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P. G. Diploma in Marketing Management
Term End Examination, Jan.-Dec., 2020

Paper First
SERVICE MARKETING

Time : Three Hours ] [ Maximum Marks : 70
[ Minimum Pass Marks : 18
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Instructions for Candidate :

Section—A : Question Nos. 01 to 08 are very short answer
type questions. Attempt all questions. Each
question carries 01 mark. Answer each of
these questions in 1 or 2 words/1 sentence.

Section—B : Question Nos. 09 to 14 are half short answer
type questions. Attempt any four questions.

Each question carries 2% marks. Answer each

of these questions in about 75 words or half
page.

Section—C : Question Nos. 15 to 18 are short answer type
questions. Attempt any three questions. Each
question carries 05 marks. Answer each of
these questions in about 150 words or one
page.

Section—D : Question Nos. 19 to 22 are half long answer
type questions. Attempt any fwo questions.
Each question carries 10 marks. Answer each
of these questions in about 300 words or two

pages.
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Section—E : Question Nos. 23 and 24 are long answer type

questions. Attempt any one question. Each
question carries 17 marks. Answer each of
these questions in about 600—750 words or
04—05 pages.

YUes—3
(Section—A)

TR WAl BT ISTER & |

Example of entertainment service is ................

fouor @ amyfe AR TR SR & |

Modern approach of marketing focuses on .............. .

UgeE & S99 b WY § fauue & T ¥

7 T B R qd g

Second component of 7 S is .................. .

AT FRHA BT T IS g

One of the important examples of service promotion is

qﬁ_ w Q—q ﬁ j % ....................

CSM refers to ............. .

qeer ATl F AT 7 |
Leasing is related to .............. services.

P.T.O.
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12.
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GUS—q
(Section—B)
fQuoe gevee @ A9 gawnet a7 fafau |

Write down three problems of Marketing
Management.

gl @ fauor $I aReTTe BTy |

Define the term Service Marketing.

SUIT & MR TR AdRl Bl Fa1gy |

Explain the services on the basis of consumption.

faaRoT arfeerar | My T wHed & ?

What do you mean by Distribution Channels ?

drar fauor @1 gRWIYa I |

Define the term Insurance Marketing.

fauor SrRa & & @1 forfag |
Write down the area of marketing research.
Yre—Y
(Section—C)
fquor @ Hgca BT AW |
Explain the importance of marketing.

At & fAUoE & PR /7 § ?

What are the reasons for service marketing ?

ATl b fIaRoT A1 W oy forRav |

Write an essay on Service Distribution Channel.
fAUUrT STHU & Ieedl b1 Gl ol DIy |

Briefly explain the objectives of marketing research.



19.

20.

21.

22.

23.

24.
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Gug—g
(Section—D)
fauom o fofeT faeReRIeT @ arer I |

Explain the different thoughts of marketing.
SN U9 HY 9 W ARG darell W U fawgd
e fafgu |

Write a detailed note on service based on consumption
and purchasing power.

709 AT & YE O g 7
What are the important components of 7 S ?

4O ST Ud IR e H 3R fofl¥a |

Differentiate between Marketing Research and Market
Research.

Yle—3
(Section—E)
fauor & 30 @ e & fuv @) gefd ud e
Pl FaZV |

What do you mean by Marketing ? Explain the nature
and area of marketing.

U T ggfd W U fawga e faRau |

Write a detailed note on Marketing Information
System.

0-6461 50
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P. G. Diploma in Marketing Management
Term End Examination, Jan.-Dec., 2020
Paper Second

PRODUCTION AND MATERIAL
MANAGEMENT

Time : Three Hours ] [ Maximum Marks : 70
[ Minimum Pass Marks : 18
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Instructions for Candidate :

Section—A : Question Nos. 01 to 08 are very short answer
type questions. Attempt all questions. Each
question carries 01 mark. Answer each of
these questions in 1 or 2 words/1 sentence.

Section—B : Question Nos. 09 to 14 are half short answer
type questions. Attempt any four questions.

Each question carries 2% marks. Answer each

of these questions in about 75 words or half
page.

Section—C : Question Nos. 15 to 18 are short answer type
questions. Attempt any three questions. Each
question carries 05 marks. Answer each of
these questions in about 150 words or one
page.

Section—D : Question Nos. 19 to 22 are half long answer
type questions. Attempt any two questions.

Each question carries 10 marks. Answer each
of these questions in about 300 words or two

pages.
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Section—E : Question Nos. 23 and 24 are long answer type

2.

questions. Attempt any one question. Each
question carries 17 marks. Answer each of
these questions in about 600—750 words or

04—05 pages.
Yls—3
(Section—A)

............ is the interface to the storage service.

& fory W Swga

U UihA-IE Tlaae
g
A process-oriented layout is best suited for ............ .

¥ 3@ U @ e, emo, e
AR RO & ST e 2|

............. involves application of planning, organizing,

directing and controlling the production process.

Material is classified into ........... .

.................. memzﬁ%w ﬁ 3ﬁ_\’
WTd Srenfifeat o ufthanst @ el B, Serar
T 3N TR AR FRE Bl AT B |

P.T.O.
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............ is the process of developing, promoting and
possibily mandating standard based and compatible

technologies and processes within a given industry.

TS I8 T ofl SAd] BT &l db SUINT el

Everything that is not used up to its maximum capacity

1scalled .............. .

ST oRT H S+ XTI 2 |

............ also called part list or building list is the

document generated at the design stage.

" el U B WA, e A H, e 9wy
R 3R FE PAd R G B I 2 |

............. is the task of buying goods of right quality, in

the right quantities, at the right time and at the right

price.
Yrs—¢q
(Section—B)

SATeT U 3 3MTUhT T AU g ?

What do you mean by production management ?



10.

1.

12.

13.

14.

15.

16.

17.

18.
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T3 ST B gReIfd B |

Define plant layout.

Tft UeET & 9wl Bl forRkav |

Write the objectives of material management.

THTIIERRYT & HEgd R Il PIY |

Discuss the importance of standardisation.

VISR Y§ed H MUHT 1 AU 8 ?
What do you mean by Store Manager ?
Y BT B URATNT DI |
Define purchase function.

Yug—4

(Section—C)

IUIEH Jag & Sl & IR H gy |
Explain the functions of production management.

AR T B FHTe @ g% H foRgu |

Write about the problems of material management.

YUSR YT & Pbaicdl b I H fofRgy |

Write about the responsibilities of a store manager.

ISP T b Gl BT JuH DI |

Describe the principles of scientific purchasing.

P.T.O.

19.

20.

21.

22.

23.

[6] 0-6462
YUsg—q
(Section—D)

foft=1 oy faferdl & aR # 9arsU|

Explain the various methods of purchase.

Fhs JR & Rigrdl & IR § sy |

Explain the principles of Alfred Weber.

THINART A AUBT T AWMU 2 2 YATIGRO b
I 3R g W TAT I |

What do you mean by standardisation ? Discuss the

objectives and importance of standardisation.
WR-BIUT  3UHI R AU & ? CR-DIT &
Frl @l foRay |
What do you mean by store-keeping ? Write the
functions of store-keeping.

Yle—g

(Section—E)

Wic o-3TSC < 3MUdT T AU & ? Wic o-3fee
@ St g Mgl ol foleu |

What do you mean by plant layout ? Write the

objectives and principles of plant layout.
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24. ARl BXaq @l uRwid #fow | 9wl 'wE @
Rygrar o fokau | yurdy wmfl eee & g9t w®
Tl HIRTY |

Define material handling. Write the principles of
material handling. Discuss the problems in effective

material handling.
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P. G. Diploma in Marketing Management
Term End Examination, Jan.-Dec., 2020
Paper Third

CONSUMER BEHAVIOUR AND
ADVERTISING MANAGEMENT

Time : Three Hours | [ Maximum Marks : 70
[ Minimum Pass Marks : 18

el ¥ e

GuS—3 : T HHIG 01 ¥ 08 TS 3T g STHIF U £ |
T U B ST AN | TAd W & ford
01 3% MufRd 2| Uhd U T SR 1 A
2 Y& /1 q § AR |

GUE—q : YT HHIG 09 T 14 T g g SNII T & |
fhel IR T & SR AN | TS TH B
fer 24 s fuiRa &1 ud® ge @1 SR
ST 75 FTeal AT ST UST H SR |

GUE—¥ : U HHAID 15 W 18 Tb oY ST UH T
frgl 9 g @& SR AR IAS TH D
fov 05 3 fRiRd &1 TG T &1 IR
ST 150 Y&al AT U Ul ¥ QI |

P.T.O.

[2] 0-6463

GUE—T : U PHHIG 19 I 22 T g g Sl U & |
fergl & Tt B I AR | IAP w & forw
10 3 FuiRd 1 IS T B SR AT
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Instructions for Candidate :

Section—A : Question Nos. 01 to 08 are very short answer
type questions. Attempt all questions. Each
question carries 01 mark. Answer each of

these questions in 1 or 2 words/1 sentence.

Section—B : Question Nos. 09 to 14 are half short answer

type questions. Attempt any four questions.
Each question carries 2% marks. Answer each

of these questions in about 75 words or half
page.

Section—C : Question Nos. 15 to 18 are short answer type
questions. Attempt any three questions. Each
question carries 05 marks. Answer each of
these questions in about 150 words or one

page.
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Section—D : Question Nos. 19 to 22 are half long answer

type questions. Attempt any fwo questions.
Each question carries 10 marks. Answer each

of these questions in about 300 words or two

pages.

Section—E : Question Nos. 23 and 24 are long answer type

questions. Attempt any one question. Each
question carries 17 marks. Answer each of
these questions in about 600—750 words or

04—05 pages.
Yls—3
(Section—A)
WTRIHE Y UROM BT Yeb SaTeRVl ey |

Write an example, of primary buying motives.

Consumer purchases are influenced by ............ .

gl & |

In ... stage of product life cycle demand of goods
increases.

axq fdd H aRgel b1 WA Bl FH G} o B Hishal

Reducing number of goods in product mix is known
aS eererrnne .

P.T.O.

o

10.

1.
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TG B oeT-am @ ORgaEdr @ Rafy § o
forso fopar ST & |

In the maturity stage of product life cycle ...........
advertisement is done.

fISTU  JMTacaIedhdl edidd & oY U6 UR &
STHYU BT e DI | (|ag / 3y

Name the one type of research for valuation of the
impact of advertisement on consumers.  (True/False)

H B forv URT ol B |

............... , 1s an irregular activity which motivates the
consumers to purchase.

Waﬁ-@ﬁﬁmwﬁq .................. Wﬁ?ﬁ%l

In respect of time period, sales promotion is an ..........
function.

Yig—q
(Section—B)
P IRV BT 32 Fersy |
Explain the meaning of Purchase Motive.

e Ul B PIF-A R € ?

What are the features of good packaging ?

ST08 oI CSHTd H 3R W BITY |

Differentiate between Brand and Trademark.



12.

13.

14.

15.

16.

17.
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fa=iToT & T &1 o7 B B ?

What is the function of advertising organisation ?

fashy HagT BT Hecd IaTgy |

State the importance of Sales Promotion.

fO=TOe e &1 g9 FRd GG € o dTell aidl
BT Seerd DI |

State the considerations while choosing the

advertisement medium.
Yrs—Y
(Section—C)
T A SAR W AU F G § 0 IR B
ITGROT D FHSASY |

What do you understand by goods or product ? Explain

the product classification.

O R g B drel eFRI BT IR dRA Bl
fafdrat oR geprer ©rfery |

Throw light on various method of determination of

amount to be expended on advertisement.

IRd ¥ fasoe SRRl dlF-ae W 9N A
g7

What are the difficulties of advertisement in India ?

P.T.O.

18.

19.

20.

21.

22.

23.

[6] 0-6463
fashd Hagd & Se Ud BT DI WE DIV |

Explain the objectives and functions of sales
promotion.

Ylg—q
(Section—D)
IR 39U W MY a7 GHS & ¢ gl ddelal
W@W@fﬂﬂ%vﬁ@ DIFTY |
What do you understand by Motivational Research ?

State its methods and limitations.

qe] W80 & Ul $T HITdd B dlel Hedl Bl
NHATRT |

Explain the factors affecting the changes in product

fagmo @ fafve dwml @ fawga SR SR |

[lustrate the various tools of advertising.

fasha Hag= & WEcd U9 AHRT BT qui BT |

Illustrate the benefits and limitations of sales

promotion.
Ylg—g
(Section—E)

Y AIER b RIGl BT Ieoid HRel gY SUHIGIT

IER & TR A BT GG BHITTY |
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State the principles of purchasing behaviour and
classify the consumers on the basis of consumer

purchasing behaviour.

24, IAE Wigd Tp B ¥ TG JAURVIRN Bl W

BHIFT |

Discuss the meaning and concept of Product Life
Cycle (PLC).

0-6463 50
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P. G. Diploma in Marketing Management
Term End Examination, Jan.-Dec., 2020
Paper Fourth
MARKETING RESEARCH AND SALES
MANAGEMENT
Time : Three Hours ] [ Maximum Marks : 70

[ Minimum Pass Marks : 18

wiereff v e
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fhgl IR U & SR AR | UAS Y B
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GuE—q : Y PHHIH 15 ¥ 18 & g SRI U g
forel O Tl & SR QRT | I_R¥E yH B

fort 05 3f@ fuiRd 21 "WR® U9 & SW
ST 150 W] AT U Ul | <Iford |
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WUE—F : Y HHIG 19 I 22 TP 3Ig < SR T ¢ |
fooeel o g @ SR AR | IAS T B forg
10 3@ EiRd 8| UA® Y &1 SR T
300 YTl 7 & Ul H I |

GUS—3 : Y HHidb 23 UG 24 Y SRIT Y o | fhar
U6 W B SR Al | Td W9 & forv
17 3% FuiRd 8| UAd Yo &1 SR T
600—750 &l AT 04—05 UST H <R |

Instructions for Candidate :

Section—A : Question Nos. 01 to 08 are very short answer
type questions. Attempt all questions. Each
question carries 01 mark. Answer each of
these questions in 1 or 2 words/1 sentence.

Section—B : Question Nos. 09 to 14 are half short answer
type questions. Attempt any four questions.

Each question carries 2% marks. Answer each

of these questions in about 75 words or half
page.

Section—C : Question Nos. 15 to 18 are short answer type
questions. Attempt any three questions. Each
question carries 05 marks. Answer each of
these questions in about 150 words or one
page.

Section—D : Question Nos. 19 to 22 are half long answer
type questions. Attempt any fwo questions.
Each question carries 10 marks. Answer each
of these questions in about 300 words or two
pages.
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Section—E : Question Nos. 23 and 24 are long answer type

questions. Attempt any one question. Each
question carries 17 marks. Answer each of
these questions in about 600—750 words or
04—05 pages.

YUes—3

(Section—A)

& I dIOTR R aTdl B e febar
I &, i febd I TR o ol bl |waran 8 7

Under ......... , research of market related things is done,
such as which place is the item likely to be sold ?

T fapadaien B TH AT YRE oF Bl aRidT

The method of training all salespersonnel together is
called .............. .

for g gEl s Jart @ ura @1 Sl g, o

Jg Rl HEATT B |

When information 1is obtained from different
experiments, this method is called ............ .

................... ﬁ[awmﬂ%ﬁlﬁ’[%ﬁaﬁq f
Bl e ITH A GG Bl § |

............ involves actions that relate directly to the end
consumer.

P.T.O.

o

[4] 0-6464

Lo T fO9IY PR & IIgh! UG TRIfdd ITeai
P e & S b U fashgedi $1 gUe fbar S
gl

A is a community of particular types of
customers and potential customers that is delivered to a
salespersonnel.

e B oy Afdd F9 AT DI WA @ |

.......... is the organised method by which individuals
learn knowledge or skills for a certain purpose.

SERGINITCIICAICC R Bl RIS E U G CR BRG]
AT &7 Ay a1 AW d BT ®, d Ul dlel

When a branch is required to sell a predetermined
quantity in a set time, such quota is called ............

I ST db Bl GReei bl bl A By
" a1 a1 TP AR B AT S dls o AR 7
?:I_CYTC?[%, ................... ng

Any purchase of entities from proceducer to consumer,
which are either an intermediary or can be any number
of them, are called ........... .

Yug—q
(Section—B)
e Rure R @ € 2

What is research report ?




10.

1.

12.

13.

14.

15.

16.

17.

18.
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fspa |Tee ®T © ?
What is sales organisation ?

fasha HTeA & 8 Bl W PHIN |

Explain the importance of sales organisation.

fauor e @1 aRTid Hifr |

Define Marketing Planning.
faqRor ATea @1 372l ey |

Explain the meaning of distribution channel.

fgra et @ uRaia ST |
Define sales quota.
Yug—4
(Section—C)

AU SFEE & HSAl Bl FHISY |

Explain marketing research organisations.

sy TS & o1 @l (EiRd & adl Tedl &
U BT |

Describe the components that determine the creation of
sales organisation.

fqUUF FRIBH & RTHA B & DI F BRI § ?

What are the reasons for the marketing programme
being unsuccessful ?

HeRR fIvH F1 8 2§78 Pl B foIfau |

What is retail marketing ? Write their functions.

P.T.O.

19.

20.

21.

22.

23.

[6] 0-6464
Ylg—g
(Section—D)
faor srgea @ Afd ¥ oMy T R § 2 R
W Y |

What do you understand by the steps in marketing
research ? Explain in detail.

famaadiel o TRAM® <7 ¥ U R’ 9 § ?
fapamdiel @ wRefe <7 @ faftl & wWe
BHITY |

What do you understand by the remunerating sales-
personnel ? Explain the methods of remunerating
sales- personnel.

fasha ®IeT & YBR Td RigTi &l v BIf |

Describe the types and principles of sales quota.

oI fadRur & e T AR T ? T R R
g7

What do you mean by wholesale distribution ? What
are their functions ?

Yle—g
(Section—E)
fauor orgEer dI gRWING @ifere | fauee argwem
& It T4 T Dl ART HITY G U S
& yaR 4 fafau |
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Define marketing research. Explain the objectives and
aims of marketing research. Also write down types of
marketing research.

24. fapy &= @ oRIT @ifve | Ay a3 o9 w=ifia
fhar SITar € ? $9a SMAR Bl Y9I a1 drel ocd
PTAE?

Define sales territory. How are sales territories
established ? What are the factors that affect its size ?

0-6464 50
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P. G. Diploma in Marketing Management
Term End Examination, Jan.-Dec., 2020
Paper Fifth
INTERNATIONAL MARKETING

Time : Three Hours | [ Maximum Marks : 70
[ Minimum Pass Marks : 18

et ¥ f -

GuS—3 : T HHIG 01 ¥ 08 TS 3T g STHIF U £ |
o T B SR AN | TS T @ for)
01 3% MufRd 2| Uhd U T SR 1 A
2 Il /1 I H AR |

GUE—q : YT HHIG 09 T 14 T g g SNII T 2 |
fdl IR T B SR AR | TRe yH B
fev 24 s fwEiRd &1 y@® g @1 IR
ST 75 ITeE) AT ST UST H <R |

GuS— : U FHHid 15 ¥ 18 TF o SR T 2|
el T Ul & SR AR TS YH B
fov 05 3 fRiRd &1 TG T &1 IR
T 150 YT AT Th U1 § AR |

P.T.O.
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WUE—F : Y HHIG 19 I 22 TP 3Ig < SR T ¢ |
fohegl 31 7o & SR S | TP Ue B forg
10 3@ uiRd 81 IS U &1 SR T
300 gl 7 & U7 H <RI |

GUS—3F : YT HHid 23 UG 24 H STRIY Y © | fhalr
U6 W B SR Al | Td W9 & forv
17 3@ uiRd 81 UA® U &1 SR T
600—750 TT&] AT 04—05 UST § AR |

Instructions for Candidate :

Section—A : Question Nos. 01 to 08 are very short answer
type questions. Attempt all questions. Each
question carries 01 mark. Answer each of
these questions in 1 or 2 words/1 sentence.

Section—B : Question Nos. 09 to 14 are half short answer
type questions. Attempt any four questions.

Each question carries 2% marks. Answer each

of these questions in about 75 words or half
page.

Section—C : Question Nos. 15 to 18 are short answer type
questions. Attempt any three questions. Each
question carries 05 marks. Answer each of
these questions in about 150 words or one
page.

Section—D : Question Nos. 19 to 22 are half long answer
type questions. Attempt any fwo questions.
Each question carries 10 marks. Answer each
of these questions in about 300 words or two

pages.
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Section—E : Question Nos. 23 and 24 are long answer type

questions. Attempt any one question. Each
question carries 17 marks. Answer each of
these questions in about 600—750 words or
04—05 pages.

Yreg—3
(Section—A)
@ fratas 9 ycue favor oy EGAll EIRY

A ... exporter should opt for a direct distribution
channel.

TR Fel g YSITRIl THaaH &Il 81 (9 / 319e)

Trade fairs and exhibitions are same type. (True/False)

.................. WﬁWﬁﬁm&{maﬂﬁTél

......... plays an important role in marketing.

FIIETT fagoe o qeg fRT w® ga @
STeT ¢ |

............. is not a factor affecting pricing in
International Marketing.

Ypfor & B &9 H el T I B

........... factor not to be considered in a packaging.
""""""""" FRRICIT fqUue &R+ & forg IusHA &1 ggel
HeH © |

............. is the first step when undertaking international
marketing.

P.T.O.

10.

1.

12.

13.

14.

15.
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foeg # fagmoe 2 waife @d fiic Mfear 4 2|
(e / 3r7ca)

Advertising by print media spent maximum amount in

the world. (True/False)

IS AR Fqd oIS Bl 21 (A /31)

International Trade is always profitable. (True/False)

Yug—q
(Section—B)
IR AR A AT BT+l & ?

Write the limitations of International Trade.

oD AT fAgT= @ ST By |
Interpretate Comparative Cost theory.

fafa fasos @ g ?

What is export advertisement ?
qcax 7 I T & ?

What is Tariff ?

RIS T @ §

What is Multinational Corporation ?
YA e MUHT T 3§ 7

What do you mean by ‘Balance of Payment’ ?
Yug—yg
(Section—C)
IR TR H yawel & @ 7 § 2

What are the rules of Management in International
Market ?




16.

17.

18.

19.

20.

21.

22.
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IRICTY AR 6T o (g &l & ?

What is Balance Theory of International Trade ?

YA I e & GuR & U o § ?

What are the remedies for improving Balance of

Payment ?

IR AMR BT 95 dbADd] DI ANV |
Explain new techniques of International Business.
Yls—q
(Section—D)
RIS foqoe § oma fRuiRor @ IRl o W
PITT |

Discuss about method of pricing in International

Marketing.

qehR I Ueh A T 8 ? 39d YR qarsy |

What is Tariff Policy ? Explain its types.

fdl < & ol SRR SATUR & T 9919 8 7

What are the effects of International business for a

country ?
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Explain the efforts to promote export in India.
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What is distribution channel ? Explain the factors
affecting distribution channel and its also give types.
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Give the advantages of Multinational Corporations and
explain its harmful effect on economy.
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