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ufdsa Ygeazerra 219t (ggaa) Rrealeneaa sidlers,
2 TG d gat. aial gd/ 3ifdar

ufdsa oaetrer 2aaf (gfaa)
faeafd=naa silaere, fadaraygz

araAsh o

Qal. BT Yd (M.com. PREVIOUS)

gal.ial gd AfE™ 934 1= Paper 15t :
AT YA O IATEH T+
Human Resource & Production Management

UNIT-1 o sames (ffgesta) - i, osfa, fEtvarsaes ;
A HEA 1 & #ecd [ &/ da | ifoat wrEm,
SER Cd R fATET; A ST fnret Y S@eres S
Human Resource (Personnel) Management : Concept,
Definition, Importance & Objectives; Nature, scope and
planning. Personnel Policies, programmes & procedures.
Organisational Structure of Personnel (HR) Department;

Personnel Functions, Position of personnel Department &
Organization of Personnel Mangement.

UNIT-2 #Fa 9+ e w1dl-99+, QigichR, 98€ATaAT 9 Ug
ufcer; ufdreror - eref, eremahar ud faferi; vt fawm -
ezawdr, fagra ufafmt; uwEi=fa, ggEHfta, TasEa;
fersarem qeaiw © eazEwar, e a fatmt
Human Resource Planning : Recruitment and Selection,
Training & Development of Employees & Executives.

Promotion, Demotion, Transfers, Absentecism & Turnover.
Performance Appraisal and Merit Ruting, Discipline.

UNIT-3 mm:aé,éﬂwﬁ;mg&uﬁ;mﬁﬁm
- GIRTT, I23F T &, qeheiehl a1 fafer

r;,/@@;& Q«&/\/ ol /W?




ufdsa goazara eraf (Fgaa) feafdanea sdizers,
uTaRIcsa gat.oiat gd/ 3ifder 3

Fundamental of Production Mangement- Nature, scope,
Functions Problems, Production Process and Productivity
Types of Manufacuturing systems.

Production Planning : Meaning, objectives and methods,

UNIT-4 afsar s [ sawt iR, Saw1 1R & &6y | S0
ety & fafir ueer; fafer fezatwor / et wmasr & gadieeRor

Process Layout, Plant Design, Factors affecting design
Relation with types of manufacturing plant location.
Methods Analysis and Work measurement and work
standards.
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ufdsa gegzara 2ra1f (ggaa) faeafdzmera olzeme,
< 4 UTaRIghdl Bat. aiaT gd/ 3iferat

gal.wial gd AfEw uz a Paper 2 :

foritg wa frrfia dEisa

Financial & Corporate Accounting

UNIT-1 @i - fagrea; AR <h
feredier feramor o=t &t d9R e
AT HIFeh! T UTAUTEH Te ITh! SATATAAT
Accounting Principles; Accounting Cycle

Preparation of Financial Statements
Formulation of Accounting Standards & Their Compliance

UNIT-2 3311 T 7w, &01 o gAfrias
qETTRIRTR 211 1 3T e el @dg
FHOI-UST T FTAF & 3Te
FrOfeE & foro dEis
Issue, Forfeiture and Re-issue of Shares
Redemption of Preference Shares and Buy-back

Issue & Redemption of Debentures
Final Accounts of Companies

UNIT-3 TEhIhIT & fold cr@ishe;  dThT sufesn & ad
T FFaTEl & o
Accounting for Amalgamation
Accounts of Banking Companies

Accounts of Insurance Companies

UNIT-4 FFEX & oi@ihe ®¥; HHTNR ddih
eaae AR, TATERUT Ao
Computerized Accounting; Social Accounting
Value Added Accounting;  Environmental Accounting
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ufdsa geazerma 219t (ggaa) fRAeafdenaa oo,
6 uTGRIEhal Uat. alaT gd/ 3ifdat

gar.wial gd At-ae 93w Paper 3 :
fertfira fater s

Corporate Legal Framework

UNIT-1 g stfrferm 2013 (ras) ; afomen oii foiear; swafeat
& UK, FI1 Y SiRTgsh, Feaet < frm, weet seatam,
gfereRor

The Companies Act, 2013 (Relevant Provisions) :
Definition, types of companies; Memorandum of association;
Articles of Association; Prospectus.

UNIT-2 afenifa eaya (Famm) situfem o ardia gfeifa o
ferferm st arfrforem (@ ), 1992 ; Ste wd 3334 ; (Qell)
I gEaTaia FfEaan ; Ieft & foro Gft & fegnfea;

Legal Environment for Security Markets : SEBI Act. 1992
- organisation and objectives of SEBI. Powers under
Securities Contract Regulation Act 1956 transferred to SEBI.
Role of SEBI in controlling the security markets.

UNIT-3 IUHITRT SREA0T SIfef-ra, 1986 : W@ TTad=; Ut 3l
Fo® AfER, R Feare mia
difae duar AR afufem | FTdREe, @7 dsurh &
af=r

The Consumer Protection Act, 1986 - salient features;
Definition of consumer, rights of consumer, Grievance
redressal machinery.

Intellectual Property Act : Introduction of Copyright, Patent,
Trademark Act.

UNIT-4 faezft fafema gda sifaferma (et FEMA), 1999 3239,
YIE YU U gy, fze SR @9 (WT0) - &1 ol

wETEfE 93T TRIPS & TRIMS e \k/
WY, i




uf¥sa Fegzana 2@t (gaa) fareafdanera oidlers,
UToIshd Cat.aiat gd/ 3ifdrar 7

Foreign Exchange Management Act (FEMA) 1999, :
Objectives, Regulation and Management;

WTO Regulatory framework of WTO : Basic principles & its
charter; TRIP and TRIms.
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ufdsa Jogzane 21af (ggaa) Rreafdeneara odiz9re,
8 uToRIshal Gal.oial yd/ 3iferar

val.wial yd If-E wz g Paper 4% :
STk o <A & RAgid oo saaEr

Principles & Practices of Banking & Insurance

UNIT-1 §& : Srauron, &1 ud 9ar; fafkne dgon S5 F aws &
gfd AfereR v TR 3% &1 2SR ; I8 3R A=EH
% e T SR fomiw wraey ; Tl < T
¥ ArEwl & Gd ; 9% QA AT Gidd THT AT
AAEH, USRI ATEAT, NI sAfed a9 Th IR safed &
QAT Fod, I, Srfet-Far aRual | @gE gl Frt
as Fraror Seenen’ & d @rar
Bank - Concept, Functions and Services, Bandand Customer
Relationship, Concept of Customer; General relationship,
Rights and obligation; Termination of Relationship,
Accounts of Customers : Various customers account,
Opening an account; Nomination, Special types of customers

- Minors, Pardanshin women, Lunatics, Intoxicated persons,
Joint Hindu Family limited companies & Non-trading concern.

UNIT-2 YRR AT Uurrell © ot 31 O @ (2FT);
WRA SAAIRE JTHT  JAGUARUN, H ;| TdH [ShEA™
ggfaar; $-3%6T [ M S
ot I 2ATw Sfean : Iz, Wed o w1 |, FEYU;
dfshe fafr eiffeem, 1949 : @ gaa™

Indian banking system - Structure of Indian banking system

Commercial Banks : Meaning functions, management and
investment policies of commercial banks.

Present structure; E-banking and E-trading.

Recent developments in commercial banking.

Reserve Bank of India : Organisation, management and
functions; Banking Regulation Act, 1949, Important features.
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ufsa Joazerea 2rdif (gfaa) faeafdanera oidizers,

uTgasha Gat. it gd/ 3ifdar 9

oftar & Im ok fawm; <ftwn ; eazawan, T ol 9
sftan & Ryerea; <ftmn # Ao gRe o

R siie st : gfoem; R, Tea wE agu (q);
Siteq fiAmE & g, shieq Staaal 6 ad ;) TRd sftas
e ;. i s Qe faser wiftrssor (IRDA)

Origin of Insurance, its development, and organization Utility
of Insurance, Fundamental Principles of insurance Insurable
Interest.

Life Insurance : Functions & Benefits, History of Life
Insurance Bussiness, Life Insurance Policies, its kinds.
Insurance Regulatory & Development Authority (IRDA)

Tl it : snaas aw; faf ; diftem ;) fafie gsr
arfer <ftun ;- ared, uhfa wd weew; aifdr fiwms - gwR, Fd
iy qur e

fataa fiw : safFara g i Wi S, wEa F;
QAR =R <fia : agra e - sifie afagfed S fageasaarn
TR

Marine Insurance - Essentials of Marine Insurance Contract
Marine Insurance Act.1963. Procedure of Taking out Marine
Insurance Policy, kinds of Marine Insurance Policies.

Fire Insurance : Functions of fire insurance, Principles of
fire insurance, meaning of fire, characteristics of fire Insurance,
Miscellaneous Insurance : Personal accident insurance,

Motor, employer's liability fidelity guarantee, burglary, live
stock, crop, and workmen's compensation insurance.
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10 uToIsH a1 gat. aiat yd/ 3ifdar

ufvsa Fgeaerra 2ral (afaa)
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gai.wial sifaer afad yz @ Paper 15t :
anfior, FfY od sraRig fauue

Rural, Agricultural & International Marketing

UNIT-l  rreftor foraur - sielt srmftor fraure sreramom, Uahfd, STt
TR ST ; ITAFAT (3HdT) STGER : THY; AT TR
=1 ferrardieRzon, faqu "udianzor; ardior IR & forg, ferazon
wTeaw ; Wifask foawor; anfior SR & forw 3aag s

Rural Marketing : Indian Rural Marketing : Concept, Nature
and utility; Rural Consumer and Consumer Behaviour ;
Segmentations of Rural Market , Rural Market Channels of
Distribution and Physical Distribution; Product Planning

UNIT-Il & aarai &1 faues : ggfa, Suaifar & fuom &
ST, I IUE 9 FN IUE A AR, TR =T
ARd A ATt ferazor yuelt; WRa & Sewil fogos
Agricultural Marketing : Concept, nature, Scope and
Subject matter, Classification of agricultural products and their
difference with manufactured goods.
Agriculture market Structure : Meaning, Components,

Dimensions and Classification. Public Distribution System,
Co-operative Marketing.
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ufdsa Joaena 2raf (ggaa) faeafdanera sdixers,
UTaRIshaT Qal.<blal gd/ sifdar 11

UNIT-IIl 3us faafor : Suwr-fauforn” &1 fawe; 39 & o

Iugifrar, swdfafa;  Iuwtsan asgat &1 fauue

few1e: Iudtsar &g aur iX-fewrs IwaiFar axg ;
dhfir;  afvasn & Areaw; vitfas ferawor ; woerw
Produce Exchanges : Regulation of Produce Exchange;

Marketing of Consumer Goods; Packaging; Mode of
Transportation, Physical Distribution- Ware Housing.

UNIT-IV SaRiss i foruue @ agfa, 89, ne; ua®: a3y,

AR fIIUF FIATERYT AN qeT ST STaTeRvr;
farazft oIR v wd ww wew; fafa e /e saur
TS : UK FAA il YT FA dled gTh; R detur;
FRISE qed frafor ufwan, aes-aa; fina frafor &
fafert; st gea sexu

International Marketing : Meaning, Scope, Nature and
Significance, International Marketing Environment - Internal
and External, International Market. Orientation Identification
and Selection of foreign market.

Export Organization : Meaning, affecting factors and
types, Overseas Product Development : It's concept and

methods, pricing and its factors, methods, of Princing, Price
quotation.
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ufdsa Joazena erotf (ggaa) faeafdenmera sifiers,
12 uTaRIshal gl iat gd/ 3iferar

gat.wiat sifaer e yzua Paper 2™ :
aforey U gse & Fid afet

Research Methodology in Commerce & Management

UNIT-1 o= - ot ok i, 3gazd gifad 37 i ue,
it Y formr-ag, ity <t fafer, ziva ufafo & < ot
e arEy, T 3 % TR, Dl |
Introduction : Meaning & Definition, Characteristics,

Objectives, Motivating factors, Subject matter of Research,
Methods of Research, new techniques in research
methodology, Scientific Research, Types of Commerce
Research, limitation.

UNIT-2 amforsa & s fafert - aiftrea & sigeiam &1 i o
HATAZARAT, AT (FN) H TEARIAA FHI ITAFT, ATHAH
fesega, uftweu Y @, g (s=Sfe) sy uiwn,
ERIECE R il

Research method in Commerce : Introduction and Need of
Research in commerce; Use of the Library in Research,
Research Design, Measurement, Hypothesis, Indexing,
Research Process, Planning, & Problems.

UNIT-3 SH®RI T TS - JZME, THR IR SAld, GHE & a0 i
R GHET T fFawor, ufeweasre 6l i |

Data Collection: Meaning, types & sources, Methods of

Collection of Data, Classification, Tabulation; Questionnaries
& Schedule, Interpretation, & Analysis of Data, Testing, of
Hypothesis.

UNIT-4 3t & S0 (FPR[ER) T IUIIT - U=, SN § FFRR
1 U AU, TR & W/a’mﬂ%ﬂfﬂ?, N/ AT
H 3T FT WS AR ITEH |
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ufdsa Joazere eraif (ggaa) feafdznera o=,
UTaRIshal Qal. it yd/ 3ifdar 13

gfede - ufem, gfddes i dad, o =1 @ik = &1
yfdaed w1 3R 1 7 IuFT |

Use of Computer in Research: Introduction, Role of

Ccomputer in Research, Interpreation through Computer,
Use and Importance of Internet in Research.

Reporting : Introduction, Preparation of Report, Use of
Graphics & Chart in Preparation of Report.

i gy / g

1. ool Aueg : st < & (S o apham (sfean) ugae fufire, =)
2. Trore HergH UUe HISITSIY ; (Tellaan Ufed 3T ared urae fufis, feel)
3. feared AASTATSR © IR, aeidean (o aftT o frfire fe)

4. srgetam faftrt od wifeadie fgemor : a e FaR (it afesree feewi)
5. 3ira afefeat e fafimt : &, Y. R (fiver afsrsmg Rt

6. el AUSIATSH G foer | (ST g arae fofids )

7. o=l RSt | €1 UA. ST (TR Ul aiierg )

; =




14

uf¥sa Yoazena eraif (ggaa) faeafdenera sdi=ers,

aTaIshal gat. oot gd/ 3ifdar

vot.Ta1 sifaar Afe® vz v Paper 3 :

AP O e hi A=

Cost & Management Accounting

UNIT-1 @PId fa2asur ©d dPd d@i® ; QueEll ug s\, Iuisay

UNIT-2

UNIT-3

UNIT-4

ara; wan sraniia dera ferator fafer eroan o & =t

Cost Analysis & Cost Accounting : Material and Labour;
Overhead Cost; Method of Activity based Cost or A.B.C.

ufsmar arrd feratzor faft; af=nas arma Frafzo Bl ssed
forr=tur; g ArTd dEiE i e e fa=ror ey
Process Cost Determination Method; Operating Cost Method,;

Budgetory Control; Basic concept of Standard Cost
Accounting : Variance Analysis

3 AR Toree; focdia fagadvor # awdfis © squa
ferzayur; Ahs yarE forgetaor

Zero Base Budgeting: Techniques of Financial Analysis :
Ratio Analysis; Cash Flow Analysis

A AP ddi®d; gH-fa=se fagaor;

frrofas g @rra fraizo

Marginal Cost Accounting; Break-Even Analysis; Cost
Determination for Decisions.
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arashdl Gai. il gd/ 3ifdar 15

vat.a1a1 sifaer Ate®™ yzaa  Paper 4 :

g TAAT U e
Strategic Management

UNIT-1 SYER=FTcH® T4 | Th GR=Ed : Sgata-l il S[aurv,
fagtwar, @gw, g fa; fama, fasw, 2za qun agx;
SHETAIH A 3615 : A, fozivar, fawer, y=awa
gfsar; arararuie fogdwor ud qeaiwd | IHfd qur gq"
Haes, Hewd, JAtfadr, awaie araeso Y faiiedr;
TITSHIHS YA, FNfa, FHARY, STTER, FAtdl fazetwor

Concept of Strategy : Defining strategy, levels at which
strategy operates; Approaches to strategic decision making;
Mission and purpose, objectives and goals; Strategic
business unit (SBU); Functional level strategies.
Environmental Analysis and Diagnosis : Concept of
environment and its components; Environment scanning and
appraisal; Organisational appraisal; Strategic advantage
analysis and diagnosis, SWOT analysis.

UNIT-2 =gt freu ud fasen ; sggeaeten fiofa &t g id,
grnfaa faftrt: S arel syawan, s gia sy,

YU el e, HAISH SR, T g SRl
farferefiervor sy, wor AR sy, ST,

SITeT g SEea : fae, ifeereu ve S |, Sggt
&1 =94 : 9gE i o

Strategy Formulation and Choice of Alternative :
Strategies-modernisation, diversification, integration, Merger,
take-over and joint strategies; Turnaround, divestment and
liquidation strategis; Process of strategic choice - industry,
competitor and SWOT analysis; Factors affecting strategic
choice; Generic competitve strategies-cost leadership,
differentiation focus, Value chain analysis, bench marking,
service blue printing.
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ufdsa Yogzara eretf (ggaa) Rreafdanera odiere,
16 aToAsHa g, iat gd/ 3ifder

UNIT-3 TShaTcH® SqetaeTd | IUre Hifadl Oe s, Tataisit
faqur <fifar; Srarers sgge ;- fawft Aifeat; s
e, : Qfdefta fifaal; sygen Sharaaa © sgE=
T qenn sEEET BRI, S At | a9
Functional Strategies : Marketing, production / operations
and R & D plans and policies.

Functional Strategies : Personnel and financial plans and
policies.
Strategy Implementation : Inter-relationship between

formulation and implementation; Issues in strategy
implementation; Resource allocation.

UNIT-4 &= U ST | SaHci® BRI ;| SiEAAS
UTEY; TRATSHT HIE qul AYE Hie ; feniriia = :
SURRRT T, ATk Hied, foad ee S, asadrEt
HRHA, BUT-TF TIEHA, HH-TUS-ITNUS HIREA; HIEHATHE
uftad : it qur eifvmifsa aftads; afteda & afaiy;
SYETAIHS AR FHIE O Frr=1ur : SPEga-iens: =i
&I fafi=1 qwis;

SETEIHE Uawa # 2w 42 ¢ ad a<

Strategy and Structure : Structural considerations,
structures for strategies; Organisational design and change.
Strategy Evaluation : Overview of strategic evaluation;
Strategic control; Techniques of strategic evaluation and

control.
Global Issues in Strategic Management.
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