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Q1. Which of the following in NOT one of the traditional “4Ps” of marketing?

A. Product
B. Promotion
C. Price

D. People
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Q2. What does SWOT stand for in marketing analysis ?

A. Strength, weakness, opportunity, threat
B. Sales, workforce, operation, technology
C. Strategy, winning, organizing, team work
D. None of the above
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Q3. Market segmentation is the process of:-

A. Combining different markets into one

B. Dividing a market into smaller distinct groups.
C. Removing competitors from the market

D. Setting a price for a product
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Q4. The process of creating, distributing, promotion and pricing goods, services and ideas to
facilitate satisfying exchange relationships with customers is known as

A. Sales

B. Advertising
C. Marketing
D. Production
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Q5. What in the term for the unique set of benefits that a product or service offers

to a customers?
A. Price



B. Promotion
C. Value proposition
D. Place
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Q6. In the marketing communication mix, which element involves paid non-personal
communication through various media?

A. Public relations
B. Advertising

C. Sales promotion
D. Personal selling
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Q7. What is the first step in the marketing planning process?

A. Market segmentation

B. Market research

C. Setting marketing objectives
D. SWOT analysis.
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Q8. Which stage in the product life cycle in characterized by slow sales growth and declining
profits?

A. Introduction
B. Growth
C. Maturity
D. Decline
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(Section-B)
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Q9. Write Two difference between marketing and selling.
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10. What are the 7°Os framework of consumer behavior ?
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Q11. Define marketing research .
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Q12. What do you mean by telemarketing ?
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Q13. What is logistics management?
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Q14. Explain right to consumer education.
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Q15. Explain different concepts of marketing.
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Q16. Explain push and pull promotion strategy.
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Q17. Briefly explain consumer protection.
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Q18. Write a short note on supply chain management.
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Q19. Write a note on essentials of good marketing information system.
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Q20. What do you mean by brand? Explain its significance?
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Q21. What is labeling? Explain different type of labels.
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Q22. What do you mean by public relation in marketing? Discuss objectives of

public relation.
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Q23. Explain in detail the channel classification with diagram.
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Q24. Write an essay on green marketing.
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