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P. G. Diploma in Marketing Management  
 Term End Examination, Jan.-Dec., 2020 

Paper First 

SERVICE MARKETING 

Time : Three Hours ]  [ Maximum Marks : 70 

   [ Minimum Pass Marks : 18 

ijh{kkFkhZ gsrq funsZ’k % 

[k.M&v % iz’u Øekad 01 ls 08 rd vfr y?kq mŸkjh; iz’u gSaA 
lHkh iz’uksa ds mŸkj nhft;sA izR;sd iz’u ds fy;s  
01 vad fu/kkZfjr gSA izR;sd iz’u dk mŸkj 1 ;k  
2 ‘kCnksa@1 okD; esa nhft;sA 

[k.M&c % iz’u Øekad 09 ls 14 rd v)Z y?kq mŸkjh; iz’u gSaA 
fdUgha pkj iz’uksa ds mŸkj nhft;sA izR;sd iz’u ds 

fy, 1
2

2  vad fu/kkZfjr gSaA izR;sd iz’u dk mŸkj 

yxHkx 75 ‘kCnksa ;k vk/kk ist eas nhft;sA  

[k.M&l % iz’u Øekad 15 ls 18 rd y?kq mŸkjh; iz’u gSaA 
fdUgha rhu iz’uksa ds mŸkj nhft;sA izR;sd iz’u ds 
fy, 05 vad fu/kkZfjr gaSA izR;sd iz’u dk mŸkj 
yxHkx 150 ‘kCnksa ;k ,d ist eas nhft;sA 
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[k.M&n % iz’u Øekad 19 ls 22 rd v)Z nh?kZ mŸkjh; iz’u gSaA 
fdUgha nks iz’uksa ds mŸkj nhft;sA izR;sd iz’u ds fy,  
10 vad fu/kkZfjr gSaA izR;sd iz’u dk mŸkj yxHkx  
300 ‘kCnksa ;k nks ist esa nhft;sA 

[k.M&b % iz’u Øekad 23 ,oa 24 nh?kZ mŸkjh; iz’u gSaA fdlh 
,d iz’u dk mŸkj nhft;sA izR;sd iz’u ds fy,  
17 vad fu/kkZfjr gSaA izR;sd iz’u dk mŸkj yxHkx  
600&750 ‘kCnksa ;k 04&05 ist eas nhft;sA 

Instructions for Candidate :  

Section–A : Question Nos. 01 to 08 are very short answer 
type questions. Attempt all questions. Each 
question carries 01 mark. Answer each of 
these questions in 1 or 2 words/1 sentence.  

Section–B : Question Nos. 09 to 14 are half short answer 
type questions. Attempt any four questions. 

Each question carries 1
2

2  marks. Answer each 

of these questions in about 75 words or half 
page. 

Section–C : Question Nos. 15 to 18 are short answer type 
questions. Attempt any three questions. Each 
question carries 05 marks. Answer each of 
these questions in about 150 words or one 
page.    

Section–D : Question Nos. 19 to 22 are half long answer 
type questions. Attempt any two questions. 
Each question carries 10 marks. Answer each 
of these questions in about 300 words or two 
pages.  
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Section–E : Question Nos. 23 and 24 are long answer type 
questions. Attempt any one question. Each 
question carries 17 marks. Answer each of 
these questions in about 600—750 words or 
04—05 pages. 

[k.M&v 
(Section—A) 

1- euksjatu lsokvksa dk mnkgj.k gS --------------------A 
Example of entertainment service is ................ .  

2- foi.ku dh vk/kqfud fopkj/kkjk -------------------- ij vk/kkfjr gSA 
Modern approach of marketing focuses on .............. . 

3- izcU/ku ds n’kZu ds :i eas foi.ku ds -------------------- LrEHk gSaA 
There are .............. pillars of marketing as a philosophy 
of management.  

4- vkdfLed lsokvksa dk ewY; -------------------- gksrk gSA 
Prices of emergency services are .................  

5- 7 ,l dk nwljk rRo -------------------- gSA 
Second component of 7 S is .................. .  

6- lsok lao/kZu dk izeq[k mnkgj.k -------------------- gSA 
One of the important examples of service promotion is 
................ . 

7- lh- ,l- ,e- ls rkRi;Z gS --------------------A 
CSM refers to ............. .  

8- iV~Vk -------------------- lsokvksa ls lEcfU/kr gSA 
Leasing is related to .............. services.  
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[k.M&c 
(Section—B) 

9- foi.ku izcU/ku dh rhu leL;kvksa dks fyf[k,A  
Write down three problems of Marketing 
Management.  

10- lsokvksa ds foi.ku dks ifjHkkf”kr dhft,A  
Define the term Service Marketing.  

11- miHkksx ds vk/kkj ij lsokvksa dks crkb,A  
Explain the services on the basis of consumption.  

12- forj.k okfgdkvksa ls vki D;k le>rs gSa \ 
What do you mean by Distribution Channels ? 

13- chek foi.ku dks ifjHkkf”kr dhft,A  
Define the term Insurance Marketing.  

14- foi.ku vuqla/kku ds {ks= dks fyf[k,A  
Write down the area of marketing research.  

[k.M&l 
(Section—C) 

15- foi.ku ds egRo dks le>kb,A 
Explain the importance of marketing.  

16- lsokvksa ds foi.ku ds dkj.k D;k gSa \ 
What are the reasons for service marketing ? 

17- lsokvksa ds forj.k ek/;e ij ys[k fyf[k,A 
Write an essay on Service Distribution Channel.  

18- foi.ku vuqla/kku ds mís’;ksa dk laf{kIr o.kZu dhft,A  
Briefly explain the objectives of marketing research.  
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[k.M&n 
(Section—D) 

19- foi.ku dh fofHkUu fopkj/kkjkvksa dh O;k[;k dhft,A  
Explain the different thoughts of marketing.  

20- miHkksx ,oa Ø; ‘kfDr ij vk/kkfjr lsokvksa ij ,d foLr̀r 
uksV fyf[k,A  
Write a detailed note on service based on consumption 
and purchasing power.  

21- 7,l lajpuk ds izeq[k rRo D;k gSa \ 
What are the important components of 7 S ? 

22- foi.ku vuqla/kku ,oa cktkj vuqla/kku esa vUrj fyf[k,A  
Differentiate between Marketing Research and Market 
Research.  

[k.M&b 
(Section—E) 

23- foi.ku ls vki D;k le>rs gSa \ foi.ku dh izd`fr ,oa {ks= 
dks crkb,A  
What do you mean by Marketing ? Explain the nature 
and area of marketing.  

24- foi.ku lwpuk i)fr ij ,d foLr̀r uksV fyf[k,A 
Write a detailed note on Marketing Information 
System.  
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Paper Second 
PRODUCTION AND MATERIAL 

MANAGEMENT  

Time : Three Hours ]  [ Maximum Marks : 70 

   [ Minimum Pass Marks : 18 

ijh{kkFkhZ gsrq funsZ’k % 

[k.M&v % iz’u Øekad 01 ls 08 rd vfr y?kq mŸkjh; iz’u gSaA 
lHkh iz’uksa ds mŸkj nhft;sA izR;sd iz’u ds fy;s  
01 vad fu/kkZfjr gSA izR;sd iz’u dk mŸkj 1 ;k  
2 ‘kCnksa@1 okD; esa nhft;sA 

[k.M&c % iz’u Øekad 09 ls 14 rd v)Z y?kq mŸkjh; iz’u gSaA 
fdUgha pkj iz’uksa ds mŸkj nhft;sA izR;sd iz’u ds 

fy, 1
2

2  vad fu/kkZfjr gSaA izR;sd iz’u dk mŸkj 

yxHkx 75 ‘kCnksa ;k vk/kk ist eas nhft;sA  
[k.M&l % iz’u Øekad 15 ls 18 rd y?kq mŸkjh; iz’u gSaA 

fdUgha rhu iz’uksa ds mŸkj nhft;sA izR;sd iz’u ds 
fy, 05 vad fu/kkZfjr gaSA izR;sd iz’u dk mŸkj 
yxHkx 150 ‘kCnksa ;k ,d ist eas nhft;sA 
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[k.M&n % iz’u Øekad 19 ls 22 rd v)Z nh?kZ mŸkjh; iz’u gSaA 
fdUgha nks iz’uksa ds mŸkj nhft;sA izR;sd iz’u ds fy,  
10 vad fu/kkZfjr gSaA izR;sd iz’u dk mŸkj yxHkx  
300 ‘kCnksa ;k nks ist esa nhft;sA 

[k.M&b % iz’u Øekad 23 ,oa 24 nh?kZ mŸkjh; iz’u gSaA fdlh 
,d iz’u dk mŸkj nhft;sA izR;sd iz’u ds fy,  
17 vad fu/kkZfjr gSaA izR;sd iz’u dk mŸkj yxHkx  
600&750 ‘kCnksa ;k 04&05 ist eas nhft;sA 

Instructions for Candidate :  

Section–A : Question Nos. 01 to 08 are very short answer 
type questions. Attempt all questions. Each 
question carries 01 mark. Answer each of 
these questions in 1 or 2 words/1 sentence.  

Section–B : Question Nos. 09 to 14 are half short answer 
type questions. Attempt any four questions. 

Each question carries 1
2

2  marks. Answer each 

of these questions in about 75 words or half 
page. 

Section–C : Question Nos. 15 to 18 are short answer type 
questions. Attempt any three questions. Each 
question carries 05 marks. Answer each of 
these questions in about 150 words or one 
page.    

Section–D : Question Nos. 19 to 22 are half long answer 
type questions. Attempt any two questions. 
Each question carries 10 marks. Answer each 
of these questions in about 300 words or two 
pages.  
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Section–E : Question Nos. 23 and 24 are long answer type 

questions. Attempt any one question. Each 

question carries 17 marks. Answer each of 

these questions in about 600—750 words or 

04—05 pages. 

[k.M&v 

(Section—A) 

1- ------------------ LVksjst lfoZl dk baVjQsl gSA 

............ is the interface to the storage service. 

2- ,d izfØ;k&mUeq[k ysvkmV -------------------- ds fy, lcls mi;qDr 

gSA 

A process-oriented layout is best suited for ............ . 

3- ------------------ esa mRiknu izfØ;k ds fu;kstu  vk;kstu  funsZ’ku 

vkSj fu;U=.k ds vuqiz;ksx ‘kkfey gSaA 

............. involves application of planning, organizing, 

directing and controlling the production process. 

4- lkexzh oxhZdr̀ gS ------------------ esa A 

Material is classified into ........... . 

5- ------------------ ,d fn, x, m|ksx ds Hkhrj ekudksa vk/kkfjr vkSj 

laxr izkS|ksfxfd;ksa vkSj izfØ;kvksa dks fodflr djus  c<+kok 

nsus vkSj lEHkor% vfuok;Z djus dh izfØ;k gSA 
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............ is the process of developing, promoting and 

possibily mandating standard based and compatible 

technologies and processes within a given industry. 

6- izR;sd og pht tks mldh vf/kdre {kerk rd mi;ksx ugha 

dh tkrh gS  mls ------------------ dgk tkrk gSA 

Everything that is not used up to its maximum capacity 

is called .............. . 

7- ------------------ Hkkx ds :i esa dgk tkrk gS fd lwph ;k fuekZ.k lwph 

fMtkbu pj.k esa mRiUu nLrkost gSA 

............ also called part list or building list is the 

document generated at the design stage. 

8- ------------------ lgh xq.koŸkk dk lkeku  lgh ek=k esa  lgh le; 

ij vkSj lgh dher ij [kjhnus dk dk;Z gSA 

............. is the task of buying goods of right quality, in 

the right quantities, at the right time and at the right 

price. 

[k.M&c 

(Section—B) 

9- mRiknu izcU/k ls vkidk D;k vfHkizk; gS \ 

What do you mean by production management ? 
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10- la;a= vfHkU;kl dks ifjHkkf”kr dhft,A 

Define plant layout. 

11- lkexzh izca/ku ds mís’;ksa dks fyf[k,A 

Write the objectives of material management. 

12- izekihdj.k ds egRo ij ppkZ dhft,A 

Discuss the importance of standardisation. 

13- Hk.Mkj izca/kd ls vkidk D;k vfHkizk; gS \ 

What do you mean by Store Manager ? 

14- Ø; dk;ks± dks ifjHkkf”kr dhft,A 

Define purchase function. 

[k.M&l 

(Section—C) 

15- mRiknu izcU/k ds dk;ks± ds ckjs esa crkb,A 

Explain the functions of production management. 

16- lkexzh izcU/k dh leL;kvksa ds ckjs esa fyf[k,A 

Write about the problems of material management. 

17- Hk.Mkj izca/kd ds dŸkZO;ksa ds ckjs esa fyf[k,A 

Write about the responsibilities of a store manager. 

18- oSKkfud Ø; ds fl)kUrksa dk o.kZu dhft,A 

Describe the principles of scientific purchasing. 
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[k.M&n 

(Section—D) 

19- fofHkUu Ø; fof/k;ksa ds ckjs esa crkb,A 

Explain the various methods of purchase. 

20- vYÝsM oscj ds fl)kUrksa ds ckjs esa crkb,A 

Explain the principles of Alfred Weber. 

21- izekihdj.k ls vkidk D;k vfHkizk; gS \ izekihdj.k ds 

mís’; vkSj egRo ij ppkZ dhft,A 

What do you mean by standardisation ? Discuss the 

objectives and importance of standardisation. 

22- LVksj&dhfiax ls vkidk D;k vfHkizk; gS \ LVksj&dhfiax ds 

dk;ks± dks fyf[k,A 

What do you mean by store-keeping ? Write the 

functions of store-keeping. 

[k.M&b 

(Section—E) 

23- IykaV ys&vkmV ls vkidk D;k vfHkizk; gS \ IykaV ys&vkmV 

ds mís’; o fl)kUrksa dks fyf[k,A 

What do you mean by plant layout ? Write the 

objectives and principles of plant layout. 
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24- lkexzh gLru dks ifjHkkf”kr dhft,A lkexzh gLru ds 

fl)kUrksa dks fyf[k,A izHkkoh lkexzh gLru dh leL;kvksa ij 

ppkZ dhft,A 

Define material handling. Write the principles of 

material handling. Discuss the problems in effective 

material handling. 
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Paper  Third 

CONSUMER BEHAVIOUR AND 
ADVERTISING MANAGEMENT 

Time : Three Hours ]  [ Maximum Marks : 70 

   [ Minimum Pass Marks : 18 

ijh{kkFkhZ gsrq funsZ’k % 

[k.M&v % iz’u Øekad 01 ls 08 rd vfr y?kq mŸkjh; iz’u gSaA 
lHkh iz’uksa ds mŸkj nhft;sA izR;sd iz’u ds fy;s  
01 vad fu/kkZfjr gSA izR;sd iz’u dk mŸkj 1 ;k  
2 ‘kCnksa@1 okD; esa nhft;sA 

[k.M&c % iz’u Øekad 09 ls 14 rd v)Z y?kq mŸkjh; iz’u gSaA 
fdUgha pkj iz’uksa ds mŸkj nhft;sA izR;sd iz’u ds 

fy, 1
2

2  vad fu/kkZfjr gSaA izR;sd iz’u dk mŸkj 

yxHkx 75 ‘kCnksa ;k vk/kk ist eas nhft;sA  
[k.M&l % iz’u Øekad 15 ls 18 rd y?kq mŸkjh; iz’u gSaA 

fdUgha rhu iz’uksa ds mŸkj nhft;sA izR;sd iz’u ds 
fy, 05 vad fu/kkZfjr gaSA izR;sd iz’u dk mŸkj 
yxHkx 150 ‘kCnksa ;k ,d ist eas nhft;sA 
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[k.M&n % iz’u Øekad 19 ls 22 rd v)Z nh?kZ mŸkjh; iz’u gSaA 

fdUgha nks iz’uksa ds mŸkj nhft;sA izR;sd iz’u ds fy,  

10 vad fu/kkZfjr gSaA izR;sd iz’u dk mŸkj yxHkx  

300 ‘kCnksa ;k nks ist esa nhft;sA 

[k.M&b % iz’u Øekad 23 ,oa 24 nh?kZ mŸkjh; iz’u gSaA fdlh 

,d iz’u dk mŸkj nhft;sA izR;sd iz’u ds fy,  

17 vad fu/kkZfjr gSaA izR;sd iz’u dk mŸkj yxHkx  

600&750 ‘kCnksa ;k 04&05 ist eas nhft;sA 

Instructions for Candidate :  

Section–A : Question Nos. 01 to 08 are very short answer 

type questions. Attempt all questions. Each 

question carries 01 mark. Answer each of 

these questions in 1 or 2 words/1 sentence.  

Section–B : Question Nos. 09 to 14 are half short answer 

type questions. Attempt any four questions. 

Each question carries 1
2

2  marks. Answer each 

of these questions in about 75 words or half 

page. 

Section–C : Question Nos. 15 to 18 are short answer type 

questions. Attempt any three questions. Each 

question carries 05 marks. Answer each of 

these questions in about 150 words or one 

page.    
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Section–D : Question Nos. 19 to 22 are half long answer 

type questions. Attempt any two questions. 

Each question carries 10 marks. Answer each 

of these questions in about 300 words or two 

pages.  

Section–E : Question Nos. 23 and 24 are long answer type 
questions. Attempt any one question. Each 
question carries 17 marks. Answer each of 
these questions in about 600—750 words or 
04—05 pages. 

[k.M&v 

(Section—A) 

1- izkFkfed Ø; izsj.kk dk ,d mnkgj.k fyf[k,A 

Write an example, of primary buying motives. 

2- miHkksDrk Ø; ---------- }kjk izHkkfor gksrs gSaA 

Consumer purchases are influenced by ............ . 

3- oLrq thou pØ dh ------------------ voLFkk esa oLrq dh ek¡x easa òf) 
gksrh gSA 

In ............ stage of product life cycle demand of goods 
increases. 

4- oLrq iafDr esa oLrqvksa dh la[;k dks de dj nsus dh izfØ;k 
dks ------------------ dgrs gSaA 

Reducing number of goods in product mix is known  
as ............. . 
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5- oLrq ds thou&pØ dh ifjiDork dh fLFkfr essa ------------------ 
foKkiu fd;k tkrk gSA 

In the maturity stage of product life cycle ........... 
advertisement is done. 

6- foKkiu izHkkoksRikndrk ewY;kadu ds fy, ,d izdkj ds 
vuqla/kku dk mYys[k dhft,A ¼lR;@vlR;½ 

Name the one type of research for valuation of the 
impact of advertisement on consumers. (True/False) 

7- ------------------ ,d vfu;fer fØ;k gS tks miHkksDrkvksa dks Ø; 

djus ds fy, izsfjr djrh gSA 

............... , is an irregular activity which motivates the 
consumers to purchase. 

8- dky dh ǹf”V ls foØ; lao/kZu ------------------ fØ;k gksrh gSA 

In respect of time period, sales promotion is an .......... 
function. 

[k.M&c 

(Section—B) 

9- Ø; izsj.kk dk vFkZ crkb,A 

Explain the meaning of Purchase Motive. 

10- vPNs iSdst dh dkSu&lh fo’ks”krk,¡ gSa \ 

What are the features of good packaging  ? 

11- czk.M rFkk VªsMekdZ esa vUrj Li”V dhft,A 

Differentiate between Brand and Trademark. 
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12- foKkiu ds laxBu dk D;k dk;Z gS \ 

What is the function of advertising organisation ? 

13- foØ; lao)Zu dk egRo crkb,A 

State the importance of Sales Promotion. 

14- foKkiu ek/;e dk pquko djrs le; /;ku nsus okyh ckrksa 

dk mYys[k dhft,A 

State the considerations while choosing the 

advertisement medium. 

[k.M&l 

(Section—C) 

15- oLrq ;k mRikn ls vki D;k le>rs gSa \ oLrqvksa ds 

oxhZdj.k dks le>kb,A 

What do you understand by goods or product ? Explain 

the product classification. 

16- foKkiu ij O;; gksus okyh /kujkf’k dks fu/kkZj.k djus dh 

fof/k;ksa ij izdk’k Mkfy,A 

Throw light on various method of determination of 

amount to be expended on advertisement. 

17- Hkkjr esa foKkiu lEcU/kh dkSu&dkSu lh leL;k,¡ vkrh  

gSaa \ 

What are the difficulties of advertisement in India ? 
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18- foØ; lao)Zu ds mís’; ,oa dk;ks± dks Li”V dhft,A 

Explain the objectives and functions of sales 
promotion. 

[k.M&n 
(Section—D) 

19- izsj.kk vuqla/kku ls vki D;k le>rs gSa \ bldh rduhdh 
,oa lhekvksa dk mYys[k dhft,A 
What do you understand by Motivational Research ? 

State its methods and limitations. 

20- oLrq feJ.k ds iforZuksa dks izHkkfor djus okys ?kVdksa dks 

le>kb,A 

Explain the factors affecting the changes in product 

mix. 

21- foKkiu ds fofHké lk/kuksa dh foLr̀r tkudkjh nhft,A 

Illustrate the various tools of advertising. 

22- foØ; lao)Zu ds egRo ,oa lhekvksa dk o.kZu dhft,A 

Illustrate the benefits and limitations of sales 

promotion. 

[k.M&b 

(Section—E) 

23- Ø; O;ogkj ds fl)kUrksaa dk mYys[k djrs gq, miHkksDrk Ø; 

O;ogkj ds vuqlkj miHkksDrkvksa dk oxhZdj.k dhft,A 
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State the principles of purchasing behaviour and 

classify the consumers on the basis of consumer 

purchasing behaviour. 

24- mRikn thou pØ ds vFkZ ,oa vo/kkj.kkvksa dks Li”V 

dhft,A 

Discuss the meaning and concept of Product Life 

Cycle (PLC). 
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Paper  Fourth 

MARKETING RESEARCH AND SALES 
MANAGEMENT 

Time : Three Hours ]  [ Maximum Marks : 70 

   [ Minimum Pass Marks : 18 

ijh{kkFkhZ gsrq funsZ’k % 

[k.M&v % iz’u Øekad 01 ls 08 rd vfr y?kq mŸkjh; iz’u gSaA 
lHkh iz’uksa ds mŸkj nhft;sA izR;sd iz’u ds fy;s  
01 vad fu/kkZfjr gSA izR;sd iz’u dk mŸkj 1 ;k  
2 ‘kCnksa@1 okD; esa nhft;sA 

[k.M&c % iz’u Øekad 09 ls 14 rd v)Z y?kq mŸkjh; iz’u gSaA 
fdUgha pkj iz’uksa ds mŸkj nhft;sA izR;sd iz’u ds 

fy, 1
2

2  vad fu/kkZfjr gSaA izR;sd iz’u dk mŸkj 

yxHkx 75 ‘kCnksa ;k vk/kk ist eas nhft;sA  

[k.M&l % iz’u Øekad 15 ls 18 rd y?kq mŸkjh; iz’u gSaA 
fdUgha rhu iz’uksa ds mŸkj nhft;sA izR;sd iz’u ds 
fy, 05 vad fu/kkZfjr gaSA izR;sd iz’u dk mŸkj 
yxHkx 150 ‘kCnksa ;k ,d ist eas nhft;sA 
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[k.M&n % iz’u Øekad 19 ls 22 rd v)Z nh?kZ mŸkjh; iz’u gSaA 
fdUgha nks iz’uksa ds mŸkj nhft;sA izR;sd iz’u ds fy,  
10 vad fu/kkZfjr gSaA izR;sd iz’u dk mŸkj yxHkx  
300 ‘kCnksa ;k nks ist esa nhft;sA 

[k.M&b % iz’u Øekad 23 ,oa 24 nh?kZ mŸkjh; iz’u gSaA fdlh 
,d iz’u dk mŸkj nhft;sA izR;sd iz’u ds fy,  
17 vad fu/kkZfjr gSaA izR;sd iz’u dk mŸkj yxHkx  
600&750 ‘kCnksa ;k 04&05 ist eas nhft;sA 

Instructions for Candidate :  

Section–A : Question Nos. 01 to 08 are very short answer 
type questions. Attempt all questions. Each 
question carries 01 mark. Answer each of 
these questions in 1 or 2 words/1 sentence.  

Section–B : Question Nos. 09 to 14 are half short answer 
type questions. Attempt any four questions. 

Each question carries 1
2

2  marks. Answer each 

of these questions in about 75 words or half 
page. 

Section–C : Question Nos. 15 to 18 are short answer type 
questions. Attempt any three questions. Each 
question carries 05 marks. Answer each of 
these questions in about 150 words or one 
page.    

Section–D : Question Nos. 19 to 22 are half long answer 
type questions. Attempt any two questions. 
Each question carries 10 marks. Answer each 
of these questions in about 300 words or two 
pages.  
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Section–E : Question Nos. 23 and 24 are long answer type 
questions. Attempt any one question. Each 
question carries 17 marks. Answer each of 
these questions in about 600—750 words or 
04—05 pages. 

[k.M&v 

(Section—A) 

1- ------------------- ds vUrxZr cktkj lEcU/kh ckrksa dk vuqla/kku fd;k 

tkrk gS  tSls fdl LFkku ij oLrq fcdus dh lEHkkouk gS \ 

Under ......... , research of market related things is done, 
such as which place is the item likely to be sold ? 

2- lHkh foØ;drkZvksa dks ,d lkFk izf’k{k.k nsus dk rjhdk 
------------------- dgykrk gSA 

The method of training all salespersonnel together is 
called .............. . 

3- ftl le; lwpuk,¡ fofHké iz;ksxksa ls izkIr dh tkrh gSa  rks 

;g rjhdk ------------------- dgykrk gSA 

When information is obtained from different 
experiments, this method is called ............ . 

4- ------------------- esa os fØ;k,¡ ‘kkfey dh tkrh gSa tks vafre miHkksDrk 
dks lh/ks cspus ls lEc) gksrh gSaA 

............ involves actions that relate directly to the end 
consumer. 
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5- ,d ------------------- ,d fo’ks”k izdkj ds xzkgdksa ,oa lEHkkfor xzkgdksa 
dk leqnk; gS tks fd ,d foØ;drkZ dks lqiqnZ fd;k tkrk 
gSA 
A ............ is a community of particular types of 
customers and potential customers that is delivered to a 
salespersonnel. 

6- ------------------- og laxfBr rjhdk gS ftlds }kjk fdlh fuf’pr 
mís’; ds fy, O;fDr Kku ;k dkS’ky lh[krs gSaA 
.......... is the organised method by which individuals 
learn knowledge or skills for a certain purpose. 

7- tc ,d ‘kk[kk dks ,d fu/kkZfjr le; esa ,d iwoZ&fu/kkZfjr 

ek=k dk foØ; djuk vko’;d gksrk gS  rks ,slk dksVk 
-----------------dgykrk gSA 
When a branch is required to sell a predetermined 
quantity in a set time, such quota is called ............ 

8- mRiknu ls miHkksDrk rd dh laLFkkvkssa dk dksbZ Hkh Ø; 
ftlesa ;k rks ,d e/;LFk gS ;k mudh dksbZ Hkh la[;k gks 
ldrh gS  -------------------dgykrk gSA 

Any purchase of entities from proceducer to consumer, 
which are either an intermediary or can be any number 
of them, are called ........... . 

[k.M&c 
(Section—B) 

9- vuqla/kku fjiksVZ fdls dgrs gSa \ 
What is research report ? 
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10- foØ; laxBu D;k gS \ 
What is sales organisation ? 

11- foØ; laxBu ds egRo dks Li”V dhft,A 

Explain the importance of sales organisation. 

12- foi.ku fu;kstu dks ifjHkkf”kr dhft,A 

Define Marketing Planning. 

13- forj.k ek/;e dk vFkZ crkb,A 

Explain the meaning of distribution channel. 

14- foØ; dksVk dks ifjHkkf”kr dhft,A 

Define sales quota. 

[k.M&l 
(Section—C) 

15- foi.ku vuqla/kku ds laxBuksa dks le>kb,A 

Explain marketing research organisations. 

16- foØ; laxBu dh jpuk dks fu/kkZfjr djus okys ?kVdksa dk 
o.kZu dhft,A 

Describe the components that determine the creation of 
sales organisation. 

17- foi.ku dk;ZØe ds vlQy gksus ds dkSu ls dkj.k gSa \ 

What are the reasons for the marketing programme 
being unsuccessful ? 

18- QqVdj foi.ku D;k gS \ buds dk;ks± dks fyf[k,A 
What is retail marketing ? Write their functions. 
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[k.M&n 

(Section—D) 

19- foi.ku vuqla/kku dh jhfr ls vki D;k le>rs gSa \ foLrkj 

ls le>kb,A 

What do you understand by the steps in marketing 

research ? Explain in detail. 

20- foØ;drkZvksa dks ikfjJfed nsus ls vki D;k le>rs gSa \ 

foØ;drkZvksa dks ikfjJfed nsus dh fof/k;ksa dks Li”V 

dhft,A 

What do you understand by the remunerating sales- 
personnel ? Explain the methods of remunerating 
sales- personnel. 

21- foØ; dksVk ds izdkj ,oa fl)kUrksa dk o.kZu dhft,A 

Describe the types and principles of sales quota. 

22- Fkksd forj.k ls vkidk D;k vfHkizk; gS \ buds dk;Z D;k  
gSa \ 

What do you mean by wholesale distribution ? What 
are their functions ? 

[k.M&b 
(Section—E) 

23- foi.ku vuqla/kku dks ifjHkkf”kr dhft,A foi.ku vuqla/kku 

ds mís’; ,oa y{; dh O;k[;k dhft, rFkk foi.ku vuqla/kku 

ds izdkj Hkh fyf[k,A 
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Define marketing research. Explain the objectives and 
aims of marketing research. Also write down types of 
marketing research. 

24- foØ; {ks= dks ifjHkkf”kr dhft,A foØ; {ks= dSls LFkkfir 
fd;k tkrk gS \ blds vkdkj dks izHkkfor djus okys rRo 
dkSu ls gSa \ 

Define sales territory. How are sales territories 
established  ? What are the factors that affect its size ? 
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P. G. Diploma in Marketing Management 
 Term End Examination, Jan.-Dec., 2020 

Paper Fifth 

INTERNATIONAL MARKETING 

Time : Three Hours ]  [ Maximum Marks : 70 

   [ Minimum Pass Marks : 18 

ijh{kkFkhZ gsrq funsZ’k % 

[k.M&v % iz’u Øekad 01 ls 08 rd vfr y?kq mŸkjh; iz’u gSaA 
lHkh iz’uksa ds mŸkj nhft;sA izR;sd iz’u ds fy;s  
01 vad fu/kkZfjr gSA izR;sd iz’u dk mŸkj 1 ;k  
2 ‘kCnksa@1 okD; esa nhft;sA 

[k.M&c % iz’u Øekad 09 ls 14 rd v)Z y?kq mŸkjh; iz’u gSaA 
fdUgha pkj iz’uksa ds mŸkj nhft;sA izR;sd iz’u ds 

fy, 1
2

2  vad fu/kkZfjr gSaA izR;sd iz’u dk mŸkj 

yxHkx 75 ‘kCnksa ;k vk/kk ist eas nhft;sA  
[k.M&l % iz’u Øekad 15 ls 18 rd y?kq mŸkjh; iz’u gSaA 

fdUgha rhu iz’uksa ds mŸkj nhft;sA izR;sd iz’u ds 
fy, 05 vad fu/kkZfjr gaSA izR;sd iz’u dk mŸkj 
yxHkx 150 ‘kCnksa ;k ,d ist eas nhft;sA 
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[k.M&n % iz’u Øekad 19 ls 22 rd v)Z nh?kZ mŸkjh; iz’u gSaA 
fdUgha nks iz’uksa ds mŸkj nhft;sA izR;sd iz’u ds fy,  
10 vad fu/kkZfjr gSaA izR;sd iz’u dk mŸkj yxHkx  
300 ‘kCnksa ;k nks ist esa nhft;sA 

[k.M&b % iz’u Øekad 23 ,oa 24 nh?kZ mŸkjh; iz’u gSaA fdlh 
,d iz’u dk mŸkj nhft;sA izR;sd iz’u ds fy,  
17 vad fu/kkZfjr gSaA izR;sd iz’u dk mŸkj yxHkx  
600&750 ‘kCnksa ;k 04&05 ist eas nhft;sA 

Instructions for Candidate :  

Section–A : Question Nos. 01 to 08 are very short answer 
type questions. Attempt all questions. Each 
question carries 01 mark. Answer each of 
these questions in 1 or 2 words/1 sentence.  

Section–B : Question Nos. 09 to 14 are half short answer 
type questions. Attempt any four questions. 

Each question carries 1
2

2  marks. Answer each 

of these questions in about 75 words or half 
page. 

Section–C : Question Nos. 15 to 18 are short answer type 
questions. Attempt any three questions. Each 
question carries 05 marks. Answer each of 
these questions in about 150 words or one 
page.    

Section–D : Question Nos. 19 to 22 are half long answer 
type questions. Attempt any two questions. 
Each question carries 10 marks. Answer each 
of these questions in about 300 words or two 
pages.  



 [ 3 ] O–6465 

 P. T. O. 

Section–E : Question Nos. 23 and 24 are long answer type 
questions. Attempt any one question. Each 
question carries 17 marks. Answer each of 
these questions in about 600—750 words or 
04—05 pages. 

[k.M&v 

(Section—A) 

1- ,d ------------------- fu;kZrd dks izR;{k forj.k ek/;e pquuk pkfg,A 

A ......... exporter should opt for a direct distribution 
channel. 

2- O;kikj esys o izn’kZfu;k¡ ,dleku gksrh gSaA ¼lR;@vlR;½ 

Trade fairs and exhibitions are same type. (True/False) 

3- ------------------ foi.ku esa egRoiw.kZ Hkwfedk vnk djrk gSSA 

......... plays an important role in marketing. 

4- ------------------ vUrjkZ”Vªh; foi.ku esa ewY; fu/kkZj.k ij izHkko ugha 
Mkyrk gSA 

............. is not a factor affecting pricing in 
International Marketing. 

5- iSdsftax esas ------------------ dks /;ku esa ugha j[kk tkrk gSA 

........... factor not to be considered in a packaging. 

6- ------------------ vUrjkZ”Vªh; foi.ku djus ds fy, miØe dk igyk 
dne gSA 

............. is the first step when undertaking international 
marketing. 
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7- fo’o esa foKkiu gsrq lokZf/kd [kpZ fizaV ehfM;k eas gksrk gSA 
      ¼lR;@vlR;½ 

Advertising by print media spent maximum amount in 
the world.     (True/False) 

8- vUrjkZ”Vªh; O;kikj lnSo ykHkizn gksrk gSA ¼lR;@vlR;½ 
International Trade is always profitable. (True/False) 

[k.M&c 
(Section—B) 

9- vUrjkZ”Vªh; O;kikj ls D;k gkfu;k¡ gSa \ 
Write the limitations of International Trade. 

10- rqyukRed ykxr fl)kUr dh O;k[;k dhft,A 
Interpretate Comparative Cost theory. 

11- fu;kZr foKkiu D;k gS \ 
What is export advertisement ? 

12- rVdj ;k iz’kqYd D;k gS \ 
What is Tariff ? 

13- cgqjk”Vªh; fuxe D;k gS \ 
What is Multinational Corporation ? 

14- ^Hkqxrku larqyu* ls vkidk D;k vk’k; gS \ 
What do you mean by ‘Balance of Payment’ ? 

[k.M&l 
(Section—C) 

15- vUrjkZ”Vªh; cktkj esa izcU/k ds D;k fu;e gSa \ 

What are the rules of Management in International 
Market ? 
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16- vUrjkZ”Vªh; O;kikj dk larqyu fl)kUr D;k gS \ 

What is Balance Theory of International Trade ? 

17- Hkqxrku ‘ks”k vlarqyu ds lq/kkj ds mik; D;k gSa \ 

What are the remedies for improving Balance of 

Payment ? 

18- vUrjkZ”Vªh; O;kikj dh ubZ rduhdksa dks le>kb,A 

Explain new techniques of International Business. 

[k.M&n 

(Section—D) 

19- vUrjkZ”Vªh; foi.ku esa dher fu/kkZj.k dh fof/k;ksa dks Li”V 

dhft,A 

Discuss about method of pricing in International 

Marketing. 

20- rVdj ;k iz’kqYd uhfr D;k gS \ blds izdkj crkb,A 

What is Tariff Policy ? Explain its types. 

21- fdlh ns’k ds fy, vUrjkZ”Vªh; O;kikj ds D;k izHkko gSa \ 

What are the effects of International business for a 

country ? 

22- Hkkjr esa fu;kZr lao)Zu ds iz;Ruksa dk mYys[k dhft,A 

Explain the efforts to promote export in India. 
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[k.M&b 

(Section—E) 

23- forj.k okfgdk,¡ D;k gSa \ buds p;u dks izHkkfor djus okys 
rRo crkb, rFkk blds izdkjksa dks Hkh le>kb,A 

What is distribution channel ? Explain the factors 
affecting distribution channel and its also give types. 

24- cgqjk”Vªh; fuxeksa dk egRo ,oa vFkZO;oLFkk ij iM+ jgs 
gkfudkjd izHkkoksa dks le>kb,A 

Give the advantages of Multinational Corporations and 
explain its harmful effect on economy. 
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