
  

I–371 

(Assignment Work)

P. G. Diploma in Advertising and Public Relation 

 foKkiu vkSj tulaidZ % ,d ifjp;        

 

ijh{kkFkhZ gsrq funsZ’k % 

[k.M v & vfr y?kqmRRkjh; iz'u ¼1 ls 8½ dqy 08 iz'u gS] lHkh iz'u vfuok;ZA izfr iz'u 0-5 vad          
mŸkj 'kCn lhek 1&2 'kCn ;k ,d okD;A

[k.M c &  vfr y?kqmRRkjh; iz'u ¼9 ls 14½ dqy 06 iz'u gS ftlesa ls dksbZ 04 iz'u gy djsaA izfr 
iz'u 01 vad dk  gksxkA mŸkj 'kCn lhek 75 ;k vk/kk istA 

[k.M l & y?kqmÙkjh; iz'u ¼15 ls 18½ dqy 04 iz'u gS ftlesa ls dksbZ 03 iz'u gy djsaA izfr iz'u 02 
vad dk gksxkA mŸkj 'kCn lhek 150 ;k ,d istA 

[k.M n & v)Z nh?kZ mRrjh; iz'u ¼19 ls 22½ dqy 04 iz'u gS ftlesa ls dksbZ 02 iz'u gy djsaA izfr 
iz'u 04 vad dk gksxkA 'kCn lhek 300 ;k nks istA 

[k.M bZ &  nh?kZ mRrjh; iz'u ¼23 ls 24½ dqy 02 iz'u gS ftlesa ls dksbZ 01 iz'u gy djsaA izfr iz'u  
08 vad dk gksxkA mŸkj dh 'kCn lhek 600&750 ;k 4&5 istA 

 

l=h; dk;Z&1 
(Assignment - 1) 

[k.M&v 

(Section—A) 

1- ---------------- fdlh Hkh foKkiu ;k ekdsZfVax vfHk;ku dk vk/kkj gksrk gSA  

The basis of any advertising or marketing campaign is .............. 

2- ------------ igyh iw.kZ lsok foKkiu ,tsalh cu xbZA 

........... became the first full service advertising agency. 



  

3- fof’k”V foKkiu ,tsUlh ds xzkgdksa esa O;olk; vkSj ------------ xSj ykHkdkjh laxBu vkSj ljdkjh ,tsUlh 
‘kkfey gSA 
Typical advertising agency clients include business and ................ non-profit organization, 
and government agencies. 

4- Hkkjr esa igyh foKkiu ,tsalh dk uke D;k gS \ 
What is the name of first advertising agency in India ? 

5- ----------- Hkkjr esa igyk foKkiu gSA 
Which is the first advertisement in India ? 

6- Hkkjrh; foKkiuksa ds tud dkSu gS \ 
Who is the father of Indian ads ? 

7- ----------- Hkkjr dh lcls iqjkuh ,tsalh gSA 
............. is India’s oldest agency. 

8- Hkkjr esa foKkiuksa dks dkSu fu;af=r djrk gS \ 
Who regulates advertisements in India ? 

[k.M&c 

(Section—B) 

9- foKkiu dk D;k vfHkizk; gS \ 
What do you mean by advertisement ? 

10- ,d vPNk foKkiu dSls fy[ksa \ 
How to write a good ad ? 

11- dsUnz ljdkj dh foKkiu ,tsalh dk uke crkb,A 
Name the advertisement agency of central government. 

12- tulaidZ vf/kdkjh ds dksbZ ik¡p xq.k crkb,A 
Write five qualities of a public relation officer. 

13- tulEidZ ds ekSf[kd ek/;e esa D;k&D;k gaS \ 

What are the oral forms of public relations ? 

14- izsl foKfIr rS;kj djrs le; fdu ckrksa dk /;ku j[kuk pkfg,A 

What precaution should be taken while preparing a press release ? 

 



  

l=h; dk;Z&2 
(Assignment - 2) 

[k.M&l 

(Section—C) 

15- DAGMAR n`f”Vdks.k dh O;k[;k dhft,A blds ykHkksa ds ckjs esa crkb,A 

Discuss DAGMAR approach. Explain its advantages. 

16- cká foKkiu D;k gksrk gS \ blds ykHk vkSj lhek,¡ crkb,A 

What is outdoor advertising ? Explain its merits and limitation. 

17- miHkksDrk fu.kZ;u izfØ;k esa foKkiu dh Hkwfedk dks le>kb,A 

Explain advertising role in consumer decision making process. 

18- laoknnkrk lEesyu D;k gksrk gS \ 

What is press conference ? 

l=h; dk;Z&3 
(Assignment - 3) 

[k.M&n 

(Section—D) 

19- Hkkjrh; foKkiu ekud ifj”kn~ dh LFkkiuk fdl mís’; ls dh x;h \ 

What was the objective behind the formation of Advertisement Standard Council of India ? 

20- dkWiksZjsV lks’ky jslikWfUlfcfyVh D;k gS \ 

What is the Corporate Social Responsibility ? 

21- foKkiu ,tsalh ds laxBukRed <k¡ps dks le>kb,A 

Explain the organizational structure of an advertisement agency. 

22- tulEidZ vkSj izsl lEcU/k ij fVIi.kh fyf[k,A 

Write a short note on from relation and public relation. 

 

 



  

l=h; dk;Z&4 
(Assignment - 4) 

[k.M&b 

(Section—E) 

23- LokLF; ds lEcU/k esa yksxksa dks tkx:d djus ds fy, foKkiu dh D;k Hkwfedk gks ldrh gS \ 

What could be the role of advertisement in generating awareness among people about 

health? 

24- lks’ky ehfM;k us tulEidZ dks igys ls vf/kd izHkkoh ,oa vklku cuk fn;k gSA mnkgj.k lfgr 

le>kb,A 

Social media has made the public relation more effective and easier. Explain with suitable 

examples. 
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(Assignment Work)

P. G. Diploma in Advertising and Public Relation 

 tulEidZ ds fl)kUr vkSj mís’;        

 

ijh{kkFkhZ gsrq funsZ’k % 

[k.M v & vfr y?kqmRRkjh; iz'u ¼1 ls 8½ dqy 08 iz'u gS] lHkh iz'u vfuok;ZA izfr iz'u 0-5 vad          
mŸkj 'kCn lhek 1&2 'kCn ;k ,d okD;A

[k.M c &  vfr y?kqmRRkjh; iz'u ¼9 ls 14½ dqy 06 iz'u gS ftlesa ls dksbZ 04 iz'u gy djsaA izfr 
iz'u 01 vad dk  gksxkA mŸkj 'kCn lhek 75 ;k vk/kk istA 

[k.M l & y?kqmÙkjh; iz'u ¼15 ls 18½ dqy 04 iz'u gS ftlesa ls dksbZ 03 iz'u gy djsaA izfr iz'u 02 
vad dk gksxkA mŸkj 'kCn lhek 150 ;k ,d istA 

[k.M n & v)Z nh?kZ mRrjh; iz'u ¼19 ls 22½ dqy 04 iz'u gS ftlesa ls dksbZ 02 iz'u gy djsaA izfr 
iz'u 04 vad dk gksxkA 'kCn lhek 300 ;k nks istA 

[k.M bZ &  nh?kZ mRrjh; iz'u ¼23 ls 24½ dqy 02 iz'u gS ftlesa ls dksbZ 01 iz'u gy djsaA izfr iz'u  
08 vad dk gksxkA mŸkj dh 'kCn lhek 600&750 ;k 4&5 istA 

 

l=h; dk;Z&1 
(Assignment - 1) 

[k.M&v 

(Section—A) 

1- fofHkUu lks’ky ehfM;k IysVQkeZ tSls CykWx] lks’ky usVodZ lkbV~l] ekbØksCykWXl vkfn esa czkaMksa ds 

leFkZu esa ------------ fo’ks”kK gSA 

.............. is specialist in supporting brands in various social media platforms like blogs, 

social network sites, microblogs etc. 

2- dksbZ Hkh midj.k ;k ‘kCn tks mRikn dh mRifŸk] fuekZrk] fooj.k vkfn dh igpku djrk gS --------------- 



  

Any device or word that indentifies the origin of the product, manufacturer, description etc. 

is known as  a ................... 

3- -------------- foKkiu dh fo’ks”krk ugha gSA 

............. is not a characteristic of advertising. 

4- ------------ lLrk vkSj Kkuo/kZd gSA 

.............. is cheap and informative. 

5- -------------- foKkiu ds fy, lcls vPNk ek/;e gSA 

................. is the best medium for advertising. 

6- dsUnz ljdkj dh foKkiu ,tsalh dk uke crkb,A 

Name the advertisement agency of central government. 

7- ;w- ,l- ih- dk iwjk uke crkb,A 

Give full form of USP. 

8- tulEidZ ds tud dkSu gSa \ 

Who is the father of public relations ? 

[k.M&c 

(Section—B) 

9- foKkiu ,tsfUl;k¡ D;k gksrh gSa \ 
What are advertising agencies ? 

10- Vsyhfot+u foKkiuksa dh D;k lhek,¡ gSa \ 

What are the limits of television commercials ? 

11- fizaV ehfM;k ds foKkiuksa ls gksus okyh vk; esa fgLlsnkjh d;ksa de gksrh tk jgh gS \ 

Why the share of print media’s advertising revenue is decreasing ? 

12- DykflQkbM foKkiu D;k gksrk gS \ 

What is classified advertisement ? 

13- ns’k dh /kM+du fdl dEiuh dh VSxykbu gS \ 

‘Desh ki Dhadkan’ is the tagline of which company ? 



  

14- foKkiu eas yf{kr lewg ls vki D;k le>rs gSa \ 

What do you understand by target audience in advertisement ? 

l=h; dk;Z&2 
(Assignment - 2) 

[k.M&l 

(Section—C) 

15- foKkiu ,tsalh esa dkWih foHkkx dh D;k Hkwfedk gksrh gS \ 

What is the role of copy section in advertisement agency ? 

16- izksisxsUMk ls D;k vfHkizk; gS \ 

What do you mean by propaganda ? 

17- tula?k”kZ vf/kdkjh dk D;k dk;Z gksrk gS \ 

What is the responsibility of a public relation officer (PRO) ? 

18- tulEidZ esa lks’ky ehfM;k dh Hkwfedk dks js[kkafdr dhft,A 

Underline the role of social media in public relations. 

l=h; dk;Z&3 
(Assignment - 3) 

[k.M&n 

(Section—D) 

19- foKkiu ‘kh”kZd iwjs foKkiu dk lkj gksrk gSA foospuk dhft,A 

Title in the crux of an advertisement. Explain 

20- jsfM;ks foKkiu D;k gS \ ;g fdrus izdkj dk gksrk gS \ 

What is the radio advertismeent ? Also explain its various types. 

21- foKkiu ,tsUlh ds laxBukRed <k¡ps dks le>kb,A 

Explain the organizational structure of an advertisement agency. 

22- xg̀ if=dk ls vki D;k le>rs gSa \ x`g if=dk ds fofHkUu izdkj crkb,A 

What do you mean by House Journals ? Explain different types of a house journals. 



  

l=h; dk;Z&4 
(Assignment - 4) 

[k.M&b 

(Section—E) 

23- tulEidZ vkSj izsl ds lEcU/k ij ,d y?kq fVIi.kh fyf[k,A 

Write a short note on relation of press and public relations. 

24- foKkiu dk;Z ;kstuk cukrs le; HkkSxksfyd {ks= dk fu/kkZj.k D;ksa t:jh gS \ 

Why is defining of geographical boundary necessary while designing an advertisement ? 
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(Assignment Work)
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 foKkiu esa czk.M izca/ku vkSj j.kuhfr        

 

ijh{kkFkhZ gsrq funsZ’k % 

[k.M v & vfr y?kqmRRkjh; iz'u ¼1 ls 8½ dqy 08 iz'u gS] lHkh iz'u vfuok;ZA izfr iz'u 0-5 vad          
mŸkj 'kCn lhek 1&2 'kCn ;k ,d okD;A

[k.M c &  vfr y?kqmRRkjh; iz'u ¼9 ls 14½ dqy 06 iz'u gS ftlesa ls dksbZ 04 iz'u gy djsaA izfr 
iz'u 01 vad dk  gksxkA mŸkj 'kCn lhek 75 ;k vk/kk istA 

[k.M l & y?kqmÙkjh; iz'u ¼15 ls 18½ dqy 04 iz'u gS ftlesa ls dksbZ 03 iz'u gy djsaA izfr iz'u 02 
vad dk gksxkA mŸkj 'kCn lhek 150 ;k ,d istA 

[k.M n & v)Z nh?kZ mRrjh; iz'u ¼19 ls 22½ dqy 04 iz'u gS ftlesa ls dksbZ 02 iz'u gy djsaA izfr 
iz'u 04 vad dk gksxkA 'kCn lhek 300 ;k nks istA 

[k.M bZ &  nh?kZ mRrjh; iz'u ¼23 ls 24½ dqy 02 iz'u gS ftlesa ls dksbZ 01 iz'u gy djsaA izfr iz'u  
08 vad dk gksxkA mŸkj dh 'kCn lhek 600&750 ;k 4&5 istA 

l=h; dk;Z&1 
           (Assignment - 1) 

[k.M&v 
(Section—A) 

1- tc dksbZ lEiuh mRiknksa dh fdlh fo’ks”k iafä ds fy, ,d lkekU; czkUM uke dk mi;ksx djrh gS] 
rks mls ---------- dgk tkrk gSA 
When a company uses a common brand name for a particular line of products, it is called 
............. 

2- ,d yksxks esa ,d czkUM ds -------- vkSj -------- rRo ‘kkfey gksrs gSaA 
A logo comprises of the ......... and .......... elements of a brand. 

3- ,d czkUM ds lkFk xzkgd tks HkkoukRed ca/ku cukrs gSa] mls ------------- dgrs gSaA 
The emotional bond that the customers form with a brand is called ........... 



  

4- --------- mu lHkh lzksrksa dh tk¡p djuk ftuls ,d czkUM bfDoVh izkIr djrk gS] ----------- dgrk gSA 

Examining all the sources from which a brand derives equity is called .......... 

5- lh- ch- ch- bZ- dk vFkZ gS ----------------------A 

CBBE stands for ............... . 

6- ,d lewg ,d O;fDr dh rqqyuk ds fcUnq ds :i esa dk;Z djrk gS vkSj bl izdkj ,d miHkksäk ds 
n`f”Vdks.k] thou& ‘kSyh vkSj ojh;rkvksa dks izHkkfor djrk gS] ------------------ dgykrk gSA 

A group serves as a point of comparison to an individual and thus influences a consumer’s 
attitude, lifestyle and preferences is called ............ 

7- ubZ mRikn Jsf.k;ksa esa ,d LFkkfir czkUM uke dk mi;ksx-------------  dgykrk gSA 

The use of an established brand name in new product categories is called ............. . 

8- vius ekStwnk cktkj dh t:jrksa dks iwjk djus ds vykok cktkj ds izhfe;e lsxesaV esa izos’k djus 
okyh dEiuh dks ------------- dgk tkrk gSA 

A company entering in the premium segment of the market, besides catering to its existing 
market is  
called .................. . 

[k.M&c 
(Section—B) 

9- yksdfiz; czkUMksa ij ,d laf{kIr uksV fyf[k,A 

Write a short note on legendry brands. 

10- czkaM iksft’kfuax D;k gS \ mnkgj.k lfgr ppkZ dhft,A 

What is brand positioning ? Discuss with examples. 

11- czkaM~l ds ofVZdy ,DlVsa’ku ij ,d laf{kIr fucU/k fyf[k,A 

Write a short essay on vertical extension of brands. 

12- ^iSd vkos”k.k* D;k gSa \ 

What are ‘Pack Inserts’ ? 

13- ,d czk.M dh ,sfrgkfld ykxr ij ,d laf{kIr fucU/k fyf[k,A 

Write a short essay on historical cost of a brand. 

14- czk.M ÝsapkbÇtx ij ,d laf{kIr uksV fyf[k,A 

Write a short note on brand franchising. 



  

l=h; dk;Z&2 
           (Assignment - 2) 

[k.M&l 
(Section—C) 

15- ch2ch czkaÇMx ls vki D;k le>rs gSa \ mi;qä mnkgj.kksa ds lkFk ppkZ dhft,A 

What do you understand by B2B branding ? Discuss with suitable examples. 

16- czkaM bfDoVh ds fy, fofHkUu ykxr&vk/kkfjr fof/k;ksa dh ppkZ dhft,A 
Discuss the various cost-based methods for brand equity. 

17- ekSf[kd izpkj dSls czkafMax dks fo’oluh;rk iznku djrk gS \ 
How does word of mouth lend credibility to branding ? 

18- czkaM ds iqjkus gksus vkSj fxjkoV ds dkj.kksa ij ppkZ dhft,A 
Discuss the reasons for the ageing and decline of brands. 

l=h; dk;Z&3 
           (Assignment - 3) 
[k.M&n 
(Section—D) 

19- czkaM O;fäRo D;k gS \ fofHkUu izdkj ds czkaM O;fDrRoksa ds ckjs esa ppkZ dhft,A mUgsa dSls cuk, j[kk 
tk jgk gS \ 
What is brand personality ? Discuss about the different types of brand personalities. How are 
they being maintained ? 

20- mi;qä mnkgj.k nsrs gq, ppkZ dhft, fd fiNys dqN o”kks± esa xzkgd lsok dh vo/kkj.kk dSls cnyh gSA 
Citing suitable examples, discuss how the concept of customer service has changed over the 
years. 

21- czkaM cukus esa enn djus okys dkjdksa dh ppkZ dhft,A 
Discuss the factors that help form a brand. 

22- foi.kd }kjk czkUM ds izpkj ds fy, izR;{k foi.ku dk mi;ksx fdl izdkj fd;k tkrk gS] bl ij 
ppkZ dhft,A 
Discuss how direct marketing is used by marketers to publicize brands. 

l=h; dk;Z&4 
           (Assignment - 4) 
[k.M&b 
(Section—E) 

23- fuEufyf[kr ij fVIif.k;k¡ fyf[k, % 



  

¼v½ ikjEifjd iqy cuke fjys’kuf’ki iqy 

¼c½ czkaM bfDoVh % ykxr vk/kkfjr vkSj ewY; vk/kkfjr 

Write notes on the following : 

(a) Traditional Pull vs. Relationship Pull 

(b) Brand Equity : Cost based and Price based  

24- lsysfczVh czkaÇMx D;k gS \ lsfyfczVh dks czkaM ,acslMj ds :i esa mi;ksx djus ds ykHkksa ij ppkZ 

dhft,A 

What is celebrity branding ? Discuss the advantages of using celebrity as Brand 
Ambassador. 

 

 
 
 
 
 
 
 
 

 

 
 

 

 



  

I–374 
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 j.kuhfrd tulEidZ ,oa izcU/ku        

 

ijh{kkFkhZ gsrq funsZ’k % 

[k.M v & vfr y?kqmRRkjh; iz'u ¼1 ls 8½ dqy 08 iz'u gS] lHkh iz'u vfuok;ZA izfr iz'u 0-5 vad          
mŸkj 'kCn lhek 1&2 'kCn ;k ,d okD;A

[k.M c &  vfr y?kqmRRkjh; iz'u ¼9 ls 14½ dqy 06 iz'u gS ftlesa ls dksbZ 04 iz'u gy djsaA izfr 
iz'u 01 vad dk  gksxkA mŸkj 'kCn lhek 75 ;k vk/kk istA 

[k.M l & y?kqmÙkjh; iz'u ¼15 ls 18½ dqy 04 iz'u gS ftlesa ls dksbZ 03 iz'u gy djsaA izfr iz'u 02 
vad dk gksxkA mŸkj 'kCn lhek 150 ;k ,d istA 

[k.M n & v)Z nh?kZ mRrjh; iz'u ¼19 ls 22½ dqy 04 iz'u gS ftlesa ls dksbZ 02 iz'u gy djsaA izfr 
iz'u 04 vad dk gksxkA 'kCn lhek 300 ;k nks istA 

[k.M bZ &  nh?kZ mRrjh; iz'u ¼23 ls 24½ dqy 02 iz'u gS ftlesa ls dksbZ 01 iz'u gy djsaA izfr iz'u  
08 vad dk gksxkA mŸkj dh 'kCn lhek 600&750 ;k 4&5 istA 

l=h; dk;Z&1 
           (Assignment - 1) 
[k.M&v 
(Section—A) 

1- lh- vkj- ,e- dk Qqy QkWeZ D;k gS \ 
What is full form of C. R. M. ? 

2- lh- vkj- ,e- ,d fctusl fQykWlQh gS ftldk mís’; nh?kZdky esa ------------------ dks c<+kuk gSA 

¼v½ laxBukRed ewY; 

¼c½ xzkgd ewY; 

¼l½ O;kikj ewY; 

¼n½ lkW¶Vos;j ewY; 
CRM is a business philosophy that aims at maximizing ........... in the long run. 



  

(a) Organization value 

(b) Customer value 

(c) Business value 

(d) Software value 

3- xzkgd foi.ku lEcU/k dc ‘kq: gqvk \ 
¼v½ 1980 

¼c½ 1970 

¼l½ 1990 

¼n½ 1985 
When did customer relationship management start  
in ? 

(a) 1980 

(b) 1970 

(c) 1990 

(d) 1985 

4- MsVk ekbfuax dk mís’; MsVk ds chp ------------------- lEcU/k dk fMVsDV djuk gSA 

¼v½ osaMj 

¼c½ xzkgd 

¼l½ ,Iyhds’ku 

¼n½ fNis 
The objective of data mining is to detect .............. relationships among data. 

(a) Vendor 

(b) Customer 

(c) Application 

(d) Hidden 

5- ,d lQy lh-vkj-,e- iwjs --------------------- esa mRiknu vkSj ykHk c<+krk gSA 
¼v½ iz.kkyh thou pØ 
¼c½ O;kikj thou pØ 
¼l½ xzkgd thou pØ 
¼n½ laxBu thou pØ 
A successful CRM increases production and profit throughout the .............. 

(a) System life cycle  



  

(b) Business life cycle 

(c) Customer life cycle 

(d) Organization life cycle 

6- lh- vkj- ,e- dh ---------- fo’ks”krk,¡ dEifu;ksa vkSj muds xzkgdksa ds chp lapkj ls lEcfU/kr gSaA 
¼v½ lg;ksxh 
¼c½ ifjpkyu 
¼l½ fo’ys”k.kkRed 
¼n½ Lopkyu 
The .............. features of CRM deal with communication between companies and their 
customers. 

(a) Collaborative 

(b) Operational 

(c) Analytical 

(d) Automation 

7- lh- vkj- ,e- batu dk nwljk uke D;k gS \ 
¼v½ MsVk laxzg 

¼c½ MsVk ekVZ 

¼l½ MsVk os;jgkml 

¼n½ mi;qZDr lHkh 

What is the other name of the CRM engine ? 

(a) Data repository 

(b) Data mart 

(c) Data warehouse 

(d) All of the above 

8- --------------- ekdsZfVax baVjsD’ku ds ifj.kkeksa dk fodkl vkSj ewY;kadu djus ds fy, egRoiw.kZ gaSA 

¼v½ vfHk;ku izcU/ku midj.k 

¼c½ baVjQsl 

¼l½ fo’ys”k.kkRed midj.k 

¼n½ MsVk xksnke 

........... are important to develop and evaluate the results of marketing interactions. 



  

(a) Campaign management tools 

(b) Interfaces  

(c) Analytical tools 

(d) Data warehouse 

[k.M&c 
(Section—B) 

9- lh- vkj- ,e- ls D;k ykHk gSa \ 
What are the benefits of CRM ? 

10- lk>snkj dkSu gksrk gS \ 
Who is a partner ? 

11- euksoSKkfud ewY; D;k gSa \  
What are psychological values ? 

12- lh- ,y- lh- ,e- ls vki D;k le>rs gSa \ 
What do you mean by CLCM ? 

13- dEiuh ds fy, lh- vkj- ,e- j.kuhfr dk D;k egRo gS \ 
What is the importance of a CRM strategy for a company ? 

14- xzkgd mUeq[khdj.k Vªsfuax izksxzke dh D;k t:jr gS \ 
What is the need of a customers’ orientation training programme ? 

l=h; dk;Z&2 
           (Assignment - 2) 
[k.M&l 
(Section—C) 

15- MkVk os;jgkml ¼xksnke½ D;k gS \ 
What is a Data warehouse ? 

16- dLVekbt+ mRikn D;k gS \ 
What are customized products ? 

17- lhvkj,e vkSj bZ&lhvkj,e esa vUrj D;k gS \ 
Differentiate between CRM and E-CRM. 

18- lhvkj,e ds fofHkUu rRoksa dh O;k[;k dhft,A 
Explain the various elements of CRM. 

 



  

l=h; dk;Z&3 
           (Assignment - 3) 

[k.M&n 
(Section—D) 

19- foØsrk vkSj xzkgd ds ckjs esa vki D;k tkurs gSa \ 
What do you mean by a buyer and a customer ? 

20- xzkgd ewY; ds izdkj D;k gSa \  
What are the types of customer value ? 

21- xzkgd baVjSD’ku lsUVj D;k gS \ 
What is a customer interaction centre ? 

22- lEcU/k foi.ku ds D;k Qk;ns gSa \ 
What are the advantages of relationship marketing ? 

l=h; dk;Z&4 
           (Assignment - 4) 
[k.M&b 
(Section—E) 

23- izHkkoh ,oa lQy lhvkj,e dk;ZØe ds fofo/k pj.kksa dh O;k[;k dhft,A 
Explain the various stages of an effective and successful CRM programme. 

24- xzkgd ewY; izcU/ku j.kuhfr dh O;k[;k dhft,A 
Explain the customer value management strategy. 

 

 

 

 
 
 

 
 
 
 

 

 
 

 

 



  

I-375 

(Assignment Work)

P. G. Diploma in Advertising and Public Relation 

 CORPORATE COMMUNICATION        

 

ijh{kkFkhZ gsrq funsZ’k % 

[k.M v & vfr y?kqmRRkjh; iz'u ¼1 ls 8½ dqy 08 iz'u gS] lHkh iz'u vfuok;ZA izfr iz'u 0-5 vad          
mŸkj 'kCn lhek 1&2 'kCn ;k ,d okD;A

[k.M c &  vfr y?kqmRRkjh; iz'u ¼9 ls 14½ dqy 06 iz'u gS ftlesa ls dksbZ 04 iz'u gy djsaA izfr 
iz'u 01 vad dk  gksxkA mŸkj 'kCn lhek 75 ;k vk/kk istA 

[k.M l & y?kqmÙkjh; iz'u ¼15 ls 18½ dqy 04 iz'u gS ftlesa ls dksbZ 03 iz'u gy djsaA izfr iz'u 02 
vad dk gksxkA mŸkj 'kCn lhek 150 ;k ,d istA 

[k.M n & v)Z nh?kZ mRrjh; iz'u ¼19 ls 22½ dqy 04 iz'u gS ftlesa ls dksbZ 02 iz'u gy djsaA izfr 
iz'u 04 vad dk gksxkA 'kCn lhek 300 ;k nks istA 

[k.M bZ &  nh?kZ mRrjh; iz'u ¼23 ls 24½ dqy 02 iz'u gS ftlesa ls dksbZ 01 iz'u gy djsaA izfr iz'u  
08 vad dk gksxkA mŸkj dh 'kCn lhek 600&750 ;k 4&5 istA 

l=h; dk;Z&1 
           (Assignment - 1) 

[k.M&v 
(Section—A) 

1- fdlus dgk gS fd ßlapkj vkilh le> ykus ds fy, nks ;k nks ls vf/kd yksxksa ds chp lwpukvksa vkSj 
fopkjksa dk vknku&iznku gSAÞ 
Who has defined communication as the interchange of thoughts or information between two 
or more persons to bring about mutual understanding. 

2- ^baVªk* ‘kCn dk vFkZ gS ---------- 
The word ‘Intra’ means ............... . 

3- ckdZj vkSj okV~lu ds }kjk lquus dh fdruh ‘kSfy;k¡ fodflr dh xb± \ 
How many styles of listening were developed by Barker and Watson ? 

4- czkmu vkSj ysg us izfriqf”V ds fu;e dks dc fn;k \ 



  

When did Brown and Leigh give a set of feedback rules ? 

5- dhusflDl D;k gS \ 
What is Kinesics ? 

6- baQkWesZfVo baVjO;w ¼lwpukRed oäO;½ ls vki D;k le>rs gSa \ 
What do you mean by informative interview ? 

7- oSokfgd lk{kkRdkj ds ckjs esa fyf[k,A 
Tell about the matrimonial interview. 

8- varjQyd ds ckjs esa fyf[k,A 
Write about the interface. 

[k.M&c 
(Section—B) 

9- ik’oZ lapkj ls vki D;k le>rs gSa \ 
What do you mean by lateral communication ? 

10- lapkj ds pkj ,l dks le>kb,A 
Explain the 4S of communication. 

11- tuksUeq[kh Jksrkvksa dh ppkZ dhft,A 
Discuss about the people oriented listeners. 

12- izHkkoh izfriqf”V ds D;k&D;k rRo gSa \ 
What are the elements of an effective feedback ? 

13- ‘kkjhfjd Hkafxek ds dk;Z fyf[k,A 
List the functions of body language. 

14- bfXt+V baVjO;w ds ewY; crkb,A 
Write the value of an exit interview. 

l=h; dk;Z&2 
           (Assignment - 2) 

[k.M&l 
(Section—C) 

15- ßgkL; ,d ‘kfDr’kkyh izcU/ku midj.k gSAÞ dSls \ 

How is humour a powerful management tool ? 

16- ekSf[kd lapkj ds dkS’ky dks crkb,A 
Tell the skills of oral communication. 

17- n’kZd fo’ys”k.k ls vki D;k le>rs gSa \ 



  

What do you mean by audience analysis ? 

18- VsyhQksfud lk{kkRdkj D;k gS \  
What is Telephonic Interview ? 

l=h; dk;Z&3 
           (Assignment - 3) 

[k.M&n 
(Section—D) 

19- O;kolkf;d lapkj ds ek/;e fyf[k,A 
Write the channels of business communication. 

20- lapkj uhfr dh ppkZ dhft,A 
Discuss about the communication policy. 

21- izLrqfr ds fl)kUrksa dh O;k[;k dhft,A 
Explain the principles of presentation. 

22- lewg lapkj ds izdkjksa dk o.kZu dhft,A 
Describe the types of group discussion. 

l=h; dk;Z&4 
           (Assignment - 4) 

[k.M&b 
(Section—E) 

23- O;kolkf;d lapkj ds mís’;ksa dks Li”V dhft,A 
Clarify the objectives of business communication.  

24- lapkj ds fofHkUu rjhdksa ij izdk’k Mkfy,A 
Highlight the various types of communication. 

  

 

 

 

 

 
 

 

 



  

I–376 

(Assignment Work)

P. G. Diploma in Advertising and Public Relation 

        

 

ijh{kkFkhZ gsrq funsZ’k % 

[k.M v & vfr y?kqmRRkjh; iz'u ¼1 ls 8½ dqy 08 iz'u gS] lHkh iz'u vfuok;ZA izfr iz'u 0-5 vad          
mŸkj 'kCn lhek 1&2 'kCn ;k ,d okD;A

[k.M c &  vfr y?kqmRRkjh; iz'u ¼9 ls 14½ dqy 06 iz'u gS ftlesa ls dksbZ 04 iz'u gy djsaA izfr 
iz'u 01 vad dk  gksxkA mŸkj 'kCn lhek 75 ;k vk/kk istA 

[k.M l & y?kqmÙkjh; iz'u ¼15 ls 18½ dqy 04 iz'u gS ftlesa ls dksbZ 03 iz'u gy djsaA izfr iz'u 02 
vad dk gksxkA mŸkj 'kCn lhek 150 ;k ,d istA 

[k.M n & v)Z nh?kZ mRrjh; iz'u ¼19 ls 22½ dqy 04 iz'u gS ftlesa ls dksbZ 02 iz'u gy djsaA izfr 
iz'u 04 vad dk gksxkA 'kCn lhek 300 ;k nks istA 

[k.M bZ &  nh?kZ mRrjh; iz'u ¼23 ls 24½ dqy 02 iz'u gS ftlesa ls dksbZ 01 iz'u gy djsaA izfr iz'u  
08 vad dk gksxkA mŸkj dh 'kCn lhek 600&750 ;k 4&5 istA 

l=h; dk;Z&1 
           (Assignment - 1) 

[k.M&v 
(Section—A) 

1- ------------ vUrj O;ogkj] iSVuZ] ewY;ksa] Lokn] QS’ku vkfn dks izHkkfor djrs gSaA 
.............. differences may affect behaviour, patterns, values, tastes, fashion etc. 

2- dEifu;ksa }kjk CykxZl dk mi;ksx /kukRed ------------- dks vkxs c<+kus ds fy, fd;k ldrk gSA 
Bloggers can be used by companies to generate positive .......... promotions. 

3- tulEidZ] ------------------ vkSj ikjLifjd fj’rksa rFkk lapkj dh le> dks LFkkfir djus dk ,d izcU/ku 
gSA 
Public relations is a management of relationships and communication to establish ........... 
and mutual understanding. 



  

4- foKkiu dk lcls rst xfr ls c<+us okyk ek/;e gS % 

¼v½ Vsyhfotu 

¼c½ jsfM;ks 

¼l½ baVjusV 

¼n½ v[kckj 
The fastest growing medium of advertising is : 

(a) Television 

(b) Radio 

(c) Internet 

(d) Newspaper 

5- ----------------- fgr/kkjdksa ds fofHkUu lewgksa }kjk fdlh laxBu dks ftl :i esa ekuk tkrk gS] mls izHkkfor 
djus ds fy, mi;skx fd;k tkrk gSA 

¼v½ izR;{k foi.ku 

¼c½ tulEidZ 

¼l½ fcØh lao/kZu 

¼n½ foKkiu 
................. is used to influence the way an organization is perceived by various groups of 
stakeholders. 

(a) Direct marketing 

(b) Public Relations 

(c) Sates Promotion 

(d) Advertising 

6- tulaidZ dk mís’; ----------- cukuk gSA 

¼v½ xyrQgeh 

¼c½ izpkj 

¼l½ izksikxsaMk 

¼n½ Kku vkSj le> 

The objective of PR is to create ........... 

(a) Misunderstanding 

(b) Publicity 



  

(c) Propaganda 

(d) Knowledge and understanding 

7- ladV izcU/ku dk igyk fu;e gS % 

¼v½ lapkj 

¼c½ fNikuk 

¼l½ udkuk 

¼n½ bUdkj 

The first rule of crisis management is to : 

(a) Communication 

(b) Hide 

(c) Negate 

(d) Deny 

8- -------------dEiuh dk psgjk gksrk gSA 

¼v½ osclkbV 

¼c½ dEiuh dk;kZy; 

¼l½ V~foVj vdkmaV 

¼n½ bZ&esy vkbZMh 

............ is the face of a company. 

(a) Website 

(b) Company office 

(c) Twitter account 

(d) Email-id 

[k.M&c 

(Section—B) 

9- ^lhvkj,e* ls vkidk D;k vfHkizk; gS \ 

What do you understand by ‘CRM’  ? 

10- fctusl&Vw&fctusl izpkj dks le>kb,A 
Explain Business-to-Business advertising. 

11- ^’kksj* D;k gS \ 



  

What is ‘noise’ ? 

12- foi.ku lapkj dks ifjHkkf”kr dhft,A 
Define marketing communication. 

13- ^czkUM* D;k gS \ 
What is ‘Brand’ ? 

14- foKkiu esa gkL; dh nks egRoiw.kZ Hkwfedkvksa dks crkb,A 
Write the two important roles of human in advertising. 

l=h; dk;Z&2 
           (Assignment - 2) 

[k.M&l 

(Section—C) 

15- ekdsZfVax Vwy ds :i esa CykWfxax ij ,d laf{kIr uksV fyf[k,A 

Write a short note on blogging as a marketing tool. 

16- foKkiu ds mís’;ksa dks crkus dh vko’;drk D;ksa gS \ 

Why is there need to state advertising objectivity ? 

17- ckrphr dh iqy ‘kSyh ij ppkZ dhft,A 

Discuss pull style of negotiation. 

18- xq.koŸkk ls vki D;k le>rs gSa \ 

What do you understand by quality ? 

l=h; dk;Z&3 
           (Assignment - 3) 

[k.M&n 

(Section—D) 

19- xzkgd j.kuhfr fxzM dh mi;ksfxrk ij ,d foLr`r uksV fyf[k,A 
Write a detailed note on the utility of a customer strategy grid. 

20- ,d miHkksDrk }kjk fodYi p;u vkSj [kjhn dh izfØ;k ds pj.kksa dh :ijs[kk izLrqr dhft,A foi.kd 
bl izfØ;k dks dSls izHkkfor dj ldrs gSa \ 
Outline the steps in process of selection and purchase of an alternative by a consumer. How 

can marketers influence this process ? 



  

21- vfHk;ku izcU/kd ds D;k mŸkjnkf;Ro gSa \ ppkZ dhft,A 

What are the responsibilities of a campaign manager ? Discuss. 

22- vki ,d lQy izn’kZuh dh rS;kjh dSls djrs gSa \ le>kb,A 

How do you prepare for successful exhibition ? Explain. 

l=h; dk;Z&4 
           (Assignment - 4) 

[k.M&b 

(Section—E) 

23- ehfM;k osghdYl ds p;u dh izfØ;k dks foLrkjiwoZd le>kb,A 

Explain in detail about the process of selecting media vehicles. 

24- izpkj ds fy, jpukRed fopkj vkSj jpukRed fu”iknu j.kuhfr t:jh gSA bls le>kb,A 

For advertisement the creative idea and creative execution tactics is required. Explain. 

 

 

 

 

 

 

 

 

 
 

 

 


