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Rural, Agricultural & International Marketing

UNIT-l  rreftor foraur - sielt srmftor fraure sreramom, Uahfd, STt
TR ST ; ITAFAT (3HdT) STGER : THY; AT TR
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Rural Marketing : Indian Rural Marketing : Concept, Nature
and utility; Rural Consumer and Consumer Behaviour ;
Segmentations of Rural Market , Rural Market Channels of
Distribution and Physical Distribution; Product Planning

UNIT-Il & aarai &1 faues : ggfa, Suaifar & fuom &
ST, I IUE 9 FN IUE A AR, TR =T
ARd A ATt ferazor yuelt; WRa & Sewil fogos
Agricultural Marketing : Concept, nature, Scope and
Subject matter, Classification of agricultural products and their
difference with manufactured goods.
Agriculture market Structure : Meaning, Components,

Dimensions and Classification. Public Distribution System,
Co-operative Marketing.
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UNIT-IIl 3us faafor : Suwr-fauforn” &1 fawe; 39 & o

Iugifrar, swdfafa;  Iuwtsan asgat &1 fauue
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Produce Exchanges : Regulation of Produce Exchange;

Marketing of Consumer Goods; Packaging; Mode of
Transportation, Physical Distribution- Ware Housing.
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International Marketing : Meaning, Scope, Nature and
Significance, International Marketing Environment - Internal
and External, International Market. Orientation Identification
and Selection of foreign market.

Export Organization : Meaning, affecting factors and
types, Overseas Product Development : It's concept and

methods, pricing and its factors, methods, of Princing, Price
quotation.
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Research Methodology in Commerce & Management

UNIT-1 o= - ot ok i, 3gazd gifad 37 i ue,
it Y formr-ag, ity <t fafer, ziva ufafo & < ot
e arEy, T 3 % TR, Dl |
Introduction : Meaning & Definition, Characteristics,

Objectives, Motivating factors, Subject matter of Research,
Methods of Research, new techniques in research
methodology, Scientific Research, Types of Commerce
Research, limitation.
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Research method in Commerce : Introduction and Need of
Research in commerce; Use of the Library in Research,
Research Design, Measurement, Hypothesis, Indexing,
Research Process, Planning, & Problems.

UNIT-3 SH®RI T TS - JZME, THR IR SAld, GHE & a0 i
R GHET T fFawor, ufeweasre 6l i |

Data Collection: Meaning, types & sources, Methods of

Collection of Data, Classification, Tabulation; Questionnaries
& Schedule, Interpretation, & Analysis of Data, Testing, of
Hypothesis.
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Use of Computer in Research: Introduction, Role of

Ccomputer in Research, Interpreation through Computer,
Use and Importance of Internet in Research.

Reporting : Introduction, Preparation of Report, Use of
Graphics & Chart in Preparation of Report.
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Cost & Management Accounting

UNIT-1 @PId fa2asur ©d dPd d@i® ; QueEll ug s\, Iuisay

UNIT-2

UNIT-3

UNIT-4

ara; wan sraniia dera ferator fafer eroan o & =t

Cost Analysis & Cost Accounting : Material and Labour;
Overhead Cost; Method of Activity based Cost or A.B.C.

ufsmar arrd feratzor faft; af=nas arma Frafzo Bl ssed
forr=tur; g ArTd dEiE i e e fa=ror ey
Process Cost Determination Method; Operating Cost Method,;

Budgetory Control; Basic concept of Standard Cost
Accounting : Variance Analysis

3 AR Toree; focdia fagadvor # awdfis © squa
ferzayur; Ahs yarE forgetaor

Zero Base Budgeting: Techniques of Financial Analysis :
Ratio Analysis; Cash Flow Analysis

A AP ddi®d; gH-fa=se fagaor;
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Marginal Cost Accounting; Break-Even Analysis; Cost
Determination for Decisions.
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Strategic Management

UNIT-1 SYER=FTcH® T4 | Th GR=Ed : Sgata-l il S[aurv,
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Concept of Strategy : Defining strategy, levels at which
strategy operates; Approaches to strategic decision making;
Mission and purpose, objectives and goals; Strategic
business unit (SBU); Functional level strategies.
Environmental Analysis and Diagnosis : Concept of
environment and its components; Environment scanning and
appraisal; Organisational appraisal; Strategic advantage
analysis and diagnosis, SWOT analysis.
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Strategy Formulation and Choice of Alternative :
Strategies-modernisation, diversification, integration, Merger,
take-over and joint strategies; Turnaround, divestment and
liquidation strategis; Process of strategic choice - industry,
competitor and SWOT analysis; Factors affecting strategic
choice; Generic competitve strategies-cost leadership,
differentiation focus, Value chain analysis, bench marking,
service blue printing.
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Functional Strategies : Marketing, production / operations
and R & D plans and policies.

Functional Strategies : Personnel and financial plans and
policies.
Strategy Implementation : Inter-relationship between

formulation and implementation; Issues in strategy
implementation; Resource allocation.
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Strategy and Structure : Structural considerations,
structures for strategies; Organisational design and change.
Strategy Evaluation : Overview of strategic evaluation;
Strategic control; Techniques of strategic evaluation and

control.
Global Issues in Strategic Management.
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