P—7491

P. G. Diploma in Marketing Management
Term End Examination, June-July, 2020-21
Paper First
SERVICE MARKETING

Time : Three Hours ] [ Maximum Marks : 70
[ Minimum Pass Marks : 18

qemeff &g ey

Gue—3] : YT HHIG 01 H 08 TS 3M oY STRIF Y & |
™ U % IR A TS Y 6 ferdl
01 3% fEiRd 81 U® WF & ST 1 A
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WYUS—T : YT BB 19 F 22 Id g oY I U 2 |

YUg—3

fogl <7 gl & SR IR | I U B forw
10 3fp fgiRT €| TP U BT IR oI
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600—750 &Gl IT 04—05 UG ¥ TIRTY |

Instructions for Candidate :
Section—A : Question Nos. 01 to 08 are very short answer

type questions. Attempt all questions. Each
question carries 01 mark. Answer each of
these questions in 1 or 2 words/1 sentence.

Section-B : Question Nos. 09 to 14 are half short answer

type questions. Attempt any four questions.
Each question carries 2% marks. Answer each

of these questions in about 75 words or half
page.

Section—C : Question Nos. 15 to 18 are short answer type

questions. Attempt any three questions. Each
question carries 05 marks. Answer each of
these questions in about 150 words or one

page.

Section-D : Question Nos. 19 to 22 are half long answer

type questions. Attempt any two questions.
Each question carries 10 marks. Answer each
of these questions in about 300 words or two
pages.
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Section-E : Question Nos. 23 and 24 are long answer type
questions. Attempt any one question. Each
question carries 17 marks. Answer each of
these questions in about 600—750 words or

04—05 pages.
GUg—3
(Section—A)
1. ‘fUvH e AuRYd e S B 98 FUE
forem foam & 2

‘Marketing is a fundamental business philosophy.’

Who has given this statement ?

2. fAUUe gRT 999 # YE9-98d @ R Bl qerdl ot
2 GEVAIES)

Marketing promotes standard of living in society.
(True/False)

3. ORI RET AT BT T IaTeRY foafay |

Write an example of personal protection service.

4. FIR 4T BT Th ISTEXT foRgU |

Write an example of communication service.

P.T.O.
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FTHUH H IuHI el 9l B ST
fepaT ST 2
In . research, consumer related research is done.
fqUUe & IR W d@ (4P’s) HIT T ?
What are the four key elements (4P’s ) of marketing ?

fIUr SFEeT @1 AT & Y RO H R/ B S
g ?

What is done in the first phase of marketing research ?

WHR B! g0 g5 FSHINIIT Hawll & b 31 W
PR F | (2 / 37c)

Increasing participation of government is the main

reason for the development of services.  (True/False)
YUg—¢
(Section—B)

fauom & w1 9w § ?

What are the objectives of marketing ?
ST Hqfte @& g ?

What is customer satisfaction ?
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13.

14.

15.

16.

17.
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aratt a1 fIaRor @ g ?
What is delivery of services ?
el 3q Ree W a o 2 2
What do you mean by Advertising for Services ?
d fauoe @7 & ?
What is bank marketing ?
7-Td RG] 1§ ?
What is 7-S framework ?

Yres—Y

(Section—C)

S S gRea a § 2

What is consumer oriented approach ?

T fqUuH R GIGAHG ARl & NG Bl AR

B |

Explain the influence of organizational culture on

service marketing.

T agd R fewoh ffgu |

Write a note on promotion of services.

P.T.O.
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fuor S @1 AT W =t B
Discuss on the process of marketing research.
YUg—qg
(Section—D)
JUTEH, FHUU, SYHNT 1 HY Add & AR W
AN BT U DI |

Describe services based on production, dedication,
consumption and purchasing power.

fqUoM & #Ew W ORd AT i |

Discuss in detail the importance of marketing.

fqqUr SFTHET T4 oI SRE H 3R W Hifog
T fAUUE U & USRI Bl IRy |

Differentiate between marketing research and market

research. Also state the types of marketing research.
feferiad W wfera fewford forfay -

(@) gt fauor

@ d® fagom

Write short notes on the following :

(a) Lease marketing

(b) Bank marketing
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Yrs—g
(Section—E)
23. Wl @I fRIvAe @ fawga @R Sy e
faqor ¥ gfg @1 BRI W BT |

Explain in detail the characteristics of services. State
the reasons for growth of service marketing.

24, AU & WU W YBRN Serw| fauvE foameRT
Tl fafi=T gficaioT @f 3o vl H FHSISY |

Explain the nature of working. Explain in your own

words various approaches of marketing thoughts.

P-7491
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P. G. Diploma in Marketing Management
Term End Examination, June-July, 2020-21
Paper Second

PRODUCTION AND MATERIAL
MANAGEMENT

Time : Three Hours ] [ Maximum Marks : 70
[ Minimum Pass Marks : 18

qierell &g e :

Gue—3] : YT HHIG 01 H 08 TS M oY STRIF Y & |
W Ul & ST AR | TS WH & fol
01 3fp fiRd 81 U® e & SR 1 A
2 vl /1 a) § ST |

Gue—q : YT HHIG 09 I 14 Th g g SR T & |
fhgl IR U & SR AW | TS TH B
for 21 o% fEiRa €1 99 U @1 SR
ST 75 VIl AT T US § AN |

Gus—3 : W HHIG 15 W 18 T6 oY IaNd U
fhgl T g @& SR CARRI | IS TH B
forg 05 3fd fuiRd 231 URT U & IR
ST 150 ¥T&&T AT U UST H Iy |

P.T.O.
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WYUS—T : YT BB 19 F 22 Id g oY I U 2 |

JUS—3

fogl <7 gl & SR IR | I U B forw
10 3fp fRgiRd €| TP YT &I IR o9
300 TGl AT T U H IR |

L Y99 BB 23 UG 24 <1H ITRG I 2| fhell

Th U BT IR S| YIb U B foru
17 3w fiRa €1 T® T & SR o
600—750 I IT 04—05 Ul H IR |

Instructions for Candidate :

Section—A : Question Nos. 01 to 08 are very short answer

type questions. Attempt all questions. Each
question carries 01 mark. Answer each of
these questions in 1 or 2 words/1 sentence.

Section-B : Question Nos. 09 to 14 are half short answer

type questions. Attempt any four questions.
Each question carries 2% marks. Answer each

of these questions in about 75 words or half
page.

Section—C : Question Nos. 15 to 18 are short answer type

questions. Attempt any three questions. Each
question carries 05 marks. Answer each of
these questions in about 150 words or one

page.

Section-D : Question Nos. 19 to 22 are half long answer

type questions. Attempt any two questions.
Each question carries 10 marks. Answer each
of these questions in about 300 words or two
pages.
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Section-E : Question Nos. 23 and 24 are long answer type
questions. Attempt any one question. Each
question carries 17 marks. Answer each of
these questions in about 600—750 words or
04—05 pages.

Yue—3|

(Section—A)

The production systems are of the ................ types.

2. WaYLM RMITIRY & RIgrd &1 faured e
o ?
Who first proposed the principle of localization ?

3. ‘¥l vd glaul B B AR I M 2|7
feberT gt ?

“Every arrangement of equipment and facilities is plant

layout.” Who said ?

4. fodt dpfous B B A B BRU U B dloll

The cost incurred due to performing an alternative

work is called ................ ?

P.T.O.
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gl feeifae foar o &1
According to ............. method the material, that is

received first is first issued.
91 g3 YT O WUSR # el 9l © O SHaT ol

When the balance material is returned to the store it is

recorded in the ............... book.

SRl W yewd  FREmEE R SN @ del
aff¥aaar @ <o o RIgFT & JanT fam
ST =fey |

Where purchase manager is pessimistic and desperate
and in case of uncertainty, the ............. principle should
be used.

AT B U AT S U6 9R W aedigad ik
T WP HEAN ¢ |

The quantity of material that can be bought cheaply at
one timeis called ............. :

GUg—q
(Section—B)
I e+ BT 31 9180 |

Explain the meaning of production management.
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1.
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13.

14.

15.

16.

[5]
o A @ el o siftd difog |
Indicate the objectives of plant layout.
AR e @1 gRATT IR |
Define material management.
YUSR 98! T & ?
What is Store Book ?
A T W UG R®T 3§ 7
What do you mean by material handling ?

$I-fAshy & dcg forlRgu |

Write the elements of purchase and sale.
Yre—Y
(Section—C)

IS Yoell & fAf = YBRT &7 quie BIfoTY |

P-7492

Describe the different types of production systems.

AN & BT A T T FAS & 2 T DT |

What do you understand by Classification of Material ?

Explain.

P.T.O.
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T STH BT Bl fIvard sargy |

Explain the characteristics of a good packaging.

$Y UlhAT BT A qdIgd | hal-[hdl Teei B W

I |

Explain the importance of the purchase process.
Explain buyer-seller relationship.

YUg—g
(Section—D)
I3 T @ Rigril &1 qui Bifr |

Describe the principles of plant layout.
el difeler I $1 A8 U4 UHW ddelbl Bl
qui BT |

Describe the important and main techniques of
material table control.

3MURNE e W U g forRau |

Write an essay on waste management.

Y AT W AU T I & ? ol fTelyor ufhar
&1 HEcq TfcdTiad BT |

What do you mean by purchase process ? Render the

importance of value analysis process.
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Yls—g
(Section—E)
23, S e W BW dlell Gl @1 fawga v
BT |

Describe in detail the problems in production
management.

24, AW TAGH B YIfad dRA dlel Tl Bl fawd
9o BHIFY |

Describe in detail the factors that affect material

management.

P—7492



P—7493

P. G. Diploma in Marketing Management
Term End Examination, June-July, 2020-21
Paper Third

CONSUMER BEHAVIOUR AND
ADVERTISING MANAGEMENT

Time : Three Hours ] [ Maximum Marks : 70
[ Minimum Pass Marks : 18

qierell &g e :

Gue—3] : YT HHIG 01 H 08 TS 3M oY STRIF U & |
W Ul @ ST AN | Te WH 6 fol
01 3% fEiRd 81 U® WF & ST 1 A
2 Y&l /1 a H R

Gue—q : U HHG 09 H 14 TP 3G g SR U & |
fhdl IR Ul & SR AN | TAS T B
fore 21 3@ FeiRd €1 y® 9o B S
ST 75 WIRT AT T US § AR |

Gus—3 : W HHIG 15 W 18 T6 g IaNd U
frgl 9 veel & S AR | T_AF TE B
fory 05 o MuiRd 21 UA® U & S
T 150 YT AT U Ul H AR |

P.T.O.
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WYUS—T : YT BB 19 F 22 Id g oY I U 2 |

YUg—3

fogl <7 gl & SR IR | I U B forw
10 3 fRgiRT €| UAP U &I IR oI
300 TGl AT T U H IR |

L U HIG 23 UG 24 Y SN U 2| fRd

Th U B IR | IS U B forv
17 3@ fHuiRd &1 U¥d U9 BT IR I
600—750 &Gl IT 04—05 UG ¥ TIRTY |

Instructions for Candidate :

Section—A : Question Nos. 01 to 08 are very short answer

type questions. Attempt all questions. Each
question carries 01 mark. Answer each of
these questions in 1 or 2 words/1 sentence.

Section-B : Question Nos. 09 to 14 are half short answer

type questions. Attempt any four questions.
Each question carries 2% marks. Answer each

of these questions in about 75 words or half
page.

Section—C : Question Nos. 15 to 18 are short answer type

questions. Attempt any three questions. Each
question carries 05 marks. Answer each of
these questions in about 150 words or one

page.

Section-D : Question Nos. 19 to 22 are half long answer

type questions. Attempt any two questions.
Each question carries 10 marks. Answer each
of these questions in about 300 words or two
pages.
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Section-E : Question Nos. 23 and 24 are long answer type

1.

questions. Attempt any one question. Each
question carries 17 marks. Answer each of
these questions in about 600—750 words or
04—05 pages.

GUS—3]

(Section—A)
Pig W @fdd o U SHfH-SWT & foy g 9
TEE TG W @RIl €, S " gl Wl 2 |

Any individual who purchases goods and services from

the market for his/her end-use is called a ........... )

..................... ) .
&1 U BYel © |

........... describes changes in an individual behaviour

arising from experience.

..................... WWWW%WWW
R T 3R TR S Ufshar # ore, o3 3R el
oY farraralf W o R B |

P.T.O.
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........... products are a consumer product that the
customer usually compares on attributes such as
quality, price and style in the process of selecting and

purchasing.

fqehT IcUTE Sa ok BT TR AR B | (W / 9icd)

Sales in not the stage of product life cycle.
(True/False)

fasmoe W @y o 7T o9 o B (Wi / 31d)

Money spent on advertising is waste. (True/False)
ISR I # wHER-u7 fasm wnfie |
GRVELR)
Outdoor advertising includes newspaper
advertisements. (True/False)
fapa Hags fasmarell @l e faby o=+ & forg
YRS 81 el 3 | GRVASR)
Sales promotion does not encourage sellers to sale
more. (True/False)
EEARCINRINECICRIRINICIC I GRVASR)

Sales promotions in non-recurring activity.
(True/False)
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1.

12.

13.

14.

15.
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YUg—¢

(Section—B)
SHIE AT | 3T R A & 7
What do you understand by consumer psychology ?
STl GER RN 8 7
What is consumer behaviour ?
IS BT 31 qHSU |
Explain the meaning of product.
RN Srvrae ¥ oy T Fwer 8 ?
What do you understand by planned obsolescence ?
fasma @ & ?
What is advertising ?

fasha Fagd BT 3fef Fwsmey |

Explain the meaning of sales promotion.
Yrs—X
(Section—C)
R SYHITIRN & $HI-AdER Bl [Tl FHeiey |

Explain the characteristics of Indian consumers buying

behaviour.

P.T.O.



16.

17.

18.

19.

20.

[6] P-7493
31T ST IeTe] fR 3ieNfies ISl & Hed 3R
S BT ? Tl P |

How will you distinguish between consumer products

and industrial products ? Discuss.

e @1 Wl 1 o I |

Describe limitations of advertising.

fachg Fagd & SSe¥dl U4 AEd Bl WE DI |

Clarify the objectives and importance of sales

promotion.
YUg—aq
(Section—D)
ST TN deR W Y9G STeld dlet A= dRa!
Pl qHESY |

Explain the various factors which affect consumer

buying behaviour.
qeg-ufd iRl qen ool & IR H fORyd®
NTHATRY |

Explain in detail the product-line policies and

strategies.



21.

22.

23.

24.

[7] P-7493
fasmoH & faff = YBRT oI THemsv | vl va Al
g @1 SgRd Py |

Explain the various types of advertisement. Quote any
one of the popular advertisement.

foma dadt & R adal @) amer S|
Explain the different methods of sales promotion.
Yre—g
(Section—E)
U6 Fa9 Sded & e B Ufhar & G9sigy | d

R BRI & O 999 IS BT fABel a9 H AN
WE?

Explain the process of developing a new product. What

are the reasons that contribute the failure of a new

product ?

Tl IR 7, dfed 5P R 21" qHeS |

It is said that “sales promotion does not replace

advertising but supplements it.” Elucidate.

P-7493
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P. G. Diploma in Marketing Management
Term End Examination, June-July, 2020-21
Paper Fourth

MARKETING RESEARCH AND SALES
MANAGEMENT

Time : Three Hours ] [ Maximum Marks : 70
[ Minimum Pass Marks : 14

qemeff 8 ey

Gue—3] : YT HHIG 01 H 08 T M oY STRIF U & |
W Ul & ST AR | TS WH & fol
01 3 fiRd 81 IS e & SR 1 A
2 Y&l /1 a | R

Gus—3 : U HHIG 09 F 14 Th lg oY SR U ¢ |
fhgl IR U & SR AW | TS TH B
fog 21 oid FeiRd €1 906 g BT SR

ST 75 Yeal T ST Ut H I |

Gus—3 : W HHIG 15 W 18 T6 oY IaNd U
fhel 9 T & SR | TS T B
forg 05 3fd fuiRd 231 URT U & IR
ST 150 Y&l AT U Ul § AR |

P.T.O.
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WYUS—T : YT BB 19 F 22 Id g oY I U 2 |

YUg—3

fogl <7 gl & SR IR | I U B forw
10 3fp fgiRT &1 TP U &I AR oI
300 TGl AT T U H IR |

L U HIG 23 UG 24 Y SN U 2| fRd

Th U B IR | IS U B forv
17 3@ fHuiRd &1 U¥d U9 BT IR I
600—750 &Gl IT 04—05 UG H TIRTY |

Instructions for Candidate :

Section-A: Question Nos. 01 to 08 are very short answer

type questions. Attempt all questions. Each
question carries 01 mark. Answer each of
these questions in 1 or 2 words/1 sentence.

Section-B : Question Nos. 09 to 14 are half short answer

type questions. Attempt any four questions.
Each question carries 2% marks. Answer each

of these questions in about 75 words or half
page.

Section—C : Question Nos. 15 to 18 are short answer type

questions. Attempt any three questions. Each
question carries 05 marks. Answer each of
these questions in about 150 words or one

page.

Section-D : Question Nos. 19 to 22 are half long answer

type questions. Attempt any two questions.
Each question carries 10 marks. Answer each
of these questions in about 300 words or two
pages.
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Section-E : Question Nos. 23 and 24 are long answer type
questions. Attempt any one question. Each
question carries 17 marks. Answer each of
these questions in about 600—750 words or
04—05 pages.

YUes—3]
(Section—A)

D o b OO TR O gRfyd 9 1 rugd
T 2|

............. is systematic, purposeful and detailed research
that studies the facts related to a problem in the field of
marketing.

............. is a group of people engaged is sales work.

3. 7 U fIUY YBR @ edl v 9T AES! @
e § Wil f& Ue faswadal ol gqe feam S 2 |

............. IS @ community of specialized customers and
potential customers that is delivered to a salesperson.

g e—— Rerfey +f avget & faeg @1 wifad ol 2

.............. condition also affects the sales of goods.

P.T.O.
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.............. foedy faRre a1 & o & o ol o) @
A A g w) ) e

............. is the act of increasing the knowledge and
skills of an employee to perform a specific task.

T & AT UAG fahaddl & YA

faspl iR v &1 el B |

Under the ........... scheme the minimum sales of each
seller is determined.

S g e Bt T ¥ o ot wwie @
99+ # gfed il 2|

................ involves all the actions that occur in selling
to the maximum consumer.

9 YBR BI Wrd BT U =g 91 &l T 2|

............. is an important stage of the election process
and nowadays it is a common practice to conduct this
type of investigation.

Yrg—d
(Section—B)
fagpa Fred T § ?

What is Sales Organisation ?
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1.

12.

13.

14.

15.

16.

17.
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fauor R @ g5 R/ o e 8 7

What benefits do we get from marketing planning ?

N fIavor & @1 39 & ?

What is meant by wholesale distribution ?

U orgRfee @t fafiey g forRag |

Write the various limitations of marketing research.

faspa AT @ W Bl WK I |

Explain the importance of Sales Organization.

fospa @ier @1 ¥ ? wRaIf SR |
What is the Sales Quota ? Define.
Yres—Y
(Section—C)
fagpaddl & R & <l &l foRkay |

Write the methods of supervising sales personnel.

Ao e & SeTd Ud oM ferfa |

Write the objectives and benefits of marketing
research.

faoRoT Aegg B yIfdd HRA dTel Hcdl b1 Glerg |
quiE BIfTT |

Briefly describe the factors affecting channel of
distribution.

P.T.O.
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19.

20.

21.

22.

23.

[6] P-7494
fqUUr ®RIH & RIS @1 yIfdd dR drel T
gehl ol folfay |
Write down the major factors affecting the planning of
the marketing programme.

Yrlg—g
(Section—D)

fdha PIcT & YBR T4 gl &1 quie DI |

Describe the types of principles of Sales Quota.

[qUU SR & UHRI Bl FHSS |

Explain the types of marketing research.

Iy Ao @ v @ NgiRd &% 9Tl Tedl @
quiF BT |

Describe the components that determine the creation of
Sales Organization.

faaRoT yonferat @1 € ? 39 fbde UBR § ?

What is distribution system ? How many types are
there ?

Grs—3
(Section—E)
Hedr fUuH W SudT @ AU § ? Heax fauue

& e 3R HR Bl gy | gear fquuH gR1 yee
P S dTell Al anelt &+ foRay |
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What do you mean by retail marketing ? Write the
importance and function of retail marketing and also

write down various services provided by retailers.

24, fQUUe SEHEM dI UREING @Iy T e
I ot fafet At a1+ fafag |

Define marketing research. Also write the various steps

of marketing research.

P—7494
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P. G. Diploma in Marketing Management
Term End Examination, June-July, 2020-21
Paper Fifth
INTERNATIONAL MARKETING

Time : Three Hours ] [ Maximum Marks : 70
[ Minimum Pass Marks : 18

qemeff 8 ey

Gue—3l : YT HHG 01 F 08 T 3 oY STRIF T & |
™ U @ I A | TS Y 6 forll
01 3fp FuiRd 21 9% Wod &1 SR 1 A
2 &l /1 919§ AR |

Gue—d : YT HHIG 09 W 14 TP G ofg SR Y & |
fhdl IR Yl & SR AN | TS T B
fore 21 3@ FeiRd €1 y® 9o B S
ST 75 WIRT AT T US § AR |

Gus—3 : W HHIG 15 W 18 T6 g IaNd U
frdl 9 veel & S AR | T_AF TE B
fory 05 o MuiRd 21 UA® U & S
ST 150 IIRT AT U Uof H <IN |

P.T.O.
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WYUS—T : YT BB 19 F 22 Id g oY I U 2 |

YUg—3

fogl <7 gl & SR IR | I U B forw
10 3fp fgiRT &1 TP U &I AR oI
300 TGl AT T U H IR |

L U HIG 23 UG 24 Y SN U 2| fRd

Th U B IR | IS U B forv
17 3@ fHuiRd &1 U¥d U9 BT IR I
600—750 &Gl IT 04—05 UG H TIRTY |

Instructions for Candidate :
Section—A : Question Nos. 01 to 08 are very short answer

type questions. Attempt all questions. Each
question carries 01 mark. Answer each of
these questions in 1 or 2 words/1 sentence.

Section-B : Question Nos. 09 to 14 are half short answer

type questions. Attempt any four questions.
Each question carries 2% marks. Answer each

of these questions in about 75 words or half
page.

Section—C : Question Nos. 15 to 18 are short answer type

questions. Attempt any three questions. Each
question carries 05 marks. Answer each of
these questions in about 150 words or one

page.

Section-D : Question Nos. 19 to 22 are half long answer

type questions. Attempt any two questions.
Each question carries 10 marks. Answer each
of these questions in about 300 words or two
pages.
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Section-E : Question Nos. 23 and 24 are long answer type
questions. Attempt any one question. Each
question carries 17 marks. Answer each of
these questions in about 600—750 words or

04—05 pages.
Gue—3]
(Section—A)
1. I Ul R F1Rar SRS AR & ol 3§ 9 U6
2| GRVAKR)

Dependence on other nations is one of the advantages

of international trade. (True/False)
2. UIpfdd GEEA] T SUAN JFRICIY AR & ™l 4
SRCRT SRVELR)

The utilization of natural resources is one of the

advantages of international trade. (True/False)
3. faafa <w # omard ufey qae oY H e @
TH BRO 2 | SRV

Import restrictions in developed country is one of the
reasons for imbalance in balance of payments.
(True/False)

P.T.O.
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[4] P—7495
A1 F A SR M Tae AY & dgd e @
a1 e & g 2| GRVAKR)

Export and import of goods does not form a part of
current account under balance of payments.
(True/False)

IR T AR SR 999 RS [TuH &1 4=
o TE 2| GRVRERY

Market selection and product selection is not main

function of international marketing. (True/False)
o1 faghar faaRor arfearelt # afFferd €|
GRVERRY)

Wholesalers are included in distribution channels.
(True/False)

Tord SRE 3R JReTd SRE, SRE & JaR £ |

GRVENR)

Revenue tariff and protective tariff are types of tariff.
(True/False)



10.

1.

12.

[5] P-7495
U6 JEIE (TM MR R U6 <9 H A U@
g1 M 31T & o fafre <l o avqall A warel &
SeuTe T T o 2| (5 / )

A multinational corporation is usually a large
corporation incorporated in one country which

produces or sells goods or services in various

countries. (True/False)
Yls—q
(Section—B)
BN A W 3T R TN € ?

What do you understand by domestic business ?
IR T AT 2 7

What is international business ?

TN A T 8 2

What is balance of payments ?

ORI faeoe & 3y w7 9Her & 2

What do you understand by international

advertising ?

P.T.O.
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14.

15.

16.

17.

18.

[6] P-7495
AR AMR H Yo SE&X0 ¥ AU R A
g7
What do you understand by price quote in international

business ?

TR 1 4 3 7 e 8

What do you understand by multinational corporation ?
Yres—Y
(Section—C)
qorTcad AT (g @l Wfere earedn $ifeg |

Briefly explain comparative cost theory.

YA Y BT 8l B b YRl W 9l BT |

Discuss the measures to correct balance of

payments.
IR FOUR @ dhdlel & IR § §a9 #
qargq |

Briefly explain the techniques of international

business.
SR AT T SEed T 8 2 gl DIl |

What are the objectives of import quotas ? Discuss.
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20.

21.

22.

23.

[7] P-7495
Gre—3
(Section—D)
TR AR AR ARG @AMR & 7 AT IR 2 7
SEEIENS

What is the difference between domestic business and
international business ? Explain.

YA Y B HET BT G |

Explain the importance of balance of payments.

faid faorRor o9 § U @1 Ay & ? e
bR & I7d IR0 I9cll B IRAT BITT |

What do you mean by export distribution channels ?

Explain the various types of export distribution
channels.

AV~ UPR & AT WY & HeY H [RAORYES
AL |
Explain various types of import quotas in detail.
Yrs—g
(Section—E)
R @I a3k i i | s @ ST
7 ? IR | JwEed |

P.T.O.
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What do you mean by India’s export and import

policy ? Explain in detail.

24, JTRICT fquor # YSRAT 1 g ok e W =4l
BIFTY |

Discuss the role and importance of packaging in

international marketing.
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