
P.G. Diploma in Advertising & Public Relations (PGDAPR) 
ih-th- fMIyksek bu ,MoVkZbftax ,.M ifCyd fjys”ku 
 
 ;g ,do’khZ; O;kolkf;d ikB~;Øe gS ftls vf/kdre rhu o’kZ esa iwjk fd;k tk ldsxkA 

 ijke”kZ@laidZ d{kk dh le;&lkj.kh iqLrd ds lkFk iznku dh tk,xh ,oa fo”ofo|ky; dh osclkbV ij Hkh 

viyksM fd;k tk,xkA 

Objective 

Advertising & Public Relations is the fundamental task for the growth of any 

organization. By the programme, students learn all strategies & basics of Advertising & 

Public Relations. 

             Course Structure        Credit 

 Introduction to Advertising and Public Relations   6 

 Principles and Objectives of  Public Relations    6 

 Brand Management and Strategy in Advertising   6 

 Strategic Public Relation and Management    6 

 Corporate Communications      6 

 Tools in Advertising and Public Relations    6 
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