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if.Mr lqUnjyky 'kekZ ¼eqDr½ fo'ofo|ky; NÙkhlx<+] fcykliqj 

l=h; dk;Z (Assignment Work) l= & fnlEcj 2023 

,e-ch-,- ¼ÁFke lsesLVj½  

fo"k;& Marketing Management           iz'ui=% iape 

iw.kkZad % 30                  U;wure mRrh.kkZad% 10 

uksV%&ijh{kkfFkZ;ksa izR;sd [k.M ds funsZ'kksa dks /;ku ls i<+dj iz'uksa dks gy djsaA 

ijh{kkFkhZ gsrq funsZ’k % 

[k.M v & vfr y?kqmRRkjh; iz'u ¼1 ls 8½ dqy 08 iz'u gS] lHkh iz'u vfuok;ZA izfr iz'u 0-5 vad          

mŸkj 'kCn lhek 1&2 'kCn ;k ,d okD;A 

[k.M c &  vfr y?kqmRRkjh; iz'u ¼9 ls 14½ dqy 06 iz'u gS ftlesa ls dksbZ 04 iz'u gy djsaA 

izfr iz'u 01 vad dk  gksxkA mŸkj 'kCn lhek 75 ;k vk/kk istA 

 

[k.M l & y?kqmÙkjh; iz'u ¼15 ls 18½ dqy 04 iz'u gS ftlesa ls dksbZ 03 iz'u gy djsaA izfr iz'u 

02 vad dk gksxkA mŸkj 'kCn lhek 150 ;k ,d istA 

 

[k.M n & v)Z nh?kZ mRrjh; iz'u ¼19 ls 22½ dqy 04 iz'u gS ftlesa ls dksbZ 02 iz'u gy djsaA 

izfr iz'u 04 vad dk gksxkA 'kCn lhek 300 ;k nks istA 

 

[k.M bZ &  nh?kZ mRrjh; iz'u ¼23 ls 24½ dqy 02 iz'u gS ftlesa ls dksbZ 01 iz'u gy djsaA izfr 

iz'u  08 vad dk gksxkA mŸkj dh 'kCn lhek 600&750 ;k 4&5 istA 

 

 

l=h; dk;Z& 1 

(Assignment—1) 

  

(Section-A) 

[k.M ^v* 

Q1. Which of the following in NOT one of the traditional  “4Ps” of marketing? 

A. Product  

B. Promotion 

C. Price 

D. People 

 fuEufyf[kr esa ls dkSu lk ekdsZfVax ds ikjaifjd ‘4 Ps’ esa ls ,d ugha gSa\ 

  v- mRikn 

  c- inkséfr 

  l- dher 



  n- yksx 

Q2. What does SWOT  stand for in marketing analysis ? 

A. Strength , weakness, opportunity, threat  

B. Sales, workforce, operation, technology 

C. Strategy, winning, organizing, team work  

D. None of the above 

foi.ku fo”ys’k.k esa SWOT dk D;k vFkZ gSa\ 

v- rkdr] detksjh] volj] [krjk 

c- fcØh] dk;Zcy] lapkyu] ÁkS|ksfxdh 

l- j.kuhfr] thruk] vk;kstu djuk] Vhe odZ 

n- mijksDr esa ls dksbZ ugha 

Q3. Market segmentation is the process of:- 

A. Combining different markets into one 

B. Dividing a market into smaller distinct groups. 

C. Removing competitors from the market  

D. Setting a price for a product  

  cktkj foHkktu dh ÁfØ;k gS%& 

 v- fofHké cktkjksa dks ,d esa tksM+uk 

 c- cktkj dks NksVs] vyx lewgksa esa foHkkftr djuk 

 l- ÁfrLif/kZ;ksa dks cktkj ls gVkuk  

 n- fdlh mRikn ds fy, ewY; fu/kkZfjr djuk 

Q4. The process of creating, distributing, promotion and pricing goods, services and ideas to 

facilitate satisfying exchange relationships with customers is known as 

A. Sales  

B. Advertising 

C. Marketing  

D. Production 

Xkzkgdksa ds lkFk larks’ktud fofue; laca/kksa dks lqfo/kktud cukus d s fy, oLrqvksa] 

lsokvksa vkSj fopkjksa ds fuekZ.k] forj.k] Ápkj vkSj ewY; fu/kkZj.k dh ÁfØ;k dks fdl 

:i esa tkuk tkrk gS%& 

 v- fcØh 

 c- foKkiu 

 l- foi.ku 

 n- mRiknu 

Q5. What in the term for the unique set of benefits that a product or service offers  

 to a customers? 

A. Price 



B. Promotion 

C. Value proposition   

D. Place 

fdlh mRikn ;k lsok }kjk xzkgdksa dks Ánku fd, tkus okys ykHkksa ds vuwBs lsV dks 

D;k dgk tkrk gS\ 

 v- ewY; 

 c- inkséfr 

 l- ewY; ÁLrko 

 n- LFkku  

Q6. In the marketing communication mix, which element involves paid non-personal 

communication through various media? 

A. Public relations 

B. Advertising  

C. Sales promotion 

D. Personal selling 

foi.ku lapkj feJ.k esa] fdl rRo esa fofHké ehfM;k ds ek/;e ls Hkqxrku fd;k x;k 

xSjO;fDrxr lapkj “kkfey gS\ 

 v- tulaidZ 

 c- foKkiu 

 l- fcØh lao/kZu 

 n- O;fDrxr fcØh 

Q7. What is the first  step in the marketing planning process? 

A. Market segmentation  

B. Market research  

C. Setting marketing  objectives  

D. SWOT analysis. 

 foi.ku ;kstuk ÁfØ;k esa igyk dne D;k gS\ 

 v- cktkj foHkktu 

 c- cktkj vuqla/kku 

 l- foi.ku mn~ns”; fu/kkZfjr djuk  

 n- LokWV fo”ys’k.k 

Q8. Which stage in the product life cycle in characterized by slow sales growth and declining    

profits? 

A. Introduction 

B. Growth 

C. Maturity 

D. Decline 



mRikn thou pØ esa dkSu lk pj.k /kheh fcØh o`f) vkSj ?kVrs equkQs dh fo”ks’krk  

gS\ 

 v- ifjp;  

 c- fodkl 

 l- ifjidrk 

 n- fxjkoV 

l=h; dk;Z& 1 

(Assignment—1) 

  

 

(Section-B) 

 [k.M ^c* 

Q9. Write Two difference between marketing and selling. 

 foi.ku vkSj foØ; esa nks varj fyf[k,A 

10. What are the 7’Os framework of consumer behavior ? 

 miHkksxrk O;ogkj dh 7’Os :ijs[kk D;k gSA 

Q11. Define marketing research . 

 foi.ku vuqla/kku dks ifjHkkf’kr djsaA 

Q12. What do you mean by telemarketing ? 

 VsyhekdsZfVax ls vki D;k le>rs gS\ 

Q13. What is logistics management? 

 ykftfLVDl Áca/ku D;k gS\ 

Q14. Explain right to consumer education. 

 miHkksxrk f”k{kk dk vf/kdkj le>kb;sA 

 

l=h; dk;Z& 2 

(Assignment—2) 

(Section-C) 

[k.M ^l* 

Q15. Explain different concepts of marketing. 

  foi.ku dh fofHké vo/kkj.kk dh O;k[;k djsa 

Q16. Explain push and pull promotion strategy. 

  iq”k ,aM iqy Áeks”ku j.kuhfr dh O;k[;k djsaA 

Q17. Briefly  explain consumer protection. 

  miHkksDrk laj{k.k dks la{ksi esa le>kb;sA 



Q18. Write a short note on supply chain management. 

 vkiwfrZ Ja[kyk Áca/ku ij ,d laf{kIr fVIi.kh fy[ksaA 

 

l=h; dk;Z& 3 

(Assignment—3) 

(Section-D) 

 [k.M ^n* 

 

Q19. Write a note on essentials of good marketing information system. 

 vPNh foi.ku lwpuk Á.kkyh dh vfuok;Zrkvksa ij ,d uksV fy[ksaA 

Q20. What do you mean by brand? Explain its significance? 

 czkaM ls vki D;k le>rs gS\ bldk egRo fyf[k,\ 

Q21. What is labeling? Explain different type of labels. 

 ysfCyax D;k gS\ fofHké Ádkj ds yscy le>kb;sA 

Q22. What do you mean by public relation in marketing? Discuss objectives of  

 public relation. 

 foi.ku esa tulaidZ ls vki D;k le>rs gS\ tulaidZ ds mn~s”;ksa ds dk o.kZu djsaA 

 

l=h; dk;Z& 4 

(Assignment—4) 

 

(Section-E) 

 [k.M ^b* 

Q23. Explain in detail the channel classification with diagram.  

 pSuy oxhZdj.k dks fp= lfgr foLrkj ls le>kb;sA 

Q24. Write an essay on green marketing. 

 gfjr foi.ku ij ,d fuca/k fyf[k;sA 

 

 

 
 

 



  

 

   

  

   

 

   

 

 


