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A HRI—1

(Assignment - 1)

Yls—3]

(Section—A)

1. N ST A7 Attt BT YeE SRl fauve BEerr € | (el / Tet)
Making goods or performing services is called marketing. (True/False)

2. UM Fd I, SuEERt ok RS TeR @ fuoe fewst gRr fay o €

(Wl / Ter)

Marketing functions are performed by producers, consumers and a variety of marketing
specialists. (True/False)

3. fduvM H, I% Yege &1 SREHIT & O AR Al o, Y18 & el | (Fa / Tef)

In marketing, it is the manager’s viewpoint that matters, not the customers.  (True/False)



4. 39 BH # DS prafcrd [T TE R, R fauure srauRe @ T 81 (WY /Terd)

There are no functional departments in a firm that has adopted the marketing concept.
(True/False)

5. Rifd 9 AN BHAM DI PR T& HRA 8, AN R-AMIN |64l & fofy fauor
TRV 95 SUARTT T 2 | GEVAIGE)

Because they don’t try to earn a profit, the marketing concept is not very useful for nonprofit
organizations. (True/False)

6. e SFYd Wasl &1 Udh ISR 2| GRIAES),

Education is an example of intangible services. (True/False)
7. AR WU Y TP § AT B (oY UED] A STC-SHT DA 9 Hed HaTd B o |
(®eT / Tere)
Charging customers different prices for essentially the same service is called price
discrimination. (True/False)

8. gl & fory faweRa Ao s & R & wU 4 SIAd Bl AH-OR W WIGR T8l bl
ST R | (& / Terc)
Price is not generally accepted as being part of the extended marketing mix for services.

(True/False)

Ylg—q

(Section—B)

9.

10.

1.

12.

13.

14.

fauor qH=ge @1 gR¥mT ST |

Define marketing coordinator.

SUHTERT Warall bl gRYTRE eI |

Define consumer services.

Y T I TRATT HIFTY |

Define purchasing power.

fouor arsaT @l TR BT |

Define marketing research.

A3 B IR DI AR BHIAC |

Define promotion of services.

a1 faqoe s |7 § ?

What is Services Marketing Mix ?



W FR-2
(Assignment - 2)
Yrs—4
(Section—C)
15. fquor @& Sewdl & fdaemT ST |

Discuss the objectives of marketing.
16. AU f@Ri @& fafr= SURTHl @1 faaemT HIfTg |

Discuss the various approaches of marketing thoughts.

17. TAUU ST SR dIGIR SFTHYM H 3R TE DI |
Differentiate between marketing research and market research.
18. =@t I & Farg referawen # &9 AN ol & |
Discuss how services contribute to the Economy.
T HE-3
(Assignment - 3)
Yls—q
(Section—D)
19. ol @1 g ? faf=T Harell BT ITeRvr Aigd aufiad Sifon |

What are Services ? Categorize different services with examples.

20. YEE AT YOTCll TR U IReTcAd ol forg |

Write an explanatory note on management information system.

21. JaT IR ¥ IRT & [AbT & T BRI & ?

What are the reasons of development of India in service market ?

22, TGl 3R HaRHl T I IR DI |
Differentiate between Goods and Services.
A Pri—4
(Assignment - 4)
Gre—z
(Section—E)
23. W4T QU # Y Bl SR IU SRR W bl BT |



Discuss the new trends and emerging concepts in Service Marketing.

24. TSP B 3Tt B g & ? aifSd Far 3R qafe Far § Ierewer afled A AR |

How are customer expectations formed ? Differentiate desired service and adequate service

with example.

(e e h
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A HRI—1

(Assignment - 1)

Yurs—3
(Section—A)
1. SR Ya $T YIH B HH-H1 § 7
(@)t feRor
@
() SrgREer
@) o
Which is the first function of production management ?
(a) Routing
(b) Planning
(¢) Scheduling



4.

5.

(d) Consignment

ATeNfien WIFIGaRY & deiifie g @1 yfaured daued foe fdar ?
(31) TeH Reer

@ < . fAa

(@) W

(]) oS I8

Who first proposed the scientific principle of industrial localisation ?

(a) Adam Smith

(b) J.S.Mill

(c) Marshal
(d) Alfred Weber

58 W DI SUIed @ U ‘TH § A el § ?
(@) e

(@) =t

(w) faf

(@) wewA

Which is not included in five ‘M’ of production ?
(a) Material

(b) Men

(c) Method

(d) Management

AU TS B gIfad SR dTel 918l 9 W A el g
(3) UR Gh

@) TP KW

(|) SFIRIS qroR

(]) oiEfie fdarg

Which one is not included in the external factors that affect material management ?

(a) Business cycle
(b) Objectives of organisation
(¢) International market

(d) Industrial disputes

Tt AT B gfdd BRa drel 3aRe ged § e TRl §



Which one is not included in the internal factors that affect material management ?
(a) Objective of organisation

(b) Awvailable technology

(c) Available working capital

(d) International market

6. T & R ¥ fb Ugfy 3 “fe’ Yorell M ¥ ST e § ?
() e ugfd
(@) <emea ugld
(@) avfwrer vgfa
@) SwE W B
Which method is known as ‘Brisk’ system in codification of materials ?
(a) Digit method
(b) Decimal method

(c) Alphabet method
(d) None of the above

7. T Y I AR AT Tl &
() e
(@) 7o R
(|) PR
(€ dm
Which one is not opportunity cost ?
(a) Depreciation

(b) Change of price

(c) Tax
(d) Insurance

8. TTel HY Udd IMIMAIG] AR AR & del A¥addr & g Rigr &1
TN fhaT ST AR |

(@) fAeimad



(8) Swaa ¥ | FIg T

Where purchase manager is optimistic and courageous and in case of uncertainty the
................. principle should be used.

(a) Minimax

(b) Maximax

(c) Regreat

(d) None of the above

Yug—9q
(Section—B)

9.

10.

1.

12.

13.

14.

IeUTeT YawT ol gRMTT foIRav |

Write the definition of production management.

loie TR & SiENfd WP & g Bl qarsd |

Explain the principle of industrial localization given by Sargent Florence.
T g @) FHRIY gasy |

Explain the problems of material management.

ARl e @ Tolgd faRaRT & Ieed foRau |

Write the objectives of Integrated Ideology of Material Management.

TRt gved & figrd folau |

Write the principles of Material Handling.

IS B0 RIg oI Iy |
Explain the principles of scientific purchasing.
GERECIUEY)

(Assignment - 2)

Yle—Y
(Section—C)

15.

16.

17.

IS Y§ & BRI 15y |

Explain the functions of production management.

WA I B T Ao BT quie Iy |

Describe the main plannings for plant layout.

A JeE Bl ST Aead W A o o |



Write a short note on ‘Organisational Structure for Material Management’.
18, ffeiRad R wfre fewforr forRa

(@) wa Mfcrat

@) FavT FARITY

Write short notes on the following :

(a) Purchase policies

(b) Purchasing problems

W -3
(Assignment - 3)

Yls—q
(Section—D)
19. 3720 IUTGA YaEH & oM JaTgd |

Explain the benefits of good production management.

20, HIF A & R ILW § ? FHIY |
What are the objectives of plant layout ? Explain.
21, JHTUIGRY] RIT 2 ? 39 999 UG Hecd gargd |
What is standardisation ? Explain its objectives and importance.
22, UBISHT 1 2 ? SHD] Yl U BRI Dl FHSNSY |
What is packaging ? Explain its nature and functions.
W R4

(Assignment - 4)

Yle—g
(Section—E)

23, IF AT BT 3Ff 9ISV | WIF A b RIgTal b1 U DI |

What is the meaning of plant layout ? Describe the principles of plant layout.

24. A YEE B SR Wed U ROl Bl Ay |

Describe the objectives, importance and classification of material management.

(neern e h
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REIRECOE
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3fd BT BRI | SR Ieq AMT 150 AT TH U |

=g -3

WU T — 3fg AH SR U (19 | 22) FHA 04 UH ¥ RrAH A g 02 U gA Y | U
U 04 3fd BT BNIT| Teg HMHT 300 IT QT U |

A BRI—4
Gus § — QY I U (23 W 24) H{T 02 U & OTAH A PIS 01 U &1 B | UfT UA
AT HRI—1
(Assignment - 1)
Yus—3

(Section—A)
1. AIHRET BT TR UEHI & T I g T 91 & ol AfRITd oF-¢d d 2 H®ifd
T8 SIS T H A Bt e R (W /TTew)

Marketing is concerned with individual transaction rather than with building ongoing
relationship with customer because that is the job of people in the public relations.
(True/False)

- ‘th,mwwgmﬁwmmWwﬁwWW
feepISe Fue e T e et 2|
(&) AT Fe
@ wHreE Fes




8.

(@) g fHsr

() e M

............ is an element of ‘Sales Promotion’ including distribution of free samples, organizing
trade fair, exhibition, offers, discount coupon etc.

(a) Marketing Mix

(b) Promotion Mix

(¢) Product Mix

(d) Price Mix

U% T IUIG o R WY H ST A & (o TEH DI Fdhs AT REBR oAl

HEART T |

Giving cash or award to customer for using the same product regulary is called ................... .

ST Bl [ IE & TRIT Yo BT U 0wl aad B $1 YR A1 ST Wil &

Providing offer to refund a part of the purchase price of any product to consumer is known
T

IR vl ity 7 faeht Feel | (el /7o)

Sales promotions in non-recurring activity.(True/False)

IS S °h BT SR RO P-4 § ?

Which is the second stage of product life cycle ?

981 g3 ufoemel # il § B Al &, SeNTeddl § gig g g, faw @ A A
(&) uRued sraer

@ FR@Ec w0

(@) faerg =Ror

(@) IR URe™ =)o

Increased competition leads to price decrease, increasing public awareness, sales volume
increase significantly are the characteristics of .............. in PLC.

(a) Mature stage

(b) Decline stage

(c) Growth stage

(d) Market introduction stage

U THMER-UH 1 AN il & elfb A1 IR |



(31) 9=, AR
(@) o, B Rl
(@) ®H, aFE |
(@) f=, st
A newspaper is ................. costbut ......ccceeuen. valid media.
(a) high, frequently
(b) current, never
(c) low, presently
(d) low, highly
Yres—dq
(Section—B)

9. ScUIE BT IRMINT HIFTU |

Define product.

10. WRS IATHYUM FT |eg H 0 DI |

Describe in brief motivational research.

11. fasmoa @1 oRafg Bifov |

Define advertising.

12. YT BT aRwIT B |
Define packaging.

13. IS faeprd a1 & ?

What is product development ?
14. TSI 3mraer &1 @7 31ef § ?

What is the meaning of planned obsolescence ?
AT Hri-2

(Assignment - 2)

Yrs—4
(Section—C)
15. o9el 1 31f iR YHR 1§ ?
What is the meaning and types of lables ?

16. 3! FaeH & & AT & ?

What are the functions of sales promotion ?

17. U6 fquuE yeersd & fofv Seurg Siiad ash &l a1 Suifam g 2



What is the utility of product life cycle to a marketing manager ?

18. U TS e P a1 fRIvam & ?
What are the characteristics of a good brand ?
W -3
(Assignment - 3)
Yls—q
(Section—D)
19. URUIT QI & ? AMROIAT T aeffawor ST IR STl SIedt ifrg |

What is Motivation ? Give a classification of motivations and explain them.

20. fas! WaelA v &1 GRITT BT | sl el & GR AR fAferi &1 qui Bifory |

Define the term sales promotion. Describe the types and methods of sales promotion.

21, U% 9], NS AR Th geHd & 41 AR DIV | e & BAS 3R JHaH & ar) H A
ERIENY

Differentiate between a commodity, brand and a trademark. Also explain the advantage and
disadvantage of the brand.

22, U 20T Fic MUIRT &% & Wb ®T & 2 Uh A i @ fauvard o forRkav |

What are the ways of determining a good brand ? Also write the characteristics of a good

brand.
AT Hi—4

(Assignment - 4)

GIE—3
(Section—E)
23, IS g dh TR U qUHTHD fewol folRau |

Write a descriptive note on product life cycle.

24, faf=1 YR & fa=Ue @1 & ? |1 8 fASo &AM g qed [ Al & ar H o
Elicel

What are the different types of advertisement ? Also write about the different considerations
while choosing the medium of advertising.

(e e h
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A PRI

(Assignment - 1)

Yls—3]

(Section—A)

1. dNIR SN UG FGaR & Faleld S Ub Fad [owdl el a1y | (T / 319)
Market research should be an ongoing part of operating your business. (True/False)

2. UG [AUUM ST WH U YbR &I fqqur Hedve g | GRPARRY)
A marketing research firm is a type of marketing intermediary. (True/False)

3. BRY R TEHRI TS o= & foly FdelvT JFHa Ha- T qWal ¢ |(§ed / 3cd)
Survey research is the best approach for gathering causal information. (True/False)

4, JMUS GRI SN &I WM drell A TgHT AU UTe 81 el ITRI Bl JIfAT bR Hahell
g (A /)
The research method you use may affect the answers you receive. (True/False)



5. Ud NIER 9OR § fag] ox aTell $FA! IR SRIfcHd fa9diel & AT oo fadl aa
T RIS Yl ¢ | (Feg / 3rrca)

A company selling in a national market often organizes its sales force along functional
specialties. (True/False)

6. faUoM @I U6 3T ARG 1 @ w9 | AT ST 1Y | (AT / 31

Marketing should be treated as a separate business function. (True/False)

7. o-od Wl fae) a9 o) Bl § o fedd gt & ot Wi Sae 3 T9e e @
3R 98 Jfuerrad foad dspl URfa &1 ST &Rl & | (g / rac)

Transactional selling is applicable when a salesperson has a limited product offering and

uses a relatively scripted sales presentation. (True/False)

8. TUU Bls B el Usdl f& e fapar fbd 8 § IHIG /AdEadR (99! dfed § U
WIS HEH SowT 2 | SCRIERR)
It doesn’t matter what order a salesperson approaches the five strategic steps in the
strategic/consultative selling model. (True/False)

Yreg—q

(Section—B)
9. v TR T 1 uRWIT HIfoTy |

Define the term marketing research.

10. fas) oreg @1 aRWIRT PIfTU |

Define the term sales.

11, faaRoT o9 @1 aRIT B |

Define distribution channel.

12. f3s! wifreror 1 uRMIYE BIfory |

Define sales training.

13. faUU HIEHA B GRHINT HIFY |
Define marketing programme.
14, fagr forefzor @ g ?

What is sales control ?

W FR-2
(Assignment - 2)
Yle—y
(Section—C)
15. AUV SIET @1 Yl @ fadeT HIfoTY |

Discuss the nature of marketing research.

16. a9 FTeq & SR @l fagaer ;|



Discuss the objectives of sales organization.

17. f3r WRSIM® &1 wifdd o= arcl BRDT &I FaT HIT |

Discuss the factors affecting sales remuneration.

18. I Sl & wae™T & TRIb! B Tt BTy |
Discuss the methods of supervising sales personnel.
W FE-3
(Assignment -3)
Yues—q
(Section—D)
19. FIUv oree™ RUIE &1 ARl &7 qui I |

Describe the contents of marketing research report.

20. fIUUTT BRIBH BT AT BT JAIFIT PR dTl BRBI B ] BIFY |

Discuss the factors affecting the planning of the marketing programme.

21. fee offat & ufierr & g8 W ==l SR

Discuss the importance of training sales personnel.

22. 351 IeT & UHR HT © ?
What are the types of sales quotas ?
T H—4
(Assignment - 4)
Gres—
(Section—E)
23, faUUM SR & fafrt =_oll @1 el dfed aviE IR |

Describe the various steps in marketing research with its limitations.

24. T3l &3 & MHR BT YAIFAT B ATl BRBT DI ARAT DI |

Explain the factors affecting size of the sales territory.

éﬁ@ﬁﬁ‘a"ﬂ —

~
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A HRI—1

(Assignment - 1)

Ylg—3

(Section—A)

1. fIh @R & wia 9 g Ired # gfg B 2 GRYAIS)!
The effect of foreign trade increases the total output. (True/False)

2. “@ad #M & SART &1 AF 2|7 Rarel & g Rigrd & sravta I8 Jr=udn 3TeTRd 8 2

“Labour is the only means of production.” Under which theory of Ricardo is this belief
based ?

3. SRS Hed JHqdT RS AT &1 Rigra fdee gfouifed faar o ?

Who propounded the theory of international value or mutual demand ?

4, T G MG TR @ ST HAW3N BT G- el A ST | (W / Teld)




Services are not imported and exported within the economic relations of the two countries.

(True/False)

5. YT UY # 3o & fdhd UHR BN 8§ 2

How many types of imbalance are there in balance of payment ?
6. [t fashy e & faeim o1 fafdre e W& ¢ |

Advertising plays a special role in export sales promotion.
7. SIS I U e vaieerl HR ¢ |

Multinational corporation is a large monopoly company.
8. dTEl fA9u &7 U Sarexy fofi |

Give an example of outdoor advertising.
Yrs—q
(Section—B)
9. 3iENfe e | FT e 7 ?

What do you mean by Industrial Development ?
10. FHITG T &1 8 ?

What is Social Relationship ?
11, JTRIER AR B GRITT DI |

Define International Business.
12. ATl fafran fod @gd § ?

What is long-term investment ?
13. ISR ASHH JUTTell I ITAT T DI |

Write the usefulness of Liberal Licensing System.
14, g IGIT AT § ?

What is Price Quote ?

A HRI-2
(Assignment - 2)

Yrs—

(Section—C)

15.

16.

TR A & WA el W BNGRS JHIa W) YTl Sifer |

State the harmful effects of multinational corporations on Indian Economy.

faRreiga faaRor W fewft foRa |

(WY / Terc)
(True/False)
(W&l /et
(True/False)



Write a note on specialised distribution.

17. IR IR & J69 59 R YreT Sifery |
Elucidate the rules of management in the International Market.
18. YT Age H IR & SR &1 Sooid DIy |
State the measures to improve balance of payment.
AT Hri-3

(Assignment - 3)

YUle—q
(Section—D)

19. BT 3IR RIS AUR & 419 3R Jamsy |

State the difference between Domestic and International Trade.

20, RIS AR & g NGl ol fORd mer Hifg |

Explain in detail the Balance theory of International Trade.

21, R ® f4aid dcaed & Ol R 99 SifTg |

Discuss on effort of export promotion in India.

22, T faTRoT AfEian & UaR W YT Sifefy |
Explain the types of export distribution channel.
W R4
(Assignment - 4)
Gle—g
(Section—E)
23. % yHOfexol 1 & ? USIGT dl 9] (FRIGH & dcd & U H FHeey |

What is product certification ? Explain packaging as an element of Product Planning.

24, YR H YTAH I I G AT DI |

Explain in detail balance of payment in business.
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