
 

 P. T. O.  

O–6501 

P. G. Diploma in Advertising and 
Public Relations  

 Term End Examination, Jan.-Dec., 2020 

Paper First 

foKkiu ,oa tulEidZ % ,d ifjp; 

Time : Three Hours ]  [ Maximum Marks : 70 

   [ Minimum Pass Marks : 18 

ijh{kkFkhZ gsrq funsZ’k % 

[k.M&v % iz’u Øekad 01 ls 08 rd vfr y?kq mŸkjh; iz’u gSaA 
lHkh iz’uksa ds mŸkj nhft;sA izR;sd iz’u ds fy;s  
01 vad fu/kkZfjr gSA izR;sd iz’u dk mŸkj 1 ;k  
2 ‘kCnksa@1 okD; esa nhft;sA 

[k.M&c % iz’u Øekad 09 ls 14 rd v)Z y?kq mŸkjh; iz’u gSaA 
fdUgha pkj iz’uksa ds mŸkj nhft;sA izR;sd iz’u ds 
fy, 1

2
2  vad fu/kkZfjr gSaA izR;sd iz’u dk mŸkj 

yxHkx 75 ‘kCnksa ;k vk/kk ist eas nhft;sA  
[k.M&l % iz’u Øekad 15 ls 18 rd y?kq mŸkjh; iz’u gSaA 

fdUgha rhu iz’uksa ds mŸkj nhft;sA izR;sd iz’u ds 
fy, 05 vad fu/kkZfjr gaSA izR;sd iz’u dk mŸkj 
yxHkx 150 ‘kCnksa ;k ,d ist eas nhft;sA 
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[k.M&n % iz’u Øekad 19 ls 22 rd v)Z nh?kZ mŸkjh; iz’u gSaA 
fdUgha nks iz’uksa ds mŸkj nhft;sA izR;sd iz’u ds fy,  
10 vad fu/kkZfjr gSaA izR;sd iz’u dk mŸkj yxHkx  
300 ‘kCnksa ;k nks ist esa nhft;sA 

[k.M&b % iz’u Øekad 23 ,oa 24 nh?kZ mŸkjh; iz’u gSaA fdlh 
,d iz’u dk mŸkj nhft;sA izR;sd iz’u ds fy,  
17 vad fu/kkZfjr gSaA izR;sd iz’u dk mŸkj yxHkx  
600&750 ‘kCnksa ;k 04&05 ist eas nhft;sA 

Instructions for Candidate :  

Section–A : Question Nos. 01 to 08 are very short answer 
type questions. Attempt all questions. Each 
question carries 01 mark. Answer each of 
these questions in 1 or 2 words/1 sentence.  

Section–B : Question Nos. 09 to 14 are half short answer 
type questions. Attempt any four questions. 

Each question carries 1
2

2  marks. Answer each 

of these questions in about 75 words or half 
page. 

Section–C : Question Nos. 15 to 18 are short answer type 
questions. Attempt any three questions. Each 
question carries 05 marks. Answer each of 
these questions in about 150 words or one 
page.    

Section–D : Question Nos. 19 to 22 are half long answer 
type questions. Attempt any two questions. 
Each question carries 10 marks. Answer each 
of these questions in about 300 words or two 
pages.  
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Section–E : Question Nos. 23 and 24 are long answer type 
questions. Attempt any one question. Each 
question carries 17 marks. Answer each of 
these questions in about 600—750 words or 
04—05 pages. 

[k.M&v 
(Section—A) 

1- foKkiu ds fcuk O;kikj fjDr dejs esa fd;k x;k ,dkyki 
gSA     ¼lR;@vlR;½ 

Doing business without advertising is like talking 
alone in an empty room.   (True/False) 

2- vk/kqfud foKkiu ds firk dkSu gSa \ 

Who is the father of Modern Advertising ? 

3- foKkiu dk ewy mís’; D;k gS \ 

What is the fundamental objective of advertisement ? 

4- foKkiu vkòfŸk dk vFkZ D;k gS \ 

What is the meaning of Advertising Frequency ? 

5- foKkiu&ek/;e ls vki D;k le>rs gSa \ 

What do you understand by Advertising Media ? 

6- jsfM;ks ,d izdk’ku@eqnz.k ek/;e gSA ¼lR;@vlR;½ 

Radio is a publish/print media.   (True/False) 

7- tu&lEidZ vf/kdkjh ds dksbZ nks xq.k fyf[k,A 

What are any two qualities of a Public Relation  
Officer ? 
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8- izsl&foKfIr D;k gS \ 

What is a Press Release ? 

[k.M&c 

(Section—B) 

9- foKkiu dh ifjHkk”kk nhft,A  

Define Advertisement.  

10- foKkiu ,tsalh dh eq[; Hkwfedk D;k gS \ 

What is the main role of advertising agency ? 

11- foKkiu ctV dks ifjHkkf”kr dhft,A  

Define advertising budget.  

12- foKkiu&ek/;e D;ksa vko’;d gS \ 

Why do we need advertising media ? 

13- lekpkj&i=ksa ds D;k ykHk gSa \ 

What are the advantages of newspapers ? 

14- tu&lEidZ esa ^tu* dk vFkZ D;k gS \ 

In public relations what does the world ‘public’ refers 

to ? 

[k.M&l 

(Section—C) 

15- Mh- ,- th- ,e- ,- vkj- in dh O;k[;k dhft,A  

Explain the term DAGMAR. 
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16- fLopcSd dh O;k[;k dhft,A  

Explain the term Switchback.  

17- ehfM;k fu;kstu dks ifjHkkf”kr dhft,A  

Define Media Planning.  

18- x`g if=dk ds izdkj fyf[k,A  

What are the types of house journals ? 

[k.M&n 

(Section—D) 

19- oSf’od foKkiu D;k gS \ le>kb,A  

What do you mean by Global Advertising ? Explain.  

20- fuEukafdr essa ls fdUgha nks ij fVIif.k;k¡ fyf[k, % 

¼v½ foKkiu ,tsalh 

¼c½ eqnz.k ek/;e 

¼l½ lkbcj ek/;e 

Write notes on any two of the following : 

(a) Advertising Agency  

(b) Print Media 

(c) Cyber Media 

21- ,- ,l- lh- vkbZ- dksM D;k gS \ O;k[;k dhft,A  

What do you mean by ASCI Code ? Explain.  

22- fuxfer lapkj dks le>kb,A  

Explain Corporate Communication.  
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[k.M&b 

(Section—E) 

23- foKkiu dh izd`fr  {ks= vkSj izHkko ij foLr̀r fVIi.kh 

fyf[k,A  

Write a detailed note on the nature, scope and effect of 
advertisements. 

24- foKkiu&izHkko dh ck/kk,¡ dkSu&lh gSa \ le>kb,A 

What are the barriers of advertising effectiveness ? 
Explain.  
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O–6502 

P. G. Diploma in Advertising and 
Public Relations 

 Term End Examination, Jan.-Dec., 2020 

Paper Second 

PRINCIPLES AND OBJECTIVES OF  
PUBLIC RELATIONS 

Time : Three Hours ]  [ Maximum Marks : 70 

   [ Minimum Pass Marks : 18 

ijh{kkFkhZ gsrq funsZ’k % 

[k.M&v % iz’u Øekad 01 ls 08 rd vfr y?kq mŸkjh; iz’u gSaA 
lHkh iz’uksa ds mŸkj nhft;sA izR;sd iz’u ds fy;s  
01 vad fu/kkZfjr gSA izR;sd iz’u dk mŸkj 1 ;k  
2 ‘kCnksa@1 okD; esa nhft;sA 

[k.M&c % iz’u Øekad 09 ls 14 rd v)Z y?kq mŸkjh; iz’u gSaA 
fdUgha pkj iz’uksa ds mŸkj nhft;sA izR;sd iz’u ds 
fy, 1

22  vad fu/kkZfjr gSaA izR;sd iz’u dk mŸkj 
yxHkx 75 ‘kCnksa ;k vk/kk ist eas nhft;sA  

[k.M&l % iz’u Øekad 15 ls 18 rd y?kq mŸkjh; iz’u gSaA 
fdUgha rhu iz’uksa ds mŸkj nhft;sA izR;sd iz’u ds 
fy, 05 vad fu/kkZfjr gaSA izR;sd iz’u dk mŸkj 
yxHkx 150 ‘kCnksa ;k ,d ist eas nhft;sA 
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[k.M&n % iz’u Øekad 19 ls 22 rd v)Z nh?kZ mŸkjh; iz’u gSaA 
fdUgha nks iz’uksa ds mŸkj nhft;sA izR;sd iz’u ds fy,  
10 vad fu/kkZfjr gSaA izR;sd iz’u dk mŸkj yxHkx  
300 ‘kCnksa ;k nks ist esa nhft;sA 

[k.M&b % iz’u Øekad 23 ,oa 24 nh?kZ mŸkjh; iz’u gSaA fdlh 
,d iz’u dk mŸkj nhft;sA izR;sd iz’u ds fy,  
17 vad fu/kkZfjr gSaA izR;sd iz’u dk mŸkj yxHkx  
600&750 ‘kCnksa ;k 04&05 ist eas nhft;sA 

Instructions for Candidate :  

Section–A : Question Nos. 01 to 08 are very short answer 
type questions. Attempt all questions. Each 
question carries 01 mark. Answer each of 
these questions in 1 or 2 words/1 sentence.  

Section–B : Question Nos. 09 to 14 are half short answer 
type questions. Attempt any four questions. 

Each question carries 1
2

2  marks. Answer each 

of these questions in about 75 words or half 
page. 

Section–C : Question Nos. 15 to 18 are short answer type 
questions. Attempt any three questions. Each 
question carries 05 marks. Answer each of 
these questions in about 150 words or one 
page.    

Section–D : Question Nos. 19 to 22 are half long answer 
type questions. Attempt any two questions. 
Each question carries 10 marks. Answer each 
of these questions in about 300 words or two 
pages.  
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Section–E : Question Nos. 23 and 24 are long answer type 

questions. Attempt any one question. Each 

question carries 17 marks. Answer each of 

these questions in about 600—750 words or 

04—05 pages. 

[k.M&v 

(Section—A) 

1- ^vkWy vckmV ih- vkj-* iqLrd fdlus fy[kh \ 

Who has written the book ‘All About PR’ ? 

2- ih- ,y- lh- dk iwjk vFkZ fyf[k,A 

Write the full form of PLC. 

3- ,- th- ,e- dk D;k rkRi;Z gS \ 

Tell the meaning of AGM. 

4- izsl dkmafly vkWQ bafM;k ¼Hkkjrh; izsl ifj”kn~½ dh LFkkiuk 

dc gqbZ \ 

When was the Press Council of India established ? 

5- cká tulaidZ dk ,d midj.k fyf[k,A  

Write a tool of external public relations.  

6- foi.ku D;k gS \  

What is Marketing ? 

7- vkbZ- ih- vkj- ,- dk rkRi;Z gS ------------------------A 

I. P. R. A. stands for ............. .  
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8- ih- vkj- ,l- vkbZ- ls vki D;k le>rs gSa \ 

What do you mean by PRSI ? 

[k.M&c 

(Section—B) 

9- tulEidZ dh ifjHkk”kk fyf[k,A  

Write the definition of Public Relations. 

10- foŸkh; foKkiu D;k gS \ 

What is Financial Advertising ? 

11- fuxfer ¼dkiksZjsV½ tulaidZ ls vki D;k le>rs gSa \ 

What do you mean by Corporate PR ? 

12- Hkkjrh; izsl ifj”kn~ dks ifjHkkf”kr dhft,A  

Define the Press Council of India.  

13- tu lsok lapkj ij izdk’k Mkfy,A 

Highlight about the Public Service Communication.  

14- xq.kkRed izk:i D;k gS \ 

What is Qualitative Format ? 

[k.M&l 

(Section—C) 

15- ykWfcax dks le>kb;sA 

Explain the lobbying.  
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16- dkiksZjsV ds lkekftd nkf;Ro ls vki D;k le>rs gSa \ 

What do you mean by Corporate Social Responsibility ? 

17- vkUrfjd tulEidZ ds ckjs esa fyf[k,A  

Write about the internal public relations.  

18- izsl foKfIr D;k gS \ 

What is press release ? 

[k.M&n 

(Section—D) 

19- tulaidZ dh vko’;drk ij izdk’k Mkfy,A  

Highlight the need for public relations.  

20- foŸkh; tulaidZ dh Hkwfedk dks fyf[k,A  

Write the role of Financial PR. 

21- lh- ,l- vkj- ¼dkiksZjsV lks’ky fjLikWfUlfcfyVh½ Nfo fuekZ.k 

esa fdl izdkj lgk;d gS \ ppkZ dhft,A  

How is CSR (Corporate Social Responsibility) helpful 

in image building ? Discuss.  

22- vPNs ys[ku dh O;k[;k dhft,A  

Describe the good writing.  
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[k.M&b 

(Section—E) 

23- tulEidZ ‘kks/k dh vko’;drk vkSj leL;kvksa ds ckjs esa 

fyf[k,A 

Write the need and problems of PR research.  

24- tulaidZ ds fofHkUu midj.kksa ij izdk’k Mkfy,A 

Highlight the different tools of public relations.  
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O–6503 

P. G. Diploma in Advertising & 
Public Relations 

 Term End Examination, Jan.-Dec., 2020 

Paper Third 

foKkiu eas czkaM izcU/ku vkSj j.kuhfr 

Time : Three Hours ]  [ Maximum Marks : 70 
   [ Minimum Pass Marks : 18 

ijh{kkFkhZ gsrq funsZ’k % 

[k.M&v % iz’u Øekad 01 ls 08 rd vfr y?kq mŸkjh; iz’u gSaA 
lHkh iz’uksa ds mŸkj nhft;sA izR;sd iz’u ds fy;s  
01 vad fu/kkZfjr gSA izR;sd iz’u dk mŸkj 1 ;k  
2 ‘kCnksa@1 okD; esa nhft;sA 

[k.M&c % iz’u Øekad 09 ls 14 rd v)Z y?kq mŸkjh; iz’u gSaA 
fdUgha pkj iz’uksa ds mŸkj nhft;sA izR;sd iz’u ds 

fy, 1
2

2  vad fu/kkZfjr gSaA izR;sd iz’u dk mŸkj 

yxHkx 75 ‘kCnksa ;k vk/kk ist eas nhft;sA  
[k.M&l % iz’u Øekad 15 ls 18 rd y?kq mŸkjh; iz’u gSaA 

fdUgha rhu iz’uksa ds mŸkj nhft;sA izR;sd iz’u ds 
fy, 05 vad fu/kkZfjr gaSA izR;sd iz’u dk mŸkj 
yxHkx 150 ‘kCnksa ;k ,d ist eas nhft;sA 
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[k.M&n % iz’u Øekad 19 ls 22 rd v)Z nh?kZ mŸkjh; iz’u gSaA 
fdUgha nks iz’uksa ds mŸkj nhft;sA izR;sd iz’u ds fy,  
10 vad fu/kkZfjr gSaA izR;sd iz’u dk mŸkj yxHkx  
300 ‘kCnksa ;k nks ist esa nhft;sA 

[k.M&b % iz’u Øekad 23 ,oa 24 nh?kZ mŸkjh; iz’u gSaA fdlh 
,d iz’u dk mŸkj nhft;sA izR;sd iz’u ds fy,  
17 vad fu/kkZfjr gSaA izR;sd iz’u dk mŸkj yxHkx  
600&750 ‘kCnksa ;k 04&05 ist eas nhft;sA 

Instructions for Candidate :  

Section–A : Question Nos. 01 to 08 are very short answer 
type questions. Attempt all questions. Each 
question carries 01 mark. Answer each of 
these questions in 1 or 2 words/1 sentence.  

Section–B : Question Nos. 09 to 14 are half short answer 
type questions. Attempt any four questions. 

Each question carries 1
2

2  marks. Answer each 

of these questions in about 75 words or half 
page. 

Section–C : Question Nos. 15 to 18 are short answer type 
questions. Attempt any three questions. Each 
question carries 05 marks. Answer each of 
these questions in about 150 words or one 
page.    

Section–D : Question Nos. 19 to 22 are half long answer 
type questions. Attempt any two questions. 
Each question carries 10 marks. Answer each 
of these questions in about 300 words or two 
pages.  
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Section–E : Question Nos. 23 and 24 are long answer type 

questions. Attempt any one question. Each 

question carries 17 marks. Answer each of 

these questions in about 600—750 words or 

04—05 pages. 

[k.M&v 

(Section—A) 

1- czkaM dks ifjHkkf”kr dhft,A  

Define Brand.  

2- vEczsyk czkafMax D;k gS \ 

What is Umbrella Branding ? 

3- iSdsftax czkaM bfDoVh dk ,d egRoiw.kZ fgLlk gSA  

      ¼lR;@xyr½ 

Packaging is the part of brand equity. (True/False) 

4- D;k czkaM best fdlh laLFkku ds fy, t:jh gS \  

Is brand image important for an organisation ?   

5- izfrc)rk czkaM&fu”Bk dk vax gSA ¼lR;@xyr½ 

Commitment is a part of brand loyalty. (True/False) 

6- fu;fer xzkgd oQknkj xzkgd gSaA  ¼lR;@xyr½ 

Regular customers are loyal customers. (True/False) 
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7- ^izrhd* czkaM ,oa mRiknu oxZ dk ladsrd gSA ¼lR;@xyr½ 

Symbol act as an indicator of brands and product class.  

       (True/False) 

8- czkaM O;fDrRo ,oa czkaM izHkko leku gSaA ¼lR;@xyr½ 

Brand personality and brand image are the same.  

       (True/False) 

[k.M&c 

(Section—B) 

9- czkaM ilZukfyVh D;k gS \ 

What is brand personality ? 

10- ^czkaM yksxks* dk eq[; mís’; D;k gS \ 

What is the main purpose of ‘Brand Logo’ ? 

11- ^czkaM ,EcslMj* ds ckjs esa fVIi.kh fyf[k,A 

Write a note on ‘Brand Ambassador’. 

12- ^czkaM iksth’kfuax* D;k gS \ 

What is ‘Brand Positioning’ ? 

13- ,d laxBu ds fy, ^czkaM izfr:i* dk egRo dSls gS \ 

How is ‘brand image’ important to an organisation ? 

14- ^Xykscy czkafMax* D;k gS \ 

What is ‘Global Branding’ ? 
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[k.M&l 
(Section—C) 

15- mu rhu rjhdksa dks crkb;s ftuls ^czkaM bfDoVh* dks iqu% 
LFkkfir fd;k tk ldrk gSA 
Explain the three ways in which ‘brand equity’ can be 
re-established.  

16- dEiuh vius ^izrhd fpà* dk mi;ksx dgk¡ djrh gS \ ,d 
izrhd fpà dSls cuk;k tkrk gS \ 
Where does a company use its ‘logo’ ? How is a ‘logo’ 
created ? 

17- ^czkaM Ýsapkbftax* ij ,d fVIi.kh fyf[k,A  

Write a note on ‘Brand Franchising’.  

18- baVjusV@osc czkafMax dks fdl rjg ls lg;ksx djrk gS \ 
How does the internet/web support branding ? 

[k.M&n 
(Section—D) 

19- vksfifu;u yhMj dkSu gSa vkSj os fdl rjg miHkksDrkvksa dks 
izHkkfor djrs gSa \ 
Who are opinion leaders and how do they influence 
customers ? 

20- czkaM D;k gS \ czkaM dh fofHkUu fo’ks”krkvksa dh O;k[;k 
dhft,A  
What is Brand ? Explain the various attributes of 
brand.  
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21- ,d foØsrk czkaM iksVZQksfy;ks dk dSls izca/k djrk gS \ 
How does a marketer manage a brand portfolio ? 

22- czkaM cukus esa enn djus okys lkr dkjdksa dh O;k[;k 
dhft,A  
Explain the seven factors that help form a brand.  

[k.M&b 
(Section—E) 

23- ,d oSf’od czkaM vkSj ,d LFkkuh; czkaM ds izca/ku esa D;k 
vUrj gS \ bu erHksnksa dks dSls fu;af=r fd;k tkrk gS \ 
What are the differences between managing a global 
brand and a local brand ? How are there differences 
handled ? 

24- izrhd  czkaM vkSj ,d miHkksDrk dks dSls tksM+rs gSa \ 

mnkgj.kksa ds lkFk foLrkj ls crkb,A  
How do symbols connect the brand and a consumer ? 
Explain in detail with examples.  

 

 

 

 

 

 

 

 
O–6503  50 



 

 P. T. O.  

O–6504 

P. G. Diploma in Advertising &  
Public Relations 

 Term End Examination, Jan.-Dec., 2020 

Paper Fourth 

PUBLIC RELATIONS AND MANAGEMENT 

Time : Three Hours ]  [ Maximum Marks : 70 

   [ Minimum Pass Marks : 18 

ijh{kkFkhZ gsrq funsZ’k % 

[k.M&v % iz’u Øekad 01 ls 08 rd vfr y?kq mŸkjh; iz’u gSaA 
lHkh iz’uksa ds mŸkj nhft;sA izR;sd iz’u ds fy;s  
01 vad fu/kkZfjr gSA izR;sd iz’u dk mŸkj 1 ;k  
2 ‘kCnksa@1 okD; esa nhft;sA 

[k.M&c % iz’u Øekad 09 ls 14 rd v)Z y?kq mŸkjh; iz’u gSaA 
fdUgha pkj iz’uksa ds mŸkj nhft;sA izR;sd iz’u ds 
fy, 1

2
2  vad fu/kkZfjr gSaA izR;sd iz’u dk mŸkj 

yxHkx 75 ‘kCnksa ;k vk/kk ist eas nhft;sA  
[k.M&l % iz’u Øekad 15 ls 18 rd y?kq mŸkjh; iz’u gSaA 

fdUgha rhu iz’uksa ds mŸkj nhft;sA izR;sd iz’u ds 
fy, 05 vad fu/kkZfjr gaSA izR;sd iz’u dk mŸkj 
yxHkx 150 ‘kCnksa ;k ,d ist eas nhft;sA 
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[k.M&n % iz’u Øekad 19 ls 22 rd v)Z nh?kZ mŸkjh; iz’u gSaA 
fdUgha nks iz’uksa ds mŸkj nhft;sA izR;sd iz’u ds fy,  
10 vad fu/kkZfjr gSaA izR;sd iz’u dk mŸkj yxHkx  
300 ‘kCnksa ;k nks ist esa nhft;sA 

[k.M&b % iz’u Øekad 23 ,oa 24 nh?kZ mŸkjh; iz’u gSaA fdlh 
,d iz’u dk mŸkj nhft;sA izR;sd iz’u ds fy,  
17 vad fu/kkZfjr gSaA izR;sd iz’u dk mŸkj yxHkx  
600&750 ‘kCnksa ;k 04&05 ist eas nhft;sA 

Instructions for Candidate :  

Section–A : Question Nos. 01 to 08 are very short answer 
type questions. Attempt all questions. Each 
question carries 01 mark. Answer each of 
these questions in 1 or 2 words/1 sentence.  

Section–B : Question Nos. 09 to 14 are half short answer 
type questions. Attempt any four questions. 

Each question carries 1
22  marks. Answer each 

of these questions in about 75 words or half 
page. 

Section–C : Question Nos. 15 to 18 are short answer type 
questions. Attempt any three questions. Each 
question carries 05 marks. Answer each of 
these questions in about 150 words or one 
page.    

Section–D : Question Nos. 19 to 22 are half long answer 
type questions. Attempt any two questions. 
Each question carries 10 marks. Answer each 
of these questions in about 300 words or two 
pages.  
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Section–E : Question Nos. 23 and 24 are long answer type 

questions. Attempt any one question. Each 

question carries 17 marks. Answer each of 

these questions in about 600—750 words or 

04—05 pages. 

[k.M&v 

(Section—A) 

1- lh- vkj- ,e- ,l- dk iwjk :i D;k gS \ 

What is the full form of CRMS ? 

2- ekdsZfVax feDl D;k gS \ 

What is Marketing Mix ? 

3- lh- ,y- lh- dk iw.kZ :i fyf[k,A 

Write the full form of CLC.  

4- lh- ,y- Vh- oh- = [kjhn dk vkdkj × vkòfŸk × ............. 

CLTV = Purchase size × Frequency × ............. 

5- [k.Mksa eas oxhZdr̀ MkVk dks dgk tkrk gS -------------------A 

Data classified in segments is called ............... .  

6- baVjusV ij O;olk; dk lapkyu ------------------- dgykrk gSA  

The conduct of business over the internet is  

called ............... . 
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7- mRikn  ewY;  LFkku vkSj izpkj dk la;kstu gS ----------------A 

The combination of product, price, place and 
promotion is .............. .  

8- mnklhurk  ‘khryrk  jkscksVhdj.k  fu;e iqfLrdk ------------------- esa 

vfHk’kki gSA 
Apathy, coldness, robotize, rule book are the sins of 
................. .  

[k.M&c 
(Section—B) 

9- lh- vkj- ,e- vkSj bZ&lh- vkj- ,e- esa vUrj dhft,A  

Differentiate between CRM and e-CRM. 

10- fQfyi dksVyj ds vuqlkj dLVej oSY;w ds dkSu&ls fofHkUu 
izdkj gSa \ 
According to Philip Kotler what are the different types 
of customer values ? 

11- dLVej ykbQ lkbfdy ij ,d laf{kIr fVIi.kh fyf[k,A  
Write a short note on customer life cycle.  

12- xzkgd dh ifjHkk”kk crkb,A  
Define Customer.  

13- xzkgd lk>snkjh ǹf”Vdks.k D;k gS \ 
What is customer share approach ? 

14- MkVk os;jgkml D;k gS \ 
What is a data warehouse ? 
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[k.M&l 
(Section—C) 

15- vkS|ksxhdj.k ds ckn dh fo’ks”krk,¡ D;k gSa \ foLrkj ls 
crkb,A  
What are the characteristics of the post-industrial era ? 
Explain in detail.  

16- xzkgd vk/kkfjr izf’k{k.k dk;ZØe dh vko’;drk D;k gS \ 
What is the need of customer’s orientation training 
programme ? 

17- fofHkUu izdkj ds xzkgd ewY;ksa ij ppkZ dhft,A  
Discuss the different types of customer values.  

18- foLrkj ls crkb, os dkSu&ls dkjd gSa ftu ij lh- vkj- ,e- 
dh lQyrk fuHkZj djrh gSA 
What are the factors on which the success of CRM 
depends ? Explain.  

[k.M&n 
(Section—D) 

19- lh- vkj- ,e- dks lQyrkiwoZd ykxw djus esa laxBu foQy 
D;ksa gks tkrs gSa \ 
Why do organization fail to successfully implement 
CRM ? 

20- vkt ds dkjksckj esa xzkgd lezkV gSaA vius tokc dks lgh 
lkfcr dhft,A  
In today’s business, customer is king. Justify your 
answer.  
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21- xzkgd ewY; izca/ku j.kuhfr dh O;k[;k dhft,A  
Explain the customer value management strategy.  

22- fofHkUu izdkj dh lh- vkj- ,e- xfrfof/k;ksa dh O;k[;k 
dhft,A  
Explain the different types of CRM activities.  

[k.M&b 
(Section—E) 

23- lh- vkj- ,e- ds fofHkUu rRoksa ij ppkZ dhft,A  
Discuss the various elements of CRM. 

24- dEifu;ksa dks lh- vkj- ,e- viukus ds fy, D;k pht iszfjr 
djrh gS \ le>kb,A  
What things motivate companies to adopt CRM ? 
Explain.  
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P. G. Diploma in Advertising & 
Public Relations 

 Term End Examination, Jan.-Dec., 2020 

Paper Fifth 

CORPORATE COMMUNICATION 

Time : Three Hours ]  [ Maximum Marks : 70 

   [ Minimum Pass Marks : 18 

ijh{kkFkhZ gsrq funsZ’k % 

[k.M&v % iz’u Øekad 01 ls 08 rd vfr y?kq mŸkjh; iz’u gSaA 
lHkh iz’uksa ds mŸkj nhft;sA izR;sd iz’u ds fy;s  
01 vad fu/kkZfjr gSA izR;sd iz’u dk mŸkj 1 ;k  
2 ‘kCnksa@1 okD; esa nhft;sA 

[k.M&c % iz’u Øekad 09 ls 14 rd v)Z y?kq mŸkjh; iz’u gSaA 
fdUgha pkj iz’uksa ds mŸkj nhft;sA izR;sd iz’u ds 
fy, 1

2
2  vad fu/kkZfjr gSaA izR;sd iz’u dk mŸkj 

yxHkx 75 ‘kCnksa ;k vk/kk ist eas nhft;sA  
[k.M&l % iz’u Øekad 15 ls 18 rd y?kq mŸkjh; iz’u gSaA 

fdUgha rhu iz’uksa ds mŸkj nhft;sA izR;sd iz’u ds 
fy, 05 vad fu/kkZfjr gaSA izR;sd iz’u dk mŸkj 
yxHkx 150 ‘kCnksa ;k ,d ist eas nhft;sA 
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[k.M&n % iz’u Øekad 19 ls 22 rd v)Z nh?kZ mŸkjh; iz’u gSaA 
fdUgha nks iz’uksa ds mŸkj nhft;sA izR;sd iz’u ds fy,  
10 vad fu/kkZfjr gSaA izR;sd iz’u dk mŸkj yxHkx  
300 ‘kCnksa ;k nks ist esa nhft;sA 

[k.M&b % iz’u Øekad 23 ,oa 24 nh?kZ mŸkjh; iz’u gSaA fdlh 
,d iz’u dk mŸkj nhft;sA izR;sd iz’u ds fy,  
17 vad fu/kkZfjr gSaA izR;sd iz’u dk mŸkj yxHkx  
600&750 ‘kCnksa ;k 04&05 ist eas nhft;sA 

Instructions for Candidate :  

Section–A : Question Nos. 01 to 08 are very short answer 
type questions. Attempt all questions. Each 
question carries 01 mark. Answer each of 
these questions in 1 or 2 words/1 sentence.  

Section–B : Question Nos. 09 to 14 are half short answer 
type questions. Attempt any four questions. 

Each question carries 1
2

2  marks. Answer each 

of these questions in about 75 words or half 
page. 

Section–C : Question Nos. 15 to 18 are short answer type 
questions. Attempt any three questions. Each 
question carries 05 marks. Answer each of 
these questions in about 150 words or one 
page.    

Section–D : Question Nos. 19 to 22 are half long answer 
type questions. Attempt any two questions. 
Each question carries 10 marks. Answer each 
of these questions in about 300 words or two 
pages.  
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Section–E : Question Nos. 23 and 24 are long answer type 
questions. Attempt any one question. Each 
question carries 17 marks. Answer each of 
these questions in about 600—750 words or 
04—05 pages. 

[k.M&v 
(Section—A) 

1- ^lapkj* ‘kCn dh mRifŸk ySfVu ‘kCn ------------------- ls gqbZA 

The word ‘communication’ originated from the Latin 
word ................. .  

2- ^baVªk* ‘kCn dk vFkZ gSA 

The word ‘intra’ means ............... .  

3- czkmu ,aM ysg us dc izfriqf”V fu;e dks izfrikfnr fd;k \ 

When did Brown and Leigh give feedback rules ? 

4- MCY;w- MCY;w- MCY;w- dk rkRi;Z gS --------------------------A 

WWW stands for ................. .  

5- ,MoMZ Vh- gkWy us ^izksDlsfeDl* dc fodflr fd;k \ 

When the Edward T. Hall developed ‘proxemics’ ? 

6- ped ¼psgjs dh½ D;k n’kkZrk gS \ 
Sparkle indicates ............. . 

lgh@xyr % 
True/False :  

7- lk{kkRdkj ges’kk mís’; dsfUnzr gksrs gSaA ¼lgh@xyr½ 
Interviews are always goal-oriented. (True/False)  
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8- ‘kkjhfjd gko&Hkko lapkj dk fgLlk ugha gSA ¼lgh@xyr½ 

Body language is not a part of communication.   

       (True/False)  

[k.M&c 

(Section—B) 

9- vekSf[kd lapkj D;k gS \ 

What is non-verbal communication ? 

10- ykWlosy ds izk:i dh O;k[;k dhft,A  

Explain the Lasswell’s model.  

11- izfriqf”V ls vki D;k le>rs gSa \ 

What do you mean by Feedback ? 

12- ekSf[kd lapkj dks ifjHkkf”kr dhft,A  

Define the oral communication.  

13- ØksusfeDl dh ifjHkk”kk fyf[k,A 

Write the definition of Chronemics.  

14- oSokfgd lk{kkRdkj ds ckjs esa fyf[k,A 

Write about the Matrimonial Interview. 

[k.M&l 

(Section—C) 

15- Hkk”kk dh Hkwfedk dks fyf[k,A 

Write the role of language.  
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16- lquus ds egRo dks lksnkgj.k le>kb,A  

Explain the importance of listening with examples.  

17- Hkko&Hkafxekvksa dh O;k[;k dhft,A  

Describe the gestures.  

18- lk{kkRdkj ls vki D;k le>rs gSa \ O;k[;k dhft,A  

What do you mean by Interview ? Explain.  

[k.M&n 

(Section—D) 

19- lapkj dks izHkkfor djus okys rRoksa dh ppkZ dhft,A  

Discuss about the factors affecting communication. 

20- lquus dh cqjh vknrkssa ij izdk’k Mkfy,A  

Elucidate over the bad listening habits.  

21- ‘kkjhfjd gko&Hkko dks ge dSls vPNk ¼lq/kkj½ dj ldrs gSa \ 

How can we improve the body language ? 

22- lewg ppkZ ds izdkj  fyf[k,A  

Write the types of group discussion.  

[k.M&b 

(Section—E) 

23- O;kikj ¼fctusl½ lapkj dh O;k[;k dhft,A  

Describe the business communication. 
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24- ßfcuk lapkj ds lekt dk fodkl ugha gks ldrkAÞ 

lksnkgj.k le>kb,A 

“Without communication society can’t develop.” 

Explain with examples.  
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P. G. Diploma in Advertising &  
Public Relations  

 Term End Examination, Jan.-Dec., 2020 

Paper Sixth 

foKkiu vkSj tulEidZ ds midj.k 

Time : Three Hours ]  [ Maximum Marks : 70 

   [ Minimum Pass Marks : 18 

ijh{kkFkhZ gsrq funsZ’k % 

[k.M&v % iz’u Øekad 01 ls 08 rd vfr y?kq mŸkjh; iz’u gSaA 
lHkh iz’uksa ds mŸkj nhft;sA izR;sd iz’u ds fy;s  
01 vad fu/kkZfjr gSA izR;sd iz’u dk mŸkj 1 ;k  
2 ‘kCnksa@1 okD; esa nhft;sA 

[k.M&c % iz’u Øekad 09 ls 14 rd v)Z y?kq mŸkjh; iz’u gSaA 
fdUgha pkj iz’uksa ds mŸkj nhft;sA izR;sd iz’u ds 

fy, 1
2

2  vad fu/kkZfjr gSaA izR;sd iz’u dk mŸkj 

yxHkx 75 ‘kCnksa ;k vk/kk ist eas nhft;sA  

[k.M&l % iz’u Øekad 15 ls 18 rd y?kq mŸkjh; iz’u gSaA 
fdUgha rhu iz’uksa ds mŸkj nhft;sA izR;sd iz’u ds 
fy, 05 vad fu/kkZfjr gaSA izR;sd iz’u dk mŸkj 
yxHkx 150 ‘kCnksa ;k ,d ist eas nhft;sA 

 [ 2 ] O–6506 

 

[k.M&n % iz’u Øekad 19 ls 22 rd v)Z nh?kZ mŸkjh; iz’u gSaA 
fdUgha nks iz’uksa ds mŸkj nhft;sA izR;sd iz’u ds fy,  
10 vad fu/kkZfjr gSaA izR;sd iz’u dk mŸkj yxHkx  
300 ‘kCnksa ;k nks ist esa nhft;sA 

[k.M&b % iz’u Øekad 23 ,oa 24 nh?kZ mŸkjh; iz’u gSaA fdlh 
,d iz’u dk mŸkj nhft;sA izR;sd iz’u ds fy,  
17 vad fu/kkZfjr gSaA izR;sd iz’u dk mŸkj yxHkx  
600&750 ‘kCnksa ;k 04&05 ist eas nhft;sA 

Instructions for Candidate :  

Section–A : Question Nos. 01 to 08 are very short answer 
type questions. Attempt all questions. Each 
question carries 01 mark. Answer each of 
these questions in 1 or 2 words/1 sentence.  

Section–B : Question Nos. 09 to 14 are half short answer 
type questions. Attempt any four questions. 

Each question carries 1
2

2  marks. Answer each 

of these questions in about 75 words or half 
page. 

Section–C : Question Nos. 15 to 18 are short answer type 
questions. Attempt any three questions. Each 
question carries 05 marks. Answer each of 
these questions in about 150 words or one 
page.    

Section–D : Question Nos. 19 to 22 are half long answer 
type questions. Attempt any two questions. 
Each question carries 10 marks. Answer each 
of these questions in about 300 words or two 
pages.  
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Section–E : Question Nos. 23 and 24 are long answer type 

questions. Attempt any one question. Each 

question carries 17 marks. Answer each of 

these questions in about 600—750 words or 

04—05 pages. 

[k.M&v 

(Section—A) 

1- tulEidZ ds midj.k gSa % 

¼v½ izsl foKfIr 

¼c½ izsl okrkZ 

¼l½ izsl ehV 

¼n½ mi;qZDr lHkh  

Tools of Public Relations is : 

(a) Press Release  

(b) Press Conference  

(c) Press Meet  

(d) All of the above  

2- jsfM;ks  czkMdkLV ehfM;k dk ,d mnkgj.k gSA ¼lgh@xyr½ 

Radio is an example of broadcast media. (True/False) 

3- ch- Mh- vkbZ- dk iwjk uke fyf[k,A  

Write the full form of BDI. 
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4- fdlh laLFkku@foHkkx }kjk izdkf’kr if=dk dks gkml 
tujy dgk tkrk gSA ¼lgh@xyr½ 
Magazine published by any organization/department is 
known as house journal.   (True/False) 

5- tulEidZ vf/kdkjh fdlh izsl okrkZ dks lacksf/kr dj ldrk 
gSA     ¼lgh@xyr½ 
Public relations officer can address a press conference.  
       (True/False) 

6- ,y- vkbZ- lh- ds foKkiu esa beks’kuy vihy gksrh gSA  
      ¼lgh@xyr½ 

There is emotional appeal in the advertisement of LIC.  
       (True/False)  

7- fdlh mRikn ds foKkiu eas lks’ky ehfM;k dk mi;ksx ugha 
fd;k tk ldrkA ¼lgh@xyr½ 
Social media can’t be use for advertisement of a 
product.     (True/False) 

8- ;w- ,l- ih- dk iwjk uke fyf[k,A  
Write the full form of U. S. P.  

[k.M&c 
(Section—B) 

9- tulEidZ ls vki D;k le>rs gSa \ 
What do you mean by Public Relations ? 

10- izsl foKfIr fdls dgrs gSa \ 
What is Press Release ?  
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11- DyklhQkbM foKkiu fdls dgrs gSa \ 
What is Classified Advertisement ? 

12- miHkksDrk ewY; fdls dgrs gSa \ 
What is Customer Value ? 

13- gkml tuZy fdls dgrs gSa \ 
What is House Journal ? 

14- fMLIys foKkiu fdls dgrs gSa \ 
What is Display Advertisement ? 

[k.M&l 
(Section—C) 

15- foKkiu eas laxhr dh Hkwfedk D;k gS \ 
What is the role of music in advertising ? 

16- Likaljf’ki fdls dgrs gSa \ le>kb,A 
What is Sponsorship ? Describe.  

17- dLVwej fjys’kuf’ki eSustesaV ds D;k ykHk gSa \ 
What are the benefits of customer relationship 
management ? 

18- czkaM best fdls dgrs gSa \ le>kb,A  
What is Brand Image ? Describe.  

[k.M&n 
(Section—D) 

19- ,Dthfc’ku D;k gS \ bldh ;kstuk ds fofHkUu pj.kksa dh 
ppkZ dhft,A  
What is Exhibition ? Discuss the various steps of 
planning for an exhibition.  
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20- czkaM best ds fuekZ.k esa ,d lsyhfczVh fdl rjg ls enn 
dj ldrk gS \ 
How a celebrity is helpful to build a brand image ? 

21- foKkiu ds fofHkUu izdkjksa dh ppkZ dhft,A  
Discuss the various types of advertisement. 

22- tulEidZ ds fofHkUu midj.kksa dh ppkZ dhft,A 
Discuss the various tools of Public Relations.  

[k.M&b 
(Section—E) 

23- fdlh laLFkku ds Nfo fuekZ.k esa tulEidZ dh Hkwfedk dks 
ifjHkkf”kr dhft,A  
Describe the role of public relations in image building 
of an institution.  

24- fuEufyf[kr ij laf{kIr fVIif.k;k¡ fyf[k, % 

(i) jsfM;ks foKkiu 

(ii) foØ; lao)Zu 
Write short notes on the following : 

(i) Radio Commercials  

(ii) Sales Promotion  
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