[k.M&c 
(Section—B) 

9- foi.ku leUo;d dh ifjHkk”kk nhft,A 
Define marketing coordinator. 

10- miHkksDrk lsokvksa dks ifjHkkf”kr dhft,A 
Define consumer services. 

11- Ø; ‘kfDr dks ifjHkkf”kr dhft,A 
Define purchasing power. 

12- foi.ku vuqla/kku dks ifjHkkf”kr dhft,A 
Define marketing research. 

13- lsokvksa ds izpkj dks ifjHkkf”kr dhft,A 
Define promotion of services. 

14- lsok foi.ku feJ.k D;k gS \ 
What is Services Marketing Mix ? 

 



  

l=h; dk;Z&2 

(Assignment - 2) 

[k.M&l 
(Section—C) 

15- foi.ku ds mís’;ksa dh foospuk dhft,A 
Discuss the objectives of marketing. 

16- foi.ku fopkjksa ds fofHkUu mikxeksa dh foospuk dhft,A 

Discuss the various approaches of marketing thoughts. 

17- foi.ku vuqla/kku vkSj cktkj vuqla/kku esa vUrj Li”V dhft,A 

Differentiate between marketing research and market research. 

18- ppkZ dhft, fd lsok,¡ vFkZO;oLFkk esa dSls ;ksxnku djrh gSaA 

Discuss how services contribute to the Economy. 

l=h; dk;Z&3 

(Assignment - 3) 

[k.M&n 

(Section—D) 

19- lsok,¡ D;k gSa \ fofHkUu lsokvksa dks mnkgj.k lfgr oxhZd`r dhft,A 

What are Services ? Categorize different services with examples. 

20- izca/ku lwpuk iz.kkyh ij ,d O;k[;kRed fVIi.kh fyf[k,A 

Write an explanatory note on management information system. 

21- lsok cktkj esa Hkkjr ds fodkl ds D;k dkj.k gSa \ 

What are the reasons of development of India in service market ? 

22- oLrqvksa vkSj lsokvksa ds chp vUrj dhft,A 

Differentiate between Goods and Services. 

l=h; dk;Z&4 

(Assignment - 4) 

[k.M&b 
(Section—E) 

23- lsok foi.ku esa u, #>kuksa vkSj mHkjrh vo/kkj.kkvksa ij ppkZ dhft,A 



  

Discuss the new trends and emerging concepts in Service Marketing. 

24- xzkgdksa dh vis{kk,¡ dSls curh gSa \ okafNr lsok vkSj i;kZIr lsok esa mnkgj.k lfgr Hksn dhft,A 
How are customer expectations formed ? Differentiate desired service and adequate service 

with example. 

 
 
 
 
 
 
 
 
 
 
 
 
 

 

 
 

 



  

H-322 

(Assignment Work)

P. G. Diploma in Marketing Management 
 PRODUCTION AND MATERIAL MANAGEMENT  

ijh{kkFkhZ gsrq funsZ’k % 

[k.M v & vfr y?kqmRRkjh; iz'u ¼1 ls 8½ dqy 08 iz'u gS] lHkh iz'u vfuok;ZA izfr iz'u 0-5 vad          
mŸkj 'kCn lhek 1&2 'kCn ;k ,d okD;A

[k.M c &  vfr y?kqmRRkjh; iz'u ¼9 ls 14½ dqy 06 iz'u gS ftlesa ls dksbZ 04 iz'u gy djsaA izfr 
iz'u 01 vad dk  gksxkA mŸkj 'kCn lhek 75 ;k vk/kk istA 

[k.M l & y?kqmÙkjh; iz'u ¼15 ls 18½ dqy 04 iz'u gS ftlesa ls dksbZ 03 iz'u gy djsaA izfr iz'u 02 
vad dk gksxkA mŸkj 'kCn lhek 150 ;k ,d istA 

[k.M n & v)Z nh?kZ mRrjh; iz'u ¼19 ls 22½ dqy 04 iz'u gS ftlesa ls dksbZ 02 iz'u gy djsaA izfr 
iz'u 04 vad dk gksxkA 'kCn lhek 300 ;k nks istA 

[k.M bZ &  nh?kZ mRrjh; iz'u ¼23 ls 24½ dqy 02 iz'u gS ftlesa ls dksbZ 01 iz'u gy djsaA izfr iz'u  
08 vad dk gksxkA mŸkj dh 'kCn lhek 600&750 ;k 4&5 istA 

l=h; dk;Z&1 
(Assignment - 1) 

[k.M&v 
(Section—A) 

1- mRiknu izcU/k dk izFke dk;Z dkSu&lk gS \ 

¼v½ ekxZ fu/kkZj.k 

¼c½ fu;kstu 

¼l½ vuqlwph;u 

¼n½ izs”k.k 
Which is the first function of production management ? 

(a) Routing 

(b) Planning 

(c) Scheduling 



  

(d) Consignment 

2- vkS|ksfxd LFkkuh;dj.k ds oSKkfud fl)kUr dk izfriknu loZizFke fdlus fd;k \ 

¼v½ ,Me fLeFk 

¼c½ ts- ,l- fey 

¼l½ ek’kZy 

¼n½ vYÝsM oscj 
Who first proposed the scientific principle of industrial localisation ? 

(a) Adam Smith 

(b) J. S. Mill 

(c) Marshal 

(d) Alfred Weber 

3- buesa ls dkSu mRiknu ds ik¡p ^,e* esa ‘kkfey ugha gS \ 

¼v½ lkexzh 

¼c½ O;fDr 

¼l½ fof/k 

¼n½ izcU/ku 
Which is not included in five ‘M’ of production ? 

(a) Material 

(b) Men 

(c) Method 

(d) Management 

4- lkexzh fu;kstu dks izHkkfor djus okys cká ?kVd esa ‘kkfey ugha gS % 

¼v½ O;kikj pØ 

¼c½ laLFkk ds mís’; 

¼l½ vUrjkZ”Vªh; cktkj 

¼n½ vkS|ksfxd fookn 
Which one is not included in the external factors that affect material management ? 

(a) Business cycle 

(b) Objectives of organisation 

(c) International market 

(d) Industrial disputes 

5- lkexzh fu;kstu dks izHkkfor djus okys vkarfjd ?kVd esa ‘kkfey ugha gS % 



  

¼v½ laLFkk dk mís’; 

¼c½ miyC/k izkS|ksfxdh 

¼l½ miyC/k dk;Z’khy iw¡th 

¼n½ vUrjkZ”Vªh; cktkj 
Which one is not included in the internal factors that affect material management ? 

(a) Objective of organisation 

(b) Available technology 

(c) Available working capital 

(d) International market 

6- lkekxzh ds fpUghdj.k esa fdl i)fr dks ^fczLd* iz.kkyh uke ls tkuk tkrk gS \ 

¼v½ la[;k i)fr 

¼c½ n’keyo i)fr 

¼l½ o.kZekyk i)fr 

¼n½ mi;qZDr esa ls dksbZ ugha 
Which method is known as ‘Brisk’ system in codification of materials ? 

(a) Digit method 

(b) Decimal method 

(c) Alphabet method 

(d) None of the above 

7- buesa ls dkSu volj ykxr ugha gS \ 

¼v½ gkl 

¼c½ ewY; ifjorZu 

¼l½ djHkkj 

¼n½ chek 
Which one is not opportunity cost ? 

(a) Depreciation 

(b) Change of price 

(c) Tax 

(d) Insurance 

8- tgk¡ Ø; izcU/kd vk’kkoknh vkSj lkglh gks ogha vfuf’prrk dh n’kk esa -------------------------------- fl)kUr dk 
iz;ksx fd;k tkuk pkfg,A 

¼v½ feuhesDl 



  

¼c½ esDlhesDl 

¼l½ i’pkrki 

¼n½ mi;qZDr esa ls dksbZ ugha 
Where purchase manager is optimistic and courageous and in case of uncertainty the 
................. principle should be used. 

(a) Minimax 

(b) Maximax 

(c) Regreat 

(d) None of the above 

[k.M&c 
(Section—B) 

9- mRiknu izcU/k dh ifjHkk”kk fyf[k,A 
Write the definition of production management. 

10- lktZsUV ¶yksjsUl ds vkS|ksfxd LFkkuh;dj.k ds fl)kUr dks crkb;sA 
Explain the principle of industrial localization given by Sargent Florence. 

11- lkexzh izcU/k dh leL;k,¡ crkb,A 
Explain the problems of material management. 

12- lkexzh izcU/k dh ,dhd`r fopkj/kkjk ds mís’; fyf[k,A 
Write the objectives of Integrated Ideology of Material Management. 

13- lkekxzh gLFku ds fl)kUr fyf[k,A 
Write the principles of Material Handling. 

14- oSKkfud Ø;.k fl)kUr dks crkb;sA 
Explain the principles of scientific purchasing. 

l=h; dk;Z&2 
(Assignment - 2) 

[k.M&l 
(Section—C) 

15- mRiknu izcU/k ds dk;Z crkb,A 
Explain the functions of production management. 

16- la;a= vfHkU;kl dh izeq[k ;kstukvksa dk o.kZu dhft,A 
Describe the main plannings for plant layout. 

17- ^lkexzh izca/ku dh laxBu lajpuk* ij laf{kIr ys[k fyf[k,A 



  

Write a short note on ‘Organisational Structure for Material Management’. 

18- fuEufyf[kr ij laf{kIr fVIif.k;k¡ fyf[k, % 

¼v½ Ø; uhfr;k¡ 

¼c½ Ø;.k leL;k,¡ 
Write short notes on the following : 

(a) Purchase policies 

(b) Purchasing problems 

l=h; dk;Z&3 
(Assignment - 3) 

[k.M&n 
(Section—D) 

19- vPNs mRiknu izcU/ku ds ykHk crkb;sA 
Explain the benefits of good production management. 

20- la;a= vfHkU;kl ds D;k mís’; gSa \ le>kb,A 
What are the objectives of plant layout ? Explain. 

21- izekihdj.k D;k gS \ blds mís’; ,oa egRo crkb;sA 
What is standardisation ? Explain its objectives and importance. 

22- iSdsftax D;k gS \ bldh izdf̀r ,oa dk;Z dks le>kb,A 
What is packaging ? Explain its nature and functions. 

l=h; dk;Z&4 
(Assignment - 4) 

[k.M&b 
(Section—E) 

23- la;a= vfHkU;kl dk vFkZ crkb,A la;a= vfHkU;kl ds fl)kUrksa dk o.kZu dhft,A 
What is the meaning of plant layout ? Describe the principles of plant layout. 

24- lkexzh izcU/ku ds mís’; egRo ,oa oxhZdj.k dks le>kb;sA 
Describe the objectives, importance and classification of material management. 

 

 

 

 

 

 

 

 

 

 
 

 



  

H-323 

(Assignment Work)

P. G. Diploma in Marketing Management 
 CONSUMER BEHAVIOUR AND  

             ADVERTISING MANAGEMENT  

ijh{kkFkhZ gsrq funsZ’k % 

[k.M v & vfr y?kqmRRkjh; iz'u ¼1 ls 8½ dqy 08 iz'u gS] lHkh iz'u vfuok;ZA izfr iz'u 0-5 vad          
mŸkj 'kCn lhek 1&2 'kCn ;k ,d okD;A

[k.M c &  vfr y?kqmRRkjh; iz'u ¼9 ls 14½ dqy 06 iz'u gS ftlesa ls dksbZ 04 iz'u gy djsaA izfr 
iz'u 01 vad dk  gksxkA mŸkj 'kCn lhek 75 ;k vk/kk istA 

[k.M l & y?kqmÙkjh; iz'u ¼15 ls 18½ dqy 04 iz'u gS ftlesa ls dksbZ 03 iz'u gy djsaA izfr iz'u 02 
vad dk gksxkA mŸkj 'kCn lhek 150 ;k ,d istA 

[k.M n & v)Z nh?kZ mRrjh; iz'u ¼19 ls 22½ dqy 04 iz'u gS ftlesa ls dksbZ 02 iz'u gy djsaA izfr 
iz'u 04 vad dk gksxkA 'kCn lhek 300 ;k nks istA 

[k.M bZ &  nh?kZ mRrjh; iz'u ¼23 ls 24½ dqy 02 iz'u gS ftlesa ls dksbZ 01 iz'u gy djsaA izfr iz'u   

l=h; dk;Z&1 
(Assignment - 1) 

[k.M&v 
(Section—A) 

1- ekdsZfVax dk lEcU/k xzkgdksa ds lkFk py jgs lEcU/k cukus ds ctk; O;fDrxr ysu&nsu ls gS D;ksafd 
;g tulEidZ foHkkx esa yksxksa dk dke gSA ¼lgh@xyr½ 
Marketing is concerned with individual transaction rather than with building ongoing 
relationship with customer because that is the job of people in the public relations.  
   (True/False) 

2- ---------------------------- ^fcØh lao/kZu* dk ,d rRo gS ftlesa eq¶r uewuksa dk forj.k] O;kikj esyk] iznZ’kuh] vkWQj] 
fMLdkmaV dwiu vkfn dk vk;kstu ‘kkfey gSA  

¼v½ ekdsZfVax feDl 

¼c½ izeks’ku feDl 



  

¼l½ mRikn feJ.k 

¼n½ ewY; feJ.k 
............ is an element of ‘Sales Promotion’ including distribution of free samples, organizing 
trade fair, exhibition, offers, discount coupon etc.  

(a) Marketing Mix 

(b) Promotion Mix 

(c) Product Mix 

(d) Price Mix 

3- ,d gh mRikn dk fu;fer :i ls mi;ksx djus ds fy, xzkgd dks udn ;k iqjLdkj nsuk ------------------------------ 
dgykrk gSA 
Giving cash or award to customer for using the same product regulary is called ................... . 

4- miHkksDrk dks fdlh mRikn ds [kjhn ewY; dk ,d fgLlk okil djus dk izLrko nsuk tkuk tkrk gS ---

-------------------------------A 
Providing offer to refund a part of the purchase price of any product to consumer is known 
as ............... . 

5- xSj vkorhZ xfrfof/k esa fcØh lao/kZuA ¼lgh@xyr½ 
Sales promotions in non-recurring activity.(True/False) 

6- mRikn thou pØ dk nwljk pj.k dkSu&lk gS \ 

Which is the second stage of product life cycle ? 

7- c<+h gqbZ izfrLi/kkZ esa dherksa esa deh vkrh Gs] tutkx:drk esa òf) gksrh gS] fcØh dh ek=k esa 
mYys[kuh; òf) gksrh gSA ;g ih- ,y- lh- esa ----------------------------- dh fo’ks”krk,¡ gaSA 

¼v½ ifjiDo voLFkk 

¼c½ fxjkoV pj.k 

¼l½ fodkl pj.k 

¼n½ cktkj ifjp; pj.k 
Increased competition leads to price decrease, increasing public awareness, sales volume 
increase significantly are the characteristics of .............. in PLC. 

(a) Mature stage 

(b) Decline stage 

(c) Growth stage 

(d) Market introduction stage 

8- ,d lekpkj&i= dh ykxr --------------- gksrh gS ysfdu --------------------------------- ekU; ehfM;kA 



  

¼v½ mPp] vDlj 

¼c½ orZeku] dHkh ugha 

¼l½ de] orZeku esa 

¼n½ fuEu] vR;f/kd 
A newspaper is ................. cost but ................... valid media. 

(a) high, frequently 

(b) current, never 

(c) low, presently 

(d) low, highly 

[k.M&c 
(Section—B) 

9- mRikn dks ifjHkkf”kr dhft,A 
Define product. 

10- izsjd vuqla/kku dk la{ksi esa o.kZu dhft,A 
Describe in brief motivational research. 

11- foKkiu dks ifjHkkf”kr dhft,A 
Define advertising. 

12- iSdsftax dks ifjHkkf”kr dhft,A 
Define packaging. 

13- mRikn fodkl D;k gS \ 
What is product development ? 

14- fu;ksftr vizpyu dk D;k vFkZ gS \ 
What is the meaning of planned obsolescence ? 

l=h; dk;Z&2 
(Assignment - 2) 

[k.M&l 
(Section—C) 

15- yscy dk vFkZ vkSj izdkj D;k gS \ 
What is the meaning and types of lables ? 

16- fcØh lao/kZu ds dk;Z D;k gSa \ 
What are the functions of sales promotion ? 

17- ,d foi.ku izca/kd ds fy, mRikn thou pØ dh D;k mi;ksfxrk gS \ 



  

What is the utility of product life cycle to a marketing manager ? 

18- ,d vPNs czkaM dh D;k fo’ks”krk,¡ gSa \ 
What are the characteristics of a good brand ? 

l=h; dk;Z&3 
(Assignment - 3) 

[k.M&n 
(Section—D) 

19- izsj.kk D;k gS \ vfHkizsj.kkvksa dk oxhZdj.k nhft, vkSj mudh O;k[;k dhft,A 
What is Motivation ? Give a classification of motivations and explain them. 

20- fcØh lao/kZu ‘kCn dks ifjHkkf”kr dhft,A fcØh lao/kZu ds izdkj vkSj fof/k;ksa dk o.kZu dhft,A 
Define the term sales  promotion. Describe the types and methods of sales promotion. 

21- ,d oLrq] czkaM vkSj ,d VªsMekdZ ds chp vUrj dhft,A czkaM ds Qk;ns vkSj uqdlku ds ckjs esa Hkh 
crkb,A 
Differentiate between a commodity, brand and a trademark. Also explain the advantage and 
disadvantage of the brand. 

22- ,d vPNk czkaM fu/kkZfjr djus ds rjhds D;k gSa \ ,d vPNs czkaM dh fo’ks”krk,¡ Hkh fyf[k,A 
What are the ways of determining a good brand ? Also write the characteristics of a good 
brand. 

l=h; dk;Z&4 
(Assignment - 4) 

[k.M&b 
(Section—E) 

23- mRikn thou pØ ij ,d o.kZukRed fVIi.kh fyf[k,A 
Write a descriptive note on product life cycle. 

24- fofHkUu izdkj ds foKkiu D;k gSa \ lkFk gh foKkiu dk ek/;e pqurs le; fofHkUu ckrksa ds ckjs esa Hkh 
fyf[k;sA 
What are the different types of advertisement ? Also write about the different considerations 
while choosing the medium of advertising. 

 

 
 
 
 
 
 
 

 

 
 

 



  

H-324 

(Assignment Work)

P. G. Diploma in Marketing Management 
 MARKETING RESEARCH AND SALES MANAGEMENT  

ijh{kkFkhZ gsrq funsZ’k % 

[k.M v & vfr y?kqmRRkjh; iz'u ¼1 ls 8½ dqy 08 iz'u gS] lHkh iz'u vfuok;ZA izfr iz'u 0-5 vad          
mŸkj 'kCn lhek 1&2 'kCn ;k ,d okD;A

[k.M c &  vfr y?kqmRRkjh; iz'u ¼9 ls 14½ dqy 06 iz'u gS ftlesa ls dksbZ 04 iz'u gy djsaA izfr 
iz'u 01 vad dk  gksxkA mŸkj 'kCn lhek 75 ;k vk/kk istA 

[k.M l & y?kqmÙkjh; iz'u ¼15 ls 18½ dqy 04 iz'u gS ftlesa ls dksbZ 03 iz'u gy djsaA izfr iz'u 02 
vad dk gksxkA mŸkj 'kCn lhek 150 ;k ,d istA 

[k.M n & v)Z nh?kZ mRrjh; iz'u ¼19 ls 22½ dqy 04 iz'u gS ftlesa ls dksbZ 02 iz'u gy djsaA izfr 
iz'u 04 vad dk gksxkA 'kCn lhek 300 ;k nks istA 

[k.M bZ &  nh?kZ mRrjh; iz'u ¼23 ls 24½ dqy 02 iz'u gS ftlesa ls dksbZ 01 iz'u gy djsaA izfr iz'u  
08 vad dk gksxkA mŸkj dh 'kCn lhek 600&750 ;k 4&5 istA 

l=h; dk;Z&1 
(Assignment - 1) 

[k.M&v 
(Section—A) 

1- cktkj vuqla/kku vkids O;olk; ds lapkyu dk ,d lrr fgLlk gksuk pkfg,A ¼lR;@vlR;½ 
Market research should be an ongoing part of operating your business.  (True/False) 

2- ,d foi.ku vuqla/kku QeZ ,d izdkj dk foi.ku e/;LFk gSA     ¼lR;@vlR;½ 
A marketing research firm is a type of marketing intermediary.   (True/False) 

3- dkj.k lEcU/kh tkudkjh ,d= djus ds fy, losZ{k.k vuqla/kku lcls vPNk rjhdk gSA ¼lR;@vlR;½ 
Survey research is the best approach for gathering causal information.  (True/False) 

4- vkids }kjk mi;ksx dh tkus okyh ‘kks/k i)fr vkidks izkIr gksus okys mŸkjksa dks izHkkfor dj ldrh 
gSA ¼lR;@vlR;½ 
The research method you use may affect the answers you receive.  (True/False) 



  

5- ,d jk”Vªh; cktkj esa fcØh djus okyh dEiuh vDlj dk;kZRed fo’ks”krkvksa ds lkFk viuh fcØh cy 
dk vk;kstu djrh gSA   ¼lR;@vlR;½ 
A company selling in a national market often organizes its sales force along functional 
specialties. (True/False) 

6- foi.ku dks ,d vyx O;kolkf;d dk;Z ds :i esa ekuk tkuk pkfg,A  ¼lR;@vlR;½ 
Marketing should be treated as a separate business function.   (True/False) 

7- ysu&nsu lEcU/kh fcØh rc ykxw gksrh gS tc fdlh foØsrk ds ikl lhfer mRikn dh is’kd’k gksrh gS 
vkSj og vis{kkdr̀ fyf[kr fcØh izLrqfr dk mi;ksx djrk gSA ¼lR;@vlR;½ 
Transactional selling is applicable when a salesperson has a limited product offering and 
uses a relatively scripted sales presentation.   (True/False) 

8- blls dksbZ QdZ ugha iM+rk fd ,d foØsrk fdl Øe esa j.kuhfrd@lykgdkj fcØh ekWMy esa ik¡p 
j.kuhfrd dne mBkrk gSA   ¼lR;@vlR;½ 
It doesn’t matter what order a salesperson approaches the five strategic steps in the 
strategic/consultative selling model.    (True/False) 

[k.M&c 
(Section—B) 

9- foi.ku vuqla/kku ‘kCn dks ifjHkkf”kr dhft,A 
Define the term marketing research. 

10- fcØh ‘kCn dks ifjHkkf”kr dhft,A 
Define the term sales. 

11- forj.k pSuy dks ifjHkkf”kr dhft,A 
Define distribution channel. 

12- fcØh izf’k{k.k dks ifjHkkf”kr dhft,A 
Define sales training. 

13- foi.ku dk;ZØe dks ifjHkkf”kr dhft,A 
Define marketing programme. 

14- fcØh fu;a=.k D;k gS \ 
What is sales control ? 

 

l=h; dk;Z&2 
(Assignment - 2) 

[k.M&l 
(Section—C) 

15- foi.ku vuqla/kku dh izd`fr dh foospuk dhft,A 
Discuss the nature of marketing research. 

16- fcØh laxBu ds mís’;ksa dh foospuk dhft,A 



  

Discuss the objectives of sales organization. 

17- fcØh ikfjJfed dks izHkkfor djus okys dkjdksa dh ppkZ dhft,A 
Discuss the factors affecting sales remuneration. 

18- fcØh dfeZ;ksa ds i;Zos{k.k ds rjhdksa dh ppkZ dhft,A 
Discuss the methods of supervising sales personnel. 

l=h; dk;Z&3 
(Assignment -3) 

[k.M&n 
(Section—D) 

19- foi.ku vuqla/kku fjiksVZ dh lkexzh dk o.kZu dhft,A 
Describe the contents of marketing research report. 

20- foi.ku dk;ZØe dh ;kstuk dks izHkkfor djus okys dkjdksa dh ppkZ dhft,A 
Discuss the factors affecting the planning of the marketing programme. 

21- fcØh dfeZ;ksa ds izf’k{k.k ds egRo ij ppkZ dhft,A 
Discuss the importance of training sales personnel. 

22- fcØh dksVk ds izdkj D;k gSa \ 
What are the types of sales quotas ? 

l=h; dk;Z&4 
(Assignment - 4) 

[k.M&b 
(Section—E) 

23- foi.ku vuqla/kku ds fofHkUu pj.kksa dk lhekvksa lfgr o.kZu dhft,A 
Describe the various steps in marketing research with its limitations. 

24- fcØh {ks= ds vkdkj dks izHkkfor djus okys dkjdksa dh O;k[;k dhft,A 
Explain the factors affecting size of the sales territory. 

 

 

 

 
 
 

 

 
 

 



  

H-325 

(Assignment Work)

P. G. Diploma in Marketing Management 
 INTERNATIONAL MARKETING    

ijh{kkFkhZ gsrq funsZ’k % 

[k.M v & vfr y?kqmRRkjh; iz'u ¼1 ls 8½ dqy 08 iz'u gS] lHkh iz'u vfuok;ZA izfr iz'u 0-5 vad          
mŸkj 'kCn lhek 1&2 'kCn ;k ,d okD;A

[k.M c &  vfr y?kqmRRkjh; iz'u ¼9 ls 14½ dqy 06 iz'u gS ftlesa ls dksbZ 04 iz'u gy djsaA izfr 
iz'u 01 vad dk  gksxkA mŸkj 'kCn lhek 75 ;k vk/kk istA 

[k.M l & y?kqmÙkjh; iz'u ¼15 ls 18½ dqy 04 iz'u gS ftlesa ls dksbZ 03 iz'u gy djsaA izfr iz'u 02 
vad dk gksxkA mŸkj 'kCn lhek 150 ;k ,d istA 

[k.M n & v)Z nh?kZ mRrjh; iz'u ¼19 ls 22½ dqy 04 iz'u gS ftlesa ls dksbZ 02 iz'u gy djsaA izfr 
iz'u 04 vad dk gksxkA 'kCn lhek 300 ;k nks istA 

[k.M bZ &  nh?kZ mRrjh; iz'u ¼23 ls 24½ dqy 02 iz'u gS ftlesa ls dksbZ 01 iz'u gy djsaA izfr iz'u  
08 vad dk gksxkA mŸkj dh 'kCn lhek 600&750 ;k 4&5 istA 

l=h; dk;Z&1 
(Assignment - 1) 

[k.M&v 
(Section—A) 

1- fons’kh O;kikj ds izHkko ls dqy mRiknu esa òf) gksrh gSA      ¼lgh@xyr½ 
The effect of foreign trade increases the total output.     (True/False) 

2- ßdsoy Je gh mRifŸk dk lk/ku gSAÞ fjdkMksZ ds fdl fl)kUr ds vUrxZr ;g ekU;rk vk/kkfjr gS \ 

“Labour is the only means of production.” Under which theory of Ricardo is this belief 
based ? 

3- vUrjkZ”Vªh; ewY; vFkok ikjLifjd ek¡x dk fl)kUr fdlds izfrikfnr fd;k Fkk \ 
Who propounded the theory of international value or mutual demand ? 

4- nks ns’kksa ds vkfFkZd lEcU/kksa ds vUrxZr lsokvksa dk vk;kr&fu;kZr ugha fd;k tkrkA ¼lgh@xyr½ 



  

Services are not imported and exported within the economic relations of the two countries.
 (True/False) 

5- Hkqxrku ‘ks”k esa vlUrqyu ds fdrus izdkj gksrs gSa \ 
How many types of imbalance are there in balance of payment ? 

6- fu;kZr foØ; lao/kZu esa foKkiu dh fof’k”V Hkwfedk jgrh gSA     ¼lgh@xyr½ 
Advertising plays a special role in export sales promotion.    (True/False) 

7- cgqjk”Vªh; fuxe ,d fo’kky ,dkf/kdkjh dEiuh gSA     ¼lgh@xyr½ 
Multinational corporation is a large monopoly company.     (True/False) 

8- cká foKkiu dk ,d mnkgj.k fyf[k;sA 
Give an example of outdoor advertising. 

[k.M&c 
(Section—B) 

9- vkS|ksfxd fodkl ls D;k vk’k; gS \ 
What do you mean by Industrial Development ? 

10- lkekftd lEcU/k D;k gS \ 
What is Social Relationship ? 

11- vUrjkZ”Vªh; O;kikj dks ifjHkkf”kr dhft,A 
Define International Business. 

12- nh?kZdkyhu fofu;ksx fdls dgrs gSa \ 
What is long-term investment ? 

13- mnkj ykblsal iz.kkyh dh mi;ksfxrk Li”V dhft,A 
Write the usefulness of Liberal Licensing System. 

14- ewY; m)j.k D;k gS \ 
What is Price Quote ? 

l=h; dk;Z&2 
(Assignment - 2) 

[k.M&l 
(Section—C) 

15- cgqjk”Vªh; fuxeksa ds Hkkjrh; vFkZO;oLFkk ij gkfudkjd izHkko ij izdk’k Mkfy,A 
State the harmful effects of multinational corporations on Indian Economy. 

16- fof’k”Vhd`r forj.k ij fVIi.kh fyf[k;sA 



  

Write a note on specialised distribution. 

17- vUrjkZ”Vªh; cktkj ds izca/k fu;e ij izdk’k Mkfy,A 
Elucidate the rules of management in the International Market. 

18- Hkqxrku lUrqyu esa lq/kkj ds mik;ksa dk mYys[k dhft,A 
State the measures to improve balance of payment. 

l=h; dk;Z&3 
(Assignment - 3) 

[k.M&n 
(Section—D) 

19- ?kjsyw vkSj vUrjkZ”Vªh; O;kikj ds chp vUrj crkb,A 
State the difference between Domestic and International Trade. 

20- vUrjkZ”Vªh; O;kikj ds lUrqyu fl)kUr dh foLr`r O;k[;k dhft,A 
Explain in detail the Balance theory of International Trade. 

21- Hkkjr esa fu;kZr izksRlkgu ds iz;klksa ij ppkZ dhft,A 
Discuss on effort of export promotion in India. 

22- fu;kZr forj.k okfgdkvksa ds izdkj ij izdk’k Mkfy,A 
Explain the types of export distribution channel. 

l=h; dk;Z&4 
(Assignment - 4) 

[k.M&b 
(Section—E) 

23- oLrq izek.khdj.k D;k gS \ iSdsftax dks oLrq fu;kstu ds rRo ds :i esa le>kb,A 
What is product certification ? Explain packaging as an element of Product Planning. 

24- O;kikj esa Hkqxrku ‘ks”k dh foLr`r O;k[;k dhft,A 
Explain in detail balance of payment in business. 

 
 
  

 
 

 


