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N -1
(Assignment - 1)
Yls—3]
(Section—A)

1 o fodl Y fasmoe a1 AT AT @1 AMER BT 2|

The basis of any advertising or marketing campaign is ..............

2 Ugell UT a1 faemoe okl & TS |

........... became the first full service advertising agency.



fafire fagme o=l @& TRS § a9 AR ... IR AR e AR AR Tol=a!

3.
RIECES
Typical advertising agency clients include business and ................
and government agencies.
4. 9RA § TS SIS QoI BT AW R © 7
What is the name of first advertising agency in India ?
5. YR ¥ Ugell fael |
Which is the first advertisement in India ?
6. KA ALl & W DI & ?
Who is the father of Indian ads ?
[ WRT & T R ol E |
............. is India’s oldest agency.
8. WRd H fAgnoHl &I S FRIGT &= g ?
Who regulates advertisements in India ?
Yres—dq

(Section—B)

9.

10.

1.

12.

13.

14.

faemos &1 @ S § ?

What do you mean by advertisement ?

T 30T faemo &9 ford ?

How to write a good ad ?

Bg WRPR Pl IO Toivil &7 M Iy |

Name the advertisement agency of central government.
TS SRR B B o T sy

Write five qualities of a public relation officer.
SRS & ARG A H R-RIT § 7

What are the oral forms of public relations ?

U9 fogifid TR axa 99 &9 91l &1 €19 XA a1y |

What precaution should be taken while preparing a press release ?




W FRI-2
(Assignment - 2)
Yrg—3

(Section—C)

15. DAGMAR 3CHIT 3 AT BT | 38 ™l & aN ¥ aa1gy |

Discuss DAGMAR approach. Explain its advantages.

16. 918l fASITO I B1aT € ? S o 3R WE §arsy |

What is outdoor advertising ? Explain its merits and limitation.

17. UG R Ufshar # faSTo &1 AT S FHsISy |

Explain advertising role in consumer decision making process.

18. HaATGIdT Rl T Il % ?

What is press conference ?
A PR3
(Assignment - 3)
Yls—q
(Section—D)

19. RAIG fISTs AM® URYg & RO foa Seea | @ T ?

What was the objective behind the formation of Advertisement Standard Council of India ?
20. PIUNE Aed YuiFafaferdt @ g ?

What is the Corporate Social Responsibility ?
21. AU QOidl & GScHD rd $I FHISY |

Explain the organizational structure of an advertisement agency.

22, SRS IR U R TR fewell foRau |

Write a short note on from relation and public relation.



AT Hri-4
(Assignment - 4)
Gug—3
(Section—E)
23, WA & W H AN B AN ol & forg fasmas & @ fAaT & 9o & ?

What could be the role of advertisement in generating awareness among people about

health?

24, Ao WS § TGES BT Ugl © e Wil Td A §97 fear €1 SR afed
NEEIE

Social media has made the public relation more effective and easier. Explain with suitable

examples.

[ reers e h

1. ¥ dEd o @1 R ¥ fawer IaxgRaer faaie 29 wead 2024 9& wdft@
IR D A oWl B | A SR W—swfafEd g9 913y | ¥R @ gRT forn @,
BIcied A1 (&6 &1 e e sgfaa |req &1 9aiT |44 S |

2. 8 ¥ o @ Bg I Hefia grasl &1 WY ST IR wad 2 |

3. WA G9ET FF AT 2023—24BT AFIAdS I U9 &I W@HY G S JaArg—A
2023—24 ST & @IAT|

4 ¥ o @ AP A BF R f6Y MY e vd dwd, fava @1 aaren qen
dEd § Sl $I AR -1 SR 394 Jegd9 A= WR Aftdan 60 gfrera
(18 & ) faar wmEwm, favg—avxg & ar= & fav freawn 20 gfoerst (6 3idw) de
gorois, difaes—ara ysfRfa 9 w afreaw 20 gfiera (6 3ia) 9 &1 9ad 2 |

\\ 9 UPR o 100 YRrera (30 3i®) &1 fA9Ie @ | /




1-372
ufdsd gaverd i (Ya<) fazafdenea s<iame, faemayR
A B1I (Assignment Work) €3 — S[ells—S[d 2023—24
P. G. Diploma in Advertising and Public Relation

fasa— S ae @ Rigr IR Se39 gywua: fgda

qurfa - 30 ~AqH Sclivid: 12
die:— gdareff yde @ve @ e & 2ae 9 ugdHR 9Tl Bl ' BN |

qemelt 3 e
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NEIRECE
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N -1
(Assignment - 1)
Ylg—3

(Section—A)

1. faf= e Aifewr <icwM o <, 99 cdd Wigcd, ARele ™ e H giel @

.............. is specialist in supporting brands in various social media platforms like blogs,

social network sites, microblogs etc.

2. Plig W YR I A o SIS BT Scuray, A, fqavor anfe o vga oxar @ .




Any device or word that indentifies the origin of the product, manufacturer, description etc.

1sknownas a...................

3. fareTo @1 faRivar el & |
............. is not a characteristic of advertising.
4 e I 3R A ¢ |
.............. is cheap and informative.
5. fagme @ forv et aresT WA ¢ |
................. is the best medium for advertising.
6. s WOR DI [ Yol BT T JaT3y |
Name the advertisement agency of central government.
7. Y UE Ul BT R AM FA9Y |
Give full form of USP.
8. SININ®D B MG DI © 7
Who is the father of public relations ?
Yres—dq

(Section—B)

9.

10.

1.

12.

13.

ferefom qotfal @ &l © ?

What are advertising agencies ?

Celfaer fagmoal @ qr A g ?

What are the limits of television commercials ?

fifle M & fISTUE! | 89 drell o ¥ RSN B $ Rl o T8l & 7
Why the share of print media’s advertising revenue is decreasing ?
FATRIBIgS fAg o7 &Il & 7

What is classified advertisement ?

I DI ISHA 5 HHEET Bl AT & 7

‘Desh ki Dhadkan’ is the tagline of which company ?



14, fOSTO= o 8G9 9 oMY T W € ?
What do you understand by target audience in advertisement ?
W FRI-2
(Assignment - 2)
Yrs—4

(Section—C)
15. fosos Toisft # drft fmr @ @ sfrar gl 8 °

What is the role of copy section in advertisement agency ?
16. TIUIIST | 1 AT 8 ?

What do you mean by propaganda ?
17. SEEY AFYBRI HT T B BT © 2

What is the responsibility of a public relation officer (PRO) ?
18, STERD W QIETel AISAT B AT Bl @il B |

Underline the role of social media in public relations.

W aR-3
(Assignment - 3)
Yls—q

(Section—D)

19. fagmoe ¥ive R SO &1 9R g 2 | fdee Sifag |

Title in the crux of an advertisement. Explain

20. \fSAT fagmos @1 € ? I foas YR &1 21 § ?

What is the radio advertismeent ? Also explain its various types.

21. fISIo9 TOIRT @ HTGATHG ofd Bl AHIISY |

Explain the organizational structure of an advertisement agency.

22. T8 UGT | U T FHA & ? € Ul & A= TR aeirsy |

What do you mean by House Journals ? Explain different types of a house journals.




W R4
(Assignment - 4)
Yrs—3g

(Section—E)

23, SENG IR U9 & TR W UG oy fewel) faRay |

Write a short note on relation of press and public relations.

24. fISITOF BT IS §9I0 F9T 9Iiferd & &l (iR & sl © 2

Why is defining of geographical boundary necessary while designing an advertisement ?

(e N\

1. ¥ dEd o @1 R ¥ fower SargRaer fiaie 29 wad 2024 9@ wdft@
LTI D A oW B | A R W—swafdfEd g9 91fdy | R @ gRT foan
BIcieId a1 g &I o faueET sgfaa |reE &1 93T |44 S|

2. 8 ¥ o @ Bg I Hefia Al &1 WY ST R wad 2 |

3. GAd TOAT 99 ST 2023—24 &1 AGIfdd U 97 T WHY G4 S JaAE—[
2023—24 ST B BT
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i1 2 £ )
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3fd BT BRI | SR Ieq AMT 150 AT TH U |

=g -3

YU T — 3fg AH IR U (19 | 22) FHA 04 UH ¥ RrAH A g 02 U gA Y | U
U 04 3idh BT BNIT| Teg HMHT 300 IT & U |

=g B4

Gus § — QY I U (23 ¥ 24) B 02 U & OTEH ¥ PIg 01 U § By | Ula UeA
08 3id® B BEIT| SR DI @ HHAT 600—750 AT 4—5 U |

A HRI—1

(Assignment - 1)

Yug—H
(Section—A)

1. 99 Pl3 G IS B B a9y URe @ forv te 9= g W &1 ST ARl g,
CIRCE gl T B |

When a company uses a common brand name for a particular line of products, it is called

2. TH AMH TP I8 $ ... 3N ... T TS B 2|

A logo comprises of the ......... and .......... elements of a brand.

3. P g7 & A1 UEd ol YIGTcAD 99 971 8, 9 oo HEd B |

The emotional bond that the customers form with a brand is called ...........




......... S gl il B S BT T U § Sf9adT U Rl B, ... $Edl B

Examining all the sources from which a brand derives equity is called ..........

WA AE AT T |
CBBE stands for ............... .

TP G5 Uh Al D Jol & a5 & ®U H B T § IR 9 YHR Udh WA &
gftearor, Siae- Yefl oiR aRIFmil & TAIfad HRAT &, o P & |

A group serves as a point of comparison to an individual and thus influences a consumer’s
attitude, lifestyle and preferences is called ............

T8 9e ARt H Ue venfid gs M @l STIM........... HEA B |

The use of an established brand name in new product categories is called ............. .

3T HISRT AR &1 STExdl Bl R G & feArdl AR b WHIH WS H Jaq HR
qrell T BT ... ®BT T 2 |

A company entering in the premium segment of the market, besides catering to its existing
market is
called ......cceee. .

Yres—dq
(Section—B)

9.

10.

1.

12.

13.

14.

AGIOT Fel W T& Wiera Ale oy |
Write a short note on legendry brands.

gie NI T € ? SerexvT Afed o dl BIfoy |

What is brand positioning ? Discuss with examples.

fied @ dichd Yadcsd W Ud Wit M foRag |
Write a short essay on vertical extension of brands.
U ATV R & ?

What are ‘Pack Inserts’ ?

Te g1Us &I VARG ofTd W U dfere e forlRau |

Write a short essay on historical cost of a brand.

S1US Ao W U Hier Hie forfav |

Write a short note on brand franchising.




T -2
(Assignment - 2)
Yle—y
(Section—C)
15. di2dt ST | MY T FHSI & ? IUGH IRV & |rT Tl DIy |

What do you understand by B2B branding ? Discuss with suitable examples.

16. §Te St & forg faf=T amra-amenia fafdl & == o |
Discuss the various cost-based methods for brand equity.

17. 9R9e YR dU FIfST BT favae=igar yge axdl & ?

How does word of mouth lend credibility to branding ?

18. S & M &M 3R ARMEC & $RUT R T4 BT |
Discuss the reasons for the ageing and decline of brands.
AT Pri-3

(Assignment - 3)

Ylg—q

(Section—D)

19. §ic v A1 2 ? faff YR & gic Afddal & IR H =af DI | I d 9917 @l
ST R&T & ?

What is brand personality ? Discuss about the different types of brand personalities. How are
they being maintained ?

20. SWIH ISRV U §Y F9 BN 6 fwel {5 vt § TEd WaT B JGURI HY ggl 1 |

Citing suitable examples, discuss how the concept of customer service has changed over the
years.

21, §I€ 999 H HSC IR Tl BRBI Pl AT DI |

Discuss the factors that help form a brand.

22, fqUUr gRT 98 & WAR & folg Uedel fauve &1 IWnT fobd YR far o 8, 39 W
74t B |
Discuss how direct marketing is used by marketers to publicize brands.
W R4

(Assignment - 4)

Yrs—3g
(Section—E)

23. f=feRad wR fewforal ferfa



(@) u~mRE got T ReRMRM o
@ wie i@ : AN SR R o 3emRd
Write notes on the following :

(a) Traditional Pull vs. Relationship Pull
(b) Brand Equity : Cost based and Price based

24, Vg ST 77 B ? AARE B 9 WK & WU H SWT B B o R 7
I |

What is celebrity branding ? Discuss the advantages of using celebrity as Brand
Ambassador.

(e e - N\

1. ¥ dEq o &1 a) ¥ fa@ey ScaxgRasr faais 29 wad 2024 a& Hefda
A s A o W | 9 s w—swfafEd g4 a9y | g @ gR1 forar &,
Biciadl a1 g&e &1 3601 e faa |req &1 9>ai |44 SR |

2. 8 ¥ o @ Bg I Hefia grasl &1 WY ST R wad 2 |

3. WA AT 99 ST 2023—24 &1 AGIfAd U 97 ST WHy 94 S Jag—[+
2023—24 ST & BT |

4. W o > YNIEd H B gRI Y WU emda ud oed, fawa @ @ qen
dEd § Hifrddl S IATER FR—T SR SHY AT dEd WR 3Aferaan 60 gfera
(18 3w ) fear <@, fAwg—axg @ @a=n & fag sifreaw 20 gfem™ (6 3id) e
gora®, Aifas—ara yslRfa g9 w= Afreaa 20 gfiera (6 3i®) 9 8 9@d @ |

\\ 39 UBR o 100 Ufaerd (30 3i®) &1 fIqTe @ | /
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fawa— e TT99s U9 Jewe go: aqef

qurid : 30 AdH IV 10
dre— gdaefl yde gve @ fAdel &I A 9 ugH} 9Tl bl v BN |

qieell &g e

A BRI—1

Gug 3 — I AYSTRI U (1 W 8) HA 08 ULH ©, Tl UL AMER | WY U 05 b
IR e AT 1—2 T AT Teb T |

Gus g — Ifd TYITNIY U (9 W 14) Rl 06 U & OT9H ¥ DIg 04 UL 8 B | Ul
U 01 3/ BT BRI | IR WG HMT 75 AT AT UST |

A B2

YU | — AYSTRIY U (15 I 18) A 04 U 2 5794 W BIS 03 U 8 B | Uld U 02
3 BT BT | IR g AMAT 150 AT U U |

=g sri—3
GUS T — g 4" I« U (19 W 22) B 04 YA B TEH F DIS 02 U & B | U
U 04 3 BT BNIT| Teg HMT 300 IT & U |
A dri—4
GUS § — QY Id U (23 W 24) HT 02 U & OTEH H DIS 01 U & By | URT geA
08 3 B BEIT| SR DI @ AT 600—750 IT 4—5 U |
TG FRI—1

(Assignment - 1)

GUS—a
(Section—A)
1. ¥ AR TH. T A BH R ?
What is full form of C. R. M. ?
2. ¥l AR T, U6 O hadraw! & e Ieed AHdre H ... Bl GG 2 |
(@) WTSIES qed
(@) e g
(®) @R T
() WTeaR Fe

CRM is a business philosophy that aims at maximizing ........... in the long run.




(a) Organization value
(b) Customer value
(c) Business value

(d) Software value

Ureeh fquur g B9 I g ?
(31) 1980

(@ 1970

() 1990

() 1985

When did customer relationship management
in?

(a) 1980

(b) 1970

(c) 1990

(d) 1985

ST WIS BT 9L ST B G oo q &7 fecde ol 2|

The objective of data mining is to detect .............. relationships among data.
(a) Vendor

(b) Customer

(c) Application

(d) Hidden

A successful CRM increases production and profit throughout the ..............
(a) System life cycle

start



(b) Business life cycle
(¢) Customer life cycle

(d) Organization life cycle

6. UL SR TH Pl ... foRreant GHfal 3R S TR & 91 FaR W TR 2 |

The .............. features of CRM deal with communication between companies and their
customers.

(a) Collaborative
(b) Operational
(c) Analytical
(d) Automation
7. ¥ 3R UH. §91 & ORI TH T © ?
(@) ST |UE
(@ <er e
(@) ST REs™
(8) Swad &
What is the other name of the CRM engine ?
(a) Data repository
(b) Data mart

(c) Data warehouse

(d) All of the above

8. ABT FeXTT & URVTAN & fIa iR Feaidd oxe & fory weaaqet 2 |
(31) AT e BN
(@ gexwd
(@) (IS SUBRT
(]) eI Mem

........... are important to develop and evaluate the results of marketing interactions.



(a) Campaign management tools
(b) Interfaces
(c) Analytical tools

(d) Data warehouse

Yrs—q
(Section—B)

9. ¥ IR TH W R AW ?
What are the benefits of CRM ?
10. WISIGR B Bl & ?
Who is a partner ?
11, ARG 4ed @1 § ?
What are psychological values ?
12. ¥ Tt ¥ U, W MY 7 G § °
What do you mean by CLCM ?
13. B B foIT Y. 3R, TH. OHITT &7 1 HE<d © ?
What is the importance of a CRM strategy for a company ?
14, TES IEGT T TR & a1 e 8 2
What is the need of a customers’ orientation training programme ?
W -2
(Assignment - 2)
Yre—4
(Section—C)
15. ST JIREISH (M) a1 & ?
What is a Data warehouse ?
16. HRCHIST SeUTg @1 8 ?
What are customized products ?
17. HIARTA IR §-HARTHA H =R T & ?
Differentiate between CRM and E-CRM.
18. HOTRTA & AT deal o1 e B |

Explain the various elements of CRM.



T HE-3
(Assignment - 3)
Yls—q
(Section—D)
19. fasar &R UTe® & IR # MY T T © ?

What do you mean by a buyer and a customer ?

20, I8P A b YHR AT § ?

What are the types of customer value ?

21. UTEH SN Tvex /T 8 ?

What is a customer interaction centre ?

22, R faUoH & R/ GRS § °
What are the advantages of relationship marketing ?
A Pri—4
(Assignment - 4)
Gle—g
(Section—E)

23, JUTdl U4 el HIMTRUH HIHH & fafder aRol ol IRear Siforu |

Explain the various stages of an effective and successful CRM programme.

24. YT8h qed Y& YOI Bl AT DI |

Explain the customer value management strategy.

(e e h

1. 9 dEq o &1 a) ¥ fa@ey SaxgRasr faais 29 wad 2024 a& Hefda
AT d= A o B | 9 F W—swfefad g1 Aifdy) R & gR1 forar A,
Biciadl a1 g&e &1 3681 e gfaa |ree &1 9aiT |41 SR |

2. B 99 o d@d vq I "afia gwasl &1 H SuAT IR 9ad 2|

3. GAd AT 99 JaAE—<T 2023—24 &1 AGIfAd U 937 ST WHy 94 S Jag—[+
2023—24 ST & BT |

4. W o > YNIHA H B R &Y WU emda ud oed, fawa @ @ qen
o ¥ Hifdedr & AR IR—T SR 399 WY dW@T U 3Aferead 6o ufowa
(18 3w ) fear <@, fawg—axg @ a=n & fag sif&reaw 20 gyfem™ (6 3i®) T
gora®, Aifas—ara yslRfa g9 W) Aftresaq 20 gfaea (6 3id) 9« 8 9@d = |

\\ 39 UBR Yo 100 Ufrerd (30 3i®) &1 fFqTe @ | /
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fas—I— CORPORATE COMMUNICATION g3y 99H

t[\uﬁa; - 30 ~g-AdH Scdlorid: 12
AMe— gdareff yde gvs @ fAd @ a9 @ ygd} YTl Bl B B |

qterelf &g frdw

A BRi—1

Gus I — AT AYSTRIT U (1 ¥ 8) HeT 08 UH ©, Wl U AR | ufd yvd 05 3
IR Tea AT 1—2 T AT T 1 |

YU § — AN THITRIA U (9 W 14) B 06 YA © [O1GH H PIS 04 U B BN | UM
U 01 3k HI BNIT| JTR ¥ HHT 75 AT JRIT U |

NEIRECIL

GUS ¥ — TYITNIY U (15 ¥ 18) Pl 04 U © 9 I Blg 03 U 8 BN | Ul U 02
3% HT BT | IR G AT 150 AT T U |

=g sri—3

GUS T — g 4" I« U (19 W 22) B 04 YA B OTEH  DIS 02 U & B | UM
U9 04 3id P BNIT| Aeq AIHT 300 AT QT U |

=g B4

Gus § — QY I U (23 ¥ 24) B 02 U & OTEH ¥ PIg 01 U § By | UlT UeA
08 3 BT BEIT| SR DI @ HHAT 600—750 AT 4—5 U |

A HRI—1

(Assignment - 1)

Ylg—3

(Section—A)

1. fda gl 8 fb “FaR SRl WHe o B folU & 1 ST W RS Al B A el 3R
fRT &1 SEH-Y&H & |”
Who has defined communication as the interchange of thoughts or information between two
or more persons to bring about mutual understanding.

The word ‘Intra’ means ...............

3. @R 3R ACHT BRI Gl & fbari! Aferd! [l & 1 ?

How many styles of listening were developed by Barker and Watson ?

4, FF 3R o8 A Uy & W 31 $9 faar ?




When did Brown and Leigh give a set of feedback rules ?

5. PN T8 ?

What is Kinesics ?

6. BT S (WOcAd awhed) W MY o1 Fwemd € 2

What do you mean by informative interview ?

7. JAIed WETOR & IR H fafay |
Tell about the matrimonial interview.
8. MWD & N H forlay |
Write about the interface.
Ylg—d
(Section—B)
9. URY FAR W AT FAT AR § ?
What do you mean by lateral communication ?
10. AR & IR TH I Gy |
Explain the 4S of communication.
11, SHIE! SN 3 =@ B |
Discuss about the people oriented listeners.
12. WAl O & FT-¢1T a § °
What are the elements of an effective feedback ?

13. IRIRG 9 & B foaRav |

List the functions of body language.

14, 3RC 3G & Yoo daTgy |
Write the value of an exit interview.

A HRI—2

(Assignment - 2)

Gle—q
(Section—C)
15. “TRY T IfITITel] Ya=e TR 2|7 DY ?

How is humour a powerful management tool ?

16. HIRgd TR B DA Bl gaTgy |

Tell the skills of oral communication.

17. <Y fATIOT F MY AT FHI & 7




What do you mean by audience analysis ?

18. CABIMG ARIHR RIT § ?
What is Telephonic Interview ?
W aR-3
(Assignment - 3)
Yls—q
(Section—D)

19. ARG FaR & Aed™ foRau |

Write the channels of business communication.

20. AR NI P =@l BT |

Discuss about the communication policy.

21. U] & RIgrl &l @Rl i |

Explain the principles of presentation.

22, g WAR & USRI BT qU I |

Describe the types of group discussion.
W R4

(Assignment - 4)

Yre—g

(Section—E)

23, AN HIR & Se¥dl B WE BT |
Clarify the objectives of business communication.

24, FAR & fAf~ TP W gerer Sifery |

Highlight the various types of communication.

gﬁmﬁ‘q"ﬂ —

~

1. 99 dad s @ wR 9 fawer SagRaer faaie 29 wRadt 2024 9% weft@
JAIT Dw A oWl B | A S W—swafdfEd g9 913y | R @ gRI foran

BIcieI A1 g&d &1 o fauen sgfaa |reE &1 93T |44 S |
2. 8 ¥ o dwe ?g I Hefia grasl &1 WY SuAT R wad 2

3. 9ATd GEl 99 Jars—[d 202324 ST AGITS U9 13 &1 @wy 940 S JaA$—[A

2023—24 ST & BT

4. w1 o @& Yeaied ¥ B NI fHU MY IewAe wd oW, fawg @ wrem e
dEq A Aifaedr Bl AR FAR—T SRV 39U WA d@A WX Afread 60 gl
(18 3w ) fear wmaw, fwg—avg & @@= & fay sffrean 20 gfem™ (6 sid) do
Jortais, difas—ara ysRfa 89 w «if¥eaq 20 gfaera (6 3i®) 9t 81 9d B |

\ 39 UBR o 100 YRrera (30 3i®) &1 fAqre= = |

/
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ufdsd gaverd i (Ya<) fazafdenea s<iame, faemayR
A B1I (Assignment Work) €3 — S[ells—S[d 2023—24
P. G. Diploma in Advertising and Public Relation

faya—fasmue vd S US © SUBT Y3Uyd: §H

t[\uﬁa; - 30 ~g-AdH 3(_(‘“0”-3‘73 12
Me— Wereff gde ve @ A & «a9 9 ugHY YTl Bl B BN |

qemelt 3 e

A dri—1

Gus I — AT AYSTRIT U (1 ¥ 8) HeT 08 UH ©, Wl U AR | ufd yvd 05 3
IR Tea AT 1—2 T AT T 1 |

YU § — AN THITRIA U (9 W 14) B 06 YA © [O1GH H PIS 04 U B BN | UM
U 01 3k HI BNIT| JTR ¥ HHT 75 AT JRIT U |

NEIRECIL

GUS ¥ — TYITNII U (15 ¥ 18) Pl 04 YA © fOT9H I DIg 03 U & BN | Ul U 02
3% HT BT | IR G AT 150 AT T U |

=g sri—3

GUS T — g 4" I« U (19 W 22) B 04 YA B OTEH  DIS 02 U & B | UM
U9 04 3id P BNIT| Aeq AIHT 300 AT QT U |

=g B4

Gus § — AH IR U (23 H 24) FHf 02 U 7 [OH A PIS 01 U B BN | URT ULA
08 3fd BT BT | IR DI e FHAT 600—750 IT 4—5 U |

A BRI

(Assignment - 1)

Gug—3]
(Section—A)
1 IR AqER, Yo, Feul, Wie, BYH onfe F wfad aRd § |

.............. differences may affect behaviour, patterns, values, tastes, fashion etc.

2. PHEIN GRT N Bl STINT TATHP ... BT T 9e B forv fohar Fadr 2|

Bloggers can be used by companies to generate positive .......... promotions.
3. TTIU®D, ..o IR urwRe Redl do1 ¥R @ 991 B W@fid ox & U6 Jaw
gl

Public relations is a management of relationships and communication to establish ...........
and mutual understanding.



4. == &1 99 oW I F 9G4 ITeT AW ®
(@) celfae
(@) e
(®) gevie
(@) SR
The fastest growing medium of advertising is :
(a) Television
(b) Radio
(c) Internet
(d) Newspaper
T fedeet & It el gw o/l |wres @1 R U # /1 o 8, S9 wiad
A B fory STITT fomm ST & |
(@1) ucwer fauor
@ S
@) faor daeH
() fasmos

................. is used to influence the way an organization is perceived by various groups of
stakeholders.

(a) Direct marketing
(b) Public Relations
(c) Sates Promotion

(d) Advertising

6. OTGUD B ST ... AT & |
(31) TeramEHl
@) TR
(@) wrrer
(8) 9 3R T
The objective of PR is to create ...........

(a) Misunderstanding
(b) Publicity



(c) Propaganda
(d) Knowledge and understanding

Hdhe JaE FT Ul M &
(@) "R
(@ fourm
(@) Tor
(€@ R

The first rule of crisis management is to :
(a) Communication

(b) Hide

(c) Negate

(d) Deny

............ is the face of a company.
(a) Website

(b) Company office

(c) Twitter account

(d) Email-id

Yls—q

(Section—B)

9.

10.

1.

HITRTA’ ¥ SATIHT T IR T 2
What do you understand by ‘CRM’ ?

[ST9-¢-[9oT JaR &1 |wehsy |

Explain Business-to-Business advertising.

R’ R ?



What is ‘noise’ ?

12. fauor WaR @ gRYId BT |

Define marketing communication.
13. ‘g’ R & ?
What is ‘Brand’ ?

14, FOSTOS o B @1 <1 #E@yUl (AGRI $I Sy |

Write the fwo important roles of human in advertising.
g HrRi-2
(Assignment - 2)
Yle—y
(Section—C)
15. HIBHICT TA & WU ¥ @M W T e Aie folay |

Write a short note on blogging as a marketing tool.

16. fO5TUT & ST BT I BT AAIGAT R & 7

Why is there need to state advertising objectivity ?

17. AT @ ol el W 9l BT |

Discuss pull style of negotiation.

18. T[UTSAT ¥ 3T FT FHN & ?
What do you understand by quality ?
g -3
(Assignment - 3)
Yules—q
(Section—D)
19. ITed I e o1 ITAfiar R wa fiwga Are fofay

Write a detailed note on the utility of a customer strategy grid.

20. U% IUHIET IR fdhed T 3R TRIG BI UlhaT & =RvI S W@ YA Diforg | fuore
39 U1 I DY I IR FHd © °

Outline the steps in process of selection and purchase of an alternative by a consumer. How

can marketers influence this process ?



21. JAMIH Y & R SIS & ° Fdl DI |

What are the responsibilities of a campaign manager ? Discuss.

22. Y UG Ahel TSI BT AN D IR & ¢ JHSV |

How do you prepare for successful exhibition ? Explain.
T H—4
(Assignment - 4)
Ylg—yg

(Section—E)
23, M JEHed B =TI DI UishdT Bl [RARYdd FHISY |

Explain in detail about the process of selecting media vehicles.

24, TR & o0 w@TcAs R 3R eFcde freares woHify ol 2| 39 9Hsisy |

For advertisement the creative idea and creative execution tactics is required. Explain.

(e e h

1. 9 dEq o & wR ¥ fa@ey ScaxgRasr faaies 29 wad 2024 a& Hefda
A s A o W | 9 s w—swfafEd g4 a9y | g @ gR1 forar &,
Biciadl a1 g&e &1 3601 e faa |req &1 9ai |41 SR |

2. 8 ¥ o @ Bg I Hefia Al &1 WY ST R wad 2 |

3. GATd TOAT 99 ST 2023—24 &1 AGIfAP U 97 T WHy G4 S JaAE—[
2023—24 ST & BT |

4. i o @ Yoaied A BE R &Y MY Jemda 9 oad, fawa @ @ qen
dEd § Hifrddl S ATER FR—T SR SHY AT dEd WR 3Aftraan 60 gfaera
(18 3w ) fear <@, fAwg—axg @ @a=n & fav sfreaw 20 gfem™ (6 3id) e
gora®, Aifas—ara yslRfa g9 w= Afresad 20 gfoera (6 3i®) 9 8 9@d @ |

\ 39 UBR o 100 Ufaerd (30 3i®) &1 fIqTe @ | /




