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(Assignment—1)

GEIREapR)

Section a
e - 3

1. Who is called the Father of Strategic Management?

Chandler

Igor Ansoff
Michael Porter
John Nash
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2. Low cost, Differentiation and Focus are examples of
a) Corporate strategies
b) Operational strategies
c) Business strategies
d) Functional strategies
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3. Which of the following is not one of the porter five competitive forces-

a) Bargaining power of suppliers
b) threats of new entrants and barriers to entry
c) Threats of technological advances
d) Threats of substitutes
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4. In BCG matrix which division represent the organizations best long run opportunities for
growth and profitability
a) Question mark
b) Cash cow
c) Stars
d) dog
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gfafiE sl 8-
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5. Which of the following is not a major element of the strategic management process?
a)Formulation strategy
b) Implementing strategy
¢ )Evaluating strategy
d) Assigning administrative tasks

frafafad # 9 & 1 IUFfde Uee Uithar &1 Th W dd el 82
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6. When does horizontal integration occur?
a) When a firm acquires or merges with a major competitor
b) When a firm acquires or merges with a an unrelated business

c) Whsen a firm acquires or merges with a distributor
d) When a firm acquires or merges with a supplier firm

QIS T 1hRUI e BldT 22
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7. The VRIO framework can be used to identify:
a) a firm's resources and external opportunities.
b) the organizational structure of multinational firms.




c) a firm's technical resources.
d) a firm's core competencies
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8. Strategic Management handles
a)External issues
b)Administrational issues

c)Internal issues
d)Management issues
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31) et g,
) URH® ge,
) 3iafked T,
BEECER

s -d
(Section b)

9. Write the definitions of business policy?
AU i 1 gy fafee?

10. Define the concept of strategy?
U BT STYRUM Dl GRUIT B2

11. What do you understand by Strategic Intent?
RO SR1ET ¥ S1T0 T JHA 62

12. Define strategic management?
RUEIRERPCHE A RS RN NG E Y,

13. What do you mean by environment appraisal?
TafaR0r Yedichd ¥ 310 o1 YA 82

14. What is environment scanning?

TITGRUT b (11T T 87



(Assignment—2)

(G Hrd-2)
Section C
s -q
15. Differentiate between business policy and business strategy.
AU I R FIHR UM & S SR Fand|
16. Explain the hieraerchy of "strategic intent".
"R RTG" b UGIIhT BT RS B |
17. Describe the strategic control process and its significance in management.
RO =01 Ufshar SR Ueee o $H% Hed &1 auH He |
18. What is the Blue Ocean Strategy, and how does it differ from the Red Ocean Strategy?

& 3 U 1§ 3R T8 ¥ I IS & ford U i 82

(Assignment—3)

GEIREapE)

Section D
gs-3
19. Explain the concept of environmental scanning and its importance in strategic
management.
TfaRUT T T B STURUM SR IUMHIfAS s & $H% Hgd B R B |
20. How can an organization identify its valuable, rare, inimitable, and non-substitutable
(VRIN) resources?
DI WIS YA Yegd, gy, g iR TR-ufawiTg= avg (@emRamsu-) Jareql
P UG HY B Jhdl g2
21. Explain Porter's Five Forces Model and how it can be used to analyze competitive
intensity within an industry.

I & Ui 9 HiSd o1 RS B 3R 3BT IUTNT fht I & Hiar ufaegef
dtarar &1 fazaivur #39 & foe $ fovan s gedi 82

22. Describe the 7S Framework by Peters and Waterman and explain how it aids in strategy
implementation.

Uted 3R aexa gRT 7S hHdd b1 dui- Y 3R Jd¢ fb g J0Mifa Sraf-aa- o
I TETIdT HRdT &




(Assignment—4)

AT H1d-4)

Section E
WS -3

23. Define business policy and explain its importance in an organization.
IR i BT URUTT Y 3R Bl e & 396 Hed &1 AT B |

24. How does the BCG Matrix aid in strategic decision-making for portfolio management.
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(Assignment—1)

GEIREapR)

SECTIONA

{qus 3

1.

Entrepreneurship assistance and promotion at district level is done
by :
FTaT TR TR ST werdr 3R dae= ANBER RS

EDP represents :

ESIE &1 Ul Rl 5

The most ideal entrepreneur type for a developing nation is

fasrasfie Iy & fow wad oexf Serfl veR gl

MUDRA is an initiative designed to facilitate for aspiring
entrepreneurs.

HaT (MUDRA) U U8 § Sl Heaibial IAHal & fag il
iy yar s & e 9918 718§

A method centered on individual creativity, Solo Brainstorming (SBS), was initially
introduced by :

G JEADd R dHfad UHh O, Tl sHeaT (oey), & A
FRRIRSXCIRIER |

Entrepreneurial Growth is observed to be increasing when people have in

their community to follow.

TR BT faHT I9 Tgdl g3 ST SITdT § ofd Al & U SRR &R &
ST egemd______ ®dgl

. The model of entrepreneurship posits that entrepreneurial expansion stems

from choices influenced by both discerned prospects and inherent characteristics.

REENIGGIC) Oied I8 AHdT § o STaiadr &1 fawR, gfaamd
TyTaTef 3R sidf-fed faRiwaratt g ¥ yifad fasedl | 3w g 7|

The Micro, Small and Medium Enterprises Development (MSMED) Act received

parliamentary approval by the Government of India in




geH, g 3R A Ig9 fapN (mHuauHsel) AT & HRd WHR gRI
H T SHIG UTwd g |

SECTION-B
Yus-d

9. How do you define an entrepreneur?
3110 ITH BT o URUIRT FRd 62

10. Describe the avenues for securing funding for a nascent business.

ot TasiTa soaamg & forw faauiy o Urd A & alieh! ol guid & |

11. Delve into the various benefits of Enterprise Resource Planning.
TeRyTSY RO Wi+ o faftrs i &R TTeRTs 9 fdaR &)

12. Define a family-owned enterprise. How does this business model differ from

conventional professional business structures?
IRaiR® Wi e S99 &I GRYYG H| I8 AI9™ Aled IRUND
TS T TR ¥ g TR i 82

13. What role do professional educational institutions play in aiding entrepreneurs?

SR 1 TR A H AT RI&0r IR 1 Yfiest fuTd g2

14. Identify the primary obstacles encountered by entrepreneurs when establishing a

business.
AT RITUT HId I IHAT & A 34 arelt Ui arersi & gga=
B
(Assignment—2)
AT B1d-2)
SECTION-C
Tus-g

15. Detail the specific characteristics that an entrepreneur should embody to thrive in the

competitive market.



yfawdf IoR 7 I%d g1 & fou te ST & o O Ry faRiwde g+t
MY, YPT faTdR T guiq H3 |

16. How does entrepreneurship play a vital role in the economic growth objectives of a

nation?
fordlt Xy & e fasra Sexal o S ford TR Heayqul YfFeT Rl 82

17. Explain the significance of market analysis in both Preliminary and Detailed Project

Reports.
IR SR favga aRaemT R gH # S6IR fawayor & Agd & 9Hemsu|

18. What challenges and elements influence the functioning of family-run enterprises?
HIF It AT 3R dd URAR gRT Ye1ferd STH! & HHBS DI THIGd Hd
&

(Assignment—3)
(GG B1-3)
SECTION -D
YUs-¢
19. How would you define creativity? Elaborate on the stages encompassing the creative

process.

30 TIATAGAT BT B TRUTT HT? IFATES Uiohal & RO R R ¥
Il B

20. Define entrepreneurial ethos and its role in bolstering entrepreneurial progression.
IerRiiedr & Afde Rigidl o aRyid &% 3R IgwH=iadt wifd & sgar ¢
o I YfteT o1 72

21. Outline the progressive development of theories related to entrepreneurship.
I T Yaifed Rigidl & grfa=iie fderd o J@ifed B
22. Elaborate on the distinct stages encompassed within an EDP.

& 34 f[dbT Hr%H (EDP) & Hiar e fafi = =Rl R fawR ¥ ==f &




(Assignment—4)

(AT H1d-4)

SECTION -E
yus- g
23. Enumerate the initiatives launched by SIDBI and SBI to bolster the advancement of

women entrepreneurs.
Afearstt Il & wifd &I 9g1aT 37 & W SIDBI 3R SBI gRT = HI T8
Tgdll &l qulas B |

24. Explain the process involved in registering a business entity.

TS AUR SHTs B Golipd B DI WichdT B RS B |
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(Assignment—1)

GEILKa0E)

Section —a
s - 3
1. What role does an ethic play in corporate governance?
A) Ethics is only important for public relations.
B) Ethics helps a company utilize its resources to achieve its vision and strategic goals
Sustainably.
C) Ethics is not necessary if a company is making a profit.

D) Ethics only applies to the financial sector.

1. HARE TR # Afadar aan YfireT Ay 82
V) Afaedr ad SHEUYS & o Ag@yui |
) Afed freit B BT 3o =PPIT SR OIS AeT BT U B & ol
31O I BT SN A B HGE Bl § QIR ¥ |
) TS IS HUAT AT HHT T g dl AfdPpar as 8l g
(@ Afar Faa facia &7 R ARLENN B

2. What does adopting ethical practices in decision-making help businesses avoid?

A. Short-term thinking
B. Enhanced profitability
C. Public approval

D. All of the above
2. fofg @7 & A 3RO v § Haarl &) feg Il ¥ §9 | Aeg ad 22

(31) UPIfcID i




(@) S g8 aTHuEd

RIEEIRERSIER|

(@) SR & FHI

3. Which of the following best describes utilitarianism?
A. Maximizing self-interest
B. Maximizing happiness for the greatest number
C. Ignoring the consequences of actions

D. Acting regardless of societal norms

3 fFEffed & 9 S a1 SUAIRTdTaTG &1 9ed 33T qufF Hdl 82
(30) 3ifepaH @i

(&) Hfereb T e o forg Geit i ifeiehaH B

() HTa1 & TROMHES BT ST HRAT

(@) IS AFGS] &1 UdTg fort fomT S el

4. What led to the Harshad Mehta securities scam in the early 1990s?

A. Transparent financial dealings
B. Excessive government regulation
C. Exploitation of the banking system

D. Honest communication with investors

4. 1990 & G DI X3 H gYG HgdTl WAy TieTel HT HRUI T UT?
(31) URGHIT fawilg sragR

(@) AP BRI fafge-

@) Sfd gumredt &1 2wor

@) ol & 1Y SHMCR Tdle



5. Which of the following is NOT a human value (HV) as discussed in the context of ethics
and values?

A. Gratitude

B. Vindictiveness

C. Compassion

D. Reverence

5. Frafafad & 9 BIF 1 Hdig Jed (Terdh) el 8 o fob Afdedr 3R 7oy & dey # =
DTS &2

(3f) PasidT
C©RIGERSGI

() BB

(@) &l
6. What is the principle that highlights the importance of altruism and selflessness in
actions?

A. YogahKarmasuKaushalam

B. ParopakaaraarthamldamSareeram

C. Satyam NaastiParoDharmah

D. Yagnayacharatah Karma

6.98 ®I I Rigid g Sl B § WRITHIRGT 3R Fanddr & 7@ W USRI STadl 82
(30) T HGHIITH

(¥) RITBRIFASTHIRRA

(¥) IR+

() TATR:BH

7. Organizational learning enhances the ability to:



A. Reduce expenses
B. Increase product size
C. Adapt and innovate in response to environmental shifts
D. Decrease employee turnover
7. TSI AT T & dT dgal § ?
(30) Td HH B

(@) IdTE BT ATHR TG4

() TafaRUiT Seamdl & SE Y SR 3R Taudd- H
(@) HHART THATaR HH B

8. The Indian value system emphasizes:
A) Individualism
B) Materialism
C) Dharma and Karma

D) Short-term gains

8. YR Yed YOSl R 9 faar S 8-
CORSIEREICS

@) Hifcewarg

@) ¥H 3R HH

(@) STeUPBIAD ATH

TS -4

(Section b)

1. What is ethics?

Afded /T 82



Explain the concept of "ParopakaaraarthamldamSareeram?
"TRITHRISASGHIRRA" B ATYRUT B! WY B2

What is meant by "escalation of commitment".
"fdegdl 7 gier ¥ o1 ared g2

Define '‘Dharma’ as understood in the context of Indian ethical teachings.
YR e Rignsf & ded & o &1 aRyiyd a1

what is CSR ?

HTT3IR 1 32

explain Egoism ?
36 B JHITEA?
(Assignment—-2)

(A B-2)

s -Jg

Section C

1.

Differentiate between ethics and morality.

Afddhdl Ud TR # SfdR §drsd|

How personal values can be applied in businesses.

T § TG Ged! D! HY AN foar o qaheT |

What is the primary goal of organizational learning?

TS TRI& BT TS d&d o1 52

What are the four aims of human life according to Indian philosophy?
YR ¥ & IR A4 Sfiad & IR A&d T 82

(Assignment—23)

(T HTd-3)

Section- D
€S -q

How does the concept of Dharma influence business practices according to Indian ethics?
YR Afdedl & SR 4H &1 SaURUT SAaTAS YTl B 6 gHIfdd dcdl 82
What is the primary focus of Advaita Vedanta philosophy as propagated by
AdiShankaracharya?




SMMTERIBRIET gRT UG 3fgd da&id G- &I Uil By H 82

3. Define corporate governance and mention its key importance to stakeholders.

HIURCT TR ! GRS B 3R RAURD! & 1T 3% UHE Hed P Iid

B
4. What is Corporate Social Responsibility (CSR) and how does it impact business
practices?
HIARC TS ITRaTE (FTTHSMR) FT § 3R I TGS TU13ff BT Hd
TUIfad &l 82
(Assignment—4)
GEIREQU )
Section -E
s -3

1. In what ways do personal, professional, and general management ethics interact and
contribute to the ethical landscape of a business?

feTd, UNGRSIR I Ysieq Afdeedr foeg g 3 fooddt sagam & Afds uewm
T IR fohaT el 3R TR Bl 82

2. How did the ancient Indian educational system emphasize personal growth alongside
academic learning?

TR HR e vomelt sieprefire e & Iry-a1y faaTd [ IR $Y oIk
/e

%rcmmﬁ‘éw -

1. 9 d@q o @1 o) 4 fawer SaxyRaer e 30 SEPTEMBER d& H&fa
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2. 8 99 i dwq ?q I "afifa gwasl &1 ff ST R wad 2

3. IAd U I oHed-fiuar 2024®T AGIAed Y U9 BT WHUY GFA HrA
SRR 20249141 B 2T
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IA®) TAT YolarcHd, Aifrs—ara g<fRfa 89 w Afrean 20 yfaea (6 3iw) yr<
g U&d 2| 39 YBR o 100 YRIea (30 3iw) &1 faure @m|
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I3 BrRI—1

SECTION-A
yus 3

1. Which of the following promotional forms is often described as being too impersonal
and only a one-way communication form?

a) advertising

b) personal selling

c) public relations
) sales promotion

mﬁﬁmwuﬂw%mﬁm 3qufaae qUT Had Uh-dih] TR
WU & w4 H afvfd fosar smar g2

31) fagma=

ECIESURIEE]

) SYUDH

HICEIPIRAIRE]

2. Advertisement aims at

a) Product selling

b) Marketing

c) Customer relations

d) Mass communication
faqu &1 e g
3f) TG ST

) fauum

BIRIREREL]

Q) STHAR

3. Astrength of radio advertising is
a) the ability to reach segmented audiences
b) the ability to reach prospective customers on a personal and intimate level
¢) low cost per thousand
d) short lead-times

All of the above

mﬁwﬁwm%
31) Bf&d a=im! de Uga- &1 &l

a’)wﬁlﬂﬁ 3R 3T TR R JHIfAd TTeh! I Uga- i &l

) Ufd §9R &HH AT

§) HH die-creH

) SWRIckd T

4. is the oral communication with potential buyers of a product with the
intention of making a sale.

a) Personal Selling

b) Direct Marketing




¢) Sales Promotion

d) Publicity

5 ) IdTe B 9T F WS T ITb AT TERT & 1Y Aif¥s TaR
|

31) Safaaerd faspt

§) el fauuH

) faw! Uicare

Q) UHAR-UR

5. Communication activities which provide incentives to consumer is known
as

a) Advertising

b) Direct Marketing

c) Sales Promotion

d) Publicity

AR TfAfafEr S UL T Tmg UeH HRal § S0 & =g § 9

<]

is a non-paid form of promotion
a) Advertising
b) Direct Marketing
c) Sales Promotion
d) Publicity
TaR &1 T IR-YITH ardl ¥4 g
3f) fazma=
) ydal fagur
) forep! HadH
<) HdR

~

media can give 24-hour exposure to the public eye.
a) Television

b) Print

c) Internet

d) Flex Board

ST SaT Pt ToR | 24 U ST ¢ IhdT 8

8. If a company wants to build a good “corporate image,” it will probably use which of
the following marketing communications mix tools?



a) advertising

b) public relations
c) direct marketing
d) sales promotion

e PIS HU Th 3B "HIURe DY ST A1ed! §, @) 98 Ivad: Fufafad 7 § frg
TG TR U1 IUHRUN BT IJUTNT HT?

31) faxTa

§) S EUS

) Y& fauuH

T) fowigada

SECTION-B
Yus-q

9. Define Advertising.

{0 1 U ISR,

10. What do you mean by local advertising?
R fOT9= ¥ SuesT o S g2
11. Define advertising agency.

fORITOA Toieit b1 aRHTYT BiforR |

12. What is non-commercial advertising?
IR-aTforee famma= & g2

13. What is personal selling?

fGaTd fasha T 82

14. What is the purpose of promotion mix?

UaIafa e &1 I T 72

I3 HRI—2

SECTION-C
yus-q

15.Briefly discuss the role of ASCI.

ASC| B YHHT IR Jau T =] Piford |

16.What are the steps involved in marketing communication?

fIuur SR & Far-an TR ik §2

17.What is outdoor Advertising? Explain Main Characteristics of Outdoor Advertising.
3{T3TSR AT &1 82 3MITSR faqoH &) = fawdd I9esu|

18.Define public relation. State the Procedure followed in public relations.

SIS Y GRHIT ST S 8Ud | 30-Ts S dTelt Ufshar sarsu|




I dri—3

SECTION-D
Yus-q

19.What do you mean by market segmentation?

TSR fIHTSH & 310 1 T 62

20.What is Advertisement Planning? Write Elements of Advertisement Planning.
faTom e & g2 fasoe e & dd fafau|

21. What is advertising campaign? What are the main stages of successful advertising
campaign?

RO SR T 82 o faqmoe S & U RT3 62

22. State the process of effective promotional strategies.

THTAT TR J0HTadl &t Ufhar disu|

A dri—4
SECTION-E
Wus-g

23. What is role of advertising’s impact on Society and economy?

TS 3R SHSTaRIT IR IR0 & UHTT B a1 YHHT §2
24.Why sales promotion is important? Explain the objectives and factors behind growth of
Sales Promotion.

fae! YadH ot He@yu 82 fawa Jad ot gfa & T & 35201 Td RS &1 AR
HifT|

éﬁl’?‘&?ﬁ fader —

1.

~

i d@ e @ wX 4 faway ScayRast fais 30 SEPTEMBER 2024 O®
Heftra srerae o A o o) | 9 et w—safafRaa @91 afiv|] TR @ gRT
feram a1, Wi a1 q&e &1 fewa e sgfaa |reE &1 g3 T 49 SR |
B ¥4 o d@d gq I "ahia gl &1 H SuAT IR 9ad 2 |

AT G0l 93 oFad-REaR 20241 Agifae 99 99 &1 Weu 9w s
SN aR 2024997 8 BT

i o @ Jonied d B g fHU MU semd wd dEq, favy 3 @aren qen
dE H HAifdsdr &1 AR SR SR | $69H eI d9 R Sifedad 60 gfaerd
(18 3w ) fear A, favg—avg @ @r=n @ fay afread 20 gfaers (6 3i®) o
goHrais, difae—ara yflRia g1 wR aifiredw 20 gfae@a (6 i) uTa 8 9@d 2 |
39 UBR o 100 Ufaera (30 3i®) &1 feqre @ |
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I3 BrRI—1

SECTION-A
Yus 3|

1. The buying process starts when the buyer recognizesa.............
a) Product or Service
b) Shop or Market
c) Need or Problem
d) Money or Status

4 UfhaT 9 Y= Bt § oI F bl ... & UgaHd ]
3f) IS 1 Jal

§) g T TR

) STIISH T IT AT

<) O a7 fufa

2. is one of the most basic influences on an individual’s needs, wants,
and  behaviour.

a) Brand

b) Culture

c) Product

d) Price

JATH Bl
31) st
9) Hepfa
) TG
<) qed

3. Buyers or clients are two more names that may be used to refer to customers. (True/False)
ol I UTE &1 SR AT § oMb STANT AEH| Bl Wafid H- & [Td fhdT S Tevdl g
(HA/3AHN)

4. Changes are rarely occurring in the thoughts, sentiments, and behaviors of consumers.
(True/False)

IuHIISH & AR, Hia=Teft 3R sadeR H uRadd Imae g o 81 | 81 (F/3r )

5. The process of market segmentation is an extension of market research. (True/False)

IOIR fAHTSH & UfehdT SR AU &1 81 U [adR 3| (Ic/3rd)

foralt safdd &1 TRevdl, ST IR SIdER R I gHare! wHmar o

6. Consumer research is also known as market research or consumer insights research.
(True/False)

SUHIGT S I TR S AT IGHIFAT D ST &b FU T o ST Sfre
HIGRIERE)




7. The use of social networking sites is becoming more widespread as a mode
ofcommunication in today's society. (True/False)

3 & U H TR & 199 & ¥0 H HI=d "ed
Il T X1 & | (Fe/3ra)

o¢

fhTT TSl BT IUANT 3feh ATUDh

8. The nature of consumer behaviour is one that is static. (True/False)

JUHIT IR HI TP RRR Bl ¢ | (/3T

SECTION-B

yus-d

9. State the meaning of term ‘Consumer Behaviour’.
“JUHISKIT HIER” Vsg b1 3 TS|

10. What is personality in the context of consumer behavior?
SUHIE HaeR & el d SAfeda 71 82

11. Define perception.

YRUN I GRHTNT PifoTg|

12. What is public policy?

TaSes =ifd 31 82

13. Define innovation within the context of marketing.

fauuH & dguf # IR DI uRuIRE SIS

14. What is cultural influence?

IR fae THTE 1 82
NEIREG 0

SECTION-C
yus-g

15. What are the Factors affecting consumer behavior?
ST TAGR B THTAd B AT HRES T 82

16. Define the term “attitude” and explain the factor that influences its formation?

3TGRT Weg B TRHTT BT TUT ST AT B GHTIAT HRA a1 RS B ARSA]
DIfTT?
17. Explain the process of communication with suitable examples.
U IaTEUN & 1Y YR B! UfehdT Bl THST
18. Write key elements of customer relationship management.

Yedh a9 Ut & YIE ded [aRau|




I3 HrRi—3

SECTION-D
Yus-q

19. Describe the relationship between consumer behavior and marketing strategy.

IUHIFT FIER 3R fauue IuHifa & g Tdy o1 aufa S|

20. Describe the learning process in consumer behaviour and its element? How does learning
influence purchasing decision?

IYHIFT AR H HRa~ Pt Ufehdn 3R ISP ddl T gulH Hifere? HrG=T1 s fuig &
I YA Bl 82

21. Describe the different categories of social class as defined by Warner and identify their
buying pattern?
IR GRT ARG rTfors a7 &1 fafis Sfor &1 quH ST auT 396 3a U $I
Uga I ?

22. Explain internal & external factors considered in a consumer behavior audit.

IUHIFT FIER 3iheul H IR fHT oM aral siialkes 3R SRIGRS! & RS BT |

I3 BRi—4

SECTION-E
yus- g

23. Discuss the importance of creating a CRM ecosystem within organizations. Explain how
technological integration has transformed customer relationship management practices.

131 & HiaR CRM TIRTYUTY Pt dF 991 & Hed IR Idf Difod| Fad fb de-ip!
UHIBRUT 3 UEh HaYy Ui GuTah ol ) seet lear |

24. Why sales promotion is important? Explain the objectives and factors behind growth of
Sales Promotion.

fashg MicTe i Hew@qul 72 fawha ot &t gfg & Uis & Sl Ud SR| &1 Ra
BIfTT|

—— ~

1. ¥ dEd o @ BR ¥ fagay ScxyRaer f&51$ 30 SEPTEMBER d& Hefira
YT Dvw H O DX | WA d W—swlaRad g1 @12y gER & gRi ferarn
TRIT, BICIHIYl AT Y¥ae &1 fawdr fusrn sgfad des &1 yAieT 9 =1 S |

2. B 949 o1 d@q ¥q I Hafia gwaal &1 W ST IR 9ad 2|

3. 9Aid 99T UF wead-faEeRr 2024@1 Agifae U U3 &1 w@eu 9w arf
Sad—faaR 2024941 &1 BT

4. i o @ YIH d B gN fHU Y e U9 dEq, fawa 3 @ qen
d9q ¥ Hifdedr &1 AR 9R—T SR 399 0 o™ R 3AfSrepad 60 yfoea
(18 3i® ) fear <mdw, fawa—avxg @ <aren & fau sife@man 20 gfaeE (6 @) o
o, difae—dia yafRia g 4= siferaan 20 gfaera (6 37®w) 9T< 8 @&d 2 |

\ 9 UHR o 100 YRrerd (30 3i®) &1 fAdre B9 | /
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IR BRI—1

(Section-A)
(@=-#)

1. What is the term for the pool of employee abilities, knowledge, and skills that may not
appear on a balance sheet but have a big influence on how well a company performs?
a) Human Resource Planning
b) Human Resource Management
¢) Human Capital
d) Numbers of Employees

HHART eHAI3M, T 3R DI & Td & (04 e &7 § o daa=ie R fears g1 ¢ bl
g Afp HUt & UeRiF R frdr 981 UHTa ST 82

P) HEd AT TIoT

SR IECRRICERCLE]

M) A Goft

o) HHATR] P TS

2. Which of the following does not belong in the human resource planning process?
a) Analyzing existing HR
b) Implementation of HR plan
¢) Recruitment
d) Analyzing organizational objective

fafafad 7 @ o1 aragayE A ufsear 7 wnfire 781 82
Q) HiSlal Ta3MR &1 fa=eioor T

W) AFd ST AT BT BTG

M Yeif

) ToTHD 3£ BT ALVl B3]

3 The temporary removal of individuals with excess skills from the payroll is referred to as?
a) Discharge
b) Lay off
c) Resignation
d) Suspension

Sifafad S aTd Safdadl & URId ¥ RURM U Y g &I T BT SIdl 87
) Ade
Q) Sl
) ST
) e



4. What are the requirements for HR planning?
a) Time, Money and Resources
b) Helpful in selection
c) Control on wastage of HR
d) Changes in laws

A9 IOy g & fore Fm Savgednt g2
P) JHY, Y 3R TI1e

W) I99 H Igh

) ATd I91Y 1 Fafct IR o

o) S 8 dadrd

5. The following steps in the human resource planning process should be rearranged in the
correct order?

HR Programming

HR Demand Forecast

Environmental Scanning

Control and Evaluation of Programme
Surplus - Restricted Hiring

HRP Implementation

HR Supply Forecast

Organizational Objectives And Policies
Shortage - Recruitments And Selection

THa dareE e gfsear # fafaRad avol &1 vgt vd § gHiaiRd fosar ST arfee?
TSR YT

TSR 9T gaigaH

BUIERU RS

SHRAGHH &1 A0 Td Jedidh

SRy - yfasfia Fyfad

TI3RY BTG

TG ST Sy garg ™

TGS I iR Hifaat

HH — Hfdal 3R T

—TIOTMMmMOOw>

STIOmMMmMoON®P

a) ABCDEFGHI
b) CHBGAFDEI
c) IHDEBCAFG
d) IHGFEDCBA



6. is the process of estimating the quantity and quality of people required to meet future
needs of the organization?

a) Demand forecasting

b) Supply forecasting

c) Environmental forecasting

d) None of the above

T3 Bt HITST B SRRl DI R B & [O18 SHTaLIDH ART DT AT SR 0GBl
{TA T &1 Ufchdl 82
Q) HiT BT GalgAH
o) amgff gt
) YaTaRT gargq =
Y) SWRIad # A Dls ol

7. The process that is used to methodically find and record pertinent information about a job and
its requirements is?

a) Job analysis

b) Job specification

¢) Job classification

d) Job evaluation

g8 uferar for et IuanT frddt et 3R IUP! g dreit & IR H URifie SHaRT &l
AR ¥ Wio 3R Reprs w3 & o fosan s g2

Q) ) fawawor

o) &7 fafkiyan

) At BT FifeBRur

o) B Jedid

8. The HR recruitment department must collaborate with the HR training department to select
candidates with similar computer skills when the HR training department is teaching people a
new customer service computer application. What is the name of this cooperative strategy?

a) Cross-functional HR practices

b) Industry-consistent HR practices

c) Exemplary HR practices

d) Bundling HR practices

e YTd JH1Y URIET faURT il 1 T a1 ATgeh Hal hex SvanT Rar g1 81 dl
THE JG1E el fTHRT &) GAH e SN ad SFHIGAR] &l 98- 63 & forg A
T TRIE0T faUTT & 1Y JeanT 3T el | $H TgHRI XU BT T8 7 62

T) $hi9-ThaRd Ta3R YUY

&) SINT-TITd AT JUTq

) SIHRONT AT AT GUTE




) HId GO TUT3f &l d8d BT

(Section-B)

(@=-9)

9. Write the definition of human resources planning?
A SG1e e o1 gy fkae?

10. Write the meaning of selection and recruitment?

T TG Yif 1 31 farfam?

11. What do you mean by job analysis and job evaluation?
B faavor 3R H Yot ¥ 319 1 THed 82

12. Define human resource information system?

TG Y1 g1 YoITelt 1 aRuTiRg o2

13. What do you understand by human resources planning process?
HIa TareH e ufosar 3 oy o1 e §7

14. What is Human capital?

A Yolt 1 82

(Section-C)
(F=-9)
15. Write down the various techniques and strategies employed in training?
UfRneor & vgad fafia de-ie! SR urifadt o ford
16. What are the importance of transfer and promotion?
TIHR 3R YHIRH &1 T 7@ g2
17. Write the significance of performance appraisal?
YT gedicT T Ugw ferRaw?
18. How you define macro and micro level human resource planning?

319 geg 3R Y& TR Ad J1eA fFaoH &) $8 gRYTd $d 82




I BRI—3

(Section-D)

(@=-3)

19. Detail the sequential steps involved in human resource planning process?
g dreE o ufshar # nfid s TRon &1 faavur &2

20. Write the demand and supply forecasting in the context of HR?
TSR & eH T AT 3R smyfef 1 yafgam ford?

21. Write down the methodology of study employed for job assessment?
BT Yeuice & forg Fafora sremae o) gl forfaee

22. What are the matric used to measure the effectiveness of HR cost control measure?

TG ST ANTd R0 3UTd &t wHTaRiTerdT &1 A0 o ol ST &1 o aret difcd
187

I BRI—4

(Section-E)
(CES

23. Elaborate the aim, objectives, components, challenges and vital role factors influencing in
human resources planning?

TG AT QST DI YHTIT HRA aTa IE-Y, I, gedh], FAad! 3R Headqu! YT
HRD| B fawgd B2

24. Write down the difference between a) Recruitment and Selection b) Job evaluation and Job

T) Yif 3R T97 off) i<t Heaics iR A & s 3faR ford

e ~

1. ¥ dEq o @1 )X 9 faeay ScxyRaer fRA1® 30 SEPTEMBER d& dafra
YT Dvs H O DR | WA d W—ewlaRad B9 A1fdy| g & g1 ferarn
TRIT, BICIHIYl AT Y¥ae &1 fawdr fausmn sgfaa des &1 93T 3 1 SR |

2. 8 99 o dwq ?q o "afifa gwasl &1 ff U R wad 2

3. 9AId U9l 99 wead-faer 2024 HI AGifae 9 UF BT WEU 9AI Hrf
Sad—feaR 2024 ST & BT

4. A o @ YIS H B §RI fHY T eqd<] ¢d oled, vy &1 aren aon
d@ § Aifdddr &1 SMER 91— SR $9H eI dEd WR Aftaad 60 gfaera
(18 3w ) faam Smawm, fawa—avg @ <aren o fay afsean 20 gfaes (6 3id) ae
o, difae—dra ysfRia g1 wR afead 20 gfaea (6 8id) uTa &1 9ad B |

\\ 9 UBR ol 100 YRrerd (30 3f®) &1 faATe B9 | /
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IR BRI—1

(Section-A)
(@=-31)

1. The modification of within the organization is the organizational
transformation?
a) Job Design
b) Work Environment
c) Structural Changes
d) Technology

T3 & iR BT I GTSTHD TRad 87
T T foemes

&t Rt araraRr

Tt IS uRadq

3. et

2. The connection between the two is known as the quality of work-life..................... ?
a) Employees
b) The work-place
c) Bothaandb
d) None of these

3! &% ofT day Bl HA-Sa- o Torad & T H ST ST .o ?
T HHIR!

& SR

H®. TR &t g

1. ST Y DIS 8T

3 What is the non-behavioral intervention among these options?
a) Team Building
b) Managerial Grid
c) Sensitivity Training
d) Management by objectives
2 fadeul H TR-TagING §X&Y o1 82
Q) It fafeEg
CIEECAUEP]
) YdeRIteldT UrRI&or
) IS¥1 gRT Use

4. Which of the following describes the organizational change's internal factor?



a) Technological Changes
b) Change in Marketing Conditions
¢) Social Changes
d) Change in Managerial Personnel
fafaRad & I DF WTEATES URadd & SHidR® HRS BT IUH Rl 67
%) Ah-1b! URaa
9 fquum fRuferat & ufvad=
) AT URad
) USUDHIT HIHD § gRac
5. Component of TQM is/ are
a) People
b) System
c) Only A
d) BothA&B

TQM &1 Uche

6. The degree of achievement of operational goals is denoted by , and the cost/benefit
ratio incurred in achieving these goals is represented by the idea of efficiency effectiveness of
the organization?

a) Organizational effectiveness

b) Organizational efficiency

c) Organizational change

d) Organization development

URETa dedl Bt Juatis ol feit & GRT ST ST 8, 3R 37 @& ol U B

géﬁﬁawﬁam/wuajumﬁaum &1 TUTGRITCT IR G&fdT o [GaR GRT SR Sirar
1?

Q) WT3ATHS UHaRiiadr

o) STSATHD G&fl

) WSTHD URaa

°) I1é4 fasr

7. Resistance is always inappropriate if an individual disagrees with a proposed change

a) gl
b) TTAd
gfe Pis Afad UdTiad UG- ¥ S8Hd © df WioRie SHRI 3ffod gidl §

a) True




b) False

8. The is one of the most crucial aspects of organizational management.
a. Culture
b. Payment
c. Environment
d. Social

TS Yt & o Hewaqy fogqeff 4 9 Uw R

(Section-B)
(E=-a)

9. What do you meant by organizational change?
TG TRad ¥ 3TehT T ST 82

10. What is the primary aim of organizational development?

TGS b1 BT Udfiies I &1 87

11. What is TQM?

oA T 72

12. What is the goal of knowledge management?
I TS BT A3 M 57

13. What roles does ethics play in organizational development?

AT fawmra & Afddmar aan YfieT Ay g2

14. What are organizational development interventions?
AT AT gXIay o1 §7

T drd—2
(Section-C)

(@=-M)



15. Describe the strategic model of organizational performance and its key component?

TGS UG & IUHIaD Aled 3R 3D TIE °ch BT quid H?

16. What is the transformational change in the context of organizational development?

TTTeTHD fapr & oY H uRadeR) uRad— o1 82

17. Write the detail dimensions of Hofstede’s six-factor model?
TIPS b T-DHRD Aled o fawgd A ferd?

18. Explain the concept of delayering within organizational restructuring?
TTBATEHD TG b S ol BT STYRUN B WY B2

A sri-3
(Section-D)
(=)

19. What are strategic can managers us to facilitate and support employees through the change
process?

gRadH Ufehar & H1eH I HHATRAT B GauT T & 3R 361 90T HA & forg
Tatd g8 o1 UMITIS U I el 91 9dhd 87

20. How does referent power influence employee behavior?

e ] HHIR! TTER BT HY GG Bl g7

21. Write down the conceptual framework of organizational design emphasize?
SIS fSoe & JaR® & IR SR &2

22. Write down the purpose, characteristics and benefits of learning organization?

TR7&101 TTe T I, FATdd iR oy farfaw?

= srd—4
(Section-E)
(@=-9)

23. Elaborate the complete concept of organizational change and organizational development
with suitable example of different strategic and their future prospective?



fafta Iorif® SR 3% Hfawr &t FUTETS & ITgEd IareRul & 1Y WSS
IRATH RIS BT B! T STURUT ! faxgd B2

24. Write down the principles, concept, importance, advantages and limitation of total quality
management of an organization?

o W6 & Hot TUra Uee & Rigid, SfauURT, Agd, Ay 3R A fora?

S ~

1. ¥ d@d s @1 ') 4 fawar ScaRyfRaer f&A1$ 30 SEPTEMBER 2024 &
e srema o 7 o &Y | o e ww—swfafaa ghr @ity R @ grn
feram =, wiciand a1 ywe &1 fewdr s sgfaa aeq &1 93T 9= SR |

2. BF 9919 I d@A ¥q I Hafia qwaal &1 H SUIIT IR 95d B |

3. 9Ad UHET 9 w\ad-fREsR 2024PT Ggifad 99 99 S W@wY WHA B
Saf—fadar 202451 & BT

4. S o @ ATHT H B gRT f$HY MY =09 a olEq, fawa & aarem qon
dEd 4 Hifasdr $1 AER 9> SR | S99 A9 d9 WR AfSad 60 gfaera
(18 3w ) faar Smaw, favg—asg @ @@ & fay afrean 20 yfaem (6 3iw) den
o, Aifae—dra ysRia g1 wr afdeaq 20 ufaea (6 @) 9 8 d@d 2 |

\\ 9 YR ol 100 Yfrerd (30 3®) &1 AT @M /
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(Assignment—1)

GEIREapR)

SECTIONA
yus 3

Solve the following true-false questions: -

1. Futures contracts are agreements fixed today for the delivery and payment of an asset at a
future date, with their terms being non-negotiable during the contract period.

TR S M 7 fobd T FHSAd g & off Hiaw &1 faf¥y R foelt dufy 3 fSafiadt
3R YA & T B B, 3R 37 Brierd & GRM 7% Fud) § B uRad el g
gl

2. Commercial Papers (CPs) are long-term finance instruments issued by public and private

sector companies.

arforfue ozt (Jidh) e fad Iuesr gid § S IrduiHe 3R st &3 3t Hufal
SRT o’} fpu 5ra €1

3.Companies are allowed to issue debentures with voting rights, similar to equity shares.

STl B AdEH HABR arel fEeR TR HA B A ©, S 3fehe! RT & JHAH
Go

4.1n the primary market, bonus issues bring in fresh capital.

T SR H, S99 $3g ST Yohl a1 ] |

5. The introduction of T+2 rolling settlement in the Indian stock market means that

transactions in securities are settled two days after the trade date.

YR IR IR | 42 Al Teadic S Y331 $T Adad ¢ fo ufayfaal § a--¢3
R Ty & gt fae a1g e o 5

6. The Bombay Stock Exchange (BSE) is Asia's first stock exchange.

St Wi Uil (J1UTs) URMAT &1 Ugd Tidh Taadd g

7.The Reserve Bank of India is in charge of issuing all coins and banknotes in the country.



YRA H ot Ryaep! 3R o AIct Bl TRT A B oTGRT URdrd Retd d 1 5|

8. According to rules released by the Reserve Bank of India (RBI), NBFCs are now allowed

to offer deposits at a maximum interest rate of 12.5%.

YRTG RoTd dF (3REISHE) §RT IRT fbT U el & SER, THEUHE 3§ 12.50% Pt
SfAHTH TSI S TR STHT P UNH T H Ibhda |

SECTION-B

Yus-q

9. What are the three main components of the financial system?
faita gone & 9 g ged o1 §2

10. What do you understand by money market?

T HIdhe F 31U T JHAd 62

11. What do you mean by financial intermediaries?

foxita weot o1 ram aref 872

12. Explain the difference between money market and capital market.

ATAThe 3R Biied Hidbe & did P 3R THIT|

13. What is the primary goal of financial system regulation according to the Companies Act?
Hufal AT & SR fa<ia wonel & fFawa &1 7= d67 o1 82

14. What does a Demat account facilitate?

f&¥e @rar a1 gfaun vem w82

(Assignment—2)

A BR-2)

SECTION-C
yus-g

15. What is the primary function of financial intermediaries?



foita el &1 g &1 F1 82

16. Explain the role of the Securities and Exchange Board of India (SEBI) in regulating the

Indian securities market.

YR ufayfa iR faf e S (SEBI) &t YR ufayfd SR &1 Fifd & & &
AT 52
17. How does rights issue work, and who is eligible to participate?

Ze 3G HY HIH TR &, 3R 390 DI HFT A & o U 82

18. Describe the role of merchant bankers in a public offering.
ST UGS B Hoie aahl &1 UHHT BT J0H B |

(Assignment—3)

GEIREapE)

SECTION-D
YUs-¢

19. Discuss the measures taken for investor protection in the Indian securities market post-

liberalization.

SERIHRU & §1¢ HRA Uidyfd IOk & e WRer & fore 3318 MU Iurl R 9«
DI

20. Define the term "money market instrument™ and discuss any three such instruments.

"It HIhC sl«c;\ﬁl'c' oc b1 TRYUTRIT B3 3R T fhat fiF Suwron R == B3|

21. What are Foreign Institutional Investors (FIIs), and what impact do they have on the

Indian stock market?
fae=h JrmTd A% (Fils) &1 §, 3R 3T R Wi Hiche TR T UHTT USdT 872
22. Discuss types of foreign capital.

TSRl golt & TRl IR 9= B |



(Assignment—4)

GEIREapR)

SECTION -E
yus- g

23. Discuss the role and significance of commercial banks in the Indian financial system,
highlighting their contribution to both the money and capital markets post liberalizationin
1991.

YR fa<ita yomelt # aifoiicass d&! &t Yfie iR Hed IR =d! &%, fa=vy =0 ¥ 1991
& IERIBRUT & d1G 3% ANTGH ! A 3R Hited Hidhey H IoR S|

24. Discuss in detail functions of Reserve Bank of India and list out the four local boards that

have regional representatives from the Reserve Bank of India.
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o H YR Red §% & &= ufafy nfid g
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(Assignment—1)

GEIREapR)

SECTIONA
Qus 3

1. Project funding is divided into three phases:

RIS fad Tor Y o= =R ® favrforg fear mar &

2. takes into account the packages and work items required for cost assessment.
AT Hedidhd & fole 3awae Udbell 3R 1 Al &! &9 H 3@l 5|
3. The proximity of the project to the water poses a concern since it might
negatively impact aquatic life.
GRS &1 Ul § Adbedr ferdT 1 fawa § a4ife SO STeld sfita=
TR THRIAS THTE TS Thdl gl
4. The riskiest assets are ___, while the least dangerousare __, according to

Standard & Poor’s long -term debt ratings.

@Sts‘ng\&l?fﬁ IHIIcIdh FUT XS & STUR, Ty ey gof gfgufmar

_§ a9 S GRAE gl
5. The use of bonds is possible if the performance or retention bonds are
prolonged.
¢ UaRH a1 ARl 918 de T80 d& ¢ df 1 BT ITUNT IHT § |
6. Risk assessment involves evaluating the likelihood and of identified
risks.
ST Gegich- H UgdM T SHREH! &1 GHTEAT 3R &1 i
M B
7. Risk identification is the process of potential risks that may impact the
project.
SIRGH Uga uRASHT & gHIfad - dra Suifdd Sifadl ot
gfha 5|
8. In case of dispute, the guidelines of are up held to ensure fair imports
and Exports.
faare ot fufa 3, Frer smara SR fafd gHfda o & fag &

feam T B SRAIR I 11 8

SECTION-B
yus-d

9. Define the term Project.
YIS Qeg; 1 TR D1 |
10. Describe the Cost of Production
IATGH DI ANT BT U DY



11. What effect do macroeconomic variables have on project financing?
GRS fa Oyor R Ay 3 =Ri 1 o1 UHTd e dl 82
12. What do you understand by working capital?
HTIS Uolt § 31T o1 THIId 62
13. What do you understand by novel means of financing projects?

gRaSHTel & o Uivor & i TreEl T Y 1 IHd 87

14. What is a subcontract, and what role does it play in project finance?

JU-3I8Y FT | 3R GRS fad # 39! o Yt 82
(Assignment—2)

G H1d-2)

SECTION-C
qus-q
15. Explain the steps involves in Feasibility Study.

IR ST B AT RN b1 ARAT B |

16. Explain Public Private Partnership.
Hraetes it YrfieRt o gHesu)

17. What is the role of International Finance Corporation in project financing?
aREeT fa divor & SiaRigha fa fm &t a1 YfieT &2

18. What is the Debt-Equity (D/E) Ratio, and why is it important in project finance?

BU-3fHd (SVF) U &1 7, 3R T8 uRaierH fad # i Ae@yu! g2
(Assignment—-3)

GEIREapE)

SECTION-D
Hus-¢

19. Briefly explain the Project management life cycle model.
RIS UaieH Siia-as Aied &I dad & qrgmsu|

20. Explain the importance of subordinate debt in Project finance.
GRS fad & Srey 501 & Hgd &) qugsu|

21. Explain the portfolio of service.
aT Tl o ST He |

22. Explain the meaning and advantages of a feasibility study in project finance.

RIS fad H agrdar 3reqa & 31 3R aTHl &) aRsT e |




(Assignment—4)

(AT H1d-4)

SECTION -E
wus- g
23. What role does Porter’s Five Forces Model play in industry analysing and project

proposal selection?

I fazawor 3R GRS URaTd 7o H Uk &1 Ui 9d Ared a1 YfieT
fuTaT 82

24. Describe the role of government support and initiatives in facilitating project finance
agreements. How do Public-Private Partnerships (PPPs) and infrastructure investment

funds contribute to project success?

RS fod THEhdl & GH s H RERT TSRl iR Ugd HI YA &1 o
H3 | grdfs-fFAst yrierRt (dididh ok gfarc e Faw A fvsmr @) awaan
H HY TG B 32
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