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4 Credit

PRINC IPLES ()[' MANA GI']MIINT
PAP}.],R _ I

SECTIO\ I

Managentent: Dellnition. Characteristics. Obiectives: Administration Vs Management'

Manage,re.t as Science or an Ar1, c-lassicar School. Scientit-rc Managcment. Rureaucratic

Management. Administrative Management. Social System Approach' IlLttllan Relation

Approach. Hawthorne Experiment, contingency Approach: Managers and Management;

Responsibilities Styles: 'fypcs o1'Managers. Managerial Skills' Qualities of a Manager'

MalragerialRoles,ResponsibilitiesofaManagcr'ManagemcntI.-unctions.

SECTION II
organisation: Meaning and Nature; organisation as Systems, Importance and Principles of

organisation, Formal and Informal organisation, organisational Structure and organisational

Charts;SpanofControl;CentralisationVsDecentralisation;ChangeManagement;

Perception, Attitude and Values, Personality Theories'

SECTION III
Conflict: Meaning. Dysfunctional and Constructive Nature of Conflict' Leveis of Conflicts"

Managing the conflicts; concept of Social Responsibility; Decision Making' Managerial

Decision Making. Decision Making Process; L'eadership: Importance' 'l'raits' Style'

Approaches: Transformational I-eadership'

SECTION IV

Delegation: Meaning, Importance, Process, Principles, Barriers; Motivation and its Theories;

work Groups: characteristics, Formation and Types of Groups; Formal and Informal Groups;

Group Dynamics; Group Cohesiveness;

Training and DeveloPment.

Team: Characteristics, Types, Team Effectiveness;
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4 Credit

t I\TRODI- CTIO\ TO ACCOUN'I ANCY

PAPER - II

SECTIO\ I

lntroductioll to Accountirrg: Need, Meaning, Featutes, objectives. I,imitations.

classihcation: Accounting: pri^ciples. concepts, convention, Standard and E'quation;

MecharricsandClassil.jcationofAccounts:.Iournalatrdl,edger:RulestorPostirlg

Transaction; Balancing Account'

SECTION II
Special Purpose Subsidiary Books or Special Journals; Sales Book, Purchase Book, Purchase

Retum Book, Sales Return Book, Bills Payable Book, Bills Receivable Book; Trial Balance:

Characteristics, Functions, Preparation, Limitation, Errors, Depreciation: Definition,

Characteristics,CausesandMethodsofCalculationofDepreciation.

SECTION III
Provision: Meaning, Characteristics and Importance; Reserves: Meaning and Types;

Accounting for Reserves and Provision; Final Accounts: Preparation of Trading Account'

profit and Loss Account, Manufacturing Account; Balance Sheet; Accounts of Non-Trading

Institutton.

Debentures.

SECTION IV

Sharc: Meaning. Nature a,d 'fypes: lssue o1 Shares' Share capital' L'quit1' and Preference

Share. Accounting Treatment: Issue of Debenture; I)ifl-erence between Shares and
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\ I-.\\ \C E RI,,\I- T- CO}_O}IICS
PAPT-R - III

SECTIO\ I

\{anagerial I--ct-rnonrics: Natrlre, Scope. lJses. Importance. Techniques; Demand Function:

Tlpes. Factors aflecting Dcmand. Law'of Dernand. Exceplions, I)eterminants and Elasticity

of Demand: Demand Forecasting: Objectives. lmportance. Components, Characteristics,

Stepsl Sales Forecasting.

SECTION II
Concept of LJtility, Marginal Utility, [:,qui-marginal tJtilitl'. Diminishing Marginal Utilily:

Consumer Surplus; Indifference Curve Analysis; Supply Anall'sis. f.alv and Elasticity of

Supply.

SECTION III

Market: Meaning, Characteristics; Market Structure, Perfect Competition, Pure Competition,

Monopoly, Oligopoly, Duopoly; Cost: Concept, Types (Average Cost, Fixed Cost and

Marginal Cost); Concept of Revenue.

SECTION IV

National Income: Meaning and Concepts, Measurement; Indian Economy: Determinants,

Significance and Obstacles of Economic Development; Various Sectors of Indian Economy,

Unemployment, Inflation, Budget, Fiscal Deficit; Business Cycle: Classification, Theories,

Causes, Control.
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BUSI\E SS E\\-IRON}IT-NT
PAPER - IV

SECTIO\ I

Nleaning of Business, Business Environment: Meaning. Naturre. Scope, Types: Economic

Der.elopntettt: Determinants. Significance. Obstacles; India as a Developing Econornl,;

Contribution of Various Sectors to Indian Economy.

SECTION II
Monetary Policy: Meaning, Objectives, Scope, Instrunrents: Fiscal Policy: Meaning.

Objectives. Characteristics. Elements, Advantages, Lirnitations" Relbrms: Industrial Policy:

Meaning, Objectives. Measures. Need; Recent I)er,elopntcnt of Indian Economy:

Liberalisation, Privatisation, GlobaUsation: 'l'r:ade Policy': h-rtroduction. Objeclives. Types,

Features; Disinvestment: Meaning, Objectives. Proccss, Metliods. Problems: lnternational

Business Modes.

BLOCK III TECHNOLOGY AND GLOBAL ENVIRONMENT

Technological Environment, Technology Transfer, Impact of Technology on Business,

Global Environment; World Trade and Economic Growth, GATT, WTO, Environmental

Scanning; SWOT and ETOP Study.

SECTION IV

International Monetary Fund (IMF), LINCTAD, World Bank, FDI in India; Intemational

Trade: Meaning, Reason, Political Environment, Political and Residual Risks, EXIM Policy.
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BUSINT,SS S.t'A1'TSTICS
PAP}IR - V

SECTIO,\ I

SECTION II

SECTION III

SECTION IV

Regression, Correlation, Index Numbers: Types, Uses, Limitations, Time Series:Introduction, Components, Models; probability, Bayes Theorem.

^f(.l
,A

Statistics: Definition' Kinds, characteristics. Irunctions. r]ses. Imporlance, Limitatio.; Data:Mea,ing. Ciassification, Data presentation; Business Research Methods: Meaning.Objectil'es. Characteristics. Importance.

Sampling: Theory' Bases' Principles, Process, Methods/Techniques, probability and Non-Probab,ity Sampring; Scaling Techniques, Method of Data colrection; Questionnaire:Advantages and Disadvantages, Design, Types; variables: Meaning, Types, classification;Hypothesis: Meaning, Importance, Sources.

Parametric Test: Independent Sample t Test, Dependent t Test; Non-parametric Test: chiSquare Test, Kruskar wailis H Test, wilcoxon Signed Rank Test, Mann whitney u Test;Frequency Distribution, Measures of Central Tendency, Measures of Dispersion, Range andcoefficient of Range, Standard Deviation, variance, Skewness, Kurtosis.
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B USII{E SS C OMMUI{I CATIO]\
PAPER - VI

SECTION I

communication: Meaning, purpose, principles, Scope, Limitations, Evaluation, Rore,Importance; Forms of Organisational Communication, Communication Networks;communication process: Meaning, Elements, Importance, Types; Effective writing forcommunication: purpose, principles; personal vs Impersonar communication.

SECTION II

writing for Business' Business Letter writing: Letter of Interest, Apology Letter, Letter ofAppeal' Invitation Letter, Resignation Letter, Recommendation Letter, Job Interview Letter,Farewell Letter; writing Reports; Resume and curriculum vitae, writing e-mails, GroupDiscussion: Types, preparation.

SECTION III

Interview: Process' Types and Skills; Presentation Skills; Meetings: Types of Meeting;Running Corporate Meetings: Basic Rules, priorities, Outcomes, Sequence, .fiming,
Attendees' Date' Time' venue, Planner checklist, Agenda, Minutes, Structure and remplate.

SECTION IV

Telephone Etiquettes; Strategies for developing Speaking Skills. Listcr_ring Skills, ActivcListening; Barriers to Communication, Overcoming Communication Barriers,Communication Challenges in Workplace
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