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P. G. Diploma in Advertising and

Public Relations

Term End Examination, Jan.-Dec., 2020

Time : Three Hours |

Paper First
fasTee vd SIea : Ua uRey
[ Maximum Marks : 70
[ Minimum Pass Marks : 18
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Instructions for Candidate :

Section—A : Question Nos. 01 to 08 are very short answer

type questions. Attempt all questions. Each
question carries 01 mark. Answer each of
these questions in 1 or 2 words/1 sentence.

Section—B : Question Nos. 09 to 14 are half short answer

type questions. Attempt any four questions.
Each question carries 2% marks. Answer each

of these questions in about 75 words or half
page.

Section—C : Question Nos. 15 to 18 are short answer type

questions. Attempt any three questions. Each
question carries 05 marks. Answer each of
these questions in about 150 words or one

page.

Section—D : Question Nos. 19 to 22 are half long answer

type questions. Attempt any fwo questions.
Each question carries 10 marks. Answer each
of these questions in about 300 words or two

pages.
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Section—E : Question Nos. 23 and 24 are long answer type

questions. Attempt any one question. Each
question carries 17 marks. Answer each of
these questions in about 600—750 words or
04—05 pages.

GUS—3f

(Section—A)
faee & 97 R Red o & fHar a1 taremy
g (A / )

Doing business without advertising is like talking

alone in an empty room. (True/False)

g fagma & fiar o © ?

Who is the father of Modern Advertising ?

SO @7 ot Seed @ g ?

What is the fundamental objective of advertisement ?

foretT amgfy @t aref @ © ?

What is the meaning of Advertising Frequency ?
fSToe-ATeard & o9 I S © 7

What do you understand by Advertising Media ?
A TF YT /YR A 2 |

Radio is a publish/print media.

-G RGN & B QO forla |

What are any two qualities of a Public Relation
Officer ?

GRVERS)
(True/False)

P.T.O.

10.

1.

12.

13.

14.

15.

[4] 0-6501
Ig-faeift @ g ?
What is a Press Release ?
Yrg—q
(Section—B)
fergmoet @1 wfTar ST |
Define Advertisement.
Ao Toidl @1 e e @ g ?
What is the main role of advertising agency ?

[a=TTe 9oic @T gRWINT B |

Define advertising budget.
fa=TO=-Hrea Il 3w & ?

Why do we need advertising media ?

QEER-TA] & 1 ¥ § ?
What are the advantages of newspapers ?
S-S H G BT e @R 7
In public relations what does the world ‘public’ refers
to?

Yre—yq

(Section—C)

S T Ol T U AR TS @ AR DI |
Explain the term DAGMAR.



16.

17.

18.

19.

20.

21.

22.

[5] 0-6501

RIgdd Bl FRAT DI |

Explain the term Switchback.

Mfear Frare @1 uRaiT S |
Define Media Planning.
TE UET & UIR ol |
What are the types of house journals ?
Ylg—g
(Section—D)
dRRge faeo 71 & ? gHssy |
What do you mean by Global Advertising ? Explain.
friferd 7 9 el & W fewfr foRey -
(&) fa=moe Toied
(@) geor we
(®) TR A

Write notes on any two of the following :

(a) Advertising Agency

(b) Print Media

(c) Cyber Media

T . ¥l 7S, Pls F1 8 ? AT DI |
What do you mean by ASCI Code ? Explain.
RUGESEINCAREEIE

Explain Corporate Communication.

P.T.O.

[6] 0-6501
Yug—g
(Section—E)

23 fasie @1 uepf, &3 SR wwig W fawgd fewl
oy |
Write a detailed note on the nature, scope and effect of
advertisements.

24, fAgTU-sTE BT IR BT § 7 FHSSY |
What are the barriers of advertising effectiveness ?
Explain.

0-6501 50



0-6502
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Term End Examination, Jan.-Dec., 2020

Paper Second

PRINCIPLES AND OBJECTIVES OF

Time : Three Hours |

PUBLIC RELATIONS

[ Maximum Marks : 70
[ Minimum Pass Marks : 18
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Instructions for Candidate :

Section—A : Question Nos. 01 to 08 are very short answer

type questions. Attempt all questions. Each
question carries 01 mark. Answer each of
these questions in 1 or 2 words/1 sentence.

Section—B : Question Nos. 09 to 14 are half short answer

type questions. Attempt any four questions.
Each question carries 2% marks. Answer each

of these questions in about 75 words or half
page.

Section—C : Question Nos. 15 to 18 are short answer type

questions. Attempt any three questions. Each
question carries 05 marks. Answer each of
these questions in about 150 words or one

page.

Section—D : Question Nos. 19 to 22 are half long answer

type questions. Attempt any fwo questions.
Each question carries 10 marks. Answer each
of these questions in about 300 words or two

pages.
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Section—E : Question Nos. 23 and 24 are long answer type

questions. Attempt any one question. Each
question carries 17 marks. Answer each of
these questions in about 600—750 words or
04—05 pages.

Yug—
(Section—A)

3t 3@TSe Ul 3R GRid [ ford ?
Who has written the book ‘All About PR’ ?
0. v, . B QR e forRan |
Write the full form of PLC.
T Sl VA, T @1 e § 7
Tell the meaning of AGM.
v BRI ot R (RART S RYE) @) R
9 Ts 7
When was the Press Council of India established ?
EIEASERECICARCASR G B IRCI
Write a tool of external public relations.
faoor @ € ?
What is Marketing ?

s, O 3R, T & e
I. P.R. A. stands for ............. .

P.T.O.

8.

10.

1.

12.

13.

14.

15.

[4] 0-6502

0. 3R, TH. oM. H MY FT G & 7
What do you mean by PRSI ?
Yig—q
(Section—B)

ST B gRarT forRau |

Write the definition of Public Relations.

forfg fasmos @1 & ?

What is Financial Advertising ?

fRTRT (@TOiRe) SH™US | ST F T G § 7
What do you mean by Corporate PR ?

WA U9 TRYE BT IR BT |

Define the Press Council of India.

S WAl HAR TR YT Sifery |
Highlight about the Public Service Communication.
U WY T © 7
What is Qualitative Format ?
Yrg—y
(Section—C)
AT BT e |

Explain the lobbying.



16.

17.

18.

19.

20.

21.

22.

[5] 0-6502
HIURE & MG <RI I MY 9T FHIT & 2

What do you mean by Corporate Social Responsibility ?

IIR® STANd & IR H foIRgu |

Write about the internal public relations.

yq fasiftT @ g ?
What is press release ?
Ylg—q

(Section—D)

SIS B AR TR THTI SII?’IW
Highlight the need for public relations.
forfrr STeAT® @ T B g |
Write the role of Financial PR.

. T, AR, (Brave e Reifafafrd)) sfa fm
# e UaR Wed § ? g9t B |

How is CSR (Corporate Social Responsibility) helpful

in image building ? Discuss.
3T TG Bl AT DI |

Describe the good writing.

P.T.O.

[6] 0-6502
Gle—g
(Section—E)
23, TTEHG I DI ARl AR FHRRT & N H
forRag |

Write the need and problems of PR research.

24, TS & AT SUGROT TR TbTT SIerT |

Highlight the different tools of public relations.

0-6502 50
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Time : Three Hours |

Paper Third
fagmoe ¥ g1 ya=M iR v
[ Maximum Marks : 70
[ Minimum Pass Marks : 18
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Instructions for Candidate :

Section—A : Question Nos. 01 to 08 are very short answer

type questions. Attempt all questions. Each
question carries 01 mark. Answer each of
these questions in 1 or 2 words/1 sentence.

Section—B : Question Nos. 09 to 14 are half short answer

type questions. Attempt any four questions.
Each question carries 2% marks. Answer each

of these questions in about 75 words or half
page.

Section—C : Question Nos. 15 to 18 are short answer type

questions. Attempt any three questions. Each
question carries 05 marks. Answer each of
these questions in about 150 words or one

page.

Section—D : Question Nos. 19 to 22 are half long answer

type questions. Attempt any fwo questions.
Each question carries 10 marks. Answer each
of these questions in about 300 words or two

pages.



[31] 0-6503

Section—E : Question Nos. 23 and 24 are long answer type

questions. Attempt any one question. Each
question carries 17 marks. Answer each of
these questions in about 600—750 words or

04—05 pages.
Yug—
(Section—A)
gte 31 uReid BT |
Define Brand.
S FIET R ?
What is Umbrella Branding ?
YT §ie SHac! T U Aecaqul ol & |
(< / TTetd)

Packaging is the part of brand equity. (True/False)
R S T el I & forg T © ?
Is brand image important for an organisation ?
yfagar Sie-fwaT &1 37T €| (A / Tera)

Commitment is a part of brand loyalty.  (True/False)

fRIfid Ted TEER TES £ | GRYAIE)

Regular customers are loyal customers.  (True/False)

P.T.O.

10.

1.

12.

13.

14.

[4] 0-6503
‘T’ FiS T4 IGA a7 & Hodd & | (9 /7Ted)

Symbol act as an indicator of brands and product class.
(True/False)

i afdd vd g Y1a FHE £ | (< /1er)

Brand personality and brand image are the same.
(True/False)

Yig—q
(Section—B)
1S TS R € 2
What is brand personality ?

S AN BT T IeT R & ?

What is the main purpose of ‘Brand Logo’ ?
‘i TSy’ @ IR H fewoll forkay |
Write a note on ‘Brand Ambassador’.

EISR VNGO

What is ‘Brand Positioning’ ?

T e & forg ‘gis Jfasy’ &1 A8 o4 © 2
How is ‘brand image’ important to an organisation ?
A FIET 8 ?

What is ‘Global Branding’ ?



15.

16.

17.

18.

19.

20.

[5] 0-6503

Yres—y
(Section—C)
& & NE B T R e e B g
<fid fovam S |ea 2 |

Explain the three ways in which ‘brand equity’ can be
re-established.

S AU ‘Telip g’ &1 SUANT Hal el & ? T
T fg 9 SR S § 7

Where does a company use its ‘logo’ ? How is a ‘logo’
created ?

‘g WATSOT W Th fewll fIfay |

Write a note on ‘Brand Franchising’.

$CC /99 FITST Dl fbd TRE W FEANT HRell & 7
How does the internet/web support branding ?
Ylg—q
(Section—D)
MR dfier dF § 3R J forg R Iuraan &l
I o © 2

Who are opinion leaders and how do they influence

customers ?
g @ g ? gie o faf= fovwanl @ amren
I |

What is Brand ? Explain the various attributes of
brand.

P.T.O.

21.

22.

23.

24.

[6] 0-6503

T Al g UICHIfeR BT Y Jae dral & 7

How does a marketer manage a brand portfolio ?

gie 99 # AGE X ddl W DRG D AT
EEN
Explain the seven factors that help form a brand.
Gre—z

(Section—E)
Ue dRad 1€ R Uh WY Fie & yaud § @
IR § ? 3 AoWal Bl dd R fhar o g ?
What are the differences between managing a global

brand and a local brand ? How are there differences
handled ?

Tiid, §ie 3R T SN ol DI Sisd & 2
ISR B A7 fIR F 9agy |

How do symbols connect the brand and a consumer ?
Explain in detail with examples.

0-6503 50
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Paper Fourth

PUBLIC RELATIONS AND MANAGEMENT

Time : Three Hours ]

[ Maximum Marks : 70
[ Minimum Pass Marks : 18
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Instructions for Candidate :

Section—A : Question Nos. 01 to 08 are very short answer

type questions. Attempt all questions. Each
question carries 01 mark. Answer each of
these questions in 1 or 2 words/1 sentence.

Section—B : Question Nos. 09 to 14 are half short answer

type questions. Attempt any four questions.
Each question carries 2% marks. Answer each

of these questions in about 75 words or half
page.

Section—C : Question Nos. 15 to 18 are short answer type

questions. Attempt any three questions. Each
question carries 05 marks. Answer each of
these questions in about 150 words or one

page.

Section—D : Question Nos. 19 to 22 are half long answer

type questions. Attempt any fwo questions.
Each question carries 10 marks. Answer each
of these questions in about 300 words or two

pages.
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Section—E : Question Nos. 23 and 24 are long answer type

questions. Attempt any one question. Each
question carries 17 marks. Answer each of
these questions in about 600—750 words or

04—05 pages.
Yug—
(Section—A)
TR, UA. T, @1 {1 &Y 7§ 7
What is the full form of CRMS ?
i ARy 77 8 ?
What is Marketing Mix ?

1. e 9. BT Qo wY fRay |
Write the full form of CLC.

Tl L Al = TIT BT AR x 3IRT x ............

CLTV = Purchase size x Frequency X .............

Guel H qifldd Srel dl el St g

Data classified in segments is called ............... .

SeXIc W AqATg Bl Fare T - HEA & |

The conduct of business over the internet 1is
called ............... .

P.T.O.

10.

1.

12.

13.

14.

[4] 0-6504

SAIE, Jod, WM 3R YR BT WA & |

The combination of product, price, place and
promotion is .............. .

Yrg—q

(Section—B)
. IR T, 3R -1 R TH. # 3R S|
Differentiate between CRM and e-CRM.
ffely BIceR & ATAR HEH dog & BIF-U A=
YR & ?
According to Philip Kotler what are the different types
of customer values ?

PCTR g% Tgfhel W) U dferd fewofy faRgu |

Write a short note on customer life cycle.

D & IRYTT T8 |

Define Customer.

D FEER! DI T & ?

What is customer share approach ?

STeT RS T 8 7

What is a data warehouse ?




15

16.

17.

18.

19.

20.

[5] 0-6504

Yle—Y
(Section—C)
dremfiaxe & 95 @ fRvay @& € ? fiwr 9
qareq |

What are the characteristics of the post-industrial era ?
Explain in detail.

UTEdH SMETRT YFNEToT BrihH &I aeIhdl T & 2

What is the need of customer’s orientation training
programme ?

fAR=1 yBR & Wed Al W g9l DI |

Discuss the different types of customer values.

fOdR ¥ AT 7 DH-9 BRE & o W Al IR, TH.
B Thorar fR B 2 |

What are the factors on which the success of CRM
depends ? Explain.

Ylg—g
(Section—D)
Wl 3R, U, Bl AHeddd AR $- H e fawe
&l 8 oI § ?
Why do organization fail to successfully implement
CRM?

IS b PRIIR ¥ JIgh TEIC & | 3T Sfaid bl el
wifed BT |

In today’s business, customer is king. Justify your
answer.

P.T.O.

21.

22.

23.

24.

[6] 0-6504

D Hed YaE YU Bl IRET BT |

Explain the customer value management strategy.

= yorR @ . IR . TR @ @
HIFT |
Explain the different types of CRM activities.
Yle—g
(Section—E)

W IR W & A= dal W =t I

Discuss the various elements of CRM.

R B AL AR TH, quH & folw | O uRka
FRA T ? HIMSY |

What things motivate companies to adopt CRM ?
Explain.

0-6504 50
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Paper Fifth

CORPORATE COMMUNICATION

Time : Three Hours |

[ Maximum Marks : 70
[ Minimum Pass Marks : 18
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P.T.O.

[2] 0-6505

WGUS—< : U HHIG 19 W 22 TH g oY SR T 2 |

Yus—F

forgl & uol & SR SRR | UAd Yo & forw
10 3 fRUiRd €| TP U B IR oI
300 ¥rsal AT S U1 H AT |

L U9 HEG 23 UG 24 o ST YA & | fd

U6 U B SR AN | TAG T b foru
17 3 RuiRd €| TP U B IR oI
600—750 3T AT 04—05 U H ST |

Instructions for Candidate :

Section—A : Question Nos. 01 to 08 are very short answer

type questions. Attempt all questions. Each
question carries 01 mark. Answer each of
these questions in 1 or 2 words/1 sentence.

Section—B : Question Nos. 09 to 14 are half short answer

type questions. Attempt any four questions.
Each question carries 2% marks. Answer each

of these questions in about 75 words or half
page.

Section—C : Question Nos. 15 to 18 are short answer type

questions. Attempt any three questions. Each
question carries 05 marks. Answer each of
these questions in about 150 words or one

page.

Section—D : Question Nos. 19 to 22 are half long answer

type questions. Attempt any fwo questions.
Each question carries 10 marks. Answer each
of these questions in about 300 words or two

pages.
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Section—E : Question Nos. 23 and 24 are long answer type
questions. Attempt any one question. Each
question carries 17 marks. Answer each of
these questions in about 600—750 words or
04—05 pages.

YUes—3
(Section—A)

1. ORI @ IART Afed I g

The word ‘communication’ originated from the Latin
word ........coee..e. .

2. ‘Ser IR a1 A 2|

The word ‘intra’ means ............... .
3. FIS TS o A &9 yiayie | &1 yfquifed fevar ?
When did Brown and Leigh give feedback rules ?

4, T, Y S, I A © |
WWW stands for ................. .

5. Uede <l Bl 1 ‘AR Be e o ?
When the Edward T. Hall developed ‘proxemics’ ?

6. TG (AT D) R AT & ?

Sparkle indicates ............. .

Hel /Teld

True/False :

7. WEHR T Se3d Dfad 8 & | GEVAED)
Interviews are always goal-oriented. (True/False)

P.T.O.

10.

1.

12.

13.

14.

15.

[4] 0-6505
INIRG Ba-H19 WaR & T el 21 (Wl /Telq)

Body language is not a part of communication.
(True/False)

Yig—q
(Section—B)
HIRed AR @ ?
What is non-verbal communication ?

dArIdd & Y @) AR D G1Q|

Explain the Lasswell’s model.
yfogfie & 3 Far JHErd § 2
What do you mean by Feedback ?
g FAR B IR BT |

Define the oral communication.

PR B GRYTT forRav |

Write the definition of Chronemics.

s TR @ IR H faRay |
Write about the Matrimonial Interview.
Yre—Y
(Section—C)
T B e B Ry |

Write the role of language.




16

17.

18.

19.

20.

21.

22.

23.

[5] 0-6505
G & Hecd Bl AeeR qaesy |
Explain the importance of listening with examples.
- BT e B |

Describe the gestures.

DR | AT AT FHed & ? AT DI |
What do you mean by Interview ? Explain.
Ylg—g
(Section—D)
AR BT YA HR dlel dedl bl =@l Bifory |

Discuss about the factors affecting communication.
G B G JfTedl W YT Sifery |

Elucidate over the bad listening habits.

ARING BG-H1G DT 89 Dl 38T (YEIR) R Fhdl & 7
How can we improve the body language ?

W 79 & yHR ey |

Write the types of group discussion.
Yre—g
(Section—E)
AR (o) GaR @) e AR |

Describe the business communication.

P.T.O.

[6] 0-6505

24, ‘AT WOR @ GANS & fderg T8 B Gl |”

AISTERVT 9 |

B

“Without communication society can’t develop.’

Explain with examples.

0-6505 50
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Time : Three Hours ]

Paper Sixth
fISIUe 3R S D b SUDRY]

[ Maximum Marks : 70
[ Minimum Pass Marks : 18
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P.T.O.
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600—750 Gl AT 04—05 UST H ST |

Instructions for Candidate :

Section—A : Question Nos. 01 to 08 are very short answer

type questions. Attempt all questions. Each
question carries 01 mark. Answer each of
these questions in 1 or 2 words/1 sentence.

Section—B : Question Nos. 09 to 14 are half short answer

type questions. Attempt any four questions.
Each question carries 2% marks. Answer each

of these questions in about 75 words or half
page.

Section—C : Question Nos. 15 to 18 are short answer type

questions. Attempt any three questions. Each
question carries 05 marks. Answer each of
these questions in about 150 words or one

page.

Section—D : Question Nos. 19 to 22 are half long answer

type questions. Attempt any fwo questions.
Each question carries 10 marks. Answer each
of these questions in about 300 words or two

pages.
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Section—E : Question Nos. 23 and 24 are long answer type

1.

2.

questions. Attempt any one question. Each
question carries 17 marks. Answer each of
these questions in about 600—750 words or
04—05 pages.

Yug—

(Section—A)

SIS B SUBI § -
(@) v fasifiq

(@ W amar

(@) U9 A

() Swja i

Tools of Public Relations is :
(a) Press Release

(b) Press Conference

(c) Press Meet

(d) All of the above

e, gredRe WA & U ISRV 2 | (e / Teld)

Radio is an example of broadcast media. (True/False)

1. 1. oz, BT R TM foifag |
Write the full form of BDI.

P.T.O.

10.
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fofl W /fowm gRT gl uBeT @ Esw
SRS HEl oIl & | GEHYAIRE)
Magazine published by any organization/department is

known as house journal. (True/False)
SIS AR Tl U i bl HIET R Fdhdl
g GRYAIRE)!
Public relations officer can address a press conference.
(True/False)
Ud. 3MS. . & a0 # SHRAS e Bl |
SEVARD)
There is emotional appeal in the advertisement of LIC.
(True/False)
feoell Seure & faue # wered AT o1 STANT e
fopar ST e | GEVARK)
Social media can’t be use for advertisement of a
product. (True/False)

g Ud. 4. &1 q)1 99 forRe |
Write the full form of U. S. P.
Yug—q

(Section—B)

SR | Y T Eed © P

What do you mean by Public Relations ?

U9 el foodt e & ?

What is Press Release ?



1.

12.

13.

14.

15.

16.

17.

18.

19.
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TIPS faemoe fod @ed 8 7

What is Classified Advertisement ?
STHITT You e FEd € ?

What is Customer Value ?

299 ool fhd Ped 8 ?

What is House Journal ?

fewer fagme fd oed € ?
What is Display Advertisement ?
Yug—y
(Section—C)
fasmae # i @ fier @1 ?
What is the role of music in advertising ?
WIRRRY 69 Fed & 7 FHes |
What is Sponsorship ? Describe.
PR ReleMRIY Hiorve & &7 M & ?

What are the benefits of customer relationship
management ?

IS gl oy Ped © ? FHSSY |
What is Brand Image ? Describe.
Ylg—q
(Section—D)
UGTeeE @1 8 ? 39@! Aol & [ RO @
e DI |

What is Exhibition ? Discuss the various steps of
planning for an exhibition.

P.T.O.

20.

21.

22.

23.

24.
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gis 309 & FE 4 Ud Wellfgel fbq @Re ¥ Heq
PR FHAl & ?
How a celebrity is helpful to build a brand image ?

faeie @ faf= JerT @1 =@ SIfo |

Discuss the various types of advertisement.

TG & AT SuaRel @ TEt B |
Discuss the various tools of Public Relations.
Gres—%
(Section—E)
fdl WM & Bfd FE 4 IS B AT @
GRHTYT BITOTY |

Describe the role of public relations in image building
of an institution.

fferRaa R e fewforl forfy -
() fsar fagmm

(i) sy o

Write short notes on the following :

(i) Radio Commercials

(i) Sales Promotion
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